NEW  YORK,  N.Y.,  JUNE  20,  1931 


10c  Per  Copy 


Brilliant  srene  in  the  Craiul  Ballroom  of  the  Hotel  Astor,  Tuesday  night,  at  the  annual  Advertising  Federation  of  America  banquet.  Two  tiers  running  the  length 
of  the  room  were  provided  for  the  speakers  and  distinguished  guests.  Gilbert  T.  Hodges,  A.F.A.  president,  presided,  and  G.  Lynn  Sumner  was  toastmaster. 

ALl.ING  for  renewed  advertising  advertising  rates  to  correspond  with  and  singers  for  a  musicale  Sunday  eve-  elected  by  the  Council  on  Club  Manage- 
effort  to  induce  ‘‘normal  use  of  pres-  declines  in  other  prices,  and  he  asked  the  ning.  The  Advertising  Club  of  New  ment;  Miss  Jeannette  Carroll,  Bryant- 
nt  buying  power,”  and  for  stronger  A.F.A.  resolutions  committee  to  take  York  gave  a  reception  Sunday,  and  was  Stratton  College,  Providence,  R.  I., 
cnsorship  by  advertising  media  to  avoid  action  to  appoint  a  committee  of  adver-  host  to  visitors  throughout  the  week.  A  elected  by  the  Council  on  Women’s  Club 
intruthful  advertising,  a  busy,  hard-  tisers  and  advertising  agents  to  confer  breakfast  was  given  at  the  restaurant  of  Management;  George  W.  Kleiser,  presi- 
^orking  convention  of  the  Advertising  with  one  representing  publishers.  The  the  John  Wanamaker  store.  Women  at-  dent  of  the  Outdoor  Advertising  Asso- 
Fcderatidii  of  .America  came  to  an  end  .A.F.A.  resolutions  committee,  however,  tending  the  convention  were  guests  at  ciation  of  America  and  president  of  Fos- 
une  18  after  engrossing  the  attention  of  ignored  the  Kelly  proposal,  holding  it  teas,  a  garden  party  and  a  fa.shion  show,  ter  &  Kleiser,  San  Francisco,  elected  by 
F/me  2,700  advertising  men  and  women  not  a  proiHjr  matter  to  be  taken  up.  and  made  a  bus  trip  to  Yonkers  to  in-  the  Council  on  Departmental  Activities, 
hce  Sunday.  The  convention  was  marked  by  a  bril-  spect  the  gardens  on  the  estate  of  Samuel  It  was  announcetl  that  despite  depres- 

Resolutions  adopted  at  the  closing  busi-  liant  program  of  thoughtful  addresses,  by  Untermeyer.  sion  the  A.F.A.  had  a  made  gain  of  3.t 

kss  session  also  urged  the  ‘‘widest  pos-  a  general  earnestness  reflected  in  large  The  convention  elected  directors  for  per  cent  in  sustaining  memberships  last 
pMe  distribution”  of  both  profits  and  attendance  throughout  departmental  as  the  coming  year,  who  in  turn  re-elected  year. 

pure  among  the  creators  of  wealth,  well  as  general  sessions,  and  by  expres-  Gilbert  T.  Hodges,  of  the  New  York  The  resolutions  adopted,  in  additirm  to 

pis  action  was  in  response  to  state-  sions  of  considered  optimism.  Sun,  as  president ;  Robert  L.  Johnson,  of  thanking  all  who  aided  in  the  conven- 

lents  forcefully  expressed  by  conven-  .A  message  from  Roger  Rabson,  noted  Time,  Inc.,  as  secretary,  and  Joseph  H.  tion,  said : 

on  speakers,  notably  Dr.  Glenn  Frank,  economist,  “staked  his  reputation”  that  Appel,  of  the  John  Wanamaker  Store,  ‘‘The  Advertising  Federation  of 

resident  of  the  University  of  Wiscon-  business  has  seen  its  worst  and  that  New  York,  as  treasurer.  America  concurs  in  the  belief  expressed 

in,  who  held  that  too  many  willing  within  a  reasonable  time  there  will  be  a  Action  on  a  chairman  of  the  board  to  by  the  outstanding  speakers  in  this  con- 
uvers  had  too  small  a  share  of  the  period  of  “unparalleled  prosperity.”  fill  the  vacancy  created  by  the  death  of  vention  that  a  vital  factor  in  curing  the 
stlonal  income  while  larger  shares  went  Department  .store  men  told  of  remarkable  Walter  A.  Strong,  publisher  of  the  Chi-  present  business  depression  is  the  educa- 
5  wealthy  men  who  used  it  merely  to  .success  attending  June  sales.  cago  Daily  News,  was  deferred.  tion  of  business  men  in  general  to  the  re- 

nlarge  productive  facilities  beyond  all  Attendance  included  not  only  advertis-  New  directors  elected^  were:  G.  Ray  linquishment  of  obsolete  ideas  and  ac- 
fcd.  iiig  men  but  other  business  executives  and  Schaeffer,  advertising  director  of  Mar-  ceptance  of  sound  leadership. 

The  convention  “heartily  commended”  in  keeping  with  this  the  programs  covered  .shall  Field  &  Co.,  Chicago;  Turner  “Without  pretense  of  offering  a  siwcific 
It  speaking  program  carried  on  by  the  a  broad  range  of  business  ideas.  Jones,  vice-president  and  advertising  di-  cure-all  for  our  business  troubles,  tliis 

■F.A.  during  the  la.st  year  through  its  Advertising  women  took  an  active  part,  rector.  Coca  Cola  Company,  Atlanta;  hederation  expresses  its  confidence  that: 
ireai)  of  Research  and  education  and  holding  a  series  of  meetings  and  social  Frank _G.  Huntress,  publi.sher,  the  San  “hirst,  in  the  advertising  men  of  tliis 
iiied  for  a  similar  educational  program  events.  Antonin  Express.  Five  directors  were  country  business  has  the  logical  force 

XT  coming  year.  Speakers  ranged  from  Presidential  pos-  re-elected,  as  follows :  Mr.  Hodges,  Mr.  for  accomplishment  of  the  necessary 

^Notably  lacking  from  the  resolutions  sibilities  to  representatives  of  foreign  John.son.  Francis  H.  Sisson,  vice-pesi-  educational  program. 

•ptH  was  one  looking  toward  a  sur-  advertising  associations.  Time  outside  of  dent.  Guaranty  Trust  Company,  New  “.Second,  this  Federation  subscribes  to 
fy  to  determine  if  newspaper  advertis-  meeting  hours  was  filled  with  entertain-  York ;  Don  U.  Bridge,  advertising  direc-  the  principle  that  business  cannot  realize 
IS  rates  should  he  reduced.  This  was  ment,  two  outstanding  features  lieing  a  tor,  the  Indianapolis^  Nezvs;  Miss  Helen  its  full  development  except  through  the 

ropised  in  a  speech  by  D.  F.  Kelly,  party  aboard  the  U.  S.  Line  Leviathan,  J.  Baldauf.  advertising  manager,  the  widest  possible  distribution  among  the 

^_>ident  of  The  Fair  Department  Store,  and  a  night  club  party  given  bv  Paul  Johnston  Candy  Company,  Milwaukee.  creators  of  wealth  of  an  equable  share 

biragci,  and  president  of  the  National  Block,  newspaper  publisher,  on  the  roof  The  three  A.F.A.  vice-presidents  are  of  the  profits  of  prcxiuction  aiul  of  the 

^riail  Drv  Goods  .Association.  Sneak-  of  the  Hotel  Astor.  the  council  chairmen  elected  by  sub-  time  economies  made  possible  by  the  de- 

■S  on  behalf  of  the  nation’s  department  The  Columbia  and  National  Broad-  sidiary  councils.  ^  as  follows :  _  G.  Lynn  veloptnent  of  machinery. 

men.  he  demanded  a  lowering  of  tasting  Companies  provided  musicians  Sumner,  New  York  advertising  agent,  “We  hold  this  to  be  evident  because 


.  F.  A.  Urges  Greater  Advertising  Effort, 
Wider  Distribution  of  Profits 
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HODGES  RE-ELECTED  A.F.A.  PRESIDENT 


Playing  notable  parts  in  the  A.F.A.  convention  were  (left  to  right)  seated: 
Charles  E.  Murphy,  president.  Advertising  Club  of  New  York;  Gilbert  T. 
Hodges,  New  York  Sun,  and  re-elected  president  of  the  A.F.A.  Standing: 
G.  Lynn  Sumner,  general  program  chairman;  Dr.  Glenn  Frank,  president  of 
the  University  of  Wisconsin;  and  Grover  Whalen,  chairman  of  the  New  York 
Co-operative  Committee. 


no  matter  how  great  may  l)e  the  adver¬ 
tising  man’s  ability  to  create  desire,  such 
desire  cannot  become  ettective  in  produc¬ 
ing  business  unless,  behind  the  want,  lies 
a  tinancial  ability  to  satisfy  it. 

“Third,  this  Federation  is  convinced 
that  there  is  enough  buying  power  latent 
in  those  now  gainfully  employed  to  ab¬ 
sorb  a  great  deal  more  of  all  the  com¬ 
forts,  conveniences,  and  even  luxuries  of 
life  than  are  now  lieing  bought,  and  that 
only'  two  things  are  needed  to  release 
this  buying  power,  the  establishment  of 
confidence  that  employment  will  be  main¬ 
tained  and  the  skillful  use  of  advertising 
in  arousing  desire. 

"Fourth,  this  Federation  urges  the 
delegates  and  attendants  at  this  conven¬ 
tion  to  go  to  their  homes  determined  to 
plan  the  individual  advertising  of  their 
respective  firms  and  corporations  along 
lines  of  frank,  sincere  and  truthful  edu¬ 
cational  effort  to  acquaint  the  members  of 
their  communities  and  the  prospective 
consumers  of  their  products  with  the 
economic  necessity  of  resuming  normal 
living  and  normal  use  of  their  present 
buying  power.  To  this  end,  we  call  upon 
advertisers  to  rededicate  themselves  to 
the  ideal  long  ago  enunciated  in  the 
motto  of  this  organization,  ‘Truth  in  ad¬ 
vertising.’  VV’e  summon  those  who  fur¬ 
nish  the  media  for  the  advertising  mes¬ 
sage  to  strengthen  their  censorship. 

“Fifth,  we  heartily  commend  the  work 
which  was  done  during  the  past  year  by 
the  administration  and  our  Bureau  of 
Research  and  Education  to  instill  in  the 
minds  of  American  business  men  through 
the  cooperation  of  the  local  clubs  a  bet¬ 
ter  understanding  of  advertising  and  its 
functional  part  in  business.  We  call 
upon  the  incoming  administration  and 
the  board  of  directors  to  follow  this 
initial  work  by  developing  a  similar  edu¬ 
cational  program  for  the  coming  year 
whereby  the  forces  of  advertising  may 
come  to  be  intelligently  utilized  by  busi¬ 
ness  and  understandingly  followed  by  the 
public  in  the  program  hereinbefore  out¬ 
lined. 

“We  ask  the  board  of  directors  to  sup¬ 
plement  this  educational  work  by  seek¬ 
ing  the  cooperation  of  the  proper  govern¬ 
ment  departments  and  business  organiza¬ 
tions  to  the  end  that  wise  steps  may  be 
determined  upon  for  readjustment  of 
business  practices  in  harmony  with  the 
economic  and  social  conditions  now 
existing. 

“To  the  program  outlined  this  Adver¬ 
tising  Federation  of  America  hereby 
pledges  itself.” 

Wednesday’s  luncheon  and  general  ses¬ 
sion  brought  more  specific  discussions  of 
advertising  problems  than  the  earlier 
general  sessions.  Newspaper  advertising 
rates  came  in  for  determined  criticism 
from  the  president  of  the  National  Retail 
Dry  Goods  Association,  D.  F.  Kelly  of 
Chicago.  Colby  M.  Chester,  Jr.,  presi¬ 
dent  of  General  Foods  Corporation,  had 
reprimands  for  spurious  testimonials,  bad 
taste  in  copy,  unfairness  in  advertising. 
Joseph  H.  Appel,  chairman  of  the  day, 
denounced  advertising  practices  that  have 

come  in  “now  when  business  is  hardest  to 
get.” 

“You  know  them  and  I  know  them.” 
said  Mr.  Appel :  “Those  advertisements 
that  strive  to  dominate  the  field,  to  cry 
their  wares  louder  than  the  others,  and 
to  cry  the  others  down,  often  giving  false 
impressions,  if  not  statements,  of  superi¬ 
ority  and  of  service — through  misleading 
illustrations,  tainted  testimonials,  insinu¬ 
ating  headlines  and  extravagant  adjec¬ 
tives  without  accurate  comparisons  in 
price  and  quality.  Those  advertisements 
that  knock  competitor’s  goods.  Those 
advertisements  that  use  beauty  and  health 
lures  smacking  of  the  patent-medicine 

cure-all  age.  Those  advertisements  that 
make  bill-l«)ards  of  our  newspaper  pages, 
entirely  out  of  balance  with  the  news 
columns.  Those  advertisements  that  run 
wild  on  the  radio  with  uncensored  claims. 
All  seeking  to  sell  instead  of  helping 
people  to  buy  intelligently. 

“Now.  what  is  the  remedy  or  the 
preventive  ? 

“Shall  we  curtail  advertising,  especially 
in  this  business  recession,  just  because 
the’^e  are  diseased  spots  in  the  economic 
and  social  order?  No.  that  would  be 
cowardly,  like  a  mentally  sick  man  com¬ 


mitting  suicide.  Instead,  we  should 
advertise  more,  in  a  saner,  more  creative 
way. 

“Creative  advertising  is  energy  in 
action,  inspired  by  new  vision,  vitalized 
by  feeling,  controlled  by  wisdom,  illumi¬ 
nating  truth,  fulfilling  unrecognized  needs 
and  aspirations  of  humanity.” 

Mr.  Kelly,  attacking  the  question  of 
newspaper  advertising  rates  from  the 
viewpoint  of  a  department  store  president, 
told  the  audience  that  whereas  commodity 
prices  have  fallen,  newspaper  milline 
rates  have  actually  risen  in  many  cases 
because  of  circulation  shrinkages.  He 
added  that  the  Shopping  News  had  taken 
on  new  interest  as  a  consequence,  and 
asked  for  a  detailed  survey  of  advertising 
rates. 

“When  commodity  prices  began  to 
decline,”  he  said,  “there  was  a  proper 
demand  for  reductions  in  the  retail  prices 
of  commodities.  Many  merchants  found 
themselves  stocked  with  quantities  of 
merchandise  which  were  worth  only 
replacement  value.  The  wise  merchant 
marked  his  gcKxls  down  and  took  his 
losses.  The  results  were  revealed  in  the 
great  shrinkage  of  earnings  shown  by 
many  department  and  specialty  stores 
last  year. 

“The  newspaper  may  be  credited  with 
helping  to  spur  on  the  manufacturers  and 
merchants  who  were  slow  to  react  to 
the  demand  for  price  cuts. 

“In  spite  of  the  instrumentality  of 
newspapers  in  reducing  merchants’  prices, 
when  newsprint  paper  prices  declined  to 
what  we  understand  to  be  less  than  half 
the  costs  in  1930,  coupled  with  declines 
in  the  volume  of  circulation,  we  are 
asked  to  continue  paying  the  rates  that 

may  have  been  warranted  in  prosperous 
times. 

“Advertisers  are  not  looking  for  sym¬ 
pathy  ;  they  want  intelligent  cooperation. 
Let  us  analyze  this  thing  for  a  moment : 

“Is  it  fair  to  ask  an  adverti.ser  to  pay 
a  rate  of  $1.32  per  milline  this  year 
against  $1.20  milline  last  year?  I’ll  put 
it  another  way.  When  a  newspaper 
added  30.000  more  or  less  to  its  circula¬ 
tion  two  or  three  years  ago.  the  rate  was 
increased  10  cents  per  agate  line.  To¬ 
day.  with  circulations  in  the  larger  cities 
showing  losses  in  many  cases,  with  cur¬ 


tailed  buying  power  on  the  part  of  the 
readers  an  acknowledged  fact,  there  has 
oeen  no  suggestion  of  a  readjustment  of 
line  rate  on  the  part  ol  the  newspapers. 

"In  New  York,  1  understand,  adver¬ 
tisers  in  some  of  the  metropolitan  papers 
have  a  rebate  granted  on  fiuctuations  of 
circulation.  Certainly  this  is  a  step  in 
the  right  direction,  where  that  circulation 
is  of  sound,  substantial  character,  as  it 
is  in  the  case  of  the  particular  papers  1 
have  in  mind.  Consider,  too,  is  it  fair  to 
the  advertiser  using  100,000  lines  to  be 
charged  the  same  rate  as  the  user  of 
5,000  lines?  Or  is  the  advertiser  who 
favors  a  certain  medium  to  the  extent 
of  say  500,000  lines  of  advertising  in  a 
year  to  be  placed  in  the  same  category 
as  the  one  using  10,000  lines  per  year? 

“Personally,  I  hold  no  brief  for  any 
form  of  advertising.  I  have  been  a 
staunch  advocate  of  newspaper  advertis¬ 
ing,  but  I  wonder  if  some  of  the  newer 
forms  of  advertising  now  coming  into 
vogue  will  not  seriously  challenge  the 
position  of  the  newspaper  and  magazines. 

“May  I  suggest  that  a  complete  and 
comprehensive  analysis  of  space,  rates 
and  forms  l)e  made ;  that  consideration 
he  given  to  ascertaining  facts  regarding 
the  relative  value  of  Sunday  as  com¬ 
pared  with  daily  advertising  throughout 
the  country;  that  a  study  be  made  of 
the  value  of  advertising  of  special  char¬ 
acter;  and  of  seasonal  changes  and  their 
effect  on  buying  habits  as  well  as  their 
consequences  on  certain  branches  of  ad¬ 
vertising  in  both  the  national  and  local 
fields?  We  know  in  a  general  way  the 
diminished  power  of  newspaper  adver¬ 
tising  in  summer  months,  but  to  what 
extent  is  its  power  diminished  and  in 
what  months  is  the  degree  greater  or 
lesser?  Let  us  have  a  National  Fact¬ 
finding  Commission  to  undertake  the 
development  of  a  comprehensive  analysis 
of  advertising  media  and  values  without 
delav. 

“The  task  assigned  to  me  by  our  or¬ 
ganization  to  bring  into  the  open  the 
views  of  3700  members  is  not  an  alto¬ 
gether  agreeable  one.  However,  the 
spirit  of  fairness  displayed  by  some  of 
the  leading  New  York  papers  in  printing 
what  I  have  said  heretofore  in  Chicago 
and  Washiii'Tton  on  this  important  sub¬ 


PRESIDENT  HOOVER’S  MESSAGE  TO  A.F.A. 

TT  SEEMS  to.  me  most  appropriate  that  at  your  annual  convention  you 
propose  to  clarify  the  function  of  advertising  as  an  economic  force,  so 
that  its  benefits  may  be  better  understood  not  only  by  those  who  employ  it, 
but  by  the  public  to  which  in  the  aggregate  it  ren<lers  its  greatest  service. 

Advertising  has  played  an  imporant  part  in  raising  our  standard  of  living, 
in  stimulating  invention  and  in  maintaining  competition.  By  promoting 
production  and  distribution,  it  has  brought  within  the  reach  of  many  the 
comforts  and  conveniences  previously  enjoyed  by  the  few. 

The  theme  of  your  convention  is  especiallv  timely,  because  of  the  part 
sound,  constructive  advertising  is  bound  to  play  in  accelerating  the  return 
of  normal  business  activity. 


ject  indicates  their  desire  to  cooperate. 
We  firmly  believe  the  problem  so  long 
overlooked  will  soon  be  brought  to  a 
satisfactory  conclusion.” 

President  Chester  of  the  General  Foods 
Corporation  sounded  a  warning  that  “ex- 
aggerated  claims,  fire-sale  copy,  attacks 
on  competitioti,  and  other  questionable 
practices”  are  endangering  the  believ- 
ability  of  advertising.  He  insisted  that 
truth  in  advertising  means  not  merely  the 
truth  as  the  advertiser  interprets  it,  but 
statements  which  have  been  proved  be¬ 
yond  possibility  of  controversy.  Adver¬ 
tising  based  on  scientific  investigation, 
said,  calls  for  “more  than  a  glanioroiu 
picture  of  a  scholarly  appearing  gray- 
haired  gentleman  gazing  into  a  micro¬ 
scope  in  the  ‘laboratory’  of  a  commercial 
photographer.”  » 

“I  believe  that  truth  in  advertising 
means,”  he  went  on,  “that  when  testi¬ 
monials  are  publicized  they  shall  be  in¬ 
dorsements  of  people  who  have  actual^ 
used  and  approved  the  merchandise  to 
which  they  lend  their  names.  I  am  fully 
aware  that  ostracizing  the  spurious  in¬ 
dorsement  might  add  slightly  to  the  ranks 
of  the  unemployed.  But  the  loss  suffered 
by  purveyors  of  famous  names  and  ^ 
professional  indorsers,  would  be  incon¬ 
sequential  compared  to  the  benefits  gained 
by  advertising  generally. 

“In  the  second  place,  I  believe  that  the 
advertiser  will  do  well  to  submit  his  an¬ 
nouncements  always  to  the  test  of  good 
taste.  It  is  reasonably  easy  to  predeter¬ 
mine  what  might  shock  the  eye  or  ear. 

“In  the  third  place,  the  manufacturer 
very  definitely  owes  to  advertising  the 
responsibility  of  making  it  interesting,  in 
content,  in  format.  The  public  surveys 
advertising  and  accepts  it  usually  today 
not  only  because  it  contains  merchandis¬ 
ing  news  of  value,  but  because  the  ad¬ 
vertising  pages  of  publications  have,  in 
most  instances,  been  in  themselves  read¬ 
able  and  attractive.  The  dull  and  the 
dreary  have  no  more  place  in  advertising 
than  the  dishonest. 

“In  the  fourth  place,  advertising, 
chiefly  for  its  own  good,  should  be  fair 
to  competition. 

“It  is  significant  that  those  manufac¬ 
turers  whose  products  have  been  most 
consistently  advertised,  and  who,  in 
times  of  depression  as  in  times  of  pros¬ 
perity  have  continued  their  promotional 
efforts,  have  in  general  been  able  to 
weather  the  storm.  They,  too,  are  the 
ones  who  have  avoided  drastic  cuts  in 
operations  that  have  contributed  the  most 
serious  element  in  the  present  situation." 

Edwin  Gruehl.  vice-president  and  gen¬ 
eral  manager  of  the  North  American 
Company,  termed  advertising  a  “minus 
cost,”  explaining  that  “everyone  knows 
that  wisely  applied  advertising  results  in 
greater  economy  for  the  seller  and  lower 
cost  for  the  purchaser.”  He  added  that 
“Electric  power  is  the  principal  factor  in 
lessening  the  cost  of  production.”  and 
that  both  electricity  and  advertising  have 
contributed  to  the  reduction  of  cost  to 
the  ultimate  consumer. 

Miss  Marion  C.  Taylor,  president  of 
the  Fashion  Guild,  New  York,  said  that 

many  business  men  are  actually  afraid  to 
produce  and  advertise  merchandise  in 
good  taste.  The  reason,  she  said,  was 
that  some  of  them  had  offered  fashions 
so  new  and  sophisticated  as  to  be  unac- 
centable. 

“It  is  well  to  keep  in  mind,”  said  Miss 
Taylor,  “that  most  people  live  busy 
working  lives,  that  they  are  apt  to  con¬ 
sider  a  bit  dull — so  that  in  order  to 
attract  them  there  must  be  something  a 
bit  colorful,  glamorous,  and  perhaps 
luxurinin!  in  character,  about  what  one 
has  to  sell  them.” 

C.  F.  Kettering,  vice-president  of  the 
General  Motors  Corporation,  spoke  on 
“The  Advertising  Idea.” 

W’ith  floodlights  and  movie  men.  wel¬ 
coming  speeches  of  political  tinge,  photog- 
rajshers  stalking  up  and  down  the  aisles, 
the  opening  session  of  the  Advertising 
Federatif)!!  of  .America  got  under  way 
Monday  amid  a  hubub  of  forks  and 
.spoons  not  yet  stilled  when  radio  at' 
rangements.  inexorable  as  time  and  tide. 

demanded  that  the  speaking  begin. 

Presence  on  the  program  of  fiovemor 
Franklin  D.  Roosevelt  of  New  York. 
Mayor  “Timmy”  Walker  of  New  York 
(Continued  on  page  40) 
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N.  A.  E.  A.  VOTES  GROUP  ADVERTISING  PLAN 


Advantages  of  Newspapers 
Don  U.  Bridge— 


as  a  Whole  to  Be  Told  in  Promotion  Campaign  Reported  by  President 
-Uniform  Market  Data  Resolved — Amateurish  Copy  Assailed 


By  ROBERT  S.  MANN  idea  that  amateurish  copy  v 

President  Itridse  as  “prohahly  the  out-  waste  in  advertising  to  advt 
Shuman  standing  promotion  man  of  America.”  perts.  Mucli  promotion  matt 
"  Mr.  McGivena  told  the  audience  that  is  illustrated  hy  the  newsp 
“A  newspaper  in  its  own  town  may  he  artist  and  displayed  by  the 
an  institution,  hut  in  another  town  it  room  foreman,  both  of  who 
seems  like  a  funny  looking  rag" ;  that  excellent  work  in  their  own 
however  successfully  it  may  appeal  to  its  neither  tif  whom  is  skilled  in 
own  public,  there  is  a  “second  public”  of  vertising. 
business  men  who  must  he  reached.  "Kemcmher  vou  are  in  big  1 

“Many  newspapers  fail  lamentably  in  ness.  _  he  counseled.  “If 
liresenting  themselves  to  this  business  doesn  t  meet  agency  standard 
public,”  he  said.  “Too  many  newspapers  '"tt’  waste  basket.  4  s  a 
don't  even  know  what  these  business  men  thing  to  go  into  a  space  In: 
and  agency  men  are  like.  The  important  the  morning  and  see  the  p 
agency  man  is  running  to  type— craft-  have  accumulated  since 

conscious,  busy,  crowded  to  death,  artist  before  and  see  the  amount  c 
as  well  as  business  man — and  now,  with  Jttst  thrown  away.” 
radio,  becoming  musician  as  well.  He  f  be  speaker  said  a  five-} 


MBERS  of  the  Newspaper  Adver- 
ising  Executives  Association,  meet-  to  A.  L.  Shuman  of  Fort  Worth  Star- 
s  part  of  the  convention  of  the  Telegram  for  the  annual  S' 

■tising  Federation  of  America  in  Trophy,  and  to  the  Advertising  Club  of 
York  this  week,  took  two  steps  New  York  for  its  efforts  on  behalf  of 


Reflected  officers  of  the  N.A.E.A.,  photographed  at  the  New  York,  convention 
this  week,  left  to  right — Don  U.  Bridge,  advertising  manager,  Indianapolis 
News,  president;  Alvin  R.  Magee,  national  advertising  manager,  Louisville 
Courier-Journal  and  Times,  vice-president,  and  R.  A.  Wolfe,  national  adver¬ 
tising  manager,  Indianapolis  News,  secretary. 


toward  cooperative  selling  of  the  news¬ 
paper  medium  as  a  whole.  Their  actioi 


the  convention  and  reception  to  the  dele¬ 
gates. 

The  award  of  the  Shuman  Tropliy  to 
the  Omaha  World-IIerald,  announced  at 
the  closing  N.A.E.A.  session,  is  described 
on  page  14  of  this  issue. 

Officers  of  the  N.A.E.A.  were  re¬ 
elected,  only  one  change  being  made  in 
the  board  of  directors.  Carl  Slane,  of 


throughout  the  country.  The  plan  was 
reported  to  the  association  by  President 
Don  U.  Bridge  of  Indiamfolis  Nezvs, 
who  said  the  campaign  would  deal  with 
the  advertising  advantages  of  newspapers 
as  a  whole,  not  of  any  particular  group. 
The  committee  in  charge  is  headed  by 
Leo  P.  McGivena,  promotion  manager  of 
Knu  York  Daily  News.  An  advisory 
committee  is  composed  of  Edwin  S. 
Friendly  of  Nezv  York  Sun,  Irwin  Maier 
of  Mihvaukee  Journal,  and  one  other 
member  to  be  announced  later. 

"The  only  real  expense  to  the  news¬ 
papers  will  be  for  the  space  used,”  Mr. 
Bridge  said.  “The  copy  is  to  be  the  kind 
of  copy  that  will  be  worth  the  space.” 

At  the  suggestion  of  George  J.  Auer, 
advertising  manager  of  Nciv  York 
Tribune,  it  was  voted  to  make  the  cam¬ 
paign  available  to  all  newspapers,  not 
just  those  represented  in  the  association. 

The  second  cooperative  step  was  taken 
in  adoption  of  the  following  resolution : 


Among  the  Canadian  eontingent  at  the  N.A.E.A. 

Montreal  Star  (left),  and  William  Wall 

Peoria  Journal-Trauscrif>t,  as  chairman 

1  mi-L . . . . ”  . .  of  nominating  committee,  declined  to 

,t  of  1  Whereas,  various  market  figures  have  report  Iiimsclf  for  re-election,  and  Wil- 
that  I  m  used  by  newspapers  pertaining  to  Ham  p.  Rogers  of  Boston  Transcript  was 
id  to  I  population,  buying  areas,  market  facts,  elected  instead.  The  other  officers, 
e  in  nc.,  which  because  of  variations  have  chosen  unanimously,  are :  President,  Don 
was  aased  confusion  and  disrespect  by  those  u  Bridge,  of  Indianapolis  A'cws;  vice- 
lions  vho  look  to  newspapers  for  general  con-  president  Alvin  Magee  of  Louisville 
mac-  CMC  basic  facts  of  their  market,  be  it  Courier-Journal-Times ;  secretary-treas- 
“Resolved,  that  members  of  the  News-  urer,  Robert  .A.  Wolfe.  Indianapolh 
Miss  PJper  Advertising  Executives  Association  AVrw;  directors:  L.  M.  Barton,  of  the 
busy  nn  their  respective  cities  make  every  loO.OOO  Group  of  American  Cities; 
con-  ttlort  to  secure  the  cooperation  of  their  Leroy  Herron  of  Washington  Star; 

•r  to  newspapers  to  adopt  one  set  of  basic  Fred  I.  Archibald  of  Omaha  World- 
ng  a  market  facts  and  figures  from  a  reliable  Herald :  and  W.  M.  Keenan  of  Indian- 
rhaps  source  so  that  the  information  given  out  apolis  Star. 

one  win  be  similar  and  thus  avoid  confusion.”  Directors  whose  terms  do  not  expire 
f  ibe  •■‘^solution  presented  by  Irving  were  designated  as  follows: 

n  Mihi’aukee  Herald  as  Frank  Westcott,  of  Gary  Po,<!t  Tribune; 

e  on  icnairman  of  the  resolutions  committee,  and  Steve  Kelton,  of  Ilmudon  Chronicle. 


Walter  C.  Bryan  (left)  president  of  the  Bryan  Organization,  New  York,  and 
Lee  H.  Bristol,  vice-presi<lent  of  Bristol-Myers  Company,  New  York,  and 
president  of  the  Association  of  National  Advertisers,  speakers  at  N.A.E.A. 
convention. 
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FROM  EAST  AND  MID-WEST 


Chicago  and  New  York  executives  at  the  N.A.E.A.  convention,  left  to  right — 
C.  E.  McKittrick,  manager,  eastern  advertising  office,  Chicngo  Tribune;  T.  J. 
Cochrane,  local  advertising  manager.  New  York  Daily  News;  Harold  B.  Sher¬ 
wood,  national  advertising  manacer.  New  York  Daily  News;  Clarence  M. 
Kendall,  l?''a(er(ou;n  {N.Y.)  Daily  Times;  W.  E.  Donahue,  advertising  manager, 
Chic4ii(o  Tribune. 


a  representative  of  the  Association  of 
Newspaper  Classified  Advertising  Mana¬ 
gers,  of  which  he  is  secretary. 

“We  must  keep  our  columns  clean,”  he 
said.  “During  the  jjast  year  and  a  half 
this  task  has  become  increasingly  difficult. 
Business  firms  and  private  individuals 
whose  advertising  in  normal  times  was 
above  reproach  are  now  resorting  to 
tactics  which  are  highly  unethical  if  not 
actually  dishonest.  Classified  managers 
must  be  encouraged  to  take  whatever 
measures  arc  necessary  to  exclude  unde¬ 
sirable  advertising. 

“More  time  and  effort  should  be  spent 
to  develop  new  sources  of  business.  Many 
newspapers  maintain  research  depart¬ 
ments  for  the  use  of  their  display  adver¬ 
tising  staffs.  Classified  managers,  on  the 
other  hand,  have  to  dig  up  their  own  sales 
material 

“Classified  managers  feel  they  have  a 
right  to  exi)e’ct  sufficient  authority  to 
work  out  their  own  solutions.” 

At  sessions  on  Monday  and  Tuesday 
the  Newspaper  Advertising  Executives’ 
Association  listened  to  discussions  by 
representatives  of  both  advertising  agen¬ 
cies  and  advertisers,  among  others,  and 
in  turn  questioned  the  speakers  closely 
on  practices  and  l)eliefs  thought  to  work 
to  the  disadvantage  of  newspapers.  The 
Monday  session,  held  jointly  with  the 
Sales  I’romotion  Division  of  the  Na¬ 
tional  Retail  Dry  Goods  Association, 
is  reported  on  another  page  of  this  paper. 

Bruce  Barton,  chairman  of  the  board 
of  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  New  York,  spoke  informally  at  the 
Tuesday  morning  session.  He  told  his 
listeners  that  radio  advertising,  firmly 
established  as  a  medium,  contains  no 
menace  to  newspapers;  that  when  busi¬ 
ness  revives  many  kinds  of  business  may 
learn  to  operate  i)rofitably  on  smaller 
volume  than  they  have  thought  neces¬ 
sary  in  the  past ;  and  that  advertising, 
despite  its  growth  thus  far,  is  still  in 
the  adolescent  stage. 

The  radio,  he  said,  is  limited  by  the 
psychological  fact  that  80  per  cent  of 
the  people  are  eye-minded;  that  is,  re¬ 
ceive  their  deepest  mental  impressions 
from  what  they  see  rather  than  what 
they  hear.  Only  20  per  cent,  he  said, 
are  ear-minded. 

“It  is  silly,”  said  Barton,  “to  assume 
that  the  radio  will  take  the  place  of  the 
printed  page.  The  place  of  the  news¬ 
paper  will  not  be  disturbed,  but  strength¬ 
ened. 

“Our  own  agency  regards  radio  as  a 
supplementary  medium.  We  tell  adver¬ 
tisers  they  should  not  undertake  radio 
advertising  unless  they  are  already  rep¬ 
resented  in  printed  advertisinjg.  Only 
two  of  our  accounts  are  using  radio 
advertising  alone.” 

The  speaker  was  closely  quizzed  by 
members  of  the  audience  on  the  attitude 
of  agencies  toward  radio.  One  ques¬ 
tion  was  whether  replies  pulled  by  radio 
advertising  constituted  a  fair  test  of  the 
value  of  broadcasting — whether  pro¬ 
grams  were  not  designed  principally  to 
draw  requests  for  free  gifts  offered.  The 
reply  was  that  agencies  had  had  years 
of  experience  in  recording  the  pulling 
power  of  newspaper  and  magazine  ad¬ 
vertisements,  but  that  radio  advertising 
was  too  new  for  sound  judgment  as  to 
its  pulling  power.  Information  is  being 
compiled  on  this  point. 

Agencies,  he  said,  have  no  prejudice 
in  favor  of  one  medium  rather  than  an¬ 
other,  the  agency’s  commission  being  the 
same  in  all  cases. 

Barton  decried  newspaper  agitation 
against  radio  advertising.  “If  1  were 
a  new^aper  publisher,”  he  said,  “many 
things  would  worry  me  more  than 
whether  or  not  to  print  radio  programs.” 

“The  question  is  simply  this,”  com¬ 
mented  W.  E.  Donahue,  advertising  man¬ 
ager  of  the  Chicago  Tribune:  “Are  the 
newspapers  going  to  promote  radio  as 
an  advertising  medium,  or  make  radio 
buy  space  to  promote  itself?” 

Barton  said  that  the  day  when  the 
Ladies’  Home  Journal  got  a  million  cir¬ 
culation  it  started  a  circulation  race  that 
had  cost  magazine  publishers  millions  of 
dollars.  Siieaking  of  “some  of  my  ad¬ 
vertising  dreams,”  he  said  that  people  do 
not  yet  realize  w-hat  advertising  could  do 
for  health,  religion  and  international 
peace. 


“Some  of  us  in  the  agency  business,” 
he  went  on,  “think  that  advertising  is 
merely  in  the  adolescent  stage.  Beyond 
lies  a  great  era  in  which  advertising  will 
rise  to  higher  planes  than  we  have  any 
conception  of.” 

1-ee  H.  Bristol,  vice-president  of  the 
Bristol-Myers  Company,  New  York,  and 
president  of  the  Association  of  National 
Advertisers  was  another  sjKiaker,  em¬ 
phasizing  that  he  was  voicing  his  own 
views,  coloreil  as  they  might  i)e  by  con¬ 
tacts  with  others  in  the  A.N’.A.  He  like¬ 
wise  l)egan  by  discussing  radio  advertis¬ 
ing,  classing  newspai)er  opjK>sition  as 
“rather  r^irrt.Ar”  He  compared  the 
radio  resoiul.  dopted  at  the  recent 
A.N.B.A.  conveni:.-:i  to  the  attempts  of 
King  Canute  to  stop  the  tide  from  com¬ 
ing  in.  He  predicted  a  “fair  compromise” 
between  newspapers  and  radio. 

“Basically  the  newspaper  has  a  func¬ 
tion  to  perform,  and  it  will  continue, 
radio  or  no  radio,”  he  said.  “Naturally 
the  ncwspaiKT  will  continue  to  be  an  ad¬ 
vertising  medium,  and  we  national  ad¬ 
vertisers  will  turn  to  it  as  a  matter  of 
course.” 

The  si)eaker  urged  that  newspai)ers  try 
to  learn  the  advertiser's  problems,  “not 
in  detail,  but  certainly  in  cross-section,” 
and  then  undertake  constructive  selling. 

“Never  in  my  contacts  with  publication 
representatives  have  1  l)een  subjected  to 
such  destructive  selling  as  from  news¬ 
papers,”  he  went  on.  “Sell  me  knowl- 
cxlge  of  the  market  and  coverage ;  don’t 
arouse  my  curiosity  about  the  opposing 
pajK-r.  Don’t  forget  that  many  factors 
may  l>e  im]K)rtant  in  an  advertising 
campaign,  and  tliat  newspaper  advertising 
may  In;  i)art  but  not  the  whole  of  the 
machinery  necessary.  1  )on't  think  be¬ 
cause  a  newspaiHjr — or  a  magazine — has 


made  an  outstanding  success  in  some 
campaign,  that  it  is  the  only  medium 
to  consider.” 

Mr.  Bristol  spoke  of  enforced  com¬ 
binations,  sjK'cial  editions,  and  local- 
national  rate  differentials,  all  of  which 
the  A.N.A.  has  opposed.  He  said  that 
it  was  not  his  place  to  tell  newspaper 
men  how  to  run  their  business,  but  that 
he  could  report  the  reaction  of  advertis¬ 
ers  to  the  way  newspajK-rs  were  run.  He 
said  he  and  his  colleagues  were  com¬ 
pletely  out  of  sympathy  with  these  three 
practices,  considering  them  unfair. 

He  described  a  mythical  case  of  an 
advertiser  entering  a  new  market,  not 
because  a  newspajK'r  had  sold  him  on  the 
market  but  because  he  had  made  his  own 
investigation.  He  might  find  a  differ¬ 
ential  of  50  per  cent  in  advertising  rates, 
not  considering  quantity  discounts. 

“I  offer  unquestioned  credit,  no  desire 
for  merchandising  help  from  the  news¬ 
papers,  and  an  intention  to  follow 
through  with  continued  advertising,”  he 
said.  “I  may  want  to  use  20,000  lines. 
A  comi)etitor  may  be  able  to  get  30,000 
lines  for  the  same  cost.  There’s  a 
hurdle  the  publishers  have  established. 

“Some  of  us  are  becoming  enlightened 
about  merchandising  service.  I  person¬ 
ally  don’t  want  it.  If  an  advertiser  does 
want  it,  the  chances  are  he  is  a  small 
one  trying  to  get  started.  The  business 
you  want  to  build  up  is  that  from  estab- 
lished  businesses  tliat  are  making  a  suc¬ 
cess  and  will  come  back  year  after  year 
as  advertisers. 

“Even  advertisers  who  have  no  great 
need  for  merchandising  service  have  been 
guilty  of  asking  for  it.  But  merchandis¬ 
ing  service  has  been  overestimated.  W'e 
learned  long  ago  to  put  a  big  discount 
on  newspaper  presentations,  as  rather 


superficial  and  often  ‘loaded.’ 

“I  don’t  want  you  to  feel  that  tie 
A.N.A.  is  antagcmistic  to  you  and  tryinj 
to  break  you  down.  Yog're  entitled  toj 
profit,  and  more  power  to  you.  On, 
attitude  toward  the  newspaper  is  that  j 
is  here  to  stay,  a  medium  too  big  to 
disregard.” 

John  Benson,  president  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies, 
spoke  from  the  floor  during  discussion, 
He  termed  newspapers  the  main  highjm 
for  advertising  effort,  saying  that  radio  ' 
and  other  media  were  side  roads. 

“We  want  the  obstructions  cleared 
from  the  highway,”  he  said.  “One  ob¬ 
struction  is  the  local-national  rate  dif¬ 
ferential. 

“If  high-pressure  selling  could  k 
eliminated  and  better  contacts  orgamad 
between  agencies  and  newspaper  repn- 
-sentatives,  much  of  our  difficulties  wonld 
disappear.” 

He  asked  that  newspaper  facts  bt 
presented  to  agencies  more  in  writai 
and  less  by  word  of  mouth  as  one  meani 
of  reducing  the  number  of  represoua- 
tives’  calls,  which  he  called  “expemm 
to  us  and  unsatisfactory  to  the  represo- 
tatives.”  One  large  New  York  agency, 
he  said,  had  1700  calls  in  a  month, 
necessitating  a  crew  of  five  to  seven  mm 
for  contacts.  Eighty  per  cent  of  ill 
necessary  information  about  newspapers, 
he  said,  could  be  presented  more  effec¬ 
tively  in  writing. 

Another  speaker  was  Walter  G.  Bryn, 
president  of  the  Bryan  Organization, 
New  York,  who  described  the  decline  it 
Sunday  newspaper  advertising  since 
October,  1926.  The  chief  reason  he  said 
was  long-continued  sales  work  for  week¬ 
day  advertising,  which  had  its  effect  I 

“Let’s  not  delude  ourselves  that  people  [ 
110  longer  read  on  Sunday,”  he  urged,  f 
“Despite  automobiles  and  movies,  there  i 
is  still  a  vast  army  of  readers  at  home 
Most  people  have  16  waking  hours  a 
day.  Even  if  a  man  spends  6  hours  on 
Sunday  golf  or  riding,  he  still  has  double 
or  treble  the  usual  number  of  hours  for 
home  reading.  There’s  a  plus  value  of 
reader  interest  for  Sunday  advertisers.’ 

He  urged  regular  promotion  work  oo 
the  values  of  Sunday  papers  to  adver¬ 
tisers,  done  tactfully  to  avoid  hurting 
week-day  linage.  Every  new  contract 
signed,  he  said,  should  include  Sunday, 
whether  it  called  for  seven  times  a  wei, 
three  times  a  week,  or  only  one  time. 

W.  J.  Reilly,  author  of  “The  Law  of 
Retail  Gravitation,”  spoke  impromptu  oi 
his  years  of  experience  in  finding  out 
about  sales  from  the  housewives. 

A  showing  of  hands  indicated  that  an 
overwhelming  majority  of  the  papers 
represented  at  the  meeting  were  carry-  f 
ing  radio  programs  with  trade  name  ' 
deleted.  Two  or  three  printed  radio  j 
programs  with  trade  names  complete,  j 
and  one  printed  no  programs. 

Raymond  Bill,  president  and  editor  of 
Sales  Management,  spoke  on  analyzing 
sales  and  advertising  trends.  Douglas 
Taylor,  advertising  manager  of  Printer^ 
Ink,  told  of  results  obtained  by  news¬ 
paper  advertising  sponsored  by  the  Build¬ 
ing  Trades  Council  of  Muncie,  Ind.  The 
campaign  was  on  home  repair  jobs,  and 
resulted  in  putting  hundreds  of  men  bad 
to  work.  Later  advertisements  used  pic¬ 
tures  of  jobs  already  undertaken. 

One  reason  for  the  success  achieved. 
Mr.  Taylor  said,  was  that  the  adver¬ 
tising  was  not  sponsored  by  the  news¬ 
paper  itself,  which  might  have  given  the 
impression  that  space-selling  was  the 
chief  aim. 


LORD  ROTHERMERE  REMAINS 

Lord  Rothermere,  principal  owner  of 
the  London  Daily  Mail,  Daily  Mim^ 
and  other  newspapers,  who  was  expated 
to  return  to  England  Jqne  6  on  the  M- 
press  of  Britain,  has  extended  his  visit 
He  is  now  in  Montreal.  He  landed  at 
Quebec  June  1  with  a  party  of  news¬ 
papermen  on  the  maiden  trip  of  the  liner- 

TO  EXTEND  MUSIC  CAMPAIGN 

Continuance  of  the  advertising  cam¬ 
paign  of  the  American  Federation  ot 
Musicians,  opposing  “canned  music  t® 
theatres,  was  authorized  at  the  rectf 
ChattancKjga  convention.  Details  are  np 
to  the  executive  board. 


Photographed  at  the  N.A.E.A.  convention  this  week,  left  to  right — Irving  C. 
Buntman,  Milwaukee  Herold;  F.  E.  Westcott,  Gary  (Ind.)  Post-Tribune,  and 
a  director  of  the  association;  Steve  Kelton,  Houston  (Tex.)  Chronicle,  and 
Carl  Slane,  Peoria  (Ill.)  Journal-Transcript. 
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L  C.  M.  A.  STRESSES  INTELUGENT  ECONOMY 

Wise  Spending  Rather  Than  Ruthless  Saving  Recommended  at  Asheville  Convention — Group 
Desires  Representative  on  A.B.C.  Board — Hixson  New  President 


«yi 
dio ! 

red^ 

ob- 

&’■ 

lx 

«<1 

in- 

mill 

> 

am  - 

Qti- 
jm  ' 
so- 
BCJ,  I' 

Otil 

ncr. 

Ill 

ws. 

ffec- 

yin, 

tion. 

It  ii 

iinct 

uid 

ttk- 

d 

iopk 

•gei 
krt 
oat 
rs  1 
s  <n 
nibk 
>  for 
le  01 
trs" 
k  00 
ivtr 
rtiag 
tract 
iday, 
vei, 

t 

w  oi 
11  <ai 
out 

It  an 

apcTi 

any- 

allies 

radio 

plete, 

or  oi  i 
yzing  j 
uglas  j 
uteri 
lews- 
luild- 

The 
,  and 
back 
1  pic- 

ieved. 
dvtr- 
lews- 
n  the 
i  the 


INS 

er  oi 
firror 
lected 
Em- 

vish. 
led  at 
news- 
liner. 

licn 

cam- 
on  oi 
ic"  to 

recent 
ire  op 


I.C.M.A.  members  and  wives  and  guests  attending  the  gala  annual  convention  at  Grove  Park 


Inn,  Asheville,  N.C.,  this  week. 


(By  tclcgrapU  to  Editor  &  Publisher) 

ASHEVILLE,  N.  C.,  June  18.— Econ- 
omy  in  circulation  management 
through  wise  spending  rather  than  ruth¬ 
less  saving,  was  the  topic  that  held  at¬ 
tention  at  the  thirty-third  annual  conven¬ 
tion  of  the  International  Circulation 
Managers  Association  at  Grove  Park  Inn 
this  week. 

W.  C.  Hixson,  Syracuse  Post-Stand¬ 
ard,  was  advanced  from  first  vice-presi¬ 
dent  to  succeed  John  Eisenlord,  Chicai/o 
Daily  News,  as  president  of  the  associa¬ 
tion,  and  in  accordance  with  the  usual 
custom,  John  T.  Toler,  Atlanta  Constitu¬ 
tion,  moved  from  the  second  to  the  first 
vice-presidency.  James  C.  Montgom¬ 
ery,  Detroit  News,  won  the  second  vice¬ 
presidency  in  a  close  contest  with  David 
H.  Smith,  Portland  Oregon  Journal. 
Qarence  Eyster,  Peoria  Star,  was  unani¬ 
mously  reelected  secretary-treasurer. 

Directors  elected  for  three-year  terms 
were  Louis  J.  Hoffmann,  St.  Louis  Star; 
Frank  Newell,  Toledo  Blade  and  Don 
R.  Davis,  Birmingham  News  and  Age 
Herald.  John  Marks,  Asheville  Citicen 
and  Times,  won  a  two-year  term  on  the 
hoard,  and  L.  W.  McFetridge,  Tulsa 
World,  a  one  year  directorship. 

Toronto  was  selected  for  the  1932  con¬ 
vention  from  a  list  of  24  cities. 

The  association  at  its  concluding  ses¬ 
sion  expressed  informally  its  desire  for 
representation  on  the  board  of  the  Audit 
Bureau  of  Circulations  and  advanced  the 
mme  of  Howard  W.  Stodghill,  business 
ind  circulation  manager  of  the  Louis¬ 
ville  Courier -Journal  and  Times,  a  past 
president,  as  its  candidate  for  the  news- 
Piper  directorship. 

The  carrier  boy  as  the  most  valuable 
flannel  of  newspaper  distribution  was 
the  theme  of  many  discussions  and  at  the 
Wednesday  session  four  picked  teams  of 
fsrner  boys  thrilled  the  convention  with 
txhibitions  of  their  sales  technique.  The 
newspaper  boy  trophy  presented  by 
Judge  Robert  W.  Bingham,  publisher  of 
the  Louisville  Courier-Journal  and  Times, 
was  awarded  by  vote  of  the  membership 
!?.  .I't®  team  representing  the  Asheville 
Citizen  and  Times.  Gaude  Scro<T<Ts. 
anth  a  blonde  permanent  wave  and  a  red 
^f'ped  house  dress,  wielded  a  vigorous 
broom  on  “her”  front  porch  while  Wil¬ 
bur  Swann  expounded  the  merits  of  the 
Asheville  Times,  got  her  order  and  col- 
t'^cd  for  a  month  in  advance,  after  ten 
buuutes  of  determined  refusal  by  the 
luospect  to  alter  her  reading  habits. 


Other  teams  represented  the  Jialeigh 
News  and  Observer,  Greenville  (S.C.) 
News,  and  the  Denver  (Colo.)  Rocky 
.Mountain  News.  The  last  named  team 
is  being  given  a  tour  of  eastern  cities, 
including  New  York  and  Washington. 

Entertainment  was  on  the  usual  lavish 
.Asheville  scale,  with  automobile  trips 
through  the  mountains,  all  the  golf  that 
the  program  permitted,  and  the  annual 
banquet  Wednesday  evening.  Arrange¬ 
ments  were  in  charge  of  J.  R.  ^larks, 
Asheville  Citizen  and  Times,  and  the 
convention  recognized  his  achievement 
by  presenting  to  Mr.  and  Mrs.  Marks  a 
chair,  lamp,  and  footstool,  Mrs.  Marks 
also  receiving  from  the  ladies  a  hand¬ 
some  silver  basket  filled  with  red  roses. 
-And,  as  noted.  Mr.  Marks  was  elected  to 
the  board  of  directors. 

With  300  members  present  the  meet¬ 
ing  was  opened  Tuesday  morning  with 
an  invocation  by  an  .Asheville  clergyman, 
a  welcome  by  Charles  A.  Webb,  presi¬ 
dent  of  the  Citizen-Times  company  who 
invited  the  I.C.M..A.  to  make  Asheville 
its  permanent  convention  headquarters, 
and  a  response  for  the  association  by 
L.  J.  Hoffmann.  St.  Louis  Star. 

David  H.  Smith,  I'ortland  Oregon 
Journal,  reported  that  24  cities  had  in¬ 
vited  the  I.C.M..A.  for  its  1932  conven¬ 
tion  and  stated  that  the  board  of  direc¬ 
tors  at  its  Monday  evening  meeting  had 
recommended  to  the  convention  that  a 
centrally  located  city  be  chosen  for  next 
year  to  keep  expenses  at  a  minimum  for 


all  members  and  to  assure  a  large 
attendance. 

Mr.  Hoffmann,  for  the  membershi]) 
committee,  reixirted  that  (>8  new  members 
had  been  elected  during  the  year  and  ex¬ 
hibited  the  plaque  to  be  awarded  to  the 
member  obtaining  the  largest  mimlier  of 
recruits  to  the  association. 

Secretary-Treasurer  Eyster  reported 
cash  on  hand  totaling  more  than  $7,000 
and  stated  that  the  net  proceeds  from 
advertising  in  the  1931  program  totalled 
$1,631. 

President  Eisenlord,  reviewing  his 
own  activities  and  those  of  the  associa¬ 
tion,  suggested  closer  relations  between 
the  I.C.M..A.  and  the  state  and  regional 
circulation  managers  associations,  possi¬ 
bly  the  election  of  1.C.M..A.  directors 
representing  various  regional  associa¬ 
tions.  He  announced  with  an  expression 
of  regret  that  K.  L.  McLean,  l^hiladel- 
phia  Bulletin,  was  compelled  by  his  physi¬ 
cian's  order  to  be  absent  from  the 
meeting,  and  H.  W.  Stodghill,  chairman 
of  the  Newspaper  Boy  Welfare  Commit¬ 
tee,  of  which  ilr.  McLean  is  vice-chair¬ 
man,  offered  a  resolution  voicing  the  as¬ 
sociation's  aiipreciation  of  Mr.  AIcLean's 
services,  with  the  hojie  that  he  would 
soon  Ik'  restored  to  health. 

Mr.  Stodghill  reported  on  representa¬ 
tions  made  on  behalf  of  the  I.C.M.A.  to 
the  Audit  Bureau  of  Circulations,  prin¬ 
cipally  in  connection  with  the  bulk  sales 
controversy.  .\s  chairman  of  the  News¬ 
paper  Boy  Welfare  Committee,  he  re- 


Iiorted  that  the  committee  had  main¬ 
tained  contact  with  several  organizations 
concerned  in  boy  welfare  work  and  had 
kept  in  close  touch  with  legislative  and 
judicial  affairs  touching  uptm  working 
boys.  Cartoons  and  writings  derogatory 
to  the  newspaper  boy,  he  reported  had 
been  watched  and  letters  had  been  writ¬ 
ten  to  the  responsible  persons.  The 
committee  had  sought  the  cooperation  of 
I.C.M..A.  members  to  prevent  the  em¬ 
ployment  of  small  boys  on  streets  at 
night,  and  that  boys  waiting  to  get 
papers  at  delivery  points  be  supervised 
to  prevent  their  getting  into  mischief. 

Extra  efforts  in  promotion  of  serials 
and  features  should  not  be  permitted  to 
become  routine,  J.  M.  Black,  New  Or¬ 
leans  Times-Picayune,  declared  in  his 
fiapcr  on  the  subject.  Three  or  four 
times  a  year  is  frequently  enough  to  key 
the  sales  staff  up  to  championship 
efforts,  he  said,  the  effect  being  lost  if 
extra  promotion  efforts  were  put  behind 
features  on  every  possible  occasion. 

•A  teaser  campaign  on  a  .serial  in 
which  the  homes  of  non-subscril>ers  were 
circularized  with  matter  characteristic  of 
the  story,  with  “Page  21”  as  the  key  of 
all  promotion,  in  the  paper  and  in  various 
outside  methods,  was  declared  in  detail. 

It  was  followed  at  several  months’ 
interval  by  a  campaign  on  the  Pershing 
Memoirs  serial,  in  which  the  martial 
spirit  of  the  circulation  staff  was  roused 
by  meetings  in  which  members  of  the 
organization  who  had  served  in  France 
were  encouraged  to  tell  their  own  stories 
before  the  object  of  the  meeting  was 
revealed.  Street  corner  boys  on  the  night 
the  serial  started  were  arrayed  in  war 
helmets  and  slickers — fortunately,  it  wa.s 
raining,  Mr.  Black  remarked — and  street 
sales  increased,  followed  immediately  by 
a  gain  in  home-delivered  circulation. 

With  the  Pershing  stories  out  of  the 
way,  a  life  of  Jean  La  Fitte,  the  pirate, 
by  Lyle  Saxon,  a  former  Times-Picayune 
reixirter,  was  chosen  as  the  next  promo¬ 
tion  serial.  The  La  Fitte  story  was 
familiar  to  most  residents  of  the  city 
and  vicinity,  and  the  reaction  to  the 
Times-Picayune  promotion  was  imme¬ 
diate.  Corner  boys  were  dressed  as 
pirates,  a  treasure  hunt  was  organized 
at  Ponchartrain  Beach,  with  tremendous 
popular  interest,  even  before  the  final 
keys  were  given  out. 

T.  V.  Armstrong,  Ottawa  Newspaper 
Subscription  Bureau,  outlined  14  years’ 
experience  in  directing  the  circulation 


Charles  A.  Webb,  publisher  of  tbe  Asheville  Citizen-Times  (center),  photo¬ 
graphed  at  the  I.C.M.A.  convention  with  John  R.  Marks  (left),  Citizen-Times 
circulation  manager,  and  Clarence  Eyster,  Peoria  (III.)  Star. 
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DISCUSSED  CIRCULATION  ECONOMIES 


Attending  the  I.C.M.A.  convention  in  Asheville  this  week,  left  to  right — 
W.  L.  Argue.  Toronto  Star;  D.  Yokel,  New  York  City;  E.  S.  Dobson,  Hrook- 
f)7»  Times;  Clyde  Burgess,  Chattanoona  Times,  and  A.  J.  Srhoolsherger, 
New  York  City. 


promotion  and  delivery  of  two  news¬ 
papers  wliich  competed  in  every  other 
department,  and  are  entirely  separate  in 
ownership. 

The  Ottawa  (Out.)  English-language 
newspai>ers  both  operate  morning  and 
evening  editions  and  in  the  Bureau’s 
period  of  operation,  each  publication  has 
added  40  per  cent  to  its  circulation  with 
a  saving  of  $20,000  to  $25,000  a  year, 
said  Mr.  Armstrong.  Bad  debts  on  col¬ 
lections  totalling  more  than  $180,000 
totalled  less  than  one-fifth  of  one  per 
cent,  last  year,  he  said.  In  making  such 
an  arrangement,  Mr.  Armstrong  advised, 
the  bureau  should  have  a  carefully 
worded  agreement  placing  the  manager 
in  complete  charge  of  circulation  and  de¬ 
livery,  responsible  only  to  one  executive 
on  each  pai)er.  If  the  old  department 
staffs  are  combined,  they  should  be  re¬ 
duced  as  quickly  as  possible,  and  the 
old  competitive  rivalry  should  be  elimi¬ 
nated.  Direct  telephone  connection  with 
lK)th  newspajjer  offices  should  be  main¬ 
tained,  and  subscriptions  taken  at  both 
ortices  are  transmitted  daily  to  the  bu¬ 
reau.  All  bills  are  paid  and  collections 
made  by  the  bureau,  which  makes 
monthly  settlements  with  the  publishers. 
Records  are  kept  as  formerly,  and 
weekly  statements  are  submitted  to  both 
papers,  with  an  analysis  of  gains  and 
losses,  so  that  both  associates  in  the  bu¬ 
reau  are  aware  at  all  times  of  the  com¬ 
plete  situation. 

Strict  press-time  schedules  are  agreed 
upon  and  any  deviation  by  either  paper 
must  be  explained  in  detail  to  the  bureau, 
Mr.  Armstrong  declared,  explaining  that 
there  were  very  few  delays.  Separate 
staffs  of  carriers  are  used  for  each  eve¬ 
ning  paper,  while  a  single  staff  handles 
both  morning  papers.  In  canvassing  for 
new  subscriptions,  the  old  idea  of  at¬ 
tacking  the  news  and  editorial  policies 
of  competing  papers  has  of  course  been 
abandoned,  Mr.  Armstrong  said.  Cir¬ 
culation  of  both  papers  was  now  re¬ 
garded  as  a  unit,  and  gains  now  made 
were  actual  gains,  not  made  at  the  ex¬ 
pense  of  either  paper.  Transfers  are  not 
encouraged,  though  readers’  wishes  are 
met. 

Carrier  organization  ideas  were  out¬ 
lined  by  several  speakers.  Ray  South, 
ImiiannpoUs  Nrtvs.  described  the  “Unit 
System"  by  which  his  newspaper  groups 
all  carriers  and  district  men  into  organ¬ 
izations  competing  for  supremacy.  The 
News  is  delivered  by  more  than  2,000 
carriers  working  from  39  sub-stations. 
In  each  sub-station  four  Itoys  of  more 
than  average  character  and  performance 
are  selected  as  unit  leaders  working  with 
the  station  manager  to  keep  morale  high 
among  their  charges.  Meetings  are  held 
daily  except  Saturday  and  Monday,  in 
which  soliciting  drills  are  held.  Demon¬ 
strations  are  given  by  the  unit  leaders 
and  work  assigned  for  the  day.  All  non¬ 
readers  are  called  on  at  intervals  of  14 
to  21  davs,  calls  being  closely,  checked 
by  the  unit  leaders. 


The  latter  are  given  distinctive  but¬ 
tons  and  hold  separate  meetings  each 
month.  Master  salesman  buttons  are 
awarded  monthly  to  carriers  exceeding 
a  si)ecihcd  limit  of  new  and  renewal 
orders  and  f>ecome  the  permanent  prop¬ 
erty  of  the  Ixiys  when  won  for  three 
months  successively. 


Maintenance  of  the  record  beyond  the 
three  months  brings  a  cash  prize  to  the 
master  salesman.  Banners  are  awarded 
to  sub-stations  holding  a  consistent 
achievement  record.  The  unit  organiza¬ 
tion,  which  is  extended  to  the  district 
managers  and  to  the  35  agency  towns 
throughout  the  state,  was  sold  to  readers 
in  six  full  pages  of  advertising  in  the 
news.  Interest  is  maintained  by  monthly 
stories  and  pictures  of  the  most  success¬ 
ful  units  and  leaders. 

Seth  J.  Moore,  Brooklyn  Eagle,  in  his 
j>ai)er  read  by  the  secretary,  gave  informa 
tion  similar  to  that  of  Mr.  Black  on 
promotion  contests  among  home-delivery 
carrier  organizations.  Merchandise 
prizes  are  more  stimulating  than  ca.sh,  he 
.said,  because  the  boys  realize  that  the 
paper  can  buy  more  merchandise  than 
they  could  obtain  for  similar  money 
amounts.  A  bat  and  ball  contest,  awards 
being  made  for  three  orders,  was  among 
the  most  effective  in  Mr.  Moore's  ex¬ 
perience.  A  contest  between  branch 
stations,  in  which  the  winners  received  a 
week’s  vacation  and  the  losers  covered 
their  work,  also  was  productive. 

Operation  of  branch  town  offices  often 
works  best  when  the  metropolitan  news¬ 
paper  makes  satisfactory  arrangements 
for  management  and  co-operative  delivery 
with  the  local  papers  published  in 
smaller  towns,  according  to  C.  D. 
O’Rourke,  Clnvland  Press.  An  office 


must  be  provided,  with  capable  super¬ 
vision,  teieplione,  accounting  facilities, 
heating  and  necessary  comtorts.  The 
supervisor  may  be  either  a  local  resident 
or  detailed  from  the  home  office,  the 
former  more  often  being  the  best  ar¬ 
rangement,  he  said.  Whenever  possible, 
expense  will  be  reduced  and  efficient  de¬ 
livery  guaranteed  if  the  paper  can  be 
delivered  with  the  local  daily,  the  circu¬ 
lation  manager  of  the  latter  acting  as 
the  branch  manager  of  the  large  paper, 
supplying  office  facilities,  supervision  of 
carriers,  etc. 

Conversion  of  street  sale  and  store 
sales  into  home  delivered  circulation  by 
formulation  of  route  lists  should  be  ac¬ 
complished  whenever  possible,  advised 
Frank  Newell,  Toledo  Blade.  He  cited 
three  main  heads  under  which  news¬ 
papers  distribute  copies  that  go  directly 
into  the  subscriber  s  home :  First  by 
newspaper  carrier,  second  by  newspaper 
boys  on  street  corners,  third  by  news¬ 
stands  in  residential  districts.  The  first 
class  presents  no  difficulties,  he  said,  as 
the  paper  controls  directly  the  home  de¬ 
livery.  In  the  second  class,  the  paper 
may  find  it  difficult  to  obtain  route  lists 
from  the  street  boys,  who  would  be  sus¬ 
picious  that  such  co-operation  with  the 
publisher  might  be  to  his  disadvantage. 
It  has  been  done  on  occasion,  he  said, 
and  such  circulation  was  thus  trans¬ 
ferred  from  street  sale  to  home  delivered 
in  A.B.C.  records. 

Sales  by  newsstands  could  not  be  con¬ 
verted  into  home  delivery  if  the  sub¬ 
scriber  went  to  the  store  or  stand  for  his 
paper,  no  matter  how  regulary.  If, 


however,  the  paper  were  delivered  to  the 
home  by  the  store  in  conjunction  with 
other  merchandise,  the  publisher  should 
know  that  fact  and  establish  the  home- 
delivered  character  of  the  sale. 

Mr.  Newell’s  advice  was  confirmed  in 


the  main  by  E.  W.  Qiandler,  chief  audj. 
tor  of  the  Audit  Bureau  of  Circulations, 
who  warned  the  circulators  that  the  honx 
delivery  must  be  definitely  established 
and  that  sales  by  drug  stores,  stationers, 
and  others  conducting  a  newsstand  as  i 
side-line  would  not  be  allowed  by  the 
A.B.C.  as  home-delivered  where  the  cus¬ 
tomer  had  to  call  for  his  copy. 

The  addresses  of  P.  L.  Thomson,  presi¬ 
dent  of  the  A.B.C.,  and  of  Mr.  Chandler 
consumed  most  of  the  Tuesday  after¬ 
noon  session.  Mr.  Thomson’s  address 
was  received  with  acclamation  by  a 
crowded  hall  and  the  announcement  that 
it  would  be  carried  in  full  in  this  isueoi 
Editor  &  Publisher  was  the  response 
to  numerous  requests  that  copies  be  made 
available  to  every  circulation  manager 
and  publisher  in  the  country.  A  rising 
vote  of  thanks  to  Mr.  Thomson  was 
moved  by  E.  R.  Hatton,  Detroit  Frtt 
Press.  (The  address  is  on  page  11.) 

Mr.  Chandler  answered  at  length  more 
than  a  score  of  questions  on  A.B.C.  pro¬ 
cedure  submitted  through  the  committee 
headed  by  H.  W.  Stodghill.  Several 
questions  were  concerned  with  abolitiai 
of  the  publisher’s  statements  and  substi¬ 
tution  therefor  of  semi-annual  audits  bj 
the  bureau.  Mr.  Chandler  and  \V.  j. 
Hoffman,  New  York  manager  of  the 
bureau,  explained  that  the  expense  oi 
such  procedure  was  prohibitive,  that  the 
variation  between  publishers’  statements 
and  audits  was  not  sufficient  to  warrant 
abolition  of  the  former,  and  that  the 
bureau  had  provided  that  where  a  pub 
lisher’s  statement  varied  by  more  than  two 
per  cent  from  the  audit,  that  fact  should 
be  set  forth  in  the  ensuing  publisher's 
statement.  Of  the  thousands  of  news¬ 
paper  statements  submitted  semi-annually, 
variations  of  more  than  two  per  cent 
were  found  in  less  than  23  per  cent  oi 
the  statements,  he  said. 

Twelve  campaigns,  laid  out  on  a 
monthly  basis  a  year  in  advance,  in¬ 
creased  circulation  33  per  cent  and 
reduced  costs  20  per  cent,  John  H. 
McGilxmey,  Middlcsboro  (Ky.)  Dailj 
News,  reported. 

Circulation  men  who  are  not  working 
through  the  Boy  Scouts  arc  losing  a 
good  bet,  Mr.  McCilsoney  advised. 
Before  the  camp  sea.son,  scout  camping 
equipment  and  uniforms  were  offered  for 
subscriptions,  with  competitions  betweer. 
various  local  troops.  This  netted  a  si.\ 
per  cent  gain.  ,\n  efficiency  contest 
among  carriers,  with  tickets  to  local 
movies  and  cash  prizes  for  ihree-tiine 
winners  kept  morale  high.  .-X wards  were 
based  on  the  number  of  new  subscribers, 
number  of  complaints  and  general  sen- 
ice.  No  boy  could  win  whose  route  de¬ 
creased  in  size  during  the  month,  whose 
accounts  were  not  paid  up.  or  whose 
grades  in  school  were  below  passing.  A 
high  school  boy  also  was  used  as  a 
route  solicitor,  canvassing  the  route  with 
the  carrier  in  connection  with  an  office 
mail  campaign.  This  solicitor  is  salaried, 
although  the  rural  and  suliurban  solic¬ 
tors  work  on  commission  only. 

Economy  methods  included  distrihu- 
(Continued  on  page  54) 


Photographed  at  the  I.C.M.A.  convention  in  Asheville  this  week,  left  to  right 
— T.  V.  Armstrong,  Ottawa  (Ont.)  Citizen;  H.  W.  Stodghill,  l.ouisviue 
Courier-Journal  and  Times,  and  James  McKernan,  New  York. 


A  delegation  from  the  Middle  West  to  the  I.C.M.A.  convention  in  Asheville, 
left  to  right — George  J.  Page,  Chicago  Daily  News;  Col.  Ray  S.  South, 
Indianapolis  News,  and  Mrs.  South;  John  N.  Eisenlord.  Chicago  Daily  News, 
retiring  president  of  the  group;  R.  J.  Seeman,  St.  Louis  Globe-Democrat,  and 
Mrs.  Seeman,  and  A.  V.  Ambrose,  Trenton  (N.J.)  State-Gazette  and  Times. 
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CIRCULATION  FROM  THE  BUYER’S  ANGLE 

l.C.M.A.  Members  Urged  to  Consider  a  “Deflation”  of  Circulations  to  Normal  Trading  Areas — Contests 
and  “High  Pressure”  Methods  Criticized — Quality  Readers  Stressed 


Three  years  ago  I  liad  the  privi¬ 
lege  of  addressing  the  American 
Association  of  Advertising  Agencies  at 
its  convention  in  Washington  on  the  sub¬ 
ject  you  have  asked  me  to  discuss  today. 
As  a  starting  point  it  may  be  helpful  to 
abstract  the  conclusions  then  expressed. 

1.  There  is  no  substitute  for  the  inter¬ 
est  and  confidence  of  the  reader  in  the 
editorial  content  of  a  publication  as  the 
primary  test  of  the  value  of  its  circula¬ 
tion  to  the  advertiser. 

2.  While  it  is  dangerous  to  attempt  an 
unqualified  statement  that  certain  meth¬ 
ods  of  building  circulation  are  either  all 
bad  or  all  good,  we  can  agree  that  as  a 
publication  goes  outside  the  radius  of 
readers  who  are  naturally  interested  in 
it,  the  publisher’s  cost  of  securing  that 
circulation  increases  and  eventually 
becomes  prohibitive,  and  the  value  of 
such  circulation  to  the  buyer  decreases 
in  like  proportion. 

3.  A.H.C.  forms  aim  not  to  discrimi¬ 
nate  as  to  the  value  of  circulation  result¬ 
ing  from  various  methods,  but  to  set  up 
clearly  the  amounts  secured  under  each 
classification  in  order  to  enable  each 
buyer  to  judge  for  himself  of  their 
respective  values. 

The  Bureau  rules  with  respect  to  the 
admissibility  of  circulation  as  net  paid,  to 
the  use  of  premiums,  contests,  clubbing 
offers,  and  other  inducements,  are 
familiar  to  you  all,  and  it  is  not  my 
intention  to  discuss  them  here.  I  want 
to  point  out,  however,  that  these  rules 
are  the  result  of  16  years  of  experience, 
that  they  aim  to  protect  both  advertiser 
and  publisher  from  the  abuses  in  cir¬ 
culation  practice;  and  that  in  framing 
them  the  Bureau  has  operated  on  the 
basic  principle  of  differentiating,  between 
the  reader  who  buys  the  publication  be¬ 
cause  he  is  interested  in  its  contents  and 
one  who  buys  as  a  result  of  unnatural 
pressure  or  for  other  considerations. 

I  think,  and  I  want  you  to  think,  of 
the  A.R.C.  not  as  a  policeman  who 
brings  to  light  the  occasional  misguided 
publisher  who  has  erred,  but  as  a  day- 
today  influence  improving  the  conditions 
of  the  business,  safeguarding  alike  the 
interests  of  buyers  and  of  honest  pub¬ 
lishers  who  go  to  make  up  the  member- 
ihip.  No  one  believes  either  that  these 
rales  are  perfect  or  that  in  their  appli¬ 
cation  the  management  of  the  Bureau 
never  makes  a  mistake.  These  men  are 
human.  The  point  is  they  are  the 
employes  of  the  publishers  whom  you 
centlenien  represent,  and  they  are  work- 
pg  for  you  just  as  much  as  for  me  or 
lor  other  buyers.  Your  job,  then,  is  not 
to  outwit  the  Bureau  or  its  men.  but  to 
help  them  to  make  its  work  most  effec¬ 
tive. 

We  sometimes  hear  “sound  circula- 
twn”  referred  to  looselv  as  though  it 
vas  synonymous  with  “class  circulation.’’ 
It  is  not.  The  one  refers  to  the  basis  on 
which  the  re.ader  was  obtained  and  is 
teld— the  other  to  his  purchasing  power, 
fl*  one  has  a  definite  significance.  The 
ttber  is  relative;  if  the  advertiser  has 
Wtomobiles  or  electric  refrigerators  to 
idl,  the  buying  power  of  tbe  readers  of 
rat  paper  may  be  so  limited  that  it 
rawn't  nualifv  for  the  advertiser’s  list, 
vbile  for  the  maker  of  gum  or  cigar- 
^ts  it  mav  be  quite  a  satisfactory  med- 
Tn  both  cases  the  circulation  m.ay 
ht  sound,  but  if  much  of  the  circulation 
obtained  in  guessing  contests  and 
mners  aren’t  read,  that’s  unsound 
elation ;  and  it’s  an  expensive  buy 
*  matter  bow  cbean  an  article  we  may 
,ravt  to  sell.  The  thing  that  buyers 
learned  is  that  no  circulation  can 
»  intelhVentlv  bought  without  a  study 
'both  of  these  elements  of  reader  inter- 
**  *Pd  reader  worth. 

.During  the  last  decade  the  aggregate 
?^lation  of  morning,  evening,  and 
'mday  newspapers,  according  to  a  sur- 
just  completed  has  increased  at  a 
^  of  rnore  than  2'4  times  that  of  the 
^*^50  in  the  population.  This  parallels 


By  P.  L.  THOMSON 

President,  Audit  Bureau  of  Circulations  and 
Director  of  Public  Relations,  Western  Electric  Company 

Folloii'ing,  in  part,  is  the  text  of  Mr.  Thomson’s  address  before  the  Inter¬ 
national  Circulation  Managers’  Association  conrention  in  Asheville,  .V.  C.,  June  16. 


the  acceleration  of  general  business  dur¬ 
ing  the  same  period  and  is  the  result  of 
many  and  intensive  campaigns  of  cir¬ 
culation  expansion  by  publishers.  Recog¬ 
nizing,  as  we  must,  that  high  pressure 


P.  L.  Thomson 

methods  prevailed  in  most  lines  of  sell¬ 
ing  during  this  peritxl,  it  is  fair  to  expect 
that  circulation,  too,  was  over-sold  and 
that  newspapers  carried  on  their  books 
in  1930  a  considerable  amount  which  did 
not  measure  up  to  the  standard  prevail¬ 
ing  in  previous  years.  This  is  the  more 
true,  because  over  the  .same  period  the 
automobile,  the  radio,  and  the  motion 
picture — those  three  greatest  competitors 
for  reading  time — enjoyed  their  greatest 
growth. 

Indeed,  the  whole  tempo  of  life  today 
calls  for  more  speed.  We  want  shorter 
hours  for  work.  We  want  more  time 
for  play.  We  want  more  speed  in  our 
cars  because  we  have  more  things  to  do 
and  more  places  to  go.  How  did  news¬ 
paper  publishers  meet  all  these  competi¬ 
tive  attractions  that  clamor  for  a  share 
of  your  reading  time  and  mine?  Well, 
in  1930  they  printed  more  than  20,000,(KX) 
more  copies  per  day  than  in  1921. 
Translated  into  units  of  pages  this  total 
of  reading  matter  would,  of  course,  show 
an  even  greater  bid  for  a  larger  share 
of  the  reader’s  time  when,  whether  we 
like  it  or  not,  everything  points  to  the 
likclih(KKl  that  he  had  less  time  avail¬ 
able  for  any  kind  of  reading. 

N't)  one  can  accurately  appraise  the 
extent  of  the  effect  of  this  decrease  of 
reader  interest,  this  dilution  of  circula¬ 
tion  value,  among  all  the  factors  which 
have  made  advertising  less  prcnluctive 
during  the  past  year,  but  that  it  has  had 
such  an  effect  no  one  can  doubt.  .And 
while  the  word  is  not  a  pleasant  one, 
if  deflation  is  being  carried  on  in  other 
lines  of  business,  how  can  we  expect  to 
avoid  a  deflation  in  circulation?  I  am 
no  apostle  of  a  static  position  for  any 
industry.  I  put  no  premium  on  stagna¬ 
tion,  but  I  am  still  old-fashioned  enough 
in  my  economics  to  believe  that  the  law 
of  diminishing  returns  applies  to  all 
human  enterprise.  I  simply  set  up  the 
principle  that  without  interfering  in  any 
way  with  the  normal  growth  of  news¬ 
papers  among  readers  who  have  a  nat¬ 
ural  interest  in  what  the  publication 
stands  for  and  what  it  prints,  readers 
who  are  located  within  the  trading  radius 
reached  by  the  advertiser,  the  time  has 
now  come  when  publishers  ought  to  stop 
all  efforts  to  stimulate  circulation  which 
does  not  so  qualify  and  even  drop  cir¬ 
culation  of  that  character  which  is  now 
on  their  books.  There  can  be  no 


permanent  value  for  publisher  or  adver¬ 
tiser  in  circulation  of  this  character. 
What  better  time  than  now  to  be  rid  of 
it? 

Afy  publisher  friends  point  out  that 
in  the  past  this  thing  has  been  dangerous 
to  undertake  because  buyers  instinctively 
have  looked  upon  a  decrease  in  circula¬ 
tion  as  an  evidence  that  a  publication 
is  losing  ground,  that  even  in  a  period 
like  the  present,  rather  than  meet  this 
charge,  publishers  resort  to  unsound 
methods  of  building  circulation  in  order 
to  maintain  their  gross  figures  or  their 
relative  standing  among  competitors. 
This  attitude  has  been  discussed  in  the 
two  organizations  of  buyers,  the  Asso¬ 
ciation  of  National  Advertisers,  and  the 
American  Association  of  Advertising 
Agencies,  and  the  former  has  just  com¬ 
pleted  a  survey  of  its  membership  which 
definitely  indicates  the  opinion  of  the 
buyers  of  advertising  upon  this  con¬ 
troversial  subject.  I  quote  from  the 
report  just  made  public: 

“Bicger  or  Better  Circulations?’’ 
was  the  subject  of  the  letter,  which  went 
on  to  say : 

“Publishers  justify  continual  efforts  to 
increase  criculation  by  the  claim  that 
buyers  normally  select ; 

(a)  The  publication  of  greatest  circu¬ 
lation  (mass  coverage) 

(b)  The  publication  of  greatest  lin¬ 
age  (advertising  influence) 

(c)  The  fastest  growing  publication 
(progressiveness) 

(d)  The  publication  with  the  lowest 
milline  (low  cost) 

“Do  we,  as  buyers  of  advertising,  be¬ 
lieve  that  quantity  of  circulation  and 
linage  are  more  important  than  quality 
(reader  interest,  reader  influence,  buy¬ 
ing  power,  market  coverage,  etc.)  ? 

“The  inquiry  relates  sjiecifically  to  cir¬ 
culation  trends  and  the  more  accurate  ap- 
nraisal  of  circulation  values,  and  is  not  to 
be  confused  with  the  question  of  changes 
in  rates.’’ 

A  majority  of  the  members  answered, 
and  there  was  no  follow  up.  Here  are 
the  replies  to  the  questions  referring  first 
to  newspapers  and  later  to  magazines. 
Because  some  members  are  interested 
only  in  newspapers  and  some  only  in 
magazines,  the  number  of  votes  reported 
is  less  than  the  total  number  of  firms  re¬ 
plying. 

Newspapers  ^fa(Jazines 
Yes  No  Yes  Pio 

To  the  question:  Do  we 
want  circulation  de¬ 
flated  to  a  basis  of 
Rpiniine  reader  inter¬ 
est  a  n  (1  measurable 

biiyinj?  power? .  119  2  144  2 

To  the  question:  Do  we 
want  an  end  to  methofls 
which  unnaturally  force 

circulation?  .  123  2  150  2 

That  verdict  is  unmistakable.  I  hope 
it  will  relieve  the  mind  of  every  pub¬ 
lisher  who  this  year  goes  to  the  trarle 
with  tbe  same  or  a  smaller  gross  figure 
than  last  year.  With  all  the  value  of  the 
new  .A.B.C.  ffirms  and  their  break-down 
of  the  es.sential  points  in  the  circulatkin 
structure,  and  with  all  the  emphasis 
which  advertising  agents  and  buyers  are 
placing  upon  the  more  careful  selection 
of  their  markets,  I  believe  the  business 
of  advertising  stands  now  rearly  to  do 
its  biggest  and  its  most  efficient  job,  with 
a  smaller  factor  of  waste  than  has  existed 
in  a  decade. 

I  would  indeed  be  bold  to  come  before 
tins  group  with  any  such  proposal  as  this 
without  some  support  from  others ;  and 
since  you  invited  me  to  address  you  I 
have  been  obtaining  the  views  of  men 
whose  opinions  challenge  your  respect. 
Here  is  the  verdict  of  such  a  one.  You 
may  say  he  is  talking  of  ideals  rather 
than  realities,  but  he  is  one  of  the  ablest 


and  largest  buyers  of  newspaper  space 
in  the  country,  and  a  good  customer  of 
most  of  you.  I  shall  quote  quite  fully 
from  his  letter : 

“Unfortunately,  after  all  is  said  and 
done,  the  advertiser  is  not  buying  in 
units  of  circulation.  No  advertiser  wants 
units  of  circulation.  What  the  adver¬ 
tiser  hopes  to  get  is  sales  at  the  lowest 
cost  in  the  area  in  which  the  advertising 
is  to  be  done. 

“If  advertising  in  newspapers  invar¬ 
iably  produced  definite  sales  results  in 
direct  proportion  to  the  size  of  the  copy, 
the  number  of  insertions  and  the  total 
circulation,  then  it  would  be  perfectly 
possible  to  buy  space  on  the  basis  of 
mathematical  computation  of  so  many 
units  of  circulation  at  so  much  milline 
cost. 

“The  experience  of  our  company,  how¬ 
ever,  has  proved  unmistakably  that 
there  is  no  matliematical  formula  for 
buying  newspaper  space.  In  our  experi¬ 
ence,  we  have  found  out  that  what  we 
want  to  know  is,  how  many  homes  in  a 
given  community,  who  have  the  money 
to  buy  our  product,  can  we  reach  under 
such  conditions  that  our  advertising  is 
likely  to  be  seen  and  read  and  to  produce 
interest  in  the  product,  calls  at  stores, 
and  purchases? 

“I  would  like  to  see  some  publisher 
who  would  have  the  nerve  sometime  to 
forget  all  about  circulation  figures  as 
such  and  who  would  bring  me  in  an 
analysis  of  the  number  of  homes  into 
which  his  newspaper  went  daily  to  l)e 
read — not  on  street  cars  or  trains — but 
in  the  home.  How  many  of  these  homes 
thus  reached  by  his  newspaper  were 
class  ‘A’  homes,  of  people  who  have 
enough  education  to  be  interested  in  im¬ 
proving  the  appearance  of  their  homes? 
How  many  of  them  have  the  money  and 
could  afford  to  buy  my  product?  And, 
how  many  of  these  homes  were  located 
within  readily  accessible  shopping  dis¬ 
tance  of  the  particular  outlets  by  name 
and  number  through  which  my  product 
was  distributed  in  that  community? 

“With  such  detailed  information  be¬ 
fore  me,  I  would  be  able  to  prognosticate 
out  of  experience  about  what  sales  I 
could  e.xpect  to  get  per  given  dollar  of 
expenditure  of  advertising  in  that  com¬ 
munity. 

“Here  are  the  answers  of  this  company 
to  the  A.N./\.  questionnaire : — 

“‘No;  we  do  not  want  the  quantity 
of  circulations  increased.  W  e  want  less 
circulation — distributed  in  the  right 
places.  One  t)f  the  greatest  fallacies  is 
the  apparent  belief  that  all  advertising 
is  good  advertising.  That  is  not  true. 
Nor  is  the  contention  of  newspaper  pub¬ 
lishers  true — that  all  circulation  is  good 
circulation.  Tor  many  advertised  pro¬ 
ducts,  only  a  portion  of  the  circulation  is 
of  any  value  what.soever. 

“No;  we  are  not  satisfied  with  the 
present  level  of  circulation  because  we 
lielieve  that  in  most  cases  it  is  larger 
than  necessary  to  reach  the  worth  while 
elements  in  the  market.  Our  suggestion 
to  the  newspaper  publisher  would  be 
carefully  to  study  the  economic  values 
of  the  different  population  areas  of  their 
cities  and  definitely  develop  fewer  in 
number  but  of  much  greater  buying 
power  than  most  newspaper  circulatif)ns 
now  offer.  Such  selective  circulations 
would  be  worth  a  great  deal  more  to  the 
advertiser  than  present  milline  rates, 
and  the  writer  believes  that  advertising 
agencies  and  advertisers  could  be  edu¬ 
cated  to  pay  higher  milline  rates  on  the 
basis  of  known  quality  factors. 

“Yes;  we  want  circulation  deflated  to 
a  basis  of  genuine  reader  interest.  By 
genuine  reader  interest  we  mean  the 
reader  who  has  his  newspaper  delivered 
regularly  to  his  home — week  after  week, 
and  month  after  month. 

“Yes;  we  do  want  an  end  of  measures 
which  unnaturally  force  circulation.  We 
believe  it  is  perfectly  possible  for  news- 
{Continued  on  page  46) 
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PLAN  TO  PRESERVE  WASHINGTON  POST 
FOR  McLEAN  CHILDREN  WINS  FAVOR 

Publisher’s  Counsel  Asks  Court  for  Time  to  Study  Offer  of 
Mrs.  Evalyn  Walsh  McLean — Hearst  Enters  Bid — Law¬ 
rence  Proposals  Stand — Hearing  Put  Over  to  June  26 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 


WASHINGTON,  June  18— That  Hd- 
”  ward  B.  McLean,  publisher  of  the 
li'ashitujton  Post,  mAy  chanRe  his  decision 
to  sell  the  paiier  to  Lavid  l.awrence  and, 
instead,  sell  it  to  his  estranged  wife,  Mrs. 
Kvalyn  Walsh  McLean,  so  it  may  be  pre¬ 
served  for  his  two  minor  sons  to  publish 
ui)on  attaining  their  majority,  loomed  as  a 
strong  possibility  after  a  hearing  June 
17  l)efore  Justice  Jesse  C.  .\dkins  in 
District  of  Columbia  Supreme  Court. 

Justice  Adkins  adjourned  the  hearing 
until  June  26  so  Mr.  McLean  and  the 
American  Security  &  Trust  Co.,  of  this 
city,  co-trustees  of  the  estate  of  John  R. 
McLean,  might  consider- a  possible  offer 
from  Mrs.  McLean,  as  well  as  an  offer 
from  William  Randolph  Hearst,  an 
amended  offer  from  David  Lawrence,  and 
several  bids  from  unnamed  groups. 

The  announcement  that  Mr.  McLean 
was  considering  selling  the  Post  to  Mrs. 
McLean  was  made  by  Julius  I.  Peyser, 
of  counsel  for  Mr.  ilcLean. 

“Mr.  McLean  telephoned  me  15  min¬ 
utes  Ijefore  this  hearing  to  say  that  he 
was  not  interested  in  any  offer  except 
any  his  wife  might  make,”  Mr.  Peyser 
said ;  “He  asked  me  to  request  the  court 
to  give  him  until  5  o’clock  today  to  con¬ 
sider  an  offer  by  his  wife.” 

J.  S.  Flannery,  of  cfmnsel  for  the 
American  Security  &  Trust  Co.,  imme¬ 
diately  objected  and  urged  Justice  Ad¬ 
kins  to  conclude  the  hearing. 

Declaring  “we  are  being  rushed  off  our 
feet,”  Frank  J.  Hogan,  attorney  for  Mrs. 
McLean,  asked  a  postponement  so  all 
offers  could  be  considered.  Mrs.  Mc¬ 
Lean’s  sole  interest,  he  said,  was  to  pre¬ 
serve  the  papers  for  her  sons,  John  R., 
2d,  aged  16.  and  Fdward  B.  jr.,  1.1.  There 
also  is  a  daughter,  Emily,  9. 

Mr.  Lawrence’s  first  offer  will  expire 
July  15.  This  is  the  one  accepted  hy  the 
Mcl^an  trustees.  His  second  offer,  in 
which  Mr.  McLean  was  said  to  be  “not 
interested,”  expires  June  20. 

The  Post  hearing  proved  to  be  not  un¬ 
like  that  before  Surrogate  Foley  when 
the  New  York  World  was  sold  to  the 
Scripps-Howard  interests,  with  lively 
bidding  on  all  sides  for  the  paper.  The 
chief  difference  was  that  the  McLe.m 
will  permitted  a  sale  of  the  Post,  where¬ 
as  the  Pulitzer  will  forbade  sale  of  the 
W’^orld. 

Out  of  the  mass  of  offers  and  counter 
offers  arises  a  human  interest  story  which 
easily  parallels  in  news  interest  the  sale 
of  the  Post.  This  is  the  story  of  do¬ 
mestic  difficulties  of  the  McLeans,  of  the 
attempt  of  Mrs.  McLean  to  stop  sale  of 
the  Post  and  of  the  i)ublisher’s  collapse 
of  a  serious  heart  ailment  shortly  after 
his  wife’s  arrival  in  Washington,  fol¬ 
lowed  by  an  apiiarent  reconciliation  be¬ 
tween  the  two. 

\  few  days  after  the  proposed  sale  of 
the  Post  to  Mr.  I.awrence  was  an¬ 
nounced.  Mrs.  McLean  arrived  in  this 
city  with  the  announced  intention  of 
fighting  the  sale  of  the  paper.  .She  re¬ 
tained  counsel,  among  whom  was  .\ll)ert 
W’.  Fox,  former  reporter  and  editorial 
writer  on  the  Post,  who  resigned  only 
recently  to  take  up  the  practice  of  law. 

Mrs.  McLean  arrived  here  June  10. 
Two  days  latei  it  became  known  that 
while  playing  golf  on  his  jirivate  course 
the  previous  Sunday,  Mr.  McLean  had 
been  stricken.  Dr.  James  (iannon,  his 
physician,  .said  the  pulilisher  was  suffer¬ 
ing  from  myocarditis,  an  inflammation 
of  the  muscular  tissues  of  the  heart.  Dr. 
Gannon  said  Mr.  Lean's  condition  was 
serious. 

L’pon  hearing  of  her  hnsliand's  illness, 
Mrs.  McLean  sent  Mr.  Fox  to  Friend¬ 
ship.  the  McLean  home  here,  to  learn  at 
first  hand  of  the  publisher's  illness,  .\fter 
Mr.  Fox  returned  with  his  reixirt  late 
that  night.  Mrs.  Mclx-an  made  a  mid¬ 
night  visit  to  the  McLean  home. 


The  same  day  news  of  Mr.  McLean's 
illness  became  public.  Justice  Adkins 
handed  down  a  decision  in  an  injunction 
proceeding  brought  by  Mrs.  McLean  to 
prevent  her  husband  from  prosecuting  in 
Mexico  a  divorce  suit  against  her.  The 
decision  struck  from  the  record  in  the 
District  of  Columbia  Supreme  Court  Mr. 
McLean's  answer  in  which  he  sought  to 
testifv  a  dual  residence  in  Washington 
and  Mexico. 

The  effect  of  the  decision  was  to  pave 
the  way  for  an  application  by  Mrs.  Mc- 
Ixan  at  the  end  of  30  days  to  make  per¬ 
manent  the  temporary  injunction  previ¬ 
ously  granted  by  Justice  Adkins. 

On  June  15  trustees  petitioned  the 
court  for  sanction  to  sell  the  paper  to 
.Mr.  Lawrence  and  the  publisher's  beauti¬ 
ful  Loudon  County,  Va.,  estate  with  86 
liorses  comprising  his  noted  racing 
stable,  was  sold  at  auction  to  satisfy  a 
judgment  of  $83,0(K). 

Tlie  horses  brought  $218,000,  and  the 
estate,  $95,000. 

.\t  the  June  17  hearing  before  Jus¬ 
tice  Adkins  three  definite  offers  were  an¬ 
nounced,  two  from  David  Lawrence  and 
one  from  William  Randolph  Hearst. 

Both  Lawrence  proposals  offered  to 
Imiv  the  naner  for  $.3.0(>().0()0.  the  original 
offer  which  was  accepted  by  tbe  trus¬ 
tees.  i)roposing  a  cash  payment  of 
$800,000,  the  balance  to  be  secured  by 
closed  first  mortgage  Ixinds  for 
$2.20!),(XK)  on  the  properties  and  fran¬ 
chises  of  the  Post. 

The  mortgage  Ininds  would  be  retired 
in  20  years,  under  this  plan.  sinking 
fund  to  discharge  them  would  be  estab¬ 
lished  in  1937,  in  which  would  be  placed 
animally  one-fourth  of  the  net  earnings 
of  the  paper  should  they  equal  or  ex¬ 
ceed  $200,000  for  the  next  preceding  vear. 
Otherwise,  $.50,000  annually  would  go 
into  the  fund. 

Starting  in  1947.  a  quarter  of  the  jvos- 
sible  net  of  $40,000  or  over  would  go 
into  the  fund,  or,  if  the  net  income  did 
not  reach  that  figure,  the  payment  would 
be  increased  to  $1(K).0;K)  annuallv. 

Tbe  second  Lawrence  offer,  which  Mr. 
Mcl.ean  disapproved,  proposes  to  pur¬ 
chase  the  stock  of  the  Washington  Post 
Co.,  instead  of  the  physical  assets.  The 
consideration  and  terms  were  the  same. 
Mr.  Hearst  also  offered  $3,000,000  for 
tbe  patver.  pnvment  of  the  entire  amoivit 
to  l)e  made  in  bonds.  Tie  agreed  to  buy  in 
S800.000  worth  fvf  the  bonds  on  July  15, 
1931,  but  not  to  cancel  tbem.  leaving 
them  as  a  lien  against  the  pronerty.  Mr. 
Hearst  agreed  to  put  tin  his  Tiwrs- 
J Jerald  properties  in  this  city  as  a  guar- 
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antee  and  also  offered  his  iiersonal 
guarantee. 

.\n  offer  of  Mr.  Hearst,  presented  June 
15  at  a  closed  hearing  in  Judge  .Atkins’ 
chambers  had  been  rejected  by  the  trus¬ 
tees.  This  offer  was  similar  to  that 
offered  in  open  court,  except  that  it  con¬ 
tained  no  provision  for  purchase  of  the 
Ininds.  It  also  developed  that  Mr.  Hearst 
had  unsuccessfully  tried  to  huy  the  Post 
alx)ut  six  week  jirior  to  the  decision  of 
tbe  trustees  to  sell  to  Mr.  Lawrence. 

The  formal  petitions  asking  permission 
of  the  court  to  sell  the  Post  quoted  a 
provision  from  the  will  of  John  R. 
McLean  prohibiting  tbe  sale  of  either 
the  Post  of  the  Cincinnati  /Inquirer, 
also  owned  by  tbe  McLean  estate,  with¬ 
out  the  approval  of  “my  friend  Francis 
T.  Homer,  of  Baltimore.”  It  was  ex¬ 
plained.  however,  that  Mr.  Homer  re¬ 
signed  his  connection  with  the  estate  and 
had  died  in  1928. 

“During  his  (Homer’s)  lifetime,"  the 
petition  said,  “offers  were  made  which 
he  and  Edward  B.  McLean  were  un¬ 
willing  to  approve.  The  offer  herewith 
submitted  has  been  the  subject  of  much 
negotiation.” 

The  petition  detailed  the  drain  placed 
on  the  McLean  estate  not  only  by  the 
two  newspapers,  but  the  Washington  & 
flld  Dominion  Railway,  an  electric  line 
running  from  Rosslyn,  V^a.,  a  suburb  of 
this  city,  to  Blueniont  and  Great  Falls, 
\'a.  These  and  other  expenses,  the 
petition  said,  “rentier  it  difficult  for  the 
estate  to  finance  the  large  ami  extensive 
additions  and  improvements  neetled  by 
the  Post.” 

“Since  1924,”  the  petition  continued, 
“the  Post  has  been  an  unprtHluctive  asset. 
In  common  with  all  the  newspapers  of 
the  country  it  has  suffered  a  loss  of 
revenue  becau.se  of  the  business  depres¬ 
sion  and  other  causes  which  have  affected 
its  advertisers,  has  bad  to  contend  with 
increasing  competition  from  other  local 
newspapers,  the  r.adio,  etc.,  has  carried 
the  burden  of  increased  operatint?  costs 
and  has  been  unable  to  make  necessary 
improvements  and  additions  to  its  plant 
and  eipiipinent  to  enable  it  to  success¬ 
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fully  meet  the  demands  of  its  readeri 
and  advertisers  and  otherwise  maintain 
its  position  in  the  newspaper  field.” 

It  is  understood  here  that  if  the  paper 
is  sold  to  Mr.  Lawrence  it  will  be  con¬ 
tinued,  but  if  sold  to  Mr.  Hearst  will  be 
merged  with  his  morning  Herald. 

In  urging  postponement  of  the  final 
hearing,  Mr.  Hogan  said ; 

“One  of  America’s  leading  newspaper¬ 
men  told  me  that  within  a  few  days  he 
can  make  a  definite  offer  which  will 
reserve  to  the  McLean  boys  the  right  to 
take  over  the  paper  when  they  become 
of  age.” 

.Attorney  William  J.  Hughes,  Jr.,  told 
Justice  .Adkins  he  had  received  a  long 
distance  call  a  few  minutes  prior  to  the 
hearing  from  a  client  who  would  make  a 
definite  offer.  W.  C.  Sullivan,  who  said 
he  represented  “Xew  York  clients.”  also 
said  he  had  received  a  definite  offer  by 
telephone.  Both  asked  for  more  time  and 
both  declined  to  reveal  their  clients. 

Eleanor  Patterson,  editor  of  the  Wash¬ 
ington  Herald,  was  present  at  the  hear¬ 
ing  and  was  represented  by  counsel.  She 
told  newspapermen  she  had  not  made  an 
offer  for  the  paper.  Her  attorney,  Louis 
H.  Caldwell,  former  general  counsel  for 
the  Federal  Radio  Commission,  declined 
to  say  whether  he  had  been  authorized 
to  make  an  offer. 


GOVERNMENT  IS  URGED 
TO  ADVERTISE  BREAD 


Joseph  Wilshire,  President  of  Stan¬ 
dard  Brands,  Inc.,  Proposes 
$3,000,000  Campaign  to  Help 
Move  Big  Wheat  Surplus 

In  the  face  of  big  wheat  crops  to  be 
harvested  soon,  which  it  is  said  will 
double  the  amount  of  surplus  wheat  in 
this  country,  Joseph  Wilshire,  president 
of  Standard  Brands,  Inc.,  in  a  statement 
issued  this  week,  sugge.sted  the  Federal 
government  devote  $3,000,000  to  give  pub¬ 
licity  to  the  value  of  bread  as  a  food. 

The  $3,(KX),000  represents  what  it  costs 
the  I'arm  Board  a  month  to  store  the 
liresent  surplus. 

The  object  of  the  advertising  campaign 
suggested  by  Mr.  Wilshire  would  he  to 
restore  bread  to  the  position  it  occupied 
before  the  war  and  lost  because  of  a 
similar  campaign  against  the  use  of  Hour 
during  the  emergency. 

“If  a  government  campaign  could  r^ 
(luce  the  consumption  of  bread,”  the 
statement  said,  “it  is  reasonable  to  as- 
sume  that  it  can  also  build  it  up  to  its 
former  position.  The  sum  of  $3,000,000 
spent  in  judicious  advertising  by  the  Fed¬ 
eral  Farm  Board  in  a  concentrated  cam¬ 
paign  covering  a  pericKl  of  a  few  months 
would  present  the  story  in  every  publica- 
tino  in  the  country  and  would  immedi¬ 
ately  have  a  remarkable  effect.” 

WILLIAM  HAZEN  RETIRES 

William  Hazen,  for  more  than  25  years 
a  prominent  member  of  the  Wall  Street 
Journal  and  the  Dow,  Jones  &  Co.  news 
staff,  retired  June  15.  Since  the  World 
War  Mr.  Hazen  has  been  conducting  the 
“Broad  Street  Gossip”  column  of 
Journal.  He  founded  the  Sharon  (Pi) 
Daily  Tcleqraph  with  his  brother  ChariM 
A.  Hazen  and  James  A.  Ray  in  1893, 
Init  three  years  later  .sold  his  interest  and 
joined  the  AVto  York  Iiveninq  Mailond 
Pxf’rcss  staff.  He  later  joined  the  .'W 
]’ork  Coniinercial,  and  went  with  the 
Dow,  Jones  &  Co.,  in  1922. 

LIBRARIANS  ELECT  SHERIDAN 

Joseph  Sheridan  of  the  .  Ikron  (Od 
Peacon-Journal,  was  elected  iiresident  oi 
the  news|)aper  group  at  the  annual  c(^ 
vention  of  the  Siiecial  Libraries  .Associa¬ 
tion.  in  Cleveland,  ().,  June  12. 

G.  Rogers  of  the  .Wre  York  lleral^ 
Tribune  was  chosen  vice-president  and 
Marion  Keck  of  the  Sheboynan  (Wis.) 
I'ress  was  made  secretary-treasurer. 

JOINS  WOLCOTT  &  HOLCOMB 

Howard  F.  Lochrie,  formerly  sales  a^ 
promotion  manager  of  the 
I.owney  Company.  Boston,  has  joiiiw 
Wolcott  &  Holcomb,  Inc.,  Boston,  as  an 
account  executive. 
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STORES  CALL  FOR  MERCHANDISING  IDEAS 

Newspaper  Solicitors  “Don^t  Speak  the  Language’’  of  Retailers,  Newspaper  Advertising  Executives 
Told — More  Specific  Market  Data  and  Sales  Plans  Wanted 


By  ROBERT  S.  MANN 


UNFLATTERING  pictures  of  how  the 
newspaper  advertising  solicitor  looks 
to  the  advertiser  were  drawn  by  repre¬ 
sentatives  of  a  department  store  and  a 
manufacturer  at  the  first  meeting  of  the 
Advertising  Federation  of  America  June 
IS— a  few  hours  before  President  (iil- 
Ijert  T.  Hodges  proclaimed  the  general 
convention  open. 

The  occasion  was  a  joint  meeting  of  the 
Newspaper  Advertising  Executives  As¬ 
sociation  and  the  Sales  Promotion  Divi¬ 
sion  of  the  National  Retail  Dry  Goods 
.Association.  The  speakers  were  Arthur 
0.  Price,  sales  manager  of  the  Namm 
Store,  Brooklyn,  and  Miss  Gay  Walton, 
advertising  manager  of  Julius  Kayser  & 
Co.,  manufacturer  of  silk  hose,  gloves, 
and  underwear. 

“How  can  a  newspaper  solicitor  sell 
anjthing  to  a  retailer  if  he  doesn’t  speak 
the  language?”  asked  Price.  “If  you 
were  going  to  sell  space  in  Sweden  you'd 
certainly  want  to  learn  to  talk  Swedish. 
Yet  between  the  newspaper  and  the  retail 
store  we  find  not  even  a  common  know¬ 
ledge  of  the  language  of  the  retailer. 

“Nine  times  out  of  ten  your  month’s 
business  from  a  retail  store  is  decided 
fairly  definitely  before  the  month  has  be¬ 
gun.”  he  added,  commenting  that  the 
only  effective  way  to  sell  more  space  is 
to  produce  an  idea  useful  to  the  retailer, 
or  sit  down  to  discuss  a  whole  month’s 
plan  with  him. 

Mr.  Price’s  remarks  were  so  pointed 
that  a  questioner  in  the  audience  de¬ 
manded  to  know  “if  you  expect  the  news¬ 
paper  solicitor  to  know  your  business  as 
well  as  you  do?”  The  speaker  acknow¬ 
ledged  the  thrust  with  a  smile  and  re¬ 
plied  that  it  is  possible  for  a  solicitor, 
without  being  an  expert  department  store 
man.  to  uncover  one  of  the  “half-dozen 
real  merchandising  ideas  that  come  up  in 
a  year.”  He  mentioned  several  news- 
paier  organizations  which  are  making 
serious  efforts  to  improve  the  usefulness 
of  advertising  to  retailers.  Mr.  Price’s 
remarks  are  given  more  fully  below. 

Miss  Walton,  expressing  her  thorough 
tahh  in  newspaper  advertising,  and  say¬ 
ing  that  the  Kayser  company  spends  72 
per  cent  of  its  appropriation  in  news¬ 
papers,  regretted  the  inability  of  many 
newspapermen  to  see  the  manufacturer’s 
viewpoint. 

“If  you  decide  to  leave  a  newspaper 
nif  the  list,”  she  said,  “the  advertising 
nunager  of  the  newspaper  puts  on  his 
tat  and  runs  around  to  his  local  stores, 
.  and  in  a  few  hours  we  are  flooded  by 
vires  signed  by  the  stores  and  paid  for 
V  the  newspaper.  Kayser  won’t  change 
'  die  list,  hostility  may  grow  up  on  the 
part  of  the  store  buyers,  perhaps  they 
may  later  stop  carrying  Kayser  goods ; 
liien  we  are  out  and  the  newspaper  is 
I  •W.  and  nobody  has  benefited, 
i  “In  one  case  I  answered  a  long-dis- 
Snee  telephone  call.  The  man  on  the 
*>re.  who  announced  that  he  was  the 
president  of  one  of  our  important  retail 
M'^nts,  said: 

'I  understand  you  are  putting  the 

kayser  advertising  in  the  Daily - . 

“I  said  ‘Yes.’ 

He  went  on :  ‘Don’t  you  know  we  arc 
'terested  in  the  other  paper  here?’ 

I  said  ‘Yes.’ 

,  He  asked,  ‘Aren’t  vou  going  to 
change?’ 

“I  said,  ‘No.’ 

,  ^ythe  way  he  responded  I  decided 
Pf  was  not  the  man  he  .said  he  was.  I 
]*'dnt  be  sure,  and  I  couldn’t  say  what 
thought,  but  after  he  had  talked  three- 
_^rters  of  an  hour  I  investigated.  The 
™came  not  from  our  account  but  from 
^  advertising  manager  of  the  news- 
spr.  Well.  ou  can  imagine  what  a 
Ij  *ye  that  gave  his  paper. 

In  another  case  a  splendid  salesman 
m  had  been  taken  off  the  Kayser  ac- 
nnt  five  years  before  made  an  appoint- 
-it  to  call,  just  to  renew  old  acquaint- 
not  to  talk  business  at  all.  But  he 
mght  his  advertising  manager  along 


and  after  chatting  a  long  time  asked  if 
Uie  advertising  manager  might  nut  say  a 
few  words  about  bis  ivaper.  I’d  have  been 
glad  to  make  an  apivointment  to  see  the 


advertising  manager  anyway;  he  didn’t 
need  to  u.se  that  kind  of  approach. 

“In  one  city  we  stopped  all  advertising 
because  Kayser  merchandise  was  not  be¬ 
ing  carried  there.  A  man  phoned, for  an 
appointment  to  make  a  ‘very  special’  ad¬ 
vertising  proposition.  When  he  began  a 
long  solicitation  I  explained  that  we 
were  not  using  his  comiK’titor,  and  that 
we  could  not  advertise  in  his  city  at  all. 

“Rut  he  wouldn't  stoj)  bis  sales  talk. 
Fortunately  be  duln’t  unsell  his  ixiper, 
because  it  was  a  good  one. 

“Sometimes  a  representative  of  a  news¬ 
paper  not  on  the  list  makes  a  long  pre¬ 
sentation.  and  we  ask  him  to  send  us  a 
letter  explaining  why  his  paper  is  better 
fc»r  us  than  the  one  we  chose.  We  never 
hear  from  him.  That  makes  us  think 
we  are  better  than  we  bad  thought.” 

Miss  Walton  was  earnest  in  her  criti¬ 
cism  of  “advertising  allowances”  to  re¬ 
tailers.  She  said  her  company  was  com¬ 
pelled  to  spend  thousands  of  dollars  on 
dealer  helps,  but  she  suspected  there  was 
much  waste  in  them.  The  (piestion  of 
local  and  national  rates  never  entered 
into  the  matter  of  giving  retailers  ad¬ 
vertising  allowances,  she  said. 

“If  a  newspaiver  has  the  circulation  it 
is  entitled  to  keep  the  rate  up,”  she  added 
in  reply  to  a  (piestion.  “Kate  never  af¬ 
fects  the  choice  of  a  newspaper.” 

In  reply  to  another  (piestion,  she  said 
that  the  mcrchall(li^ing  cooiKTation  most 
appreciated  was  contact  with  the  retailer 
just  before  Kayser  advertisements  were 
run. 

.Mr.  Price,  in  bis  talk  said  : 

“How  often  has  a  newspaper  repre¬ 
sentative  carried  with  him  an  idea  which 
the  retailer  could  use?  Due  that  might 
encourage  him  to  use  more  space,  per¬ 
haps.  Does  it  help  us  to  l>e  reminded 
that  we  u.sed  two  pages  on  June  17  last 
year — and  that  we  mustn’t  let  the  solic¬ 
itor  down  this  year?  Or  must  we  listen 
to  boasted  superiority  of  one  paper  over 
another?  Dr  tliat  new  thoiisaiids  of 
readers  have  been  added,  when  we  can’t 
sell  the  hundreds  of  tboiisatids  the  paper 
already  had? 

“I  said  that  the  average  newspaperman 
doesn’t  even  talk  our  language.  I’ve  in¬ 
vited  several  newspaper  representatives 


to  sit  in  on  some  of  our  store  meetings. 
They  are  (piite  surprised  to  hear  dis¬ 
cussions  that  concern  them — but  in 
strange  terms.  Talk  of  markups — mark- 


downs — turnover — gross  margins — price 
lines— best  sellers — and  many  others — 
all  of  which  have  a  direct  bearing  on  our 
advertising  in\  estment. 

“Do  they  know  how  budgets  are  ar¬ 
rived  at?  Do  they  think  that  retailers 
decide  daily — or  even  weekly — what  to 
spend  for  advertising? 

“Eighty  jK'r  cent  of  our  stores  work 
on  a  six  months’  plan.  Not  only  do  they 
know  six  months  in  advance  how  much 
they  intend  to  spend  for  advertising — but 
this  amount  is  allocated  to  each  depart¬ 
ment  for  each  month.  Similarly — we 
decide  in  the  six  months’  publicity  plan 
how  much  we  expect  to  sivend  in  each 
newspaper. 

“Monthly,  this  plan  is  revised  into  a 
detailed  i)lan  for  one  month.  This  plan 
is  completed  from  two  to  four  weeks  be¬ 
fore  the  month  begins.  Of  course  the 
idan  is  changed — fre(|ucntly — but  there  is 
a  definite  basis  upon  which  we  start. 
Nine  times  out  of  ten  your  month’s  busi¬ 
ness  from  a  retail  store  is  decided  fairly 
definitely — before  the  month  has  begun. 
I  low  many  newspapermen  have  ever  sat 
down  with  a  retail  advertiser  to  discuss 
the  entire  month’s  plan?  Of  course,  a 
discussion  such  as  this  imi)lies  that  the 
newspaperman  should  be  able  to  con¬ 
tribute  something  to  the  plan.  A  store 
isn’t  going  to  discuss  its  planned  expend¬ 
itures  just  to  distribute  information  to 
you. 

‘’The  choice  of  which  newspaper  to 
give  a  certain  department’s  advertising 
is  too  often  left  to  the  prejudices  of  unin¬ 
formed  retailers.  W'e  have  many  buyers 
who  tell  us  that  paper  .1  can’t  sell  shoes 
— paper  /I  can’t  sell  rugs — no  paper  can 
sell  dresses  on  Tuesday  and  so  on,  far 
into  the  night.  What? — paper  A’s  read¬ 
ers  have  no  legs — or  go  barefoot?  Paper 
B’s  readers  have  no  homes — or  their 
floors  are  bare?  No  paper’s  readers  buy 
dresses  on  Tuesday? 

“B'ut  where  are  the  facts?  Do  the 
nevvsi)apers  provide  them?  Do  they 
even  care  which  departments  use  their 
columns  as  long  as  the  space  totals  up 
sufficiently?  .And  are  you  at  all  curious 
as  to  the  results  of  the  daily  expenditures 
we  get  rid  of  with  your  help? 

“I  have  participated  in  several  retail 


clinics  held  by  enterprising  newspapers 
for  the  benefit  of  their  advertisers.  It 
was  an  encouraging  sight  to  see  thou¬ 
sands  of  department  store  executives — ■ 
even  store  owners — giving  up  many  of 
their  evenings  to  listen  to  advice  about 
their  business  supplied  through  the  cour- 
te.sy  of  their  newspapers.  Charles  Mears, 
who  has  staged  many  of  these  clinics,  is 
himself  looked  to  as  a  leader  in  the  new 
school  of  newspaper-store  contacts. 

“The  Hearst  newspaivers  have  devel- ' 
ojK'd  a  most  welcome  source  of  informa¬ 
tion  and  guidance  for  their  retail  adver-  . 
tisers.  The  monthly  analyses  and  week¬ 
ly  reports  which  we  receive  from  the  of¬ 
fice  of  John  Mench  constitute  the  most . 
valuable  information  we  receive  from  any 
single  source  outside  of  our  own  organ- 1 
ization. 

“In  Boston,  a  newspaper  went  outside} 
of  its  own  field  and  brought  in  Meyer; 
Bl(K)mfiel(l,  who  has  been  a  consultant 
for  some  of  our  largest  concerns,  includ-, 
ing  retail  stores,  to  solve  problems  with! 
which  routine  newspaper  men  were  un-I 
able  to  cope. 

“There  are  more  examples — but  all  tool 
few.  T'heir  eager  acceptance  by  retailers, 
— and  the  obvious  results — should  con-{ 
vince  any  newspaper  that  it  is  well  worth' 
its  while  to  worry  a  bit  about  the  welfare 
of  its  retail  advertisers. 

“In  the  national  advertising  field,  we 
know  it  is  common  practice  for  news¬ 
papers  to  go  far  afield  in  aiding  local 
salesman  in  their  daily  cont.acts.  Why 
then  should  it  be  so  different  in  the  re¬ 
tail  field? 

“We  hear  much  talk  nowadays  of  the 
need  and  desirability  of  newspapers 
lowering  their  advertising  nates.  The 
talk  will  not  die  down. 

“The  retail  trade  is  in  a  serious  pre¬ 
dicament.  The  present  depression  has 
served  merely  to  .accentuate  a  trend  that 
has  continued  steadily  for  the  last  five 
years.  Profits  have  almost  disappeared 
entirely.  In  19,'50,  all  department  and 
specialty  stores,  as  classified  in  volume 
groups,  actually  lost  money,  with  the  ex¬ 
ception  of  the  stores  whose  volume  was 
more  than  ten  millions.  And  in  this 
group,  the  net  profit  was  only  one-tenth 
(»f  one  per  cent. 

“Prices  cannot  be  marked  higher — the 
retailer  has  alrc.ady  .added  an  aver.age  of 
50  per  cent  over  his  cost — but  his  ex¬ 
penses  have  mounted  steadily  ,.and  are 
iKtvv  above  the  high  water  mark.  Re¬ 
member  that  advertising  constitutes  the 
second  largest  controllable  expense  in 
stores — and  so  is  open  to  r.adical  slashing 
operation. 

“Without  discussing  the  r.ate  ([uestion 
itself.  I  want  to  emphasize  that  there  is 
this  alternative.  The  newsi).apcr  can  and 
should  .accept  some  responsibility  for  the 
thousands  of  dollars  that  arc  wasted  in 
its  columns  each  day.  It  can  help  the 
retailer  to  buy  his  advertising  so  that  it 
will  be  more  prcxluetive  and  perhaps  the 
newspaper  can  sell  much  more  space. 

“In  our  business,  we  do  not  consider  a 
sale  completed  until  the  customer  is  satis¬ 
fied  with  her  purchase.  We  sell  satis¬ 
faction. 

“Can  the  newspapers  continue  to  say 
— ive  sell  the  space — you  use  it  as  best 
you  can?  No,  is  the  answer  coming 
from  our  UKKlern  enlightened  newspapers 
that  are  (ioiiu/  somethinn  to  bel])  the  re¬ 
tailer  invest  bis  dollars  more  wisely — 
and  with  a  greater  return.” 

In  separate  sessions  on  Tuesd.ay  and 
Wednesday,  the  Sales  Promotion  Divi¬ 
sion  of  the  National  Retail  Dry  Goods 
•Association  got  down  to  rases  not  only 
on  advertising  but  on  customer  analysis, 
store  systems,  reduction  of  returned 
goods  and  other  merchandising  problems. 

A  feature  of  the  Tuesday  morning 
session  was  a  “promotion  forum”  in 
which  a  dozen  representatives  of  leading 
stores  sought  to  answer  (|uestions  fired 
at  them  from  the  floor.  Another  feature 
was  a  group  of  three  speeches  on  effcc- 
( Continued  on  paiic  51) 


Speakers  before  the  Sales  Promotion  Division  of  the  National  Retail  Dry 
(ioods  .Association.  Sitting,  left  to  right:  Harry  F.  Twoiiiey,  publicity 
director  Jordan  .Marsh  (Company,  Boston,  newly  elected  eliairinan  of  the 
Sales  Promotion  Division;  F.  VTillett  Walton,  vice-president  and  puhlieity 
director,  .Arnold  Constahle  A  (io..  New  A’ork;  Kenneth  C.ollins,  executive 
vice-president,  R.  II.  Macy  &  Co.,  retiring  chairman  of  the  Sales  Promotion 
Division.  Standing,  left  to  right:  I..  S.  Bitner,  store  manager.  Win.  Filene's 
Sons  Company,  Boston;  Paul  E.  Murphy,  advertising  manager,  Frederick 
I.oeser  &  Co.,  Brooklyn;  William  E.  Rohinson,  local  advertising  manager, 
New  York  ft  orld-Teleprnm ;  Herbert  S.  Waters,  sales  and  advertising  director, 
James  McCreery  &  Co.,  New  York. 
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IDEA  WHICH  WON  SHUMAN  AWARD  SOLD 
84,000  LINES  OF  AUTOMOTIVE  COPY 

Fred  1.  Archibald  of  Omaha  World>Herald  Given  Trophy  and 
$100  Check  for  Co-operative  Campaign  Stressing 
“Personal  Appearance”  of  Automobiles 


The  Omaha  ll'orld-Ifcrald,  l>y  sue* 
ccssfiilly  pushinj;  two  campaigns 
wliicli  added  84.(KK>  lines  of  automotive 
advertising  to  its  columns,  won  the  1931 
Shuman  Trophy  offered  through  the 


N'ew  Car  Dealers  Association  and 
v\x>rkefl  up  a  great  deal  of  enthusiasm. 

i)reliminary  campaign  was  prepared 
hy  the  copy  department  of  the  World- 
Herald  and  submitted  at  these  meetings 
and  photostatic  conies  were  made  and 
sunnlied  to  all  jobl>ers’  salesmen. 

“The  plan  embraced  26  full  pages  on 
a  basis  of  a  page  a  week  or  their 
ecpiivalent  in  smaller  advertisement.s— a 
tf)fal  of  62.4(X)  lines  on  this  campaign 
without  the  auxiliary  campaign  that  is 
also  shown  in  the  portfolio  and  con¬ 
ducted  separately  by  the  Xew  Car  Deal¬ 
ers  .Association,  built  around  the  slogan, 
‘Ilring  Your  Car  Home  for  Service,’ 
which  netted  an  additional  21.840  lines, 
making  the  total  from  the  two  cam¬ 
paigns  84,000  lines.  All  of  this  from  a 
classification  that  has  laid  dormant  up 
until  now. 

“The  assessments  for  the  dealers 
ranged  from  $20  weekly  for  the  larger 


participants  down  to  $2  weekly  for  the 
■'"a'ler  firms. 

“The  campaign  has  continued  without 
interruption  for  13  weeks,  and  to  give 
an  indication  of  the  results  derived  it 
mif’^ht  be  well  to  give  the  following  high¬ 
lights  : 

“One  garage  in  an  outlying  location 
reported  yesterday  that  he  had  com- 
I)letely  overhauled  21  automobiles  since 
the  start  of  the  campaign,  which  is  a 
record  unparalleled  in  his  experience. 
The  jobl)ers  who  tied  up  with  the  cam¬ 
paign  rep<irt  that  business  in  Omaha  is 
equal  to  last  year,  but  that  their  outstate 
business  in  territories  not  affected  by  the 
campaign  has  been  verv  poor.  Credit  to 
the  effectiveness  of  the  campaign  has 
been  unstintedly  given. 

“This  campaign  was  the  result  of  hard, 
intensive  work  on  the  part  of  three  mem¬ 
bers  of  our  display  staff,  George  W'. 
Dill,  automotive  manager  who  was  re¬ 
sponsible  for  the  campaign  and  very 
ably  assisted  by  Thomas  I.  Knisely  and 
Charles  R.  Ix)rd.  The  latter  did  most 
of  the  copy  preparation. 

“.\  great  deal  of  additional  service 
was  rendered  to  the  120  participating 
firms  some  of  the  principal  ones  being — 
“1.  Service  Coat  Emblem 
“2.  Heavy  Afetal  Signs 

“This  campaign  has  attracted  a  great 


The  winner  of  the  1931  Shuman 
award,  h’red  I.  Archibald,  advertising 
director,  Omaha  World-Herald,  pho¬ 
tographed  with  the  trophy  immedi¬ 
ately  after  it  was  awarded  in  New 
York  this  week. 

Newspai>cr  Advertising  Executives  As¬ 
sociation  by  A.  T..  Shuman,  advertising 
director  of  the  Fort  Worth  Star-Tele¬ 
gram. 

The  award  was  announced  at  the 
annual  N.A.E.A.  convention  in  New  York 
June  17. 

Irwin  Maier,  advertising  manager  of 
the  Milwaukee  Journal,  chairman  of  the 
committee  in  charge,  presented  the  silver 
trophy  and  a  check  for  $100  to  Fre<l 
I.  Archibald,  advertising  director  of  the 
World-Herald. 

Maier  complimented  the  World-Herald 
campaign,  but  regretted  that  it  did  not 
have  harder  comiH’tition.  He  said  that 
unless  greater  interest  is  shown  the  as¬ 
sociation  should  consider  advising  Mr. 
Shuman  not  to  continue  the  award  in 
future  years. 

1'hcre  were  seven  entries.  Two  were 
given  lumorahle  mention,  one  on  insur¬ 
ance  advertising  devc1oi)ed  by  the  Iron- 
wood  ^Mich.)  Daily  Globe,  and  one  on 
ccxiperative  meat  advertising  hy  a  num- 
l>er  of  stores,  carried  hy  the  Tacoma 
Daily  Ledger. 

Some  papers  submitted  special  edi¬ 
tions,  but  the  committee  held  these  were 
not  included  in  the  meaning  of  the  con¬ 
test.  No  idea  was  stiliinitted  for  develot>- 
ing  linage  of  a  single  advertiser,  Maier 
said,  all  the  acceittahle  entries  dealing 
with  C(K (Iterative  camnaigns. 

The  World-Herald  camitaign  is  de- 
scrilted  as  follows  by  Mr.  .Nrchiltald,  tlie 
advertising  director: 

“It  was  discovered  by  our  organiza¬ 
tion  that  new  car  dealers  would  have  to 
depend  to  a  great  extent  for  net  profit 
on  their  renair  and  servicing  tlcpart- 
ments.  Wc  discovered  also,  that  garages, 
painters,  platers  and  allied  lines  were 
seriously  in  need  c(f  stimulation  for  their 
business.  We  decided  to  launch  a  city- 
wide  ctHtix'r.'itive  catnnaign  built  entirely 
around  the  thought  of  making  the  public 
car-cfdtscious.  and  to  have  them  take  as 
much  pride  in  the  apitearance  and  me¬ 
chanical  condition  of  their  car  as  thev 
do  of  their  ners<(nal  appearance. 

“Wc  interested,  first,  the  automotive 
accessory  distributors,  who  became  im¬ 
mediately  enthusiastic  and  offered  the 
services  of  their  citv  salesmen  in  con¬ 
tacting  more  than  200  prospects  and  oft- 
taining  participating  contracts  in  the 
campaign.  We  had  meetin<rs  of  the  jot>- 
bers’  salesmen,  meetings  of  the  Garage 
Owners  .Association,  meetings  of  the 


UNPARALLELED  PROSPERITY  FORESEEN 
BY  BABSON;  URGES  ADVERTISING 

“Willing  to  Stake  My  Reputation  That  Business  Has  Seen  Its 
Worst,”  He  Tells  Newspaper  Advertising  Executives — 
Says  Change  Will  Be  Slow 

By  ROGER  W.  BABSON 

(.^tatcmenl,  in  part,  from  Mr.  Babson,  read  at  luncheon  of  Nezvspaper  Advertising 
Executives  Association  Tuesday,  by  II.  C.  Baldunn  of  the  Babson  organisation.) 


IF  there  ever  was  a  time  when  the 
newspapers  could  perform  a  real  serv¬ 
ice  for  the  United  .States,  it  is  today ; 
furthermore  this  applies  to  all  groups  of 
people,  bankers,  manufacturers,  mer¬ 
chants  and  wage  workers.  I  care  not 
what  the  clientele  of  your  paper  is; 
whether  it  is  a  morning  paper,  read 
primarily  by  the  classes,  or  an  afternoon 
paper,  read  primarily  hy  the  masses.  You 
never  before  have  had  such  an  opportun¬ 
ity  to  render  them  a  real  service. 

You,  moreover,  in  rendering  this  great 
service,  need  only  to  tell  them  the  simple 
truth.  VV’hen  we  were  riding  on  the 
wave  of  prosperity  two  or  three  years 
ago,  it  was  perhaps  difficult  for  some 
((f  you  to  tell  the  truth.  At  a  time  when 
you  were  carrying  the  largest  amount 
of  financial  advertising  in  your  history, 
it  was  difficult  to  talk  about  an  inevitable 
coming  stock  market  crash  and  a  general 
re.action  in  securities.  With  your  pages 
filled  with  department  store  advertising, 
y<iu  were  not  to  blame  for  falling  in  line 
with  the  talk  of  college  professors,  bank¬ 
ing  economists  and  others,  who  honestly 
hcliexed  that  “conditions  are  different 
now  than  ever  before.”  and  that  the  old 
I.aw  of  .Action  and  Reaction  no  longer 
was  applicable. 

Therefore,  however,  you  men  may  have 
felt  in  your  hearts,  you  can  he  forgiven  for 
giving  the  optimist  the  benefit  of  the 
doubt  three  years  ago,  when  there  was 
an  honest  difference  of  opinion.  In  other 
words,  although,  during  the  Itoom,  you 
di<l  not  need  to  tell  any  lies  to  let  your 
readers  think  that  “owing  to  the  Federal 
Reserve  .Act.  America's  world  position, 
etc.,  etc.,”  the  old  I.aw  of  .Action  and 
Reaction  no  longer  applied. 

Today,  however,  conditions  are  entire¬ 
ly  reversed  from  what  they  were  a  few 
years  ago.  The  old  Law  of  Action  and 
Rcaetion  tcache.t  tiojo  that  unparalleled 
prosperity  will  anain  foUmo  the  present 
depression.  Statistics  now  indicate  that 
business  has  seen  the  wor.st,  even  although 
the  recovery  will  be  slow  .and  tedious. 
The  most  conservative  economists,  who 
were  bearish  a  few  years  ago,  are  bull¬ 
ish  now  .so  far  as  the  future  is  concerned. 
The  only  real  “bears”  tixlay  on  business 
are  the  “sold  out  bulls”  of  a  few  years 
ago.  These,  however,  now  have  neither 
money  nor  advertising,  so  you  certainly 
need  not  give  them  any  attention.  This 
means  that  where  you  were  honestly 
“lietween  the  Devil  and  the  deep  blue 


sea”  two  or  three  years  ago,  you  are  not 
today.  You  can  stand  on  the  rocks  of 
Truth,  looking  ahead  to  the  virgin  land 
of  Prosperity,  with  the  Devil  l)ehind 
headed  for  the  Bankruptcy  Court  or  the 
Poorhouse.  (Let  me  add  parenthetically 
that — if  the  owners  of  any  of  your  papers 
are  discouraged  tell  them  to  hold  on. 
Now  is  the  time  to  buy  newspapers 
rather  than  to  .sell  them.) 

I  have  prepared  an  entirely  new  chart, 
never  published  by  us  or  anyone  el.se,  and 
is  marked  for  release  on  Saturday,  Tune 
20.  This  is  the  Rahson  chart,  back  to 
1890,  and  then,  with  the  aid  of  Colonel 
Ixonard  .Ayres’  work  and  that  of  Pro¬ 
fessor  Warren  M.  Parsons,  it  has  been 
carried  back  by  our  Organization  to 
18,S4.  This  chart  is  based  on  the  best 
statistics  available,  showing  conditions 
exactly  as  they  were.  A  glance  at  this 
chart  sAII  shon'  you  how  the  Law  of 
.letion  and  Reaction  has  alwiys  applied 
to  business  and  how.  after  the  area  of 
depression  below  the  normal  line  has 
compen.satcd  for  the  area  of  expansion 
abo7'e  the  normal  line,  the  eounfry  has 
ahoays  enjoyed  prosperity  again.  No 
man  can  study  this  chart  without  being 
an  optimist.  I'he  country  today  is  like 
a  man  lyiiKj  on  his  back.  There  is  only 
one  way  that  he  can  look,  and  that  is 
nnward.  if  he  looks  honestly  and  is  not 
“short”  of  stocks. 

Therefore,  irrespecthe  of  7vhat  hap¬ 
pens  to  the  slock  market  in  the  next  year, 
1  am  seining  to  stake  my  reputation, 
based  on  years  e.rperience  (1)  that 
business  has  seen  its  svorst :  (2)  that, 
although  the  change  Sfill  be  slosv,  it  seill 
be  in  the  right  direction;  and  (3)  that 
sei'liin  a  rea.sonable  time  this  country 
'will  again  enter  a  period  of  marked 
prosperity.  In  .short,  stati.slics  today 
point  to  another  period  of  prosperity,  the 
same  as  they  three  years  ago  pointed  to 
the  present  period  of  depression.  Tell 
this  to  your  readers,  feature  it  in  your 
news  columns,  and  give  your  editorial 
writers  the  job  of  selling  it  to  your  com¬ 
munities.  This  is  my  message  and  your 
opportunity. 

Roger  W.  R.\bsox. 

P.  S. — .As  you  go  back  home — tell  your 
merchants  that  now  is  the  time  to  ad¬ 
vertise  and  give  their  customers  an  op¬ 
portunity  to  benefit  from  present  low 
prices.  Some  day  these  merchants  who 
t.ake  vour  advice  will  be  so  pleased  that 
thev’ll  have  these  advertisements  framed. 


deal  of  national  attention  from  automo- 
tive  trade  bulletins,  automobile  factories 
and  dealers’  associations  and  we  have 
supplied  dozens  of  papers  with  tear  pages 
and  information. 

“The  idea  is  readily  adaptable  to  any 
city  and  to  every  newspaper.” 


HOOVER  ADDRESSES 
INDIANA  EDITORS 

President  Warns  Against  “Theoretical  ^ 
Panaceas’*  for  Restoring  Proa-  - 
perity — Group  Elects  S.  E.  Boys 
President 


{By  telegraph  to  Editor  &  Publisher) 

I.NDiANAixiLis,  Ind.,  Juiie  IS.— Mem¬ 
bers  of  the  Indiana  Republican  Editorial 
Association  were  honored  by  the  pres¬ 
ence  of  President  Herbert  Hoover  at 
their  annual  meeting  here  today.  The 
President  made  what  is  regarded  by 
political  leaders  as  the  announcement 
address  ol  his  candidacy  for  renomina¬ 
tion  in  1932. 

•Addressing  more  than  5,000  guests  of 
the  editors,  one  of  the  largest  indoor 
dinners  ever  served  in  the  nation.  Presi¬ 
dent  Hoover  urged  adherence  to  Ameri¬ 
can  traditions  as  a  means  of  lifting  the 
current  depression.  He  warned  against 
“tlieoretical  panaceas”  for  restoring 
prosperity  in  the  forty-minute  address 
which  was  broadcast  over  two  natitm- 
wide  networks. 

Paul  R.  R'ausman,  retiring  president 
of  the  association,  used  exactly  32  words 
in  introducing  the  President,  who  was 
the  only  speaker  on  the  program.  Dig¬ 
nitaries  in  national  and  state  political  life 
also  attended  the  dinner. 

Samuel  E.  Boys,  publisher  of  the 
Plymouth  Pilot,  was  advanced  to  the 
presidency  of  the  organization  at  a  meet¬ 
ing  this  morning.  Other  advancements 
were  A.  M.  Smith,  publisher  of  the 
Crawfordsville  Journal,  from  second  to 
first  vice-president;  Neil  D.  McCalluffl 
of  Batesville,  from  secretary  to  second 
vice-president;  and  Arthur  K.  Remmell, 
editor  of  the  Ft.  IVayme  News-Sentinel, 
from  treasurer  to  secretary.  Harry 
Thompson  of  Versailles  was  elected 
treasurer. 

Award  of  cups,  prizes  and  trophies  for 
the  year  were  made  as  follows :  George 
D.  Lindsay  cup  for  best  daily  front  page. 
Rushville  Republican,  first ;  Gree^ntj 
Daily  Nezos,  second ;  Ft.  VVayne  News- 
Sentinel,  third,  and  Warsaze  Ddf 
Times,  fourth.  The  cup  is  donated  by 
George  D.  Lindsay,  Marion  publisher. 

Frederick  E.  Shortemeier  cup  for  best 
front  page  of  weekly  paper,  LaGrangt 
.Standard.  Honorable  mention,  l"crsaille! 
Republican,  Aurora  JourtMl,  and  Culrer 
Citizen,  respectively. 

Herbert  C.  Willis  cup  for  best  editorial 
page  of  weekly  paper,  Salem  Repuhtiem- 
Leader.  Honorable  mention,  LaGrange 
Standard,  Tell  City  Nezvs  and  Rushville 
Reptthlican.  respectively. 

Miniature  elephant,  for  best  editorial  ot 
year,  Nezo  Albany  Tribune. 

The  editors  adopted  resolutions  of  faitb 
in  President  Hoover  as  the  leader  of  tht 
nation.  Oscar  G.  Foellinger,  publisher 
of  the  Ft.  Wayne  News-Sentinel,  ac¬ 
companied  the  President  to  Marion,  Oi 
for  dedication  of  the  Harding  Memorial. 

JOINS  PORTLAND  DAILY 

Dean  Collins  has  joined  the  pronimi<» 
department  of  the  Portland  (Ore.)  On- 
gon  Journal  and  will  assist  C.  I-  B*'*™ 
promotion  manager  in  handling^  w 
Journal's  radio  program  over  KOIN  ^ 
will  conduct  “Ether,”  a  radio  column  m 
the  Journal.  Collins  was  formerly  W 
the  news  staff  of  the  Portland 
and  before  that  with  the  Momrg 
Oregonian. 

SNYDER  IN  MEMPHIS 

J.  R.  Snyder,  publisher  of  the 
(Ind.)  Post-Tribune,  on  June  15 
business  manager  of  the  Memphis 
nicrcial  .Appeal,  Inc.,  publishers  O'  j 
Commercial  Appeal  and  Evening  Appt^- 
He  will  retain  his  interest  in  the  ros 
Tribune  of  which  H.  S.  Snyder, J’! 
brother,  is  editor.  George 
dent  of  the  corporation,  announced  tix 
appointment. 


1 


reports  of  a.  f.  a.  department  meetings 


R.  S.  McCarty  Heads  Financial  Advertisers — Miss  Jeannette  Carroll  Re-elected  by  Women’s  Group — 
Foreign  Trade  and  Vocational  Training  for  Advertising  Discussed 


Irving  M.  Tiiteur,  retiring  president,  C.  F.  Goldthwaite,  advertising  man- 
was  elected  to  the  Board  of  Directors.  ager  of  the  Canadian  National  Railways, 

-  Montreal,  described  in  detail  the  methods 

INTERNATIONAL  TRADE  by  which  the  Canadian  National  Rail- 

CONFERENCE  ways  selects  American  newspaper  and 

j  •  t,  iv  magazine  media  for  advertising  its  lines. 

OW  advertising  can  be  most  eflfec-  criticism  of  American 

tively  used  to  promote  foreign  trade  publications-and  please  understand  this 
was  the  chief  topic  ot  this  meeting  which  ^  constructive-is  their  apparent 
was  attended  by  tour  overs^s  delegates,  , filing  ignorance  of  Canada,”  he  said. 

Sir  Charles  Higham  and  Thomas  Dixon  American  publications  have  rela- 

of  I^ndon  Andre  Kammker,  of  Pans,  circulations  in  Canada.  That 

and  Dr.  Ulrich  E.  Meisel  of  Berlin.  should  be  one  reason  why  publishers  and 

I  am,  as  you  know,  an  advocate  of  ^^eir  representatives  should  become  in¬ 
newspaper  advertising  because  I  have  formed  about  Canada.  Many  American 
tound  out  in  practice  that  in  m>  countr>  advertisers  have  large  markets  in  Canada 
and  yours  it  is  the  cheapest  way  to  reach  American  publishers  should  make  it 
the  greatest  number  of  pwple  effectively,  their  business  to  know  Canada,  Canadian 
profitably,  and  quickly.  Sir  Charles  markets  and  the  individual  Canadian 

"  ,  ...  better,  in  order  to  be  of  greater  service 

By  newspaper  advertising  in  my  coun-  ^^ese  advertisers  ” 
t^ry  we  have  increased  the  sale  of  fruit  Qther  speakers  at  the  luncheon  were 
More  Fruit  campaign  b>  John  B.  Kennedy,  associate  editor,  Col- 
$iq.(XX),0(X)  a  year.  W  e  have  placed  Hartford  Powel,  Jr.,  H.  B.  Hum- 

British  motor  car  sales  tar  ahead  of  the  pb^ey  Company,  Boston;  and  Jcdin  C. 
American  car  in  my  country  in  four  years  Esty,  J.  Walter  Thompson  Company, 
by  newspaper  advertising  alone.  We  are  \cw  York 


SPEAKING  before  the  200  delegates  Fimincial  Dk’ision 

attending  the  Public  Utilities  Adver-  First,  Northern  States  Power  Co., 

tising  Association  at  the  Pennsylvania  Minneapolis;  second,  Ohio  Edison  Co., 
Hotel,  this  week, ^George  B.  Cortelyou,  Akron;  third.  Utilities  Power  and  Light 
president  of  the  Consolidated  Gas  Com-  Securities  Co.,  Newport,  R.  I. 
oany,  of  New  York,  said  that  advertising  n;  ,  •  «  i  r^-  •  ■ 

must  play  an  important  part  in  the  future  Electric  Raihmy  Dn'tsion 

of  the  country’s  public  utilities.  E'irst,  Chicago  South  Shore  and  South 

Mr.  Cortelyou  declared  it  was  conceiv-  Bend  Railroad,  Chicago;  second,  Georgia 
able,  though  not  likely,  that  advertising  Power  Company  Atlanta;  third,  Indiana 
as  now  known  might  in  time  be  sup-  Railroad  System  Midland  United  Co., 

planted  by  some  other  means  of  public  Chicago, 
ducation,  but  the  present  trend,  he 
observed,  is  toward  an  increased  use  of 
advertising. 

William  H.  Dodge,  vice-president  of 
the  Byllesby  Engineering  and  Manage- 
ment  Corporation,  of  Chicago,  said  there  f' 
were  elements  seeking  to  hamstring  L. 

electric  light  companies 
"They  are  determined,”  he  declared, 

"to  risk  hundreds  of  millions  of  the  peo-  York 
pie’s  money  on  projects  such  as  Muscle  lumbi- 
Shoals,  which  as  planned  are  declared  couvei 
economically  unsound  by  the  most  able  j 

disinterested  engineering  opinion,  merely  ’ 
for  the  sake  of  harassing  the  power  Elcctr 
companies  and  moving  forward  toward  Firs 
political  control  and  the  general  scheme  Paul; 
of  socializing  all  American  industry,  in-  North 
eluding  agriculture.”  consin 

During  the  last  year,  he  contended,  W^is. 
the  power  companies  “kept  their  word  to  „ 
the  President,  backed  their  faith  in  the 
nation  and  gave  badly  needed  employment  Firs 
on  construction  to  thousands  of  men.”  Illinoi 
Paul  T.  Cherington,  Director  of  Co.,  1 
Research,  J.  Walter  Thompson  Co.  said:  Electr 
“Power  consumption  is  one  of  the  surest  Trans 
single  indices  of  business  conditions.  It 
has  not  yet  shown  any  sign  of  marked  p- 
improvement.  In  fact  the  first  half  of  , 

1931  has  passed  without  any  evidence  of  |  . 

real  improvement.  Certainly  all  statis- 
tical  evidence  of  business  recovery  is  ^ 
disappointing.”  R- 

Irving  M.  Tuteur,  of  Chicago,  Presi-  Comp 
dent  of  the  Association,  and  vice-presi-  c 

dent  of  the  Mejunkin  Advertising  Com-  Wedn 
pany,  said :  “The  records  of  advertising 
expenditures  of  public  utilities  show  that  E'iri 
approximately  two-thirds  or  more  of  our  ner,  J 
appropriations  are  invested  in  newspaper  Seo 
space,  and  that  this  percentage  is  as  a  meyer 
whole  increasing  each  year.  This  condi-  York, 
tion  prevails  solely  because  newspaper  -pb: 
advertising  has  demonstrated  its  effective-  piertr 
ness,  economy  and  sales  value  to  the 
utilities.”  .  ^cc 

Mr.  Tuteur  urged  the  use  of  advertis-  ' 

ing  by  utility  companies  to  help  solve  Chicai 
many  present  problems. 

Prize  winners  in  the  annual  contest 
for  the  liest  examples  of  newspaper  ad¬ 
vertising  were  announced.  Twenty-one 


MAGAZINE  GROUP 

The  Magazine  Group  of  the  A.F.A. 

confined  its  activities  to  a  luncheon 
meeting  Tuesday,  at  which  Earle  L. 
Townsend  of  Home  &  Field,  New  York, 
presided. 


xlitorial 

uhliem- 

iGrangt 

ushville 


SIR  CHARLES  HIGHAM  VISITS  U.  S.  AGAIN 
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ADVERTISING  SPECIALTY  NA- 
TIONAL  ASSOCIATION 

r  P.  H.  JAMES,  sales  promotion 
manager  of  the  National  Broadcast¬ 
ing  Company,  New  York,  only  speaker  at 
the  luncheon  meeting  of  this  association, 
cited  many  examples  of  the  use  of  adver¬ 
tising  specialties  by  companies  advertis¬ 
ing  over  the  radio. 

“The  success  of  br'"'''l''a'it  advertising 
has  been  based  unnn  listener  good-will,” 
(Cont'nu  d  on  page  56) 


Photo  shows  Sir  Charles  F.  Higham,  president  of  Charles  F.  Higham,  Ltd., 
London  advertising  agenry,  and  Lady  Higham,  as  they  arrived  in  New  York 
on  the  Leviathan  last  week.  Sir  Charles  attended  the  Advertising  Federation 
of  Amerira  convention  sessions  this  week  and  spoke  at  the  International 
Trade  Conference  luncheon  Tuesday. 
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PROMOTION  MEN  URGE  COOPERATIVE 
DRIVE;  IDENTICAL  MARKET  DATA 

Suggestions  Approved  by  Newspaper  Executives’  Group — 
Joint  Campaign  Will  Consist  of  Twelve  or  More  Full 
Pages  Prepared  by  Special  Committee 

^WO  ideas  for  the  advancement  of  worked  out  so  that  all  newspapers  will 
newspaper  advertising,  originated  and  use  the  same  advertisement  during  the 
developed  by  the  Promotion  Managers  same  week. 

Group  of  the  Newspaper  Advertising  The  committee  appointed  to  put  the 
Executives  Association  were  adopted  this  plan  in  action  includes :  L.  E.  McGivena, 


Members  of  the  Promotion  Managers’  Group  of  the  N.A.E.A.  photographed  at 
their  meeting  in  New  York  this  week.  Lower  row,  left  to  right — Dr.  Francis 
R.  Cowl,  Philadplphia  Public  l^cdpers;  Miss  Elsa  Lang.  A'eic  York  Herald 
Tribune;  Miss  11.  Denyveii.  St.  Louis  Globe-Democrat;  George  Benneyaii. 
New  ^  ork  Sun,  eliairnian  of  the  group;  Edwin  A.  Fitzpatrick.  Baltimore 
Sun;  Jacob  .Albert.  Detroit  Aeie.s;  Alfred  J.  Snell.  Syracuse  Post-Standnrd. 
Standing,  left  to  right  William  P.  IJowney.  New  York  Evening  Journal; 
Andrew  Carmical.  Philadelphia  Inquirer;  H.  E.  Jewett.  Providence  Journal; 
Francis  McGehee,  Cleveland  Press;  R.  M.  Quinn,  New  York  Evening  Post; 
Charles  Baum.  Portland  (Ore.)  Journal;  Louis  Moore.  New  York  American ; 
Harry  Corusli  and  Howard  Roper,  New  York  Daily  News;  Harold  B.  FinnelL, 
Macy,  Westchester  County  Newspapers,  and  Vaughn  Weidel,  New  York 
fC  orld-Telegram. 


week  by  the  latter  organization's  con¬ 
vention  in  New  York. 

The  first  calls  for  a  cooperative  cam¬ 
paign  to  promote  the  advantages  of 
newspaper  advertising  as  a  whole.  The 
plan,  submitted  by  Getjrge  Henncyan  of 
the  New  York  Sun,  chairman  of  the  pro¬ 
motion  managers’  group,  calls  for  the 
preparation  of  12  or  more  full-page  ad¬ 
vertisements  prepared  by  a  special  com¬ 
mittee  to  lie  given  to  N.A.E.A.  mem¬ 
bers  for  insertion  in  their  papers  on  a 
regular  schedule. 

The  other  suggestion  of  the  promotion 
men  was  that  N.A.E.A.  members  use 
“agreed-upon  and  identical  figures  for 
the  basic  market  data  by  newspapers  in 
the  same  city.” 

A  resolution  of  this  effect  was  passed 
by  the  N.A.E.A. 

The  onening  session  of  the  Promotion 
Managers’  group  was  held  Mctnday 
morning  when  reports  of  four  commit¬ 
tees  appointed  at  the  organization’s 
meeting  in  Chicago  last  October  were 
heard. 

The  committee  offering  a  proposal  for 
a  cooperative  campaign  to  advertise 
newspaper  advertising,  submitted  by 
Mr.  Benneyan,  told  of  the  plan  worked 
out.  which  involves  no  appropriation  or 
assessment,  and  does  not  conflict  with 
any  activities  which  any  newspaper  may 
be  engaged  in  individually,  or  in  co¬ 
operation  with  other  newspapers. 

Each  of  the  12  or  more  advertisements, 
prepared  by  the  special  committee,  will 
be  devoted  to  one  particular  advantage 
of  newspaper  advertising.  .An  outline  of 
the  various  subjects  will  be  submitted 
to  newspapers  with  an  invitation  to  all 
to  suggest  one  or  more  advertisements 
on  one  or  more  subjects.  Flach  promo¬ 
tion  manager  on  the  committee  will  be 
assigned  one  or  more  subjects  which  he. 
too.  would  work  on.  “In  this  wav.”  the 
report  said,  “we  feel  that  we  will  get  as 
good  a  series  of  advertisements  as  news¬ 
papermen  can  produce.” 

Preparation  of  the  advertisements  will 
be  made  in  the  various  promotion  offices 
of  the  committee  and  the  only  cost  to 
N.A.E..A.  members  reproducing  them 
will  l>e  the  cost  of  making  the  mats.  A 
definite  schedule  of  insertions  will  be 


Ni'zc  York  Daily  News;  W.  J.  Byrnes. 
Chicago  Tribune;  Douglas  Martin,  St. 
I.ouh  Globe-Democrat ;  Francis  Nye  Mc- 
(iehee,  Cleveland  Pre.ts;  Paul  Watkins, 
Chicago  News;  C.  M.  Puckette,  New 
York  Times,  Charles  M.  Baum,  Port¬ 
land  Oregon  Journal;  J.  M.  Pease,  Chi¬ 
cago  American,  and  Mr.  Benneyan  of 
the  .Vett'  York  Sun. 

The  report  of  the  committee  on  the 
use  of  identical  market  data  by  news- 
paj)ers  in  the  same  city  was  made  by 
Douglas  Martin.  He  disparaged  the  situ¬ 
ation  where  competing  newspapers  in  the 
same  city  will  give  varying  data  concern¬ 
ing  basic  market  factors  to  advertisers  or 
agencies  requesting  such  information  from 
them. 

“Most  newspapers,”  the  report  said, 
"have  information  of  this  general  nature 
readily  available  to  advertisers — but  un¬ 
fortunately  in  most  cities  one  newspaper 
will  quote  one  figure  for  the  population 
of  the  retail  outlets  of  the  trading  area 
and  anotlier  newspaper  will  quote  another 
figure.  The  result  is  that  when  an  ad¬ 
vertiser  goes  to  more  than  one  newspaper 
in  the  same  city  for  his  information,  as 
he  frequently  does,  he  gets  several  differ¬ 
ent  figures  covering  data  that  is  so  basic 
and  so  fundamental  that  any  discrepancy 
is  hard  to  explain. 

“The  result  in  the  mind  of  the  adver¬ 
tiser  is  confusion  and  a  lack  of  confidence 
in  any  of  the  information  he  receives 
from  any  of  the  newspapers.  This  natur¬ 
ally  has  a  harmful  effect  on  the  news¬ 
papers  and  on  the  market  in  which  they 
are  published.  Sometimes  the  discrep¬ 
ancies  in  the  figures  are  unbelievably 
large  and  sometimes  so  small  as  to  be 
unimportant.  ITut  in  either  case  the  effect 
is  harmful. 

“From  the  advertising  point  of  view 
a  newspaper  has  two  jobs  to  do — to  sell 
the  market  and  to  sell  its  own  advertis¬ 
ing  columns.  The  more  advertisers  that 
are  attracted  to  the  market,  the  more  ad¬ 
vertising  each  newspaper  in  the  market 
will  eventually  get.  The  job  of  selling 
the  market,  therefore,  is  a  mutual  one 
and  of  equal  value  to  all  the  papers  in  it. 
Obviously  the  market  can  be  sold  more 
easily  if  the  newspapers  within  the  mar¬ 
ket  are  agreed  upon  the  general,  basic 


characteristics  and  use  the  same  figures 
in  answering  advertisers  questions.” 

Paul  F.  Watkins,  promotion  manager, 
Chicago  Daily  Neivs,  presented  the  re¬ 
sults  of  his  media  survey,  which  was 
made  to  determine  the  practice  of  lead¬ 
ing  newspapers  in  the  use  of  media  for 
advertising  promotion.  The  study  was 
based  on  a  questionnaire  sent  to  promo¬ 
tion  managers  of  a  large  number  of 
American  newspapers.  Replies  were  re¬ 
ceived  from  217.  The  newspapers  were 
divided  into  groups,  according  to  the 
population  of  the  cities  in  which  they 
circulate. 

The  average  newspaper  was  shown  to 
devote  56.1  per  cent  of  its  promotion 
budget  to  its  own  pages,  1.1  per  cent  to 
other  papers  in  the  same  city,  4.4  per 
cent  to  out-of-town  newspapers,  12.1  per 
cent  to  trade  papers,  14.8  per  cent  to 
direct  mail,  4.7  to  surveys  and  data 
books,  2.2  per  cent  to  radio,  3  per  cent 
to  sales  manuals  and  presentations,  and 
the  remainder  divided  between  miscellane¬ 
ous  media  including  business  and  mer¬ 
chandising  magazines,  general  magazines, 
business  shows  and  convention  displays, 
novelties,  etc. 

Of  the  newspapers  reporting,  59.8  per 
cent  reported  that  they  inserted  promo¬ 
tion  advertisements  in  their  own  news¬ 
papers  on  a  regular  schedule;  12.7  per 
cent  said  they  ordered  all  promotion  copy 
“must.”  Less  than  five  per  cent  followed 
a  regular  schedule  in  advertising  in 
newspapers  in  the  same  town.  Four  and 
three-tenths  per  cent  of  the  reporting 
newspapers  used  out-of-town  newspapers 
on  schedule.  New  York  was  considered 
the  preferable  city  in  which  to  advertise 
and  then  in  order,  Chicago,  Detroit, 
Philadelphia.  Boston,  Cleveland.  St. 
I^uis  and  Pittsburgh.  Of  those  using 
trade  papers  42.8  per  cent  followed  a 
regular  schedule. 

A  committee  headed  by  Mr.  McGehee, 
charged  at  the  Chicago  meeting  to  de¬ 
termine  the  place  and  the  functions  of  a 
promotion  department  in  a  newspaper 
organization,  made  its  report  at  the  Mon¬ 
day  morning  session.  Replies  to  a 
questionnaire,  it  was  rep<')rted,  were  re¬ 
ceived  from  101  individuals  of  whom  73 
indicated  that  they  were  principally  en¬ 
gaged  in  some  phase  of  newspaper  pro¬ 
motion. 

“Twenty-eight  replies  were  received 
from  individuals  to  whom  promotion 
work  was  secondary  to  all  their  other 
activities. 

“Due  to  the  fact  that  many  men  ordi¬ 
narily  engaged  in  promotion  activities 
were  found  to  have  been  transferred  to 
other  departments  during  the  present 
period  of  depression,  this  percentage  of 
returns  can  l)e  considered  most  satis¬ 
factory. 

“A  number  of  newspapers  which  ordi¬ 
narily  nuiintain  promotion  departments 
were  found  to  have  temporarily  disbanded 
them.” 

Full  details  of  his  survey  were  given 
in  his  report. 

At  the  afternoon  session  on  Tuesday 
the  members  heard  Douglas  Taylor,  sales 
manager  of  Printers’  Ink,  talk  on 
“Dramatics  in  Newspaper  Selling.” 

Tuesday  morning  and  at  luncheon  the 
Promotion  Managers  Group  met  with  the 
N.A.E.A.,  and  on  Wednesday  morning 
Mr.  Benneyan  made  his  report  to  that 
body.  Mr.  McGivena  made  a  talk  before 
this  meeting  on  “The  Stuttering  Press,” 
a  report  of  which  is  carried  in  the 
N.A.E.A.  story  on  page  7,  this  issue. 


REJOINS  TORONTO  GLOBE 

Pierre  van  Paasen,  for  some  years  a 
member  of  the  editorial  staff  of  the 
Tronoto  Globe,  and  recently  European 
writer  for  the  New  York  Evening 
Ji’orld  with  headquarters  in  Paris,  has 
become  European  correspondent  of  the 
Globe,  following  the  merger  of  the 
World  and  the  New  York  Telegram. 


SAM  SMALL  HONORED 

The  degree  of  D.  Litt.  was  conferred 
on  Sam  W.  Small,  veteran  editorial 
writer  of  the  Atlanta  Con.ttilution,  June 
16.  bv  the  LTniversity  of  Georgia.  Mr. 
Small,  still  active  although  past  70,  has 
been  with  the  Constitution  since  the  days 
of  Henry  Gradv  and  was  an  associate 
of  1f>el  Chandler  Harris. 


MUSCATINE  STATION  IS 
ORDERED  FROM  AIR 

District  of  Columbia  Court  of  Appe^li 
Vacate*  Stay  Order  Previously 
Granted  Until  Appeal  Could 
Be  Heard 

ISpecial  to  Editor  &  Publisher) 

Washington,  D.  C.,  June  16.— Sta¬ 
tion  KTNT,  of  Muscatine,  la.,  operated 
by  Norman  Baker,  publisher  of  the 
Muscatine  Midwest  Free  Press,  was  or¬ 
dered  off  the  air  June  12  by  the  District 
of  Columbia  Court  of  Appeals. 

The  Federal  Radio  (Commission  or¬ 
dered  the  station  to  leave  the  air  in  the 
first  week  in  June  but  earned  a  respite  (rf 
a  few  days  when  the  court  of  appeals  en¬ 
joined  the  commission’s  action  until 
such  a  time  as  the  court  could  finally  ad¬ 
judicate  an  appeal  by  Baker.  On  June 
12,  however,  the  court  vacated  this  order 
with  the  result  that  KTNT  is  silenced 
at  least  until  the  appeal  from  the  com¬ 
mission’s  ruling  can  be  passed  on  by  the 
court,  which  should  be  late  in  the  fall. 

In  ordering  Baker  to  close  his  station, 
the  commission  found  that  it  was  not 
operating  in  the  public  interest.  The 
character  of  the  programs  was  denounced 
by  the  Federal  body  and  an  attack  upon 
the  Mu.scatinc  (la.)  Journal  and  its 
publishers  was  given  as  one  of  the  rea¬ 
sons  for  the  commission’s  action.  Baker 
used  the  station  to  further  the  interests 
of  a  cancer  hospital  which  he  owns. 


NEW  TEXARKANA  DAILY 


Charles  H.  Newell  Editor  and  Pub¬ 
lisher  of  Evening  Press 

The  Texarkana  (Ark.)  Press,  an  even¬ 
ing  newspaper,  recently  made  its  appear¬ 
ance,  with  Charles  H.  Newell  as  ^itor 
and  publisher.  Tom  Whithead  is  man¬ 
aging  editor.  E.  S.  Fentress,  owner  of  a 
group  of  Te.xas  newspapers,  is  behind  the 
publication. 

It  is  a  well-printed  paper,  12  pages,  in 
modern  design  and  with  establish^  fea¬ 
tures.  The  first  issue  carried  a  sub¬ 
stantial  volume  of  advertising. 

Mr.  Newell  has  a  national  reputation 
in  journalism,  gained  as  a  writer  and  ex¬ 
ecutive  in  the  Scripps- Howard  organiza¬ 
tion.  Latterly  he  was  business  manager 
of  the  Dallas  (Tex.)  Dispatch. 

Texarkana  is  located  on  the  borderline 
of  Texas  and  Arkansas,  with  27,328 
population  in  the  latter  state  and  16,602 
in  the  former.  The  city  and  suburban 
estimate  is  nearly  80,000.  It  is  an 
agricultural  and  manufacturing  center. 


SCOTT  SUCCEEDS  REYNOLDS 


Coast  Man  Becomes  Page-One  Car¬ 
toonist  for  Portland  Oregonian 

Quincy  Scott  has  taken  a  place  of  the 
late  E.  S.  (Tige)  Reynolds  as  cartoonig 
for  the  Portland  Oregonian,  and  his 
work  is  now  appearing  regularly  on 
page  one  of  that  paper.  Mr.  Scott  was 
born  at  Columbus.  O.,  48  years  ago,  the 
son  of  Walter  Quincy  Scott,  president  ol 
Ohio  State  University.  He  went  from 
college  to  newspaper  work  in  New  Aork 
City,  his  work  appearing  in  the  Ntv 
York  Times,  Herald,  Sun  and  World. 

At  the  age  of  24  he  married  Ella  Beck 
Allen  of  Seattle.  For  the  past  24  years 
he  has  been  a  resident  of  the  Pacific 
northwest.  One  of  his  sons  is  a  journal¬ 
ism  student  at  the  University  of 
ington,  Seattle,  and  the  other  is  a  high 
school  student  at  Seattle,  k  daughter  is 
a  Phi  Beta  Kappa  senior  at  the  Wash¬ 
ington  university. 

PRESTON  JOINS  BOSTON  DAILY 

Edward  Herbert  Preston,  for  the 
five  years  an  employe  of  the  Rji 

vision.  Library  of  Congress,  resigns 
June  1  to  take  up  reportorial  duties  witn 
the  Christian  Science  Monitor  at  Boston- 
Mr.  Pre.ston  is  a  grandson  of  the  late 
Herbert  Preston,  who  was  chief  w 
the  New  York  Herald's  Washington  bu¬ 
reau  for  21  years,  and  a  son  of  Janw^ 
D.  Preston,  superintendent  of  the  U.  -■ 
Senate  Press  Gallery  for  the  last 
years. 
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VALUE  OF  BROADCAST  ADVERTISING 

discussed  at  a.f.a.  departmental 

Coverage  of  Field  for  National  Advertiser,  Effect  of  Programs 
on  Sales,  Electrical  Transcriptions,  and  the  Merits  of  the 
Sponsored  Program  System  Surveyed  at  N.  Y.  Meeting 

By  JOHN  W.  PERRY 


The  radio  listener’s  unqualified  power 
of  turning  a  dial  to  shut  out  a  pro¬ 
gram  he  doesn’t  like — even  though  that 
program  represents  the  best  brains  and 
talent  that  an  advertiser  can  command — 
continues  as  the  bugaboo  of  radio  broad¬ 
casting  from  advertiser’s  viewpoint. 

At  the  Broadcast  Advertising  depart¬ 
mental  of  the  Advertising  Federation  of 
.\merica  convention  in  New  York  Tues¬ 
day  morning,  this  vitiating  factor  to 
the  effectiveness  of  radio  advertising  was 
commented  upon  by  nearly  all  speakers 
and  from  the  floor.  Through  the  various 
talks,  all  on  different  aspects  of  radio, 
this  intangible  problem  of  how’  to  please 
the  greatest  number  of  listeners  and 
Ikw,  without  offending  or  tiring  them  to 
impress  them  with  a  trade  name  or  a 
sales  message,  stuck  out. 

Methods  of  measuring  radio  coverage, 
the  value  of  electrical  transcription 
broadcasting,  the  effectiveness  of  nadio  to 
induce  listeners  to  buy  certain  prcxlucts, 
and  the  value  of  the  sponsored  program 
system  were  discussed. 

H.  K.  Boice,  for  20  years  an  advertis¬ 
ing  agency  executive  and  now  vice-presi- 
dmt  and  sales  manager  of  the  Columbia 
Broadcasting  System,  said  that  within 
certain  limits  radio  coverage,  “that 
mythical  intangible  of  only  a  year  ago,’’ 
had  been  recently  reduced  into  definite 
tangible  data,  and  quoted  the  Price, 
Waterhouse  Survey  of  Radio  Network 
Popularity  of  October,  1930,  as  evidence. 
This  survey  showed  among  other  things 
that  in  67  cities  98  per  cent  of  the  radio 
listeners  had  a  “favorite  station,’’  that 
they  had  a  daily  habit  of  tuning  in  on  a 
certain  station. 

"Radio,  to  this  extent,’’  he  said,  “is  in 
the  position  occupied  by  all  other  adver¬ 
tising  media.  We  can  give  you  circula¬ 
tion  data  on  the  number  of  people 
reached  by  the  medium.  We  cannot 
say  how  many  people  tune  in  a  particu¬ 
lar  quarter-hour  program,  half-hour 
program,  or  full  hour  program,  any  more 
than  a  magazine  or  newspaper  can  tell 
you  how  many  of  its  subscribers  will 
actually  read  any  particular  quarter- 
!  page,  half  or  full-page  advertisement.’’ 

Mr.  Boice  pid  that  all  methods  of 
measuring  radio  coverage  that  lean  too 
heavily  on  the  station’s  power  are 
unsatisfactory  in  that  “they  omit  the 
human  equation  in  a  very  human  man- 
lier.’’  “Recent  investigations,’’  he  said, 
"have  demonstrated  clearly  that  the  cov¬ 
erage  of  a  given  station  cannot  be 
measured  in  concentric  circles  with  any 
hope  of  accuracy.” 

Discussing  the  limited  number  of 
tther  waves  available  for  broadcasting, 
nilliam  S.  Hedges,  president  of 
.MAQ,  the  Chicago  Daily  Nctos  sta¬ 
tion,  said_  that  “only  a  limital  number 
of  advertisers  can  make  use  of  radio,” 
uid  he  predicted  that  eventually  there 
wll  be  a  strenuous  fight  among  adver- 
jws  for  places  on  the  air.  “In  fact,” 
he  said,  “broadcasters  are  beginning  to 
t^lrct  among  advertisers  and  adver- 
tjws  are  beginning  to  recognize  the  fact 
that  a  long-time  contract  on  a  good  sta¬ 
tu*  is  a  highly  valuable  franchise.” 

”r.  Hedges  snoke  favorablv  of  the 
tPWsored  program  plan,  but  deprecated 
•hr  abuse  by  certain  advertisers  of  their 
*vertising  air  privileges.  Too  many 
advertising  words,  he  said,  has  a  dele- 
Jmous  sales  effect.  “It  is  not  the  num- 
of  advertising  words  that  counts,” 
he  said,  “but  the  manner  of  their  pres- 
vtitafton.” 

Jhe  economic  necessitv  of  bro,ad- 
h?'tmg  stations”  he  said,  “has  been 
'Jpa’h'f  with  suspicion  and  alarm  by  other 
advmising  media.  These  other  merlia 
in  the  operation  of  broadcasting  sta- 
lons  on  a  commercial  basis  additional 
^petition  for  the  advertiser’s  dollar, 
he  radio  industrv.  however,  has  con- 
hnted  millions  of  dollars  in  advertising 


to  newspapers,  billboards  and  magazines. 
The  radio  industry  will  continue  to 
spend  millions  of  dollars  each  year  in 
advertising  appropriations.  The  sum  of 
money  spent  by  the  radio  industry  in 
other  advertising  media  goes  a  long  way 
to  offset  the  amount  of  money  that  has 
been  diverted  to  broadcast  advertising. 

“Radio  is  not  the  arch  enemy  that  it 
is  pictured  to  be,  nor  will  it  ever  supplant 
newspapers  and  magazines.” 

Mr.  Hedges  was  asked  from  the  floor 
if  broadcasters  were  making  efforts  to 
supply  radio  advertisers  with  merchan¬ 
dising  helps,  as  newspapers  do.  His  nega¬ 
tive  reply,  together  with  his  observation 
that  he  hoped  they  never  would,  and 
that  he  believed  newspapers  regretted 
they  had  ever  started  it,  brought  ap¬ 
plause  from  those  present. 

Kenyon  Stevenson,  advertising  man¬ 
ager,  Armstrong  Cork  Company,  I.an- 
caster.  Pa.,  speaking  on  “Taking  Blue 
Sky  Out  of  Radio  Advertising,”  said 
that  advertisers  were  apt  to  think  of 
radio  at  first  as  the  panacea  for  their 
advertising  problems.  But  now  that 
radio  was  on  a  more  settled  basis  the  ad¬ 
vertisers  were  analysing  their  coverage 
carefully,  he  said,  basing  their  inquiries 
on  these  questions:  (1)  What  is  the  po¬ 
tential  radio  audience?  (2)  What  is  the 
actual  radio  audience?  13)  How  effec¬ 
tive  is  the  radio  in  inducing  listeners  to 
buy? 

Concerning  the  first  question  he  said 
the  radio  industry  was  exceptionally 
lucky  in  deciding  its  audience  because 
the  government  had  counted  radio  sets 
with  its  census  data,  the  results  of  which 
arc  to  be  made  known  later.  Some  fig¬ 
ures  showing  the  percentage  of  families 
owning  radio  sets  in  certain  .states,  he 
said,  had  proven  “disillusioning.” 

He  cited  the  Association  of  National 
.Advertisers’  survey  conducted  in  con¬ 
junction  with  a  group  of  national  adver¬ 
tisers  and  Crossley,  Inc.,  research  firm, 
in  connection  with  the  second  question. 
Results  of  this  survey  showed,  he  said, 
that  three-fourths  of  the  radio  sets  cov¬ 
ered  by  the  survey  were  in  use  through¬ 
out  the  day.  that  there  was  an  average 
of  two  or  three  listeners  to  every  set, 
and  that  people  listen  to  programs  only 
slightly  less  in  the  summer  than  in  other 
seasons.  Analyses  undertaken  to  deter¬ 
mine  the  radio’s  selling  power,  he  said, 
had  proven  inadequate. 

Electrical  transcription  broadcasting 
was  pictured  as  highly  effective  in  at¬ 
tracting  a  nation-wide  audience  bv  R.  K. 
White,  advertising  manager,  Chevrolet 
Motor  Company.  His  company.  Mr. 
White  said,  had  during  the  past  year 
used  167  local  radio  stations  to  broad¬ 
cast  its  records,  and  that  he  was  sure 
from  the  results  that  listeners  did  not 
care  so  much  how  their  programs  were 
transmitted  so  long  as  the  program  suited 
them.  The  objection  to  the  fact  that 
the  programs  were  “canned.”  he  said, 
was  very  slight.  “Everything  is  canned, 
nowadays.”  he  said,  “and  canned  enter¬ 
tainment  is  the  latest  movement  in  this 
direction.” 

■Advertisers  using  such  broadcasting, 
he  said,  should  be  sure  they  have  a  good 
program,  that  it  should  be  transmitted 
perfectly  and  that  a  close  check  be  kept 
on  its  reception. 

Erank  .A.  .Arnold,  director  of  public 
development.  National  Broadcasting 
Companv.  opened  the  meeting  w'ith  a 
talk  on  “What  the  Public  Thinks  About 
Radio.”  The  radio  audience,  he  said, 
was  discriminating  in  programs,  and 
things  that  they  might  see  in  a  theatre 
without  offence  they  ohiect  to  mightily 
when  it  enter  their  homes  via  the  radio. 

“It  must  be  admitted  that  the  nroner 
use  of  advertising  in  connection  with  the 
sponsored  program.”  he  said,  “is  a  de¬ 
batable  question  and  most  of  us  will 
agree  that  finally  it  is  the  audience  which 


OLDEST  TRIBUNE  EMPLOYE 


Thomas  E.  Sullivan  shows  Norma 
De  Baugh,  adtaker,  a  ropy  of  the 
Chienpo  Tribune,  published  on  Oct. 
11,  1871,  after  the  ('iiirago  fire. 

'T'HOMAS  E.  SULLIVAN,  dean  of 
Chicago  Tribune  employes,  recently 
celebrated  the  66th  anniversary  of  his 
joining  the  Tribune  composing  room 
staff.  Mr.  Sullivan,  who  was  foreman 
for  40  years,  l>egan  working  for  the  Tri¬ 
bune  six  weeks  after  .Abraham  Lincoln 
was  assassinated.  The  first  edition  of 
the  Trilmne  published  after  the  Chicago 
fire  in  1871  was  set  under  his  direction. 
He  is  88  years  old. 

will  decide  the  <|uestion.  In  the  mean¬ 
time  it  is  a  wise  advertiser  who  has  his 
ear  close  to  the  ground  to  detect  the 
rumblings  of  dissatisfaction  that  attend 
the  presentation  of  his  program.” 

S.  F.  Gannon,  of  Erwin,  Wasey  &  Co., 
New  A'ork  agency,  stoutly  defended  the 
sponsored  program  system.  “It  is  time 
that  captious  critics  of  the  system,  espe¬ 
cially  those  serving  private  and  .selfish 
ends,  should  be  silenced,”  he  stated. 

The  meeting  was  presided  over  by 
J.  C.  McQuiston,  for  29  years  in  charge 
of  advertising  for  the  Westinghou.se 
Electric  and  Manufacturing  Company, 
Pittsburgh. 


CONTEMPT  CASE  APPEALED 

Lo*  Angeles  Record  Executives  Seek 
to  Stop  Judges  from  Acting 

{S fecial  to  Editor  &  Pcblisher) 

Los  Angf.ucs.  June  17. — .Appealing 
Superior  Judge  J.  T.  B  Warne’s  recent 
ruling  declaring  Superior  Judge  Frank 
C.  Collier  not  prejudiced  to  hear  charges 
of  contempt  involving  executives  of  the 
Los  Angeles  Record,  a  petition  for  a  writ 
of  prohibition  has  been  filed  by  H.  B.  R. 
Briggs,  publisher,  Gilbert  Brown,  editor, 
and  Rodney  Brink,  managing  editor  of 
the  Record. 

They  asked  that  Judges  Collier  and 
Wame  he  orderesl  to  show  cause  why 
they  should  not  desist  from  proceeding 
in  the  contempt  action,  or  from  hearing 
the  matter  altogether. 

The  trio  is  charged  with  contempt  for 
a  series  of  articles  and  cartoons  concern¬ 
ing  District  Attorney  Huron  Fitts,  the 
county  erand  jury  and  the  Julian  Petro¬ 
leum  Collapse  scandal.  The  Record 
officials  contend  that  Judge  Collier  is 
prejudiced  because  he  is  a  member  of 
the  Los  Angeles  Bar  Association,  the 
organization  which  brought  the  charges 
against  the  newspapermen. 


RING  HEADS  CANADIAN  AGENCY 

E.  D.  Ring,  who  for  some  years  has 
been  marketing  director  of  Ronalds  Ad¬ 
vertising  Agency,  Ltd.,  Montreal  and 
Toronto,  has  been  appointed  general  man¬ 
ager  of  the  firm,  with  headquarters  in 
Montreal.  His  appointment  involves  no 
other  change  in  the  agency’s  executive 
personnel. 


CHICAGO  NEWS  STAFF 
STUDIES  STOCK  OFFER 

Employes  Consider  Provision  in 
Walter  Strong’s  Will  to  Purchase 
Controlling  Interest  in  Daily — 
Committee  of  15  Is  Named 


Employe  stockholders  of  the  Chicago 
Daily  News  and  employes  purchasing 
stock  through  the  Chicago  Daily  News 
Staff  Securities  Company  met  recently 
in  the  I.awson  Memorial  room  of  the 
Daily  News  building  to  discuss  plans  for 
taking  advantage  of  the  provision  in 
W'alter  A.  Strong’s  will  giving  employes 
the  opportunity  to  purchase  the  late  pub¬ 
lisher’s  controlling  interest  in  the  Chicago 
Daily  News,  Inc. 

Charles  H.  Dennis,  editor,  presided  at 
the  meeting  at  which  more  than  100  em¬ 
ploye  stockholders  were  present.  It  was 
clearly  stated  that  any  employe  plan  of 
purchasing  the  controlling  interest  would 
afford  equal  opportunity  for  all  staff 
members  to  participate  in  the  ownership 
of  the  newspaper,  regardless  of  whether 
or  not  they  now  own  stock.  A  committee 
of  15  was  chosen  to  develop  a  plan 
whereby  the  staff  can  take  advantage  of 
the  privilege  provided  in  the  will. 

Under  its  terms,  the  executors  are 
free,  if  they  choose,  to  retain  indefinitely 
as  part  of  the  estate  its  controlling  inter¬ 
est  in  the  Daily  News.  The  will,  how¬ 
ever,  makes  the  suggestion  that,  for  a 
period  of  three  months  from  the  date  of 
the  testator’s  death,  the  stock  of  the 
Daily  News  be  held  available  to  purchase 
by  any  individual  or  group  of  individuals 
in  the  newspaper’s  employ.  If  in  that 
period  no  transfer  of  the  stock  has  been 
arranged,  it  is  suggested  that  any  stock¬ 
holder  or  group  of  stockholders  be  ac¬ 
corded  the  privilege  of  purchase  until 
four  months  after  the  testator’s  death. 
Should  no  sale  have  been  negotiated  at 
the  end  of  that  period  a  general  offer  of 
the  stock  would  be  in  accord  with  the 
suggestion  of  the  preference  set  forth  in 
the  will. 

J.  H.  APPEL  ENTERTAINS 


Host  at  Dinner  to  Past  and  Present 
A.F.A.  Officers 

On  the  deck  of  their  penthouse  at  50 
Riverside  Drive,  Joseph  H.  Appel  of 
John  VVanamaker,  and  Mrs.  Appel  gave 
a  dinner  al  fresco  Monday  night,  June 
15,  in  honor  of  the  past  presidents,  presi¬ 
dent  and  board  of  directors  of  the  Adver¬ 
tising  Federation  of  America,  of  which 
Mr.  Appel  is  treasurer. 

Those  entertained  included  Past  Presi¬ 
dents  Samuel  C.  Dobbs  of  Atlanta,  E.  D. 
Gibbs  and  Mrs.  Gibbs  and  C.  K.  Wood- 
bridge  and  Mrs.  Woodbridge  of  New 
York,  George  W.  Coleman  of  Boston, 
Lou  E.  Holland  of  Kansas  City,  Rowe 
Stewart  of  Philadelphia  and  Charles  C. 
Younggreen  and  Mrs.  Younggreen  of 
Chicago;  President  Gilbert  T.  Hodges 
and  Mrs.  Hodges  and  the  following  di¬ 
rectors  :  Major  P.  F.  O’Keefe,  Francis 
H.  Sisson,  Jeannette  Carroll,  Helen 
Baldauf,  John  C.  Martin,  John  Benson, 
Don  U.  Bridge,  William  R.  Ewald,  O. 
C.  Harn,  Robert  L.  Johnston,  Edgar 
Kobak  and  Mrs.  Kobak  and  Bennett 
Chappie. 

Other  guests  were  Sir  Charles  and 
Lady  Higham  of  London,  .Andre  Ka- 
minker  of  Paris.  Dr.  Henry  Reichlin  of 
X’ienna,  Mr.  and  Mrs.  Grover  A.  Whalen, 
Mr.  and  Mrs.  Charles  E.  Murphy, 
Richard  H.  Waldo,  G.  Lynn  Sumner, 
Mr.  and  Mrs.  George  W.  Hopkins, 
Hector  Fuller,  Mr.  and  Mrs.  G.  Ray 
Schaeffer  and  Mr.  and  Mrs.  William  H. 
Rankin. 


ROBBINS  SUCCEEDS  FULTON 

Burnett  W.  Robbins  of  Chicago  has 
been  elected  president  of  the  General 
Outdoor  .Advertising  company,  succeed¬ 
ing  Kerwin  H.  Fulton  of  New  York. 
.Announcement  was  made  that  head¬ 
quarters  for  the  firm,  which  operates  62 
branches,  will  he  moved  from  New  York 
to  Chicago.  Mr.  Robbins  has  been  first 
vice-president  and  manager  of  the  Chi¬ 
cago  office. 
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SEN.  DILL  SAYS  RADIO 
MUST  BE  ‘CLEANED  UP’ 


Public  Will  Demand  Congress  to 
Take  Action  Against  Advertis¬ 
ing  Abuses,  He  Declares  on 
Return  From  Study  Abroad 


By  Ge(«ge  H.  Manning 

IVashington  Correspondent,  Editor  &  Publishks 

Washington,  D.  C,  June  17.— Broad¬ 
casters  must  “clean  up”  radio  advertisiiiR 
or  face  the  probability  that  CoiiRress  will 
do  it  for  them,  in  the  opinion  of  Senator 
C.  C.  Dill,  of  Washington,  co-author  of 
the  Radio  Act. 

After  studying  radio  methods  abroad, 
the  Senator  expressed  the  belief  that 
American  broadcasters  and  advertisers 
are  deserving  of  criticism  in  that  thev 
“think  too  much  alwut  themselves  and 
not  enough  about  their  listeners."  He 
continued ; 

“Unless  advertisers  and  broadcasters 
clean  up  the  advertising  programs,  the 
A  -"Tn  public  will  demand  that  Con- 
press  take  steps  to  "''•vent  the  abuse  ()f 
radio  privileges.  The  Radio  Commission 
has  full  power  to  refuse  to  renew  a 
license  if  the  applicant  has  not  conducted 
the  stati^'i  in  the  public  interest.  The 
comnetition  for  popularity  with  the  listen¬ 
ers  tends  to  make  better  programs.” 

Senator  Dill  also  believes  this  country 
must  make  some  use  of  radio  for  school 
purposes  in  the  near  future.  He  said  he 
has  two  methods  in  mind.  One  would  lie 
to  force  the  radio  commission  to  stipu¬ 
late  in  each  broadcast  license  that  the 
state  or  county  in  which  the  station  is 
situated  be  allowed  so  much  time,  at  a 
nominal  cost,  each  day  for  the  broadcast¬ 
ing  of  educational  programs.  The  other 
method  involves  the  use  of  certain  wave 
lengths  between  1,00!)  and  2,000  meters, 
known  as  “long  waves”  for  the  purpose. 

He  discussed  the  system  of  taxing 
radio  receiving  sets  in  Europe  but  said 
he  was  opposed  to  such  a  plan  in  this 
country. 


NEW  CONTEMPT  ACT  PASSED 


Cbajige  of  Venue  Will  Be  Allowed 

If  Governor  Signs  Illinois  Law 

(Special  to  Editor  &  Publisher) 

Springfield,  III.,  June  17. — News¬ 
papermen  who  are  brought  before  the 
courts  on  contempt  charges  will  have 
a  new  avenue  of  unprejudiced  defense,  if 
Governor  Louis  L.  Emmerson  signs  the 
Gaines  House  Bill  No.  26^  passed  last 
week. 

The  bill  provides  that  “W'hen  any 
defendant  in  a  proceeding  for  contempt 
arising  from  an  attack  inrcurring  other¬ 
wise  than  in  open  court,  upon  the  char¬ 
acter  or  conduct  of  a  judge,  which 
proceeding  is  pending  before  the  judge 
whose  character  or  conduct  is  impugned, 
fears  that  he  will  not  receive  a  fair  and 
impartial  trial  before  such  judge,  he  may 
petition  the  court  for  a  change  of  venue 
from  such  judge,  such  petition  to  be 
verified  by  affidavit  of  the  defendant  and 
thereupon  such  change  shall  lie  granted.” 

The  measure  in  effect  permits  any  man 
hailed  before  any  court  for  contempt  to 
get  a  change  of  venue  merely  by  peti¬ 
tioning  the  court  and  filing  with  the  peti¬ 
tion  an  affidavit  that  he  believes  he  cannot 
get  a  fair  hearing. 

LONG  ISLAND  GROUP  ELECTS 

A  legislative  contact  committee  was 
appointed  by  the  Long  Island  Press  As¬ 
sociation  at  the  annual  meeting  at  Forest 
Hills,  L.  L,  June  8,  to  take  measures  to 
insure  the  passage  of  a  hill  which  will 
appear  before  the  next  session  of  legis¬ 
lature  calling  for  the  publication  of 
notices  of  city  assessments  and  improve¬ 
ments  in  local  papers  instead  of  the  City 
{Record.  Leslie  C.  Stratton,  publisher  of 
the  Coney  Island  (N.Y.)  Times  was 
elected  president. 


POOLE  IN  MONTREAL 

J.  E.  Poole,  London  correspondent  of 
the  Montreal  Star,  is  visiting  in  Mon¬ 
treal.  He  came  over  with  a  party  of 
newspapermen  on  the  maiden  trip  of  the 
liner  Empress  of  Britain. 


SCHOOL  HONORS  PUBLISHER  AND  WIFE 


Ogden  Reid,  president  and  editor  of  the  Aeie  York  Herald  Tribune,  and 
Mrs.  Reid,  photographed  just  after  they  were  awarded  honorai'y  degrees  at 
Miami  University,  Oxford,  O.,  June  1!>.  Mr.  Reid  received  an  Ll.D.  and 
Mrs.  Reid  a  Litt.I). 


$1,500,000  SUIT  FILED 


Bishop  Cannon  Charges  Libel  and 
Defamation  by  W.  R.  Hears! 

Bishop  James  Cannon,  Jr.,  of  the 
Methodist  Episcopal  Church,  South,  on 
June  12  filed  suit  for  $l,-^10,(10f)  damages 
against  William  Randolph  Hearst  and 
the  Los  Aiificles  Examiner,  charging 
libel  and  conspiracy  to  defame  his  char¬ 
acter. 

George  G.  Young,  publisher  of  the 
Examiner,  a  Hearst  newspaper,  also  was 
named  as  a  defendant. 

Bishop  Cannon  charged  that  Hearst 
had  conspired  to  destroy  the  influence  of 
prohibition  leaders.  He  said  that  since 
the  Presidential  campaign  of  1928  Hearst 
had  sought  to  “destroy  the  reputation  of 
the  plaintiff  by  false,  defamatory  and 
libelous  publications.”  His  complaint  said 
that  Hearst  had  caused  to  be  published 
propaganda  pertaining  to  him. 


SELLING  STAFF  TO  MEET 

Members  of  the  Chicago  Tribune  ad¬ 
vertising  department  will  attend  the  22nd 
semi-annual  advertising  department  con¬ 
vention  at  the  Drake  Hotel.  Chicago, 
June  22-24.  Colonel  R.  R.  klcCormick, 
Tribune  editor  and  publisher,  will  speak 
at  the  closing  meeting. 


JUNKIN,  JR.,  SUCCEEDS  BLINN 

Former  Kansas  Man  Named  Adver¬ 
tising  Manager  of  Miami  News 

J.  E.  Junkin,  Jr.,  formerly  of  the 
Sterling  (Kan.)  Bulletin  but  who  has 
lieen  with  the  classified  department  of 
the  Miami  (Fla.)  Daily  News  since  last 
Septemlier,  has  been  named  advertising 
manager  of  the  newspaper  to  supplant  W^ 
H.  Blinn,  resigned. 

Mr._  Junkin  left  Kansas  in  1912  to  go 
to  Miami.  He  first  engaged  in  the  real 
estate  business,  and  in  1914  took  over  the 
Cadillac  automobile  distributorship  for 
General  Motors  Corporation,  and  held 
this  connection  until  1928. 


SIDNEY  SMITH  ROBBED 

Sidney  Smith,  newspaper  cartoonist, 
creator  of  “.\ndy  Gump,”  and  Mrs.  Smith 
were  robbed  of  jewelry  valued  at  $23,000, 
June  14,  by  robbers  in  evening  clothes  who 
followed  them  from  the  South  Shore 
country  club,  Chicago.  Mr.  Smith’s 
automobile,  driven  by  a  chauffeur,  was 
forced  to  the  curb  near  his  home  and  he 
and  Mrs.  Smith  were  forced  to  alight. 
.A  diamond  necklace,  two  diamond  rings, 
four  diamond  set  bracelets  and  several 
other  ])ieces  of  jewelry  were  taken,  Mr. 
Smith  told  police. 


ATTENDED  N.A.E.A.  CONVENTION 


Among  the  delegates  to  the  N.A.E.A.  convention  in  New  York  this  week, 
left  to  right — Frank  T,  Carroll,  Pittsburgh  Press;  L.  A.  Cains,  Richmond 
News-Leader;  Fred  J.  Oexman.  Cincinnati  TimesStar. 


OHIO  SCHOOL  HONORS 
MR.  AND  MRS.  REID 

President  of  N.  Y.  Herald  Tribune 
Awarded  LL.D.  Degree — Mri, 
Reid  Given  Honorary 
Litt.D. 


Ogden  Reid,  president  and  editor  of 
the  Nezo  York  Herald  Tribune,  received 
the  degree  of  LL.D.,  at  Miami  Univer¬ 
sity,  (Jxford,  O.,  on  the  occasion  ^ 
the  7.sth  anniversary  of  the  graduation 
from  the  university  of  Whitelaw  Reid, 
his  father.  His  wife,  Mrs.  Helen  Rogen 
Reid,  received  the  degree  of  Litt.  D. 

Mr.  Reid  w'as  the  commencemeat 
speaker  and  in  his  speech  he  traced  tht 
rise  of  the  type  of  newspaper  which 
treats  facts  objectively  and  impartially 
and  which  does  not  allow  editorial  opin¬ 
ion  to  be  reflected  in  its  news  colurant 
Mr.  Reid  said  that  the  leading  news¬ 
papers  of  today  seek  to  present  all  sida 
fairly  on  political  questions.  He 
described  the  worldwide  news  organiza¬ 
tions  and  the  mechanical  complexity  of 
the  large  daily  newspapers  of  today. 

.After  the  commencement  exercises  Mr. 
and  Mrs.  Reid  were  the  guests  of  a 
group  of  Ohio  editors  and  publishers  at  a 
luncheon  at  Oxford  Hall. 


FORBES  BUYS  INTO  L.  I.  DAILY 


W.  M.  Clemens  Retires  as  Editor  sad 

Manager  of  Flushing  Journal 

T.  Harold  Forbes,  of  New  Rochelle, 

X.  Y.,  has  bought  the  financial  interest 
of  William  M.  Clemens  in  the  Flushing 
Evening  Journal  Publishing  Company. 
Mr.  Forlws  becomes  president  of  the 
company  and  publisher  of  the  Flushing 
(L.l.)  North  Shore  Daily  Journal,  Mr. 
C  lemens  retiring  as  editor  and  manager. 

Mr.  Forlies,  with  his  business  partner, 
P'rancis  T.  Hunter,  established  the 
Forbes-Hunter  chain  of  newspapers  in 
Westchester  County  and  for  many  years 
was  the  active  head  of  these  publications 
with  headquarters  at  New  Rochelle.  Re¬ 
cently  the  properties  were  merged  with 
the  County  Publishers  group  in  West¬ 
chester  of  which  J.  Noel  Macy  is  the 
president. 

Dean  Palmer,  vice  president  of  the  Si. 
Jose  I'll  (Mo.)  Nezi’s  Pre.ss  &  Gasettr 
and  partner  in  Palmer,  DeW’itt  4 
Palmer,  newspaper  brokers  of  New  York, 
retains  his  interest  in  the  Flushing  Jour¬ 
nal.  which  is  the  oldest  community  news¬ 
paper  in  Greater  New  York,  being 
founded  in  1842  by  Charles  R.  Lincoln, 
a  cousin  of  Abraham  Lincoln.  For 
many  years  it  was  owned  by  John  H. 
Ridenour,  an  early  associate  of  E.  W. 
Scripps. 


ASKS  STUDY  OF  MEDICAL  COPY 


Retiring  Head  of  Chicago  Society 
Says  Doctors  Lack  Understandiaf 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  June  18. — Determination  of 
Iienefits  of  newspaper  advertising  to  the 
medical  profession,  through  a  scientific 
investigation,  was  urged  last  night  by 
Dr.  James  H.  Hutton,  retiring  president 
of  the  Chicago  Medical  Society. 

Dr.  Hutton  said  that  while  he  wts 
not  advocating  an  advertising  campaign 
on  the  part  of  the  Chicago  MedW 
Society,  he  believed  attacks  from  medical 
men  on  advertising  have  developed  front 
lack  of  understanding.  While  medial 
men  visualize  only  gaudy  displays  de 
signed  to  promote  the  inclividuaT  dortof. 
newspapermen  have  in  mind  institutional 
or  educational  campaigns,  he  said.  TM 
merits  of  newspaper  advertising  probabl) 
will  be  discussed  at  the  October  •p***}^ 
of  the  society  governing  council,  m- 
John  R.  Harger,  president,  declared. 

NEW  A.P.  DAILY  FEATURE 

“What’s  Going  On  in  the  World  To¬ 
day?”  is  the  title  of  an  Ass(x:iated 
daily  feature  of  about  600  words  rele^ 
this  week.  There  are  about  30  articles 
in  the  series  and  they  are  wired  to  ne**' 
papers.  Subjects  include  metals,  biology- 
heredity,  television,  music,  architecture, 
philosophy,  literature  and  dancing. 
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FORREST  IS  PROMOTED 
ON  HERALD  TRIBUNE 

Appointed  Executive  Assistant  to 
President  Ogden  Reid  —  Has 
Served  Papers  in  Europe 
and  Orient 


Announcement  was  made  this  week 
that  Ogden  Reid,  president  of  the  Xew 
York  Tribune,  Inc.  and  editor  of  the  A' etc 
York  Herald  Tribune,  had  appointed 


Wilbur  Forrest 

Wilbur  Forrest  with  the  title  of  execu¬ 
tive  assistant  to  the  president. 

Mr.  Forrest  has  since  1918  been  a 
memlier  of  the  editorial  staff  of  the  A’eu' 
York  Tribune,  and  Herald  Tribune. 

Beginning  his  journalistic  career  as  a 
reporter  for  the  Peoria  (111.)  Journal  in 
1910.  Mr.  Forrest  in  1911  joined  the 
United  Press  Associations  with  which 
he  was  associated  for  seven  years  in 
Oiicago,  Milwaukee,  Washington,  1).  C.. 
in  London  as  assistant  general  European 
manager  and  in  P'rance  as  a  war  corre¬ 
spondent.  While  with  the  I^ndon  bu¬ 
reau  Forrest  was  tbe  first  American 
newspaper  correspondent  to  reach 
Queenstown  to  report  the  sinking  of  the 
Lusitania.  He  also  reported  for  the 
Inited  Press  the  Dublin  revolution  reach¬ 
ing  Ireland  from  a  British  destroyer  in 
the  Liffey  river  during  the  fighting. 

As  a  war  correspondent  Mr.  Forrest 
went  to  France  in  1917,  his  first  assign¬ 
ment  being  on  the  Somme  battlefield. 
Later  he  returned  to  Fmglatid  to  visit  the 
Briti.sh  battle  squadron  in  the  F'irth  of 
Forth  after  the  battle  of  Doggerbank 
and  was  again  sent  into  tbe  war  area 
as  Inited  T’ress  manager  for  France, 
being  accredited  first  to  the  French  army 
^  later  to  the  American  ILxpeditionary 
Forces.  In  F'cbruary.  1918.  he  joined  tlie 
staff  of  the  Xew  York  Tribune  and  served 
«  a  field  correspondent  throughout  the 
war,  notably  at  St.  Mihiel.  at  the  Marne, 
m  the  Argonne  and  in  Lorraine.  His 
mu  “The  Lost  Battalion”  of  the 
.wth  Infantry  was  termed  an  outstand¬ 
ing  journalistic  achievement  and  has  been 
I'tpuMi.shed  in  a  book  containing  news- 
Wper  epics  of  the  war.  Mr.  F'orrest  was 
twice  decorated  by  the  French  (lovern- 
yent.  being  made  a  Chevalier  of  the 
bcRi'n  of  Honor  and  officer  of  Instruc- 
tmn  Publi(|ue,  and  at  the  close  of  the 
w»r  he  receiveel  a  commendatory  letter 
irirni  General  John  J.  Pershing.  Com- 
^nder  of  the  A.Fi.F'.  in  recognition  of 
ms  services  as  a  correspondent. 

Lpon  his  return  to  the  United  States 
•  r.  Forrest  was  sent  to  Mexico  by  tbe 
■nbune  where  he  predicted  the  Obregon 
fct’dlt  and  civerthrow  of  President  Car- 
^t'^taping  from  Mexico  two  hours 
of  Carranzista  police  who  carried 
In  the  winter  of 
"  he  went  to  Hayti  with  the  United 
-fates  Commission  investigating  condi- 
yms  there  during  the  administration  of 
resident  Dartiguenave. 

1921,  Mr.  Forrest  was  as- 
by  the  New  Y'ork  Tribune  to  take 
^cfte  of  its  bureau  at  Paris  where  he 
lor  nearly  seven  years.  In 
'inn  be  reported  all  the  interna- 

^conferences ;  the  important  assem- 
of  the  League  of  Nations,  the 
I  Council,  conferences  at  the 


Hague,  and  the  reparations  deliberations 
which  culminated  in  the  first  Dawes 
plan.  In  1927  Mr.  Forrest  wrote  for  the 
Herald  Tribune  the  story  of  Lindliergh's 
arrival  in  F’aris  at  the  end  of  his  epochal 
airplane  flight  from  New  Y’ork.  During 
his  regime  in  F'rance  he  was  honored  by 
his  colleagues  by  election  to  the  presi¬ 
dency  of  the  Anglo-American  Press 
Associations. 

Upon  his  return  to  the  United  States 
in  (Detober,  1927,  Mr.  Forrest  was  as¬ 
signed  to  the  Herald  Tribune’s  \Va.sh- 
ington  bureau  where  he  remained  for  the 
greater  part  of  three  years,  during  which 
time  he  was  elected  president  of  the 
White  House  Corresiumdents’  -Associa¬ 
tion.  In  1928  he  was  a  memlH;r  of  the 
Herald  Tribune's  political  staff. 

l.ate  in  1929,  while  traveling  in  the 
Orient  Mr.  Forrest  heard  of  tbe  concen¬ 
tration  of  Russian  troops  in  the  Siberian 
Manchurian  frontier.  Taveling  four 
days  to  reach  the  .scene,  he  cabled  a  full 
account  of  the  situation  and  remained  in 
Manchuria  until  the  war  danger  passed. 
Last  .September  Mr.  F'orrest  was  recalled 
to  the  home  office  to  report  the  current 
investigations  into  charges  of  official 
corruption  in  .New  Y'ork  City. 


LOSES  LIBEL  APPEAL 

Toronto  Telegram  Must  Pay  Former 
Mayor  $5,000  Award 

(.S'/>i’i  iu/  t(i  Ki)it..r  Pvbi.ishsk) 

Toro.nto,  June  — The  Supreme 
Court  of  Canada  on  Saturday  dismissed 
with  costs  the  appeal  of  the  trustees  of 
the  Toronto  livening  Telegram  from 
judgment  of  the  Supreme  Court  of  On¬ 
tario  awarding  Sam  McBride,  ex-mayor 
of  Toronto,  S.'i.fHK)  damages  for  libel. 

Tbe  judgment  was  written  i)y  Mr. 
Justice  Duff  and  confirms  the  decision 
of  the  Second  Divisional  Cmirt  of  tbe 
•Appellate  division  of  the  Supreme  Court 
of  Ontario.  The  ca.se  was  tried  before 
Mr.  Justice  Jeffrey  and  a  jury  in  No¬ 
vember,  1929,  and  arose  out  of  the  muni¬ 
cipal  election  campaign  in  which  the  re¬ 
port  of  the  Toronto  Town  Planning 
Commission  was  the  chief  issue.  The 
Telegram’s  counter-claim  for  slander  was 
dismissed. 

The  complained  of  article  dealt  with  a 
speech  Mr.  McBride  had  made  fti  regard 
to  the  opposition  of  the  Telegram  to  the 
town  planning  report.  In  its  counter¬ 
claim,  the  newspajier  alleged  the  former 
mayor  had  made  certain  derogatory 
references  to  the  Telegram. 


PATTERSON  AWARDED  DEGREE 

Grove  Patterson,  editor,  Toledo  Blade, 
last  week  was  "iven  the  honorary  degree 
of  dcKtor  of  laws  by  Lincoln  Memorial 
University,  Harrogate,  Tenn. 

FREE  PUBLICnr,  RADIO. 
ARE  S.N.P.A.  TOPICS 

Color  Advertising,  Syndicate  Prices, 

Wage  Scales,  and  Other  Subjects 
Listed  for  Asheville  Meet, 

June  29-JuIy  1 

F'ree  publicity  again  will  be  one  of  the 
subjects  for  discussion  by  the  Southern 
Newsjjaper  Publishers  .Association  at  its 
29th  annual  convention  in  .Asheville,  N.C. ; 
June  29  to  July  1. 

Other  subjects  listed  for  round-table 
discussion  include :  Radio  comi)etition, 
radio  publicity,  advertising  rates,  “freak” 
advertising  position,  color  advertising, 
syndicate  service  prices,  the  sjjace  devoted 
to  sport  news,  magazine  sections,  A.B.C. 
rulings,  wage  scales,  newsprint,  and  the 
im]H)rtance  of  maintaining  a  high  stand¬ 
ard  of  ncwspaiwr  ethics. 

.Among  the  speakers  scheduled  for  the 
meeting  are  Dr.  F'rancis  Pendleton  Gaines, 
president  of  Washington  and  Lee  L’ni- 
versity.  Major  John  S.  Cohen,  Atlanta 
Journal.  F'rederick  1.  Thompson,  Mobile 
Register  and  .W'U’s-ltem  and  Josephus 
Daniels.  I'laleigli  Xeies  and  Observer. 

J.  -S.  Parks,  I-'ort  .Smith  (Ark.)  South¬ 
west  .Imeriean  and  Times-Keeord,  is 
president  of  the  as.sociation,  Walter  C. 
Johnson,  Chattanooaa  Ne^vs.  is  treasurer, 
and  Cranston  \\  illiams,  secretary  and 
manager. 


FILES  $10,000  LIBEL  SUIT 

The  Biloxi,  liiilft'ort  (Miss.)  Daily 
Herald,  has  been  named  defendant  in  a 
$10.(M)()  libel  suit  filed  by  Howard  May- 
field.  based  on  a  news  story  in  which 
his  name  appeared  in  connection  with  the 
arrest  of  some  young  men  on  charges  of 
chicken  theft.  Mayfield’s  brother,  Homer, 
was  arrested  on  the  charge,  but  through 
au  error  the  paper  said  the  plaintiff  had 
Iwcn  arrested. 

JOINS  LAVIN  &  CO. 

James  Corliss  Davis,  formerly  with 
the  Boston  office  of  Doremus  I't  Cf).,  Inc., 
has  joined  l.avin  (t  Co..  Boston  agency 
as  account  executive. 


RADIO  EDITORS  MEET  IN  CHICAGO 


Members  of  the  Newspaper  Radio  Editors’  .Assoeiation  phot«>praphed  at 
their  one-day  meeting  in  Chieago  last  week.  F'ronI  row  (left  to  right): 
(.harles  E.  Butterfield,  .Assoeialed  Press  ra<lio  editor.  New  York;  Robert 
Stephan.  Cleveland  Plain  Dealer;  .Nick  Kenny.  Aeie  York  Daily  Mirror; 
Arthur  Stringer,  N.R.E..\.  executive  vice-president;  Y  oiney  I).  Hurd.  Christian 
Science  Monitor;  Col.  O.  N.  Taylor,  Chicago  Daily  Times;  Evans  E.  Plummer, 
Chicago  Herald  and  Examiner.  Middle  row:  Larry  'VColiers.  Chica/io  Trib¬ 
une;  Ralph  Worden.  Cleveland  Aeit'.s;  Martin  Cociel.  Ra<lio  News  Bureau, 
Washington;  William  L.  Doudna,  Madison  (Wis.)  Stale  Journal;  Harry 
La  Mertha,  St.  LtHiis  Globe-Democrat;  E.  I).  Keilmann.  Topeka  (kan.) 
Daily  Capital;  Robert  1).  HeinI,  Jf  ashinpton  (l).C. )  Post.  Back  row  :  I.  Klein, 
NEA  Service,  Cleveland;  E.  L.  Bragdon,  Aeie  York  Sun;  James  L.  Spencer, 
St.  Louis  Post-Dispatch;  Norman  Siegel,  Cleveland  Press;  and  Darrell  V. 

Martin,  Pittsburgh  Sun-Telegraph. 


DENTIST  DISQUALIFIED 
FOR  FALSE  COPY 

New  Jersey  Supreme  Court  Uphold* 
Action  of  State  Board  — 
Glowing  Copy  Placed 
in  Dailies 

t.S'pccial  to  Eiinok  &  I'vbi.ibiikr) 

Tkknto.v,  N.  j.,  June  15.— Supreme 
Court  Justices  Parker,  Campbell  and 
BtHline  having  upheld  the  revocation  by 
the  State  Board  of  Registration  and  FLx- 
amination  in  Dentistry  of  the  state 
license  of  Simon  Harris,  of  Patcrsoir 

This  action  which  disqualifies  Harris  to 
practice  in  the  state  was  made  because 
of  alleged  “fake”  advertisements  in  Pat¬ 
erson  newspapers. 

It  was  charged  that  Harris  employed 
an  advertising  agent,  who  wrote  glowing 
copv  and  sent  it  to  the  paiwrs.  The  ad- 
verti.sements  told  of  Harris  practicing 
dentistry  in  New  Jersey  for  15  years, 
whereas,  he  had  only  obtained  his  license 
on  lime  21L  192(). 

The  opinion  of  the  Supreme  Court 
Justices,  handed  down  here,  follows  in 
part ; 

"Section  7  of  Chapter  1()1,  P.L.  ,1924, 
p.  3()5,  provides  for  several  grounds  upon 
which  a  license  may  be  revoked,  among 
them  wilful  and  gross  malpractice  and 
neglect  in  the  practice  of  dentistry,  an<l 
also  the  publication  of  grossly  false, 
fraudulent  or  misleading  statements  of 
one’s  art,  skill  or  knowledge.  The 
lM*ard  found,  from  the  proofs  adduced, 
that  Harris  was  guilty  of  malpractice 
and  the  publication  of  false,  fraudulent 
and  misleading  statements  of  bis  art, 
skill  and  knowledge. 

"Harris  employed  an  advertising  agent, 
who  wrote  glowing  copy  and  sent  the 
same  to  the  local  pajx'rs.  Althougli  he 
had  been  practicing  dentistry  only  since 
lime  20,  1926.  the  advertisements  stated 
that  his  office  lias  been  conducted  in  New 
lersev  for  fifteen  years.  No  effort  was 
made  to  correct  this  error,  although  the 
advertising  appeared  in  the  local  papers 
and  its  copv  was  authorized. 

“Below  a  woman’s  picture,  the  use  of 
which  was  not  authorized,  the  following 
unauthorized  testimonial  appeared  . 

“‘Dr.  Harris  extracted  seven  teeth 
from  me  with  sleep  air,  and  I  never  felt 
a  thing ;  then  he  made  me  a  partial  plate, 
and  I  must  say  it  looks  goixl  and  feels 
natural.’  .  . 

“Handbills  were  circulated  containing 
another  woman’s  picture  with  remarks 
indicative  that  Harris  had  removed  the 
wrinkles  from  the  subject’s  face. 

"Our  examination  of  tbe  resolution 
and  the  proceeding  prior  thereto  lead  us 
to  the  conclusion  that  the  same  arc  com¬ 
plete  and  regular  in  form.  1  here  is  noth¬ 
ing  to  suggest  that  the  complaint  was  in- 
siifficieiit,  or  that  the  action  taken  there¬ 
on  was  the  result  of  bias  or  prejudice. 
The  writ  will  be  dismissed.” 


GARY  JUBILEE  EDITION 

Gary,  Ind.,  celebrated  its  25th  anni¬ 
versary  June  4-6.  'There  were  street 
parades,  military  balls  and  pageants.  The 
Post-Tribune  issued  a  Jubilee  edition  of 
'•4  pages,  including  a  24-page  roto¬ 
gravure  section. 

- - - - - - -  • 

NEW  BROOKLYN  MAGAZINE 
Roy  Goodfellow,  brother  of  M.  Pres¬ 
ton  (ioodfellow,  Brooklyn  Daily  liagle 
publisher,  recently  liecame  publisher  of 
the  Brooklyn  .Magazine,  formerly  the 
organ  of  the  Rr(K>klyn  Chamlicr  of  Com¬ 
merce. 


GANNETT  RE-ELECTED  TRUSTEE 

Frank  FL  Gannett,  president  of  the 
Gannett  Newspajicrs,  was  re-clecte<l  a 
trustee  of  Cornell  luiiversity,  Ithaca, 
N.  Y’.,  June  l.L  The  balloting  was  by 
the  alumni.  Mr.  Gannett  this  year  com- 
jiletcs  a  term  of  five  years  as  trustee. 

KENNEY  TRANSFERRED 

Jack  Kenney  was  transferreil  as  circu¬ 
lation  director  from  the  Detroit  'Times  to 
the  Boston  Ameriean  and  .Sunday  Adver¬ 
tiser  effective  June  22.  Both  are  W.  R. 
Hearst  newspapers. 
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NEW  BUREAU  TO  FIGHT 
ALL  CENSORSHIP 


Hatcher  Hug^hei  Heads  Council  of  Civil 
Liberties  Union — Program  Aims  at 

Repeal  of  “Gag”  Laws,  Including 
P.  O.  Censorship  in  Washington 

A  nation-wide  movement  to  oppose  the 
“growing”  censorship  over  the  stage, 
movies,  books,  newspapers  and  radio  is 
being  promoted  by  the  American  Civil 
Liberties  Union  through  its  recently 
organized  National  Council  on  Freedom 
from  Censorship.  Hatcher  Hughes, 
dramatist  and  Columbia  University  pro¬ 
fessor,  is  chairman  of  tlie  bureau;  Har- 
rett  H.  Clark,  Fannie  Hurst  and  Elmer 
Rice,  vice-chairmen;  Harry  Elmer 
Barnes,  treasurer,  and  Gordon  \V.  Moss, 
secretary. 

The  object  of  the  council  is  to  unite 
all  those  opposed  to  censorship  “into  a 
close-knit  hard-hitting  organization  cap¬ 
able  of  meeting  militant  puritanism  with 
militant  common  sense.”  Activities  will 
be  devoted  to  repeal  of  laws  providing 
for  censorship  “in  advance  of  showing  or 
distribution,”  testing  ca.ses  in  court,  and 
conducting  a  bureau  of  information  and 
distributing  “educational  propaganda.” 

The  council  will  campaign,  it  is  as¬ 
serted,  for  a  repeal  of  the  Federal  laws 
under  which  the  solicitor  of  the  Post 
Office  may  declare  a  publication  unmail¬ 
able,  and  will  give  support  to  an  amend¬ 
ment  to  the  Federal  Radio  Act,  setting 
up  machinery  to  prevent  censorship  at 
^  stations,  or  discrimination  in  Wash¬ 
ington  in  the  issuing  of  licenses. 

Repeal  of  laws  in  six  states  authoriz¬ 
ing  advance  censorship  of  movies,  repeal 
of  the  New  York  “Wales  Law,”  provid¬ 
ing  padlocking  for  a  year  of  theatres 
where  productions  convicted  as  "ohscene” 
were  staged,  and  repeal  of  laws  giving 
special  police  powers  to  vice  societies  are 
also  on  the  bureau's  program. 

Concerning  the  “I’ost  Office  Censor,” 
a  recent  pamplilet  issued  by  the  bureau 
said : 

“The  Post  Office  Department  has  wide 
discretion  to  decide  what  matter  is  ob¬ 
scene  or  seditious.  The  department's 
solicitor  simply  notifies  a  publisher  that 
his  book  or  newspajK-r  is  unmailable — 
and  the  bars  are  up.  Publishers  seldom 
get  relief  because  the  courts  will  not  in¬ 
terfere  with  a  ruling  unless  it  is  ‘clearly 
wrong.’  To  pass  on  every  case  would 
nuke  them  administrative  bodies.  .\ 
single  lawyer  in  Washington,  therefore, 
is  dictator  over  what  the  nation’s  read¬ 
ers  may  get  through  the  mail.” 

Headquarters  of  the  council  arc  at  1<K) 
Fifth  avenue.  New  York. 


2  NEWSPAPER  BILLS  SIGNED 


California  Libel  and  Workmen’s  Com¬ 
pensation  Laws  Are  Changed 

(,By  telegraph  to  Editor  &  Publisher) 

Sacramento,  Cal.,  June  17 — .\fter 
August  15,  California  newspapers  pub¬ 
lishing  libelous  material  through  error 
or  misinformation  will  lie  liable  only  for 
actual  damages,  as  the  result  of  fiovernor 
Rolph  last  night  signing  a  bill  passed  at 
the  last  session  of  the  legislature. 

Elimination  of  punitive  damages  in 
ifbel  is  conditional  on  printing  retractions 
in  the  same  size  type  and  with  the  same 
prominence  as  articles  that  are  claimed 
to  be  libelous. 

Another  measure  affecting  newspaper 
boys  not  on  the  regular  payroll,  also  was 
signed  by  Governor  Rolph.  This  makes 
it  unnecessary  for  newspapers  to  carry 
workmen’s  compensation  insurance  for 
carrier  boys. 


REPUBLICAN  GROUP  MEETS 

The  Republican  Weekly  Publishers' 
Association  of  New  York  held  its  first 
regional  session  in  Rochester,  June  16. 
John  T.  Tuthill,  Jr.,  publisher.  Patchofiur 
(L.I.)  Advance,  and  president  of  the 
group,  discussed  “The  Objects  and  Aims 
of  the  Republican  Weekly  Press  Asso¬ 
ciation.”  Walter  B.  Sanders,  publisher. 
Nunda  News,  and  vice-president,  pre¬ 
sided.  W.  Kingsland  Macy,  Republican 
state  chairman,  was  host  to  the  publish¬ 
ers. 
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CLASSIFIF.D  MANAGERS  PHOTOGRAPHED  AT  FRENCH  LICK  MEETING 


Photo  shows  delegates  and  visitors  to  the  annual  convent!  on  of  the  Association  of  Newspaper  Classified  Advertisini 
Managers  at  French  Lick,  Ind.,  June  8-11.  O.  S.  Wespe,  Louisville  Courier- Journal,  new  president,  is  seventh  from 
the  left  in  middle  row.  Dean  G.  Heintzleman,  Akron  (O.)  Beacon-Journal,  first  vice-president,  is  third  from  right,  front 
row.  C.  C.  .Armstrong.  Minneapolis  Tribune,  second  vice-p  resident,  is  seventh  from  left  in  back  row.  C.  M.  Carroll, 
Neu)  York  Times,  secretary,  is  fifth  from  right  in  front  row,  Charles  T.  Hardin,  Columbus  <0.)  Dispatch,  treasurer,  is 
second  from  left  in  middle  row.  The  retiring  president,  (^ha  ries  Winters,  Chicago  Daily  News,  is  seated  ninth  from  right 

in  front  row. 

F.  D.  WHITE  HONORED 


HAWN  HEADS  ARKANSAS  PRESS 


Editors  at  Fort  Smith  Convention  Hear 
Methods  of  Combating  Radio 

(Special  to  Editor  &  Publisher) 

Fort  Smith,  Ark.,  June  15. — Radio 
as  a  competitor  of  newspaiier  advertising 
was  discussed  by  the  Arkansas  Press 
Association  at  its 
annual  conven¬ 
tion,  June  11,  12 
and  1.1.  here  and 
much  of  the  pro¬ 
gram  was  devot¬ 
ed  to  methods  of 
combat.  O.  S. 
Bruck,  vice  presi¬ 
dent  and  general 
manager  of  the 
JohnsiHi  .\dvertis- 
mg  agency,  Dal¬ 
las.  Tex.,  advi.sed 
editors  to  sell 
Alfred  Hawn  newspapers  as  an 
advertising  med¬ 
ium  rather  than  merely  to  sell  space. 
Clayton  Rand,  editor  of  Gulfport  (Miss.) 
Guide  said,  “You  can  meet  the  radio 
threat  by  more  thoroughly  selling  your 
newspaper  to  the  community.” 

Alfred  Hawn,  publisher  of  the  Hunts¬ 
ville  Record,  was  advanced  to  the  presi¬ 
dency.  Charles  M.  Young,  Helena 
World,  was  elected  third  vice  president, 
and  the  promotion  of  other  officers  made 
Tom  Newman,  Harrison  Times,  first 
vice  president,  and  John  W.  Sallis, 
Clarkirville  Herald  -  Democrat ,  second 
vice  president.  Clio  Harper,  Arkansas 
Publisher,  was  elected  executive  secre- 
tarv  for  his  fourteenth  term,  and  M.  J. 
Gillespie,  DcValls  Bluff  Democrat,  was 
re-elected  treasurer. 

Other  officers  are:  Dr.  A.  C.  Millar, 
.Arkansas  Methodist,  chaplain;  James  L. 
Bland,  Morrilton  Gnit,  historian;  Max 
Hampton,  BooticviUe  Democrat,  poet ; 
Hugh  Park,  J'on  Buren  Press-.-Irftus, 
orator ;  L  B.  White.  Benton  Courier, 
and  Charles  Goslee,  Hot  Sprinas  Nerv 
lira,  members  of  the  executive  committee. 

Helena  was  selected  as  the  1932  con¬ 
vention  place. 

KANSAS  A.P.  GROUP  ELECTS 

Oscar  S  Stauffer,  president  and  pub¬ 
lisher.  .Irkan.tas  City  (Kan.)  Traveler 
and  president  of  the  Stauffer  Publica¬ 
tions.  Inc.,  was  re-elected  president  at 
the  semi-annual  business  meeting  of  the 
Kansas  .\ssociated  Press  Newspapers  in 
Topeka.  Tune  10.  The  group  discussed 
the  problem  of  news  coverage.  The 
newspapermen  were  the  guests  of  the 
Topeka  Daily  Capital  at  a  luncheon. 


STARTS  LABOR  WEEKLY 

The  Buffalo  Central  I.abor  Council  on 
June  11  began  publication  of  a  weekly 
newspaper,  the  Herald,  with  headquarters 
at  52  F'ast  Eagle  street. 


STAR  ROUTE  NETWORK 
PROPOSED  BY  BARNUM 

Head  of  A.N.P.A.  Postal  Committee 
Request*  Economical  Bus  or  Truck 

Service  for  Communities  Neg¬ 
lected  by  Railroads 

(By  telegraph  to  Editor  &  Publisher) 

SvR.\cL’SF..  N.  Y.,  June  17. — Establish¬ 
ment  of  a  network  of  star  routes  by 
motor  bus  and  truck  service  to  give  an 
economical  postal  system  to  communities 
now  suffering  from  depleted  train  serv¬ 
ice  was  recommended  by  Jerome  D.  Bar- 
num,  publisher  of  the  Syracuse  Post- 
Standard  and  chairman  of  the  Postal 
Committee  of  the  American  Newspaper 
Publishers  Association,  at  the  annual  con¬ 
vention  of  the  New  York  State  branch. 
National  League  of  District  Postmasters, 
here  Monday  afternoon. 

Mr.  Barnum  suggested  the  Federal 
government  offer  to  the  railroads  the 
right  to  take  over  the  handling  of  the 
mail  on  star  routes,  if  it  seemed  best  in 
the  public  interest  to  permanently  inter¬ 
lock  mail  service  by  railroads  and  motor 
trucks.  He  also  pointed  out  such  a  net¬ 
work  of  routes  could  be  accomplished 
through  separate  contracts  with  indi¬ 
viduals  operating  motor  trucks. 

“Newspapermen  and  traffic  managers 
of  large  shipping  houses  that  use  the 
mails  have  given  considerable  thought 
during  the  past  winter  to  the  needs  of 
preserving  their  own  business  by  secur¬ 
ing  adeiiuate  delivery  service  by  one 
means  or  another  as  a  substitute  for  cur¬ 
tailed  train  service,”  Mr.  Barnum  said. 
“These  men  have  found,  in  nearly  all  in¬ 
stances,  that  they  can  make  year  around 
delivery  service  at  costs  lower  than  mail 
rates  hy  the  formation  of  motor  bus  and 
motor  truck  lines. 

“The  individual  living  along  an  R.F.D. 
route,  the  resident  of  a  small  town,  or 
the  business  man  in  a  city  catering  to 
such  people,  is  not  in  a  position,  on  a 
limited  business,  to  establish  his  own 
motor  truck  service.  He  is  entitled, 
however,  to  have  a  government  service 
established  for  him  that  will  give  him 
prompt,  early,  satisfactory  year  around 
service  by  mail.” 

William  V.  Jones,  publisher  of  the 
Utica  Press,  who  followed  Mr.  Barnum, 
called  for  better  co-ordination  in  the 
postal  offices  to  give  more  efficient  and 
prompt  .service  throughout  the  rural 
areas. 


SPONSORING  PARDON  PETITION 

The  Denver  Post  is  sponsoring  a  peti¬ 
tion  to  (iov.  W.  H.  Adams  for  a  pardon 
for  Farice  King,  nurse,  who  is  serving 
a  life  sentence  in  the  state  penitentiary 
for  murder.  The  Post  believes  a  grave 
injustice  was  done  when  the  woman  was 
convicted. 


Former  N.  Y.  World  Assistant  Pub¬ 
lisher  Decorated  by  France 

Florence  D.  White,  for  many  yeirs 
an  associate  of  Joseph  Pulitzer  in  tht 
operation  of  the  St,  Louis  Post-Dispalck 
and  the  former  New  York  World,  has 
been  notified  by  French  Consul  General 
Mongendre  that  he  has  been  awarded 
the  decoration  of  Les  Palmes  Acad- 
emiques.  Mr.  White's  nomination  was 
made  by  President  Doumergue  at  the  re¬ 
quest  of  the  Minister  of  Instruction  and 
Beaux  Arts. 

Les  Palmes  Academiques  is  awarded 
to  journalists,  artists  and  professors.  The 
honor  was  created  by  Napoleon  in  180^ 

Mr.  White  was  born  in  St.  Louis  in 
1861.  After  graduating  from  Christian 
Brothers  College  in  1878,  he  began  his 
newspaper  career  on  the  local  staff  of 
the  St,  Louis  Evening  Post,  After  the 
purchase  of  the  Ez'ening  Dispatch  by 
Joseph  Pulitzer  and  its  consolidation 
with  the  Post,  he  became  a  politkal 
writer,  and  later  city  editor  and  later 
managing  editor.  He  came  to  The  New 
York  World  in  1896,  becoming  general 
manager  and  vice-president. 


McMANUS  TO  PITTSBURGH 


Former  Baltimore  News  Man  Ap¬ 
pointed  Display  Chief 

Harry  E.  McManus,  on  June  IS  as¬ 
sumed  the  managership  of  the  display 
advertising  department  of  the  Pittsburgh 
Press. 

Before  his  Pittsburgh  appointment  Mr 
McManus  was  with  the  Baltimore  .VwJ 
He  has  extensive  experience  in  the  Pitts¬ 
burgh  advertising  field,  having  been  with 
the  Sun-Telegraph  during  1928  and  191N 
He  was  transferred  to  the  Baltimore 
News  by  the  Hearst  organization  from 
the  Sun-Telegraph. 


PLAINTIFF  WINS  RULING 

Right  of  Roy  I.  Tennant,  member  of 
the  Texas  Board  of  Control,  to  have 
his  $100,000  libel  suit  against  Gov.  Ross 
S.  Sterling’s  newspaper,  the 
Post-Dispatch,  tried  at  Temple,  Tn- 
nant’s  former  home,  has  been  upheld  W 
the  state  supreme  court.  The  court  ruW 
that  Tennant  had  maintained  his  domiole 
at  Temple  though  temporarily  residmr 
in  Austin  as  a  state  official.  The  suit 'S 
based  on  a  story  which  criticized  ws 
purchases  for  the  state. 


DAILIES  BROADCASTING 

The  Vicksburg  (Miss.)  Post  Herd^ 
radio  station  WBQC,  went  r>n_the^ 
June  8.  Its  frequency  is  1360  kiloc)'<^^ 
and  for  the  present  it  will  use  3(W  wart- 
power.  The  studio  of  the 
cated  on  the  eleventh  floor  of  the  noK 
Vicksburg,  held  a  public  reception. 
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IN  PHI  LADELPHIA’S  BILLION  DOLLAR  MARKET,  "NEARLY  EVERYBODY  READS  THE  BULLETIN" 


ON  June  1,  1931,  five  large  mutual  sav¬ 
ings  banks  of  Philadelphia  reported 
deposits  of  $472,248,682.00,  in  698,297  separate 
accounts — the  highest  level  in  history  in  dollars 
and  in  number  of  accounts. 

One  saving  account  for  every  third  person  in 
Philadelphia;  more  than  one  for  every  family! 

That  half-billion  dollars  is  the  reserve  fund  of 
Philadelphia  homes  .  .  .  over  and  above  their 
budget  for  current  expenses. 

It  is  a  stabilizer  to  business  which  neither 
optimist  can  over-rate  nor  pessimist  dispel. 

Philadelphia  has  money  in  the  bank,  —  and 
money  to  spend.  Philadelphians  are  in  the  mar¬ 
ket  now  for  merchandise  which  renders  real 
service,  at  a  reasonable  price. 


Philadelphians  can  be  reached  more  effec¬ 
tively,  and  at  a  lower  cost,  than  any  other  great 
group  of  people. 

Because  The  Philadelphia  Bulletin  reaches 
ninety-one  per  cent,  of  Philadelphia  homes,  at 
an  advertising  cost  of  sixty-five  cents  an 
agate  line. 

Because  it  has  grown  to  560,855  average 
net  paid  daily  circulation,  without  prize,  premium 
or  reader-contest. 

Concentrate  in  metropolitan  areas.  Look  to 
newspaper  advertising  to  influence  prompt  sales. 
And  start  in  Philadelphia  where  The  Evening 
Bulletin  gives  the  greatest  coverage,  at  the 
lowest  cost,  of  any  metropolitan  market  any¬ 
where  in  America. 


The  Evening  Bulletin 


New  York  Office  ....  247  Park  Avenue 
Chicago  Office  .  333  N.  Michigan  Avenue 


WILLIAM  L.  McLEAN,  PUBLISHER 


Detroit  office  .  .  321  Lafayette  Boulevard 
San  Francisco  Office  ...  5  Third  Street 


Im 


I.  Mlet  n  Co 


PHILADELPHIA 


22 


Editor  &  Publisher  The  Fourth  Estate  for  June  20,  1  931 


$500,000  PULITZER  FUND  FOR  EMPLOYES 
BEING  DISBURSED  TO  NEEDY _ 

Complete  Sum  Allotted  but  Distribution  Will  Continue  for  Some 
Time — Is  Being  Made  on  Basis  of  Need  Rather  Than 
Service — Bresnahan,  Alexander  Contracts  Adjusted 


The  $500,000  fund  created  by  the  Pul¬ 
itzer  brothers  at  the  time  of  the  sale  of 
the  World  ne\\  si)apers  to  Scripps- Howard 
to  take  care  of  needy  World  employes 
has  l)een  completely  allotted,  A.  S.  \  an 
llenthuysen.  treasurer  and  auditor  of 
the  Press  PublishiiiR  Company,  former 
publisher  of  the  \\  orlds,  told  Editor  & 
Publisher  this  week.  This  does  not 
mean,  he  said,  that  the  fund  has  been 
exhausted;  the  work  of  disbursing  it  has 
been  going  on  since  the  sale  of  the  papers 
and  will  continue  for  some  time. 

When  the  fund  was  created,  he  said,  it 
was  decided  that  the  distribution  should 
be  made  on  the  basis  of  need  rather  than 
service.  Committees  were  named  in  the 
various  departments  to  investigate  the 
needs  of  the  former  employes  and  they 
canvassed  the  situation  thoroughly.  Those 
who  needed  help  were  ditided  into 
classes,  and  were  then  given  assurance 
that  the  wage  they  had  received  on  the 
newspapers  would  be  continued  a  specified 
number  of  weeks,  ranging  from  two  up¬ 
ward.  They  were  told  to  seek  other  em¬ 
ployment  immediately.  With  each  week’s 
remittance  a  questionnaire  is  sent  asking 
whether  a  new  job  has  lieeii  obtained  and 
how  much  it  pays.  If  a  $50  employee 
gets  a  job  at  $40  the  Press  Publishing 
Company  makes  up  the  $10  difference  for 
the  numlxT  of  weeks  specified.  All  are 
urgently  asked  to  do  the  l>est  they  can 
for  themselves  before  their  allottetl  weeks 
expire,  so  the  fund  can  be  increased  that 
much  more  to  care  for  other  cases. 

There  are  many  cases,  Mr.  \’an  Beii- 
thuysen  said,  where  former  employees, 
though  direly  in  need,  refused  to  make 
their  W'ants  known.  On  the  other  hand 
there  are  those  who  neglect  to  in¬ 
form  the  company  when  they  ob¬ 
tain  new  jobs.  Several  hundred  em¬ 
ployees  have  been  helped,  or  are  being 
helped,  by  the  fund. 

In  addition  the  employees  were  given 
two  weeks’  pay  when  the  Worlds  were 
sold.  Those  who  immediately  obtained 
new  emplo>ment  did  not  benefit  by  this 
if  their  new  wage  was  equal  to  or  above 
that  formerly  received.  In  case  it  was 
less  the  difference  was  made  up  to  them. 

In  cases  of  extreme  want,  where  form¬ 
er  employes  are  ill  or  have  families  to 
support  and  are  unable  to  get  new  em¬ 
ployment,  the  fund  wilt  be  continued  un¬ 
til  it  is  exhausted. 

Gradually  the  liquidation  of  assets  of 
the  Press  Publishing  Company  has  been 
taking  place.  Mr.  Van  Henthuysen  is  in 
charge  of  this  work.  There  are  40  per¬ 
sons  left  on  the  payroll. 

Contracts  of  executives  which  were  not 
taken  care  of  when  the  papers  were  sold 
have  f>een  adjusteii. 

Offices  are  maintained  on  the  fourth 
floor  of  the  Pulitzer  building  by  Mr. 
Van  Henthuysen  and  his  staff  for  the 
work  still  going  forward.  All  business 
contracts  have  lieen  disposed  of  and  most 
of  the  funds  due  the  Worlds  have  been 
collected  in  the  three  months  since  the 
sale  of  the  properties.  Settlement  with 
tlie  Barron  G.  Collier.  Inc.,  which 
handled  the  placing  of  World  advertise¬ 
ments  in  suhway  and  elevated  trains  and 
platforms,  was  made  last  week.  The 
continued  appearance  of  “Read  the 
W'^orld”  cards  in  trains  was  a  subject  of 
much  humorous  comment. 

There  still  will  be  considerable  work 
to  do  in  disbursing  the  fund  to  the  form¬ 
er  employes,  in  taking  care  of  income  tax 
reports,  collecting  stray  past  accounts, 
and  disposing  of  the  remaining  etjuip- 
nient.  The  pressroom  equipment  is  the 
largest  item  to  be  reckoned  with. 

In  addition  Mr.  Van  Benthuysen  and 
his  staff  still  are  busy  directing  mail  to 
its  proper  designation.  Circulars  have 
been  sent  from  time  to  time  to  business 
organizations  informing  them  of  the  dis¬ 
solution  of  the  World,  but  the  messages 
continue  to  pile  up.  Some  communicants 
have  been  informed  as  many  as  six  times 
to  change  the  address. 


And  there  are  applications  at  the  rate 
of  two  or  three  a  week  from  persons 
who  would  like  to  work  on  the  World. 
Oddly  enough,  a  considerable  numlier  of 
these  come  from  New  York  City. 

Management  of  the  Pulitzer  building 
has  been  turned  over  to  the  Charles  G. 
Edwards  Company. 

The  Pulitzer  building  has  undergone 
considerable  change.  Even  the  familiar 
business  counter  on  the  main  floor  has 
been  removed  and  new  partitioned  of¬ 
fices  are  where  the  counter  formerly  was 
located.  The  former  World  editorial 
offices  are  nearly  bare.  A  numlier  of  tbe 
W’orld  writers  liought  their  typewriters 
and  desks  and  tfKik  them  away  when  the 
papers  were  sold.  The  World  library, 
now  being  consolidated  with  the  W’orld- 
Telegram  library,  is  still  Uiere,  but  it  will 
lie  moved  when  the  World-Tclcgram 
moves  into  its  new  building  soon.  Harry 
Hansen,  World-Telegram  book  critic,  is 
the  only  former  World  writer  to  retain 
an  office  in  the  building.  He  too  will 
likely  move  when  the  new  building  is 
occupied. 


MALONE  IN  MIAMI 

Frank  Malone,  former  assistant  city 
editor  of  the  Washington  (D.C. )  Daily 
\cTi.’s,  and  who  has  served  as  rewrite  man 
on  six  New  York  papers,  has  joined  the 
staff  of  the  Miami  (Ma. )  Daily  Nezos  as 
rewrite  man  and  radio  announcer.  Mr. 
•Malone  went  to  the  Daily  News  from  the 
promotion  dejiartment  of  the  Xczi’  York 
Journal. 

STATIONS  CONSOLIDATED 

The  .Wouth  Bend  I  ribunc,  which  re¬ 
cently  purchased  broadcasting  station, 
WRAP,  of  LaPorte,  Ind.,  has  placeil  it 
in  ojK’ration  in  connection  with  WSBT, 
its  main  station,  and  now  has  virtually 
full  time.  The  new  station’s  call  letters 
have  iK’cn  changixl  to  WFAM  in  honor 
of  F.  A.  -Miller,  president  and  eilitor  of 
the  Tribune. 


FRED  K.  OWEN  HONORED 

I'rcd  K.  Owen,  editor  of  the  Portlaiul 
(Me.)  Htcninq  lixpress,  was  granted  an 
honorary  degree  of  master  of  arts  by 
Colby  College  at  the  110th  comnience- 
ment,  June  15.  William  H.  Gannett  of 
.\ugusta,  -Me.,  a  retired  publisher,  was 
also  granted  a  master  of  arts  degree. 

GAVE  BABE  RUTH  PLAQUE 

New  York  Baseball  Writers  Associa¬ 
tion  last  week  presented  a  plaiiue  to  Babe 
Ruth  in  recognition  of  his  services  to  tbe 
national  game.  The  presentation  was 
made  by  Dan  Daniel,  president  f)f  the 
association,  just  liefore  a  game  in  New 
York. 


E  CYPT^S 

ASSOCIATED  DAILIES 


Federal,  Stale  and  Local 
governmenlR  are  spend¬ 
ing  over  $3,000,000 

now  for  public  improve¬ 
ments  in  the  area  rev¬ 
ers'd  only  by  the 

Eldondo  Journal 
Marion  Republican 
Mt.  CarnH  Republican-Rofiatar 
Mt.  Vernon  Repiiter-Newa 
Murphytboro  Indepeadept 
Harriaburg  Regiiter  Cairo  CItizan 
Benton  Evening  West  Frankfort 

Newt  American 

Centralia  Sentinel  Carbondalo  Free  Preti 
Quoin  Call  Lawrencovllla  Record 
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SAME  MUSE  INSPIRED  HEAD 
WRITERS  ON  CIRCUS  DAY 
'T^HERE  is  no  doubt  about  it  that 
when  the  circus  finally  arrived 
jn  Indianapolis  recently  that  the 
skies  were  overcast,  but  that  it  was 
a  gay  day  nevertheless. 

The  copy  desks  of  the  two  eve¬ 
ning  papers  there,  the  T imes  and 
the  A'ptcs,  received  the  same  in¬ 
spiration  for  the  wealher-<-ircus 
lie-up.  Said  the  Times:  “IPs  a 
Gray  Day,  But  a  Gay  Day,  for  the 
Circus  Is  in  Town!”  Said  the 
News:  “A  Cray  Day  But  a  Gay 
Day  for  It’s  Circus  Day  in 
Indianapolis.’’ 

The  heads  appeared  in  simulta¬ 
neous  editions. 


SUES  FOR  FALSE  ARREST 


WEEKLY  NEWSMAGAZINE 

The  first  issue  of  Island  Neios,  a 
news-magazine  in  periodical  form  and 
profusely  illustrated,  was  published  June 
12  at  Riverhead,  Long  Island.  It  is  a 
weekly,  well-printed  on  fine  stock,  cov¬ 
ering  the  news  of  Suffolk  county  in 
crisi)  and  well-written  form,  with  appeal 
to  intelligent  ijeople.  The  policy  is  in¬ 
dependent  and  local  business  and  pro¬ 
fessional  men  are  the  financial  hackers. 
The  first  issue  was  well  patronized  by 
high-class  advertisers.  The  publisher  is 
Kdward  Hagenah,  formerly  of  .irmy  and 
Xaz'y  Journal  and  H'ashin(/fon  (D.C.) 
Times,  and  the  editor  is  J.  C.  Byars,  re¬ 
cently  news  editor  of  Washington  (D.C.) 
Times.  Both  live  in  Suffolk  county. 


DAILY  LOSES  SUIT 

Joseph  F.  Hauck  and  wife,  Lila  F. 
Hauck  of  Peterboro,  N.  Y.,  were  given 
a  verdict  of  $4,350  by  a  jury  in  Supreme 
Court  at  (ineida  recently  in  a  suit 
against  the  Syracuse  Bnst-Slaiidard. 
The  couple  liad  sued  lor  $7,500  damages 
as  the  result  of  an  automobile  mishap 
last  winter,  for  which  they  claim  an 
employe  of  the  paper  was  responsible. 


Buffalo  Writer  Ask*  $50,000  Damagu 
of  Laundry  Corporation 

An  action  to  obtain  $50,000  damages 
was  begun  in  Buffalo  June  12  by  Lloyd 
Graham,  trade  journal  correspondent  of 
that  city,  as  the  result  of  what  he  claims 
was  false  arrest  and  malicious  prosecu¬ 
tion  by  the  Buffalo  General  Laundries 
Corporation. 

As  relatecl  two  weeks  ago  in  Editor  4 
Publish F-R,  Graham  was  arrested  and 
held  overnight  in  jail  as  the  result  of  an 
article  he  wrote  for  the  U.  S.  Inz’estor, 
Officials  of  the  laundries  corporation 
contended  his  article  improperly  repr^ 
sented  the  financial  status  of  their  com¬ 
pany  and  caused  his  arrest  on  a  felony 
warrant  under  Section  952  of  the  New 
York  state  penal  code  which  makes  it  a 
felony  to  issue  improper  information 
about  a  stock  corporation.  A  grand  jury 
refused  to  indict  Graham. 

The  $50,000  suit  was  brought  against 
the  corporation  and  two  of  its  officers, 
the  president,  William  Whitlieck,  and 
the  attorney,  Frank  Raichlc. 

PUBLISHER  ARRESTED 

{Special  to  Editor  &  Publisher) 

Decatur,  III.,  June  15. — Information 
sworn  out  by  Jay  M.  --Mien,  secretary- 
treasurer  of  the  Peoples  Savings  and 
Loan  Association,  charges  Christopher 
F.  Frantz,  publi.sher  of  the  Independent 
Republican,  a  weekly,  with  publication 
of  a  story  ‘‘calculated  to  affect  the  finan¬ 
cial  standing  of  the  institution.”  Frantz 
was  held  to  the  grand  jury  under  $1,000 
bond. 


SANDBURG  HONORED 

Carl  Sandburg,  Chicago  poet  and  bi¬ 
ographer  and  member  of  the  staff  of  the 
C  hicago  Daily  Xews,  was  awarded  a 
degree  of  Doctor  of  Literature  at  the  re¬ 
cent  commencement  exercises  of  North¬ 
western  University  as  “a  distinguished 
writer  who  has  enriched  American  liter¬ 
ature  by  his  poetry  and  prose.” 


Fort  Worth  star -Telegram 

morning  evening  SUNDAY 

AMON  G  CARTER 
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Day 

Th  ese  Women  are  Spending 
Tens  of  Th  ousands  of  Dollars 

In  WeSTCHESTERI 

There  are  over  6,000  women  in  these  pictures.  The  one  above  is  a  session 
at  The  Yonkers  Statesman  1931  Cooking  School.  The  others  are  of  the  1931 
Cooking  Schools  in  the  remaining  seven  key  points  of  the  world's  richest 
suburban  market. 

Each  was  conducted  by  the  local  newspaper  and  each  was  successful  both 
in  attendance  and  Interest  aroused  to  an  extent  almost  unparalleled  In  cities 
and  communities  of  similar  size. 

These  eight  daily  newspapers  (all  evening)  have  attained  a  circulation,  pre¬ 

dominantly  home  delivered,  which  thoroughly  covers  the  market. 

That  they  are  also  most  highly  regarded  by  advertisers  —  both  local  and 
national  —  may  be  Inferred  by  the  fact  that  in  three  months  of  1931  they 
published  more  lines  of  advertising  than  the  combined  newspapers  of  either 
Detroit  or  Baltimore. 

Perhaps  you  have  overlooked  a  market  which  would  prove  supersensitive  to 
your  product.  Why  not  ask  for  the  whole  story  —  including  the  exceedingly 
attractive  combination  rate? 
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YONKERS 


Every 


WESTCHESTER  COUNTY  PUBLISHERS,  INC. 

White  Plains,  New  York 


National  Representative:  KELLY-SMIThH  CO.,  Graybar  Bldg.,  New  York 


YOUNG  M/ 

of  importance 


Extraordinary  reader-acceptance  of  this 
[lajrer  is  due  to  extraordinary  editorial  stand¬ 
ards.  With  one  of  the  larijest  editorial  staffs 
in  the  country,  it  maintains  in  addition  spe¬ 
cial  representatives  in  New  York,  London 
and  Washington.  456.000  letters  have  been 
written  by  readers  to  the  editors  of  the 
various  dejrartments  of  The  Detroit  News  in 
1930  alone. 

If  the  editorial  columns  can  impel  people 
to  sit  down  with  paper  and  ink  and  write 
456,000  letters,  figure  for  yourself  the  tre¬ 
mendous  influence  exerted  through  the  adver¬ 
tising  columns  of  The  Detroit  News! 

The  circulation  of  The  Detroit  News  ex¬ 
ceeds  306.(XX)  copies  week-days  and  375,000 
copies  Sunday. 

This  is  Michigan’s  largest  and  most  in¬ 
fluential  home  circulation  ! 


The  News  carrier  does  more  than  take  the 
•iaily  report  of  the  world’s  news  into  the 
privacy  of  the  home.  He  also  carries  there 
W'vs  of  the  latest,  freshest,  most  important 
offerings  of  manufacturers  and  merchants 
'rom  all  over  the  world.  And  it  goes  into 
tiomes  where  the  fattest  purses  are  found. 

A  survey  of  charge  accounts  of  Detroit’s 
largest  department  store  shows  that  The 
has  90%  coverage  in  the  homes  of 
Detroit’s  best  buyers. 

Other  surveys,  made  carefully  and  analy¬ 
tically,  confirm  the  fact  that  The  Detroit 
•'cws  has  greatest  representation  in  the 
wmes  of  higher-income  sections.  Out  of 
I'.OOO  homes  surveyed,  the  coverage  ran 
'tom  80  to  90  per  cent  in  the  money-spend- 
‘ttg  sections. 


But  The  Detroit  News  goes  far  beyond 
this!  Advertisers  who  employ  The 
Detroit  News  week-days  and  Sunday  ac¬ 
tually  reach  four  out  of  five  English- 
reading  homes  in  Detroit !  76%  of  this 
circulation  is  actually  delivered  by  hand 
into  Detroit  homes! 


The  Detroit  News 


THE  HOME  NEWSPAPER 

Members  100,000  Group  of  American  Cities 


Chicago  Office 

J.  E.  Lutz,  180  N.  Michigan  Ave. 


50  E.  42nd  Street 


I.  A.  Klein,  Inc. 


J 

525  BOYS  WIN  CASH  AWARDS  UNDER 
LOUISVILLE  DAILIES’  WELFARE  PLAN 


program  or  work  can  be  worthwhile 
w'orking  experience  and  further  school¬ 
ing;  second,  tlirough  the  selection  of  Nebra.ka  Attorney  General  Appealed 
boys,  to  raise  the  standards  of  the  organ-  ,  i  -u  i  r»  •  • 

ization  and  maintain  them  on  the  higher  from  Libel  Decision 

levels  as  a  result  of  the  incentives  to  (Special  to  Editor  &  Publisher) 

tlie  boy,  which  insures  his  best  efforts.  Lincoln,  Neb.,  June  15. — A  motion 
In  addressing  the  boys  Judge  Bingham  by  Attorney  General  C.  A.  Sorensen  for 
said:  a  new  trial  of  his  $100,000  libel  suit 

"This  particualr  work  is,  I  think,  the  against  radio  station  KF.'\B,  Lincoln, 
most  interesting,  the  most  constructive,  and  Richard  F.  Wood,  Lincoln  attorney, 
the  most  hoi^ful,  the  most  exhilarating  has  been  overruled  by  District  Judge 
determined  by  the  of  any  in  which  the  Courier-Journal  and  Lincoln  Frost.  A  jury  recently  awarded 

des  in  school,  hor  Times  takes  part.  The  whole  plan  and  Sorensen  $1  damages  against  \\'ood  and 

uperior  class  having  was  born,  not  only  in  the  brain  but  dismissed  the  case  against  KFAR'. 

o  100  in  his  studies,  jn  the  heart  of  Mr.  Stodghill.”  The  attorney  general  said  he  will  carry 

s.  With  six  reports  Judge  Bingham  pointed  out  that  the  the  case  to  the  supreme  court  to  fix 
he  lx)y  can  gain  a  plan  was  conceived  by  a  man  who  “has  radio  stations'  liability  for  defamatory 
ikewise,  in  the  alxive  had  precisely  the  same  experiences,  and  matter  broadcast. 

04.  he  is  given_four  j  do  not  think  anything  like  the  same 
lie  class,  from  70  to  encouragement,  you  have  had.”  He  re- 
ixiint.s ;  in  the  lielow  lated  that  once  at  a  turkey  distribution 
to  09,  he  is  given  to  the  newspaper  Ixiys,  he  had  questioned 
he  inferior  class,  59  ^[r.  Stodghill  and  learned  that  he  had 

n  one  point.  been  a  newspaper  boy  and  knew  the  full 

ip,  namely  those  be-  significance  of  such  a  distribution, 
ime  point  system  is  Judge  Bingham  told  the  boys  “educa- 
it  the  basic  total  _  is  tion  means  drawing  something  out,  to 
loy  receives  $10  for  develop,  train,  educate,  to  lead  out  what 
"ve  the  base.  already  is  in  you,”  adding  that  no  result 

ns,  it  is  endeavored,  could  have  been  obtained  unless  “we 
f  that  under  proper  knew  you  had  the  stuff  in  you  that  you 
distribution  can  be  have.”  He  also  thanked  Hie  school  lead- 
wortlnvhile  tyiie  of  ers  and  others  for  their  co-operation  in 
i-  in  so  far  as  the  bringing  the  plan  to  “such  fine  fruition.” 


NEW  TRIAL  DENIED 


School  Officials  and  Circulation  Managers  of  Out-of-Town 
Papers  Attend  Louisville  Courier-Journal  and  Times  Pres¬ 
entation  Ceremonies — Awards  Based  on  School  Work 


(Special  to  Editor  &  Publisher) 

T  OUlSVILLIi,  Ky.,  June  15. — One 
by  one,  .525  newspajicr  Ixiys  of  the 
Louiyi’illc  Courier- Journal  and  Times 


TO  INSTALL  TELEVISION 

Henry  W  .  Slavick,  chief  engineer  ot 
W.\IC,  radio  station  of  the  Memphis 
Commercial  Appeal-T-venin()  Appeal,  has 
announced  that  television  eiiuipment  will 
be  installed  and  ready  for  broadcasting 
within  30  days  after  the  grant  of  a  per¬ 
mit  by  the  Federal  Radio  Commission,  to 
which  application  has  been  made.  The 
new  equipment  will  cost  approximately 
$27,000  and  will  be  placed  in  a  studio  to 
be  opened  next  fall.  It  is  estimated  that 
90  days  will  be  required  for  a  commis¬ 
sion  decision  on  the  application. 


Judge  Bingham  Howard  W.  Stodghill 

filed  across  the  stage  of  the  Columbia  first,  to  demonstrate 
.\uditorium  here  Saturday  night  and  re-  conditions  newspaper 
ceiveil  cash  awards  of  approximately  made  into  a  very  ’ 
$5,0lHI  for  their  .scholastic  and  citizenship  training,  particularly 
endeavor  in  the  public  and  parochial 
scIkxiIs  of  Lmisville,  Jeffersonville  and 
New  Alliany,  the  latter  cities  situated  op- 
|K>site  Louisville  in  Indiana. 

The  ceremony,  to  which  Mayor  W  il- 
liam  B.  Harri.son,  gubernatorial  candi¬ 
date,  flew  by  plane  from  Washington  to 
attend,  was  the  first  annual  presentation 
of  awards  in  connection  with  a  plan 
originated  and  evolved  by  Howard  \V. 

StiMlghill,  business  and  circulation  man¬ 
ager  of  the  two  newspapers. 

Among  those  who  also  attended  were 
Judge  Koliert  W.  Bingham,  president 
and  piibli. slier  of  the  Courier- Journal  and 
Times ;  Kinanuel  Levi,  vice-president 
and  general  manager ;  Brainard  Platt, 
assistant  to  the  vice-president;  J.  H. 

Kisenlord,  director  of  circulation,  Clii- 
caiio  Daily  Xezos  and  president  of  the 
International  Circulation  Managers’  As¬ 
sociation;  Mr.  Stodghill,  a  former  presi¬ 
dent  of  the  association;  1).  J.  Hanlon, 

St.  Louis  Tost-Dispalcb;  Clarence 
Lemon,  St.  Joseph  (Mo.)  Xczes-Press 
and  Caaettc;  Lloyd  Smith,  Kansas  City 
Kansan;  Ray  South,  Indianapolis  Xetos: 

George  Page,  Chicago  Daily  Xc7.es;  R. 

J.  Seeinan,  .St.  Louis  CAohe-Democrat, 
and  Louis  J.  Hofinan,  St.  Louis  .Star. 

Speakers  at  the  presentation  were 
Judge  Bingham;  L.  R.  Gregory,  super¬ 
intendent  of  Louisville  Public  Schools; 

I'ather  Felix  N.  Pitt,  secretary  of  the 
1  .ouisville  parochial  scIkkiI  Ixiard ;  K.  C. 

Bloin,  director  of  research,  Louisville 
public  schools;  H.  -A.  Buerk,  superin¬ 
tendent  of  New  .‘Mbany  public  schixds, 
and  Klnier  G.  McCiillum,  superintendent 
of  leffersonville  public  schools. 

The  Ixiy  welfare  program  originated 
by  Mr.  Stodghill,  was  given  high  praise 
by  the  siieakers. 

l‘'.arly  in  1929,  the  .schools  were  re¬ 
quested  to  furnish  a  report  at  regular 
intervals  of  the  scholastic  standing  of 
the  newspaper  boys.  Since  the  plan’s 
adoption,  all  schoolboys  coming  into  the 
organization  have  had  to  Ik?  recommend¬ 
ed  by  their  teachers. 

Of  the  1.2.34  men  and  Ikivs  who  handle 
the  Courier-Journal  and  Times  in  Diuis- 
ville.  New  Albany  and  Jeffersonville. 

1,<X)0  are  in  school.  Of  this  numlier,  4() 
are  ranked  as  superior;  312  as  above  the 
average ;  5()f)  rank  as  average ;  72  rank 
lielow  average,  and  10  are  classified  as 
inferior. 

Under  the  plan,  the  l>oys  are  divided 
into  two  groups,  boys  above  average  and 
Uiose  below  average.  In  the  average  and 
lietter  group  there  are  918  boys  and  in 
the  lieiow  average  classification  there 
are  82. 

In  order  to  reward  in  a  substantial 
w'ay  all  newspaper  boys  who  show  im¬ 
provement  in  their  school  records,  a  plan 
of  awards  was  devised  for  the  two  divi¬ 
sions.  In  the  first  division,  with  eighteen 
as  the  basic  point,  the  rewards  were  as 
follows ;  $2  for  one  point  above  the 
basis;  $4  for  two  points  alwve;  $6  for 
three  points;  $8  for  four  points;  $12  for 


The  heart  of  a 

QUARTER  BILLION  DOLLAR 

Shopping  Center 


Here  at  the  inlerseelion  of  the  National  Road  with  the 
Dixie  Highway  .  .  .  Washington  and  Meridian  Streets  .  .  . 
is  the  heart  of  retail  shopping  aetivity  in  Indianapolis 
.  .  .  where  the  annual  total  of  retail  sales  surpasses 
*«220,000,0(M). 

.4  reinarkahle  transportation  network  of  splendid  high¬ 
ways,  railroads,  and  interurhans,  eonverges  in  Indian¬ 
apolis  .  .  .  the  state’s  geographieal,  governmental,  indus¬ 
trial,  eoniinereial  and  finaneial  renter.  By  virtue  of  these 
advantages,  Indianapolis  wields  a  tremendous  influence 
over  the  distribution,  sale,  and  consumption  of  merchan¬ 
dise  throughout  all  of  central  Indiana. 

Keep  yoitr  proilucts  before  the  eyes  and  minds  of  this 
responsive  and  profitable  market.  Fortunately,  one  news¬ 
paper  .  .  .  fimt  in  Indianapolis  for  36  consecutive  years  . .  • 
is  completely  adequate  to  do  a  thorough  advertising  job 
alonp,  for  only  one  advertising  investment.  That  news¬ 
paper  is  The  News. 

*  1930  Census  of  DistribuUon 


Member  ri  the  100  000  Group  o//mef»c<*n  Citlej 


INDIANAPOLIS  NEWS 


in  Indianapolis  for  36  consecutive  years  j 


DON  U.  BRIDGE,  Advertising  Director  Chicaso:  J.  E.  LUTZ,  Lake  Michigan  Bldg. 


New  York:  DAN  A.  CARROLL.  110  East  42nd  Street 
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ALL  BONDS  SWEPT  IN 
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40  Million  Dollars 


looted  for  Public 

By  a  4-to-l  majority  the  people  of  Kansas  City 
and  Jackson  County,  Mo.,  have  just  voted  to 
spend  40  million  dollars  in  public  improvements. 
Special  tax  assessments  in  districts  benefited  by  traffic- 
ways  will  add  10  million  dollars  to  the  total. 

Not  one  of  the  20  bond  proposals  was  defeated. 
The  victory  was  overwhelming.  Never  before  has 
Kansas  City  adopted  a  program  of  such  magnitude. 
Never  before  has  Kansas  City  voted  with  such  unan¬ 
imity  on  a  civic  issue. 

A  new  city  hall,  a  new  county  court  house,  a  new 
public  auditorium,  a  new  stadium,  new  traffieways,  are 
among  the  items  in  the  list  of  improvements. 

For  two  years  Kansas  City  has  seen  a  tremendous 
expansion  in  buildings  financed  by  private  capital.  Four 
structures  of  28  to  32  stories  have  recently  been  erected 
or  are  nearing  completion.  A  dozen  buildings  of  less  . 
altitude  have  also  been  added  to  the  downtown  district. 


Improvements  in 

Kansas  City 

Just  the  private  projects  about  to  be  started  (not 
counting  the  ones  completed  or  under  way)  represent 
conservatively  15  million  dollars.  The  new  post  office 
building,  contract  for  which  has  been  let,  will  add  4j4 
million  dollars. 

A  grand  total  of  69^2  rnillion  dollars  to  be  ex¬ 
pended  for  major  projects  in  Kansas  City’s  program 
of  building  and  trafficway  development. 

Advertisers  who  desire  to  serve  this  progressive, 
forward-looking  community  will  find  in  The  Kansas 
City  Star  a  medium  sufficient  to  their  requirements — 

Circulation  coverage,  the  most  thorough  in  America! 

Advertising  rate,  the  lowest  in  America! 


THE  KANSAS  CITY  STAR 


EVENING  297,125 


MORNING  295,399 


SUNDAY  311,791 
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CLASSIFIED  PROGRAM  OF  BROAD  SCOPE 
ARRANGED  FOR  PACIFIC  COAST  GROUP 


President  Douglas  Plans  Interesting  Sessions  for  June  22-24  at 
Long  Beach — R.  E.  Seiler  Scheduled  to  Tell  About 
Los  Angeles  Times  Changes 


iSpecial  to  EIoitok  &  Publisher) 

IONG  BEACH,  Cal. — Arrangements 
have  been  made  by  W.  Eugene 
Douglas,  classified  advertising  manager 
of  the  Lj>ng  Beach  Prcss-Tclcfiram, 
for  the  classified  departmental  meetings 
at  the  Pacific  Advertising  Clubs  Associa¬ 
tion  convention  here,  June  22-24. 

Douglas  is  president  of  the  coast  classi¬ 
fied  men  this  year.  The  secretary  is 
Robert  L.  Bellem,  classified  manager  of 
the  Pasadena  Star-News,  who  is  assist¬ 
ing  Mr.  Douglass  in  arranging  the  pro¬ 
gram. 

A  ball,  golf,  trips  through  manufactur¬ 
ing  districts,  water  excursions,  inspection 
of  Long  Beach  harbor,  theaters  and  the 
famous  “Pike”  will  be  entertainment 
features. 

The  classified  group  will  meet  in  the 
Breakers  Hotel,  Long  Beach.  Speakers 
will  include  Worth  Wright,  Los  Angeles 
Examiner;  Carl  Nissen,  Los  Angeles 
Herald,  and  R.  E.  Seiler,  Los  Angeles 
Times. 

A  feature  of  the  program  is  the  ab¬ 
sence  of  the  lunch  hour.  The  Long 
Beach  delegates  will  work  through  from 
early  morning  until  1  p.  m.,  when  ses¬ 
sions  will  adjourn  for  the  day,  leaving 
the  entire  afternoon  for  amusement.  The 
program  follows : 

Monday,  June  22,  8:00  A.  M.,  brea.k- 
fast  of  Pacific  Coast  Classified  Advertis¬ 
ing  Managers’  Association,  Breakers 
Hotel.  10:00  A.  M. :  opening  address, 
W.  E.  Douglas,  classified  manager  Long 
Beach  Press-Telegram  and  president  of 
the  coast  association.  Roll  call  by  R.  C. 
White,  vice-chairman  (classified  man¬ 
ager,  Long  Beach  Sun).  Appointment 
of  committees.  Round  table  discussion 
on  the  subject  “What  is  the  matter  with 
classified  advertising?”  conducted  by 
C.  B.  Nissen,  Los  Angeles  Herald 
Discussion  “Salesmanship,”  led  by  Wil¬ 
liam  R.  Powell,  classified  manager  Los 
Angeles  News. 

Second  half  of  Monday’s  program: 
“Credits  and  Collections,”  by  R.  H. 
Beach,  credit  manager  Long  Beach 
Press-Telegram,  followed  by  “Suburban 
Advertising,”  by  Horton  (Churchill,  as¬ 
sistant  classified  manager.  Long  Beach 
Press-Telegram. 

Tuesday  June  23rd:  “Promotion,”  by 
Worth  Wright,  classified  manager  Los 
Angeles  Examiner  followed  by  a  round¬ 
table  discussion.  This  will  be  followed 
by  another  informal  discussion  on 
“Newspaper  Space,  Radio  and  Billboard 
Advertising”  led  by  H.  H.  Patterson, 
classified  advertising  manager  Phoenix 
(Ariz.)  Republican-Gazette. 

The  big  feature  of  Tuesday  will  be  the 
talk  Iw  R.  E.  Seiler,  former  director  of 
classified  for  the  Hearst  newspapers  and 
now  classified  director  of  the  Los 
Angeles  Times.  Mr.  Seiler  has  chosen 
as  his  subject  “Fundamentals  of  Classi¬ 
fied  Advertising,”  a  topic  of  unusual  in¬ 
terest  in  view  of  Mr.  Seiler’s  recent 
drastic  typographical  and  classificational 
shake-up  of  the  Times  want-ad  page. 
These  changes  include  abandonment  of 
the  nine-column  page  for  the  eight,  the 
use  of  agate  type  exclusively  and  the 
abandonment  of  all  display  faces ;  the 
adoption  of  one  of  the  most  rigid  cixles 
of  regulations  regarding  used  car  ad¬ 
vertising  ever  attempted  by  a  newspaper ; 
the  beautifying  of  classified  by  use  of 
a  three-em  hanging  indentation  on  all 
ads;  and  a  promotion  campaign  using  a 
four-page  spread  carried  as  an  inserte<l 
section  in  the  regular  issue  of  the  Times. 

After  Mr.  Seiler’s  message,  the  group 
will  be  addressed  by  Mr.  Douglas. on  the 
subject  “Swatting  the  Slump  in  Classi¬ 
fied.” 

Tuesday’s  meeting  will  Ite  concluded 
by  addresses  by  Robert  L.  Bellem, 
classified  manager  of  the  Pasadena  Star- 
News,  and  R.  C.  3Vhite,  classified 
manager  Long  Beach  sun.  Bellem  will 
conduct  a  general  discussion  of  “Cash 


Sales,”  and  White’s  subject  is  “Typog¬ 
raphy.” 

Wednesday,  June  24th:  10:00  a.m. : 

“Telephone  Salesmanship  and  Solicita¬ 
tions,”  a  discussion  led  by  J.  R.  Tobin, 
classified  manager  Hollywood  Citizen. 
Following  this,  Charles  J’owell  of  the 
Los  Angeles  Examiner  will  conduct  an 
informal  congress  on  “Bonus  Systems 
and  Other  Methods  of  Payment.”  After 
this,  “Selection  of  Employes”  will  be 
discussed  by  Kenneth  Flood,  classified 
manager  of  the  San  Diego  Union  S’ 
T  rihune. 

Ken  Delaney,  classified  manager  San 
Diego  Sun.  is  next  scheduled  with  a  talk 
on  “Classified  Display,”  and  Miss  Laura 
Anderson  classified  executive  of  the 
Orange  (Cal.)  Daily  News  will  conduct 
a  round-table  meeting  on  “Selling  1-,  3-, 
(>-,  and  3()-time  orders.” 

The  third  day’s  meeting  will  close 
with  a  general  discussion  of  the  value 
of  comics  on  classified  pages,  led  by 
(jilbert  V.  Baymiller,  classified  manager 
Fresno  (Cal.)  Republican. 

The  departmental  meeting  will  end 
with  the  election  of  officers. 


NEW  RATE  SCHEDULE 


S.  F.  Chronicle  Adopts  Monthly  Plan 
for  Retail  Advertisers 

The  San  Francisco  Chronicle  has  an¬ 
nounced  a  revision  of  its  retail  adver¬ 
tising  rate  schedule.  Lewis  E.  Haas, 
business  manager,  says  the  new  schedule 
is  based  on  the  Milwaukee  Journal  plan 
for  rates  according  to  monthly  space 
usage  whereby  contracts  are  eliminated 
and  an  adverti.ser  “earns”  a  rate  accord¬ 
ing  to  the  amount  of  space  used  each 
month. 

The  schedule  affects  local  advertising 
only  and  is  the  same  as  before,  says 
Haas,  except  that  if  a  merchant  wants 
to  use  more  space  he  will  obtain  a  Ijetter 
rate. 

Advantages  of  the  monthly  plan  are 
that  a  merchant  does  not  have  to  sign  a 
contract  for  a  year’s  space.  In  months 
when  they  want  to  do  considerable  adver¬ 
tising  they  can  move  into  a  higher  space 
bracket  at  a  considerable  reduced  rate, 
enabling  the  purchase  of  large  space  in 
peak  months  at  less  proportional  cost 
than  they  have  to  pay  for  a  lesser 
amount  in  low  months.  This  creates  an 
incentive  for  large  space  usage. 


DEGREE  FOR  MACDONALD 

A.  B.  Macdonald  of  the  Kansas  City 
Star  staff  received  the  degree  of  doctor 
of  literature  at  the  commencement  exer¬ 
cises  at  Park  College  Parkville,  Mo., 
June  8.  Mr.  Macdonald  recently  re¬ 
ceived  the  Pulitzer  prize  for  the  best 
reportorial  work  of  1930. 

\ 

Every  other  home  cov¬ 
erage  is  offered  by 
The  Detroit  Free  Press 
in  Americans  Fourth 
MarkeL  This  is  effec¬ 
tive,  dollar  -  producing 
coverage  without  waste 
nor  duplication. 


iBrtroft 


‘Starts  tha  Day 
in  Detroif' 


ILLINOIS  FOREMEN  ELECT 


Bert  Manning  of  Peoria  Star  Succeed* 
Scott  a*  Pretident 

Forty  foremen,  assistant  foremen  and 
machinists  of  newspaiier  composing  rooms 
in  more  than  dozen  Central  Illinois  cities 
attended  the  annual  conference  of  the 
Illinois  Newspai^r  Composing  Room 
Executives  association  June  14  at  the 
h-lks'  Country  club,  Decatur,  Ill. 

Bert  Manning,  of  the  Peoria  Star,  was 
elected  president,  succeeding  H.  M.  Scott 
of  the  Decatur  Review,  who  headed  the 
association  since  its  organization  four 
years  ago.  Other  officers  elected  are : 
\'lce-president,  N.  O.  Johnson,  Moline 
Dispatch,  succeeding.  L.  V.  Gonigan, 
I^Salle ;  secretary-treasurer,  Russell 
Miller,  Bloomington  Pantograph. 

Two  men  were  added  to  the  associa¬ 
tion's  executive  committee.  They_  are 
Harry  Barch  of  the  Springfield  Register, 
who  will  serve  two  years,  and  Mr.  Scott, 
who  will  serve  one  year. 

R.  A.  Barracks,  news  editor  of  the 
Decatur  Review,  gave  the  address  of 
welcome.  E.  E.  Lindsay,  promotion  man¬ 
ager  of  the  Decatur  Herald,  opened  the 
afternoon  discussion  with  a  talk  on  ef¬ 
ficiency  in  newspaper  management,  with 
particular  reference  to  production  de¬ 
partments. 


OREGON  MEETING,  JUNE  26 

Oregon  State  Editorial  Association  will 
meet  in  Salem,  June  26.  Among  the 
speakers  will  be  Don  Gillman,  vice- 
president,  National  Broadcasting  Com¬ 
pany,  in  charge  of  the  western  division ; 
H.  R.  Judah,  publisher  of  the  Santa 
Cruz  (Cal.)  News  and  president,  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion  ;  John  B.  Long,  Los  Angeles,  general 
manager  of  the  California  association ; 
Ford  Chatters,  co-publisher,  Lindsay 
(Cal.)  Gazette;  Etavid  H.  Smith,  circu¬ 
lation  manager  Portland  Oregon  Jour¬ 
nal;  William  M.  Tugman,  managing  edi¬ 
tor,  Eugene  Register-Guard;  and  Harris 
Ellsworth,  editor,  Roseburg  Neivs- 
Re^iew. 


Buildin3  and 

MORE  BUILDING 

in  Davenport 

In  January,  major  construction 
work  in  Davenport  for  1931  totaled 
$3,660,000.  By  May  1,  this  total 
has  been  almost  doubled  with  the 
announcement  of  two  more  gigan¬ 
tic  projects.  One  of  these  recently 
announced  projects  is  the  new 
$1,700,000  bridge  across  the  Mis¬ 
sissippi  River;  the  other  is  the 
$1,300,000  contract  for  building  of 
a  double  lock  in  the  Mississippi 
here,  which  will  be  the  first  unit 
of  the  new  $8,000,000  dam. 

Davenport’s  building  activity 
points  to  the  genuine  prosperity 
of  this  market.  It's  a  market  well 
worth  winning — an  easy  job  when 
you  use  the  Davenport  Times  and 
the  Davenport  Democrat. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

Cooarag^—Plas  Responsiotnats 


Dsmpoft.  low*. 

P—oartt 
Dawnport.  lom. 

TInu* 

Haniklb*!,  Ifluourl, 
Oourier-PDst 
KamiiM.  IlUnol*. 

Star-Court  «r 
la  Creme,  Wlamnsln, 
Trlbons 


Lincoln.  Nebrsik*. 

Star 

Madison,  Wlsooosln, 
Stats  Journal 
Mason  Cltj,  Iowa. 

01(^-Oaistt* 
MuseaUns,  Iowa. 

Jounal 

Ottnmwa,  Iowa. 

Oporiar 


CONE.  ROTHENBURG  &  NOEE,  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertising  Representatives 


Seven  Science  Ser¬ 
vice  features  now 
offered  as  a  unit 

A  combination  price 
permits  the  editor  to 
be  assured  of  com¬ 
plete  scientific  cover¬ 
age. 

1.  Telegraphic  coverage  of  sci¬ 
ence  conventions  and  scien¬ 
tific  phenomena  of  earth  and 
sky. 

2.  Daily  News  Report,  airmailed 
news  of  science  by  scientists, 
gathered  by  cable,  telegraph 
and  fast  mail  and  relayed  to 
newspiapers  immediately. 

3.  Science  Shorts  —  forty-eight 
pertinent  sentence  jmragraphs 
to  be  used  as  daily  articles  of 
eight  each  or  as  fillers. 

4.  News  Feature  Page — striking 
photographs  (in  matrix  form) 
of  scientists  and  scientific 
milestones.  Feature-type  cov¬ 
erage  of  science,  including 
short  stories  for  boxing  and 
sketches  of  scientific  person¬ 
alities. 

5.  Feature  Series  of  six  to  ten 
articles  upon  subjects  of  the 
times,  the  Fight  Against 
Drugs,  The  Conquest  of  Can¬ 
cer,  How  to  Keep  Cool  and 
other  current  topics. 

6.  Map  of  the  Stars — a  story  of 
the  heavens  complete  with 
illustrations  in  matrix  form 
— issued  each  month. 

7.  Preparedness  —  a  science 
morgue  giving  the  back¬ 
ground  of  spot  news  when 
scientific  stories  break. 

For  more  complete  information  unte 
or  zvire 

SCIENCE 

SERVICE 

21st  &  Constitution  Avenue 
Washington,  D.  C. 
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Newspaper  Men 
Can  Write  Fiction! 


INVITE  the  interest  and  participation  of  newspaper  men  and  women  everywhere  in  our 
recently  organized  R.  P.  A.  Plan  which  gives  practical  editorial  assistance  to  all  writers  of  fiction 
not  only  in  the  preparation  but  in  the  marketing  of  their  work. 

Roland  Phillips  is  editor  and  director  of  the  R.  P.  A.  Plan.  He  has  achieved  this  distinction  as 
editor-at-large  to  the  writing  field  through  a  long  and  brilliant  career.  It  was  under  his  editorship 
that  the  Cosmopolitan  Magazine  was  brought  to  the  forefront  in  its  field.  Through  his  sympathetic 
guidance  and  personal  help  he  has  been  a  material  factor  in  the  making  of  some  of  the  great  fiction 
names  of  this  country. 

The  R.  P.  A.  Plan  brings  the  professional  services  of  this  master  craftsman  to  talented  writers  every¬ 
where.  He  has  the  training  to  guide  those  who  have  been  hesitant  about  going  into  the  fiction  field 
because  of  their  lack  of  intimate  knowledge  of  the  construction  of  plot  and  action.  He  has  the  rare 
ability  to  direct  authors  in  developing  the  most  in  dramatic  writing  and  character  molding.  He  has 
that  thorough  knowledge  of  the  marketing  of  fiction  necessary  to  direct  writers  to  the  natural  outlet 


for  their  work.  These  talents  Mr.  Phillips  gives 
generously  in  his  new  work  .  .  .  friendly  help, 
personal  guidance  and  practical  marketing  advice, 
based  on  the  writer’s  own  work. 

This  plan  has  the  written  endorsements  of  Irvin 
S.  Cobb,  Rupert  Hughes,  Rex  Beach,  Cosmo  Ham¬ 
ilton,  Fannie  Hurst,  Arthur  B.  Reeve,  Ray  Long, 
editor  of  Cosmopolitan  Magazine;  W.  F.  Bigelow, 
editor  of  Good  Housekeeping;  J.  B.  Kelly,  editor 
of  Fiction  House,  and  many  other  editors  and  writ¬ 
ers.  Their  letters  are  printed  in  the  R.  P.  A’,  folder. 

The  purpose  of  the  R.  P.  A.  plan  is  to  develop 
original  first-run  fiction  and  to  provide  newspapers 
and  magazines  everywhere  with  this  new  source  of 
supply.  Stories  of  any  length  are  desired,  from  the 
short  shorts  of  1,000  words  to  the  full-length  short 
stories,  novelettes  and  serials.  A  novel  feature  of  the 
Plan  is  that  special  attention  is  given  to  the  develop¬ 
ment  of  writers  in  each  section  of  the  U.  S.  A.,  and 
in  Canada.  The  Federal  Reserve  districts  are  made 
the  basis  of  monthly  purchases. 

Send  No  Manuscript! 

Write  for  the  R.  P.  A,  Folder 

Send  no  manuscript  now.  First  you  must  study  the 
complete  plan,  which  is  outlined  thoroughly  in  the 
R.  P.  A.  folder,  which  is  now  available  and  tells 
you  about  something  new  in  fiction.  W rite  for  it, 
using  the  coupon  herewith.  Read  it  carefully.  It 
will  reveal  to  you  a  profitable  by-product  for  your 
writing  talent.  We  invite  you  also  to  show  this  folder 
to  your  writer  friends. 

McClure  Newspaper 
Syndicate 

—  Dept.  14  — 

345  Hudson  Street  New  York,  N.  Y. 


ROLAND  PHILLIPS 

Former  Editor  of  Coimopolitan  Magazine.  Now  Editor  and 
Director  of  the  R.  P.  A.  Plan  of  the  McClure  Newspaper 
Syndicate 


McClure  Newspaper  Syndicate  (Dept.  14) 

34  5  Hudson  Street,  New  York.  N.  Y. 

Please  send  me  your  R.  P.  A.  folder  outlining  your  plan 
to  help  in  writing  successful  fiction. 

Name . 

Street  . 

City  .  State 
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We  shall  be  glad  to  send 
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this  description  of  the  new 
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j 

Brooklyn  Plant  of  The  New 

j 

York  Times,  on  request,  to  Pub¬ 
lishers  and  Technical  Men  who 
!  are  interested  in  the  progress 
that  is  being  made  in  the  news¬ 
paper  industry. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

501  Fifth  Avenue,  New  York 
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E  D  I 


A  BRILLIANT  EVENT 


NEW'  YORK  was  the  scene  this  week  of  a  bril¬ 
liant  and  inspiring  convention,  the  27th  annual 
gathering  of  the  nation’s  advertising  profession. 
Faith  in  American  institutions,  not  blind  or  merely 
patriotic,  but  firmly  establi.shed  through  favors  re¬ 
ceived  and  sensibly  anticipated,  was  the  keynote 
struck  from  the  platform  and  echoed  from  the 
crowded  conference  halls. 

The  Advertising  Federation  general  sessions  and 
the  annual  banquet  programs  were  replete  with  excel¬ 
lent  talks  by  distinguished  authorities,  all  naturally 
concerned  with  the  national  economic  situation.  Stir¬ 
ring  addresses  keyed  to  optimism  were  made  by 
President  Gilbert  'T.  Hodges,  of  the  F’ederation;  Dr. 
Glenn  b'rank,  president  of  the  University  of  Wis¬ 
consin;  Gov.  Franklin  D.  Roosevelt,  of  New  York; 
Gov.  Albert  J.  Ritchie,  of  Maryland ;  Bruce  Barton, 
of  Batten,  Barton,  Durstine  &  Osborn ;  Mayor 
W'alker  of  New  York;  Sir  Charles  Higham  of  Lon¬ 
don  and  many  others. 

Roger  Babson,  famed  statistician,  thrilled  the  con¬ 
vention  with  a  positive  assertion  that  the  country 
had  seen  the  worst  of  the  1930-31  depression  and  was 
now  on  the  up-grade.  Dr.  Frank  declared  that 
America  is  rich  enough,  but  the  distribution  of 
wealth  is  woefully  disproportionate  and  true  prosper¬ 
ity  can  come  only  through  a  more  fair  division. 
President  Hodges  felt  that  depressed  public  thought 
creates  depressed  business  conditions. 

The  departmental  sessions  were  numerous  and  of 
extraordinary  interest.  W’e  were  especially  attracted 
by  the  talks  of  promotion  men  who  put  forth  an  ad¬ 
mirable  plan  for  concerted  co-operative  advertising 
to  sell  the  American  newspaper  as  a  primary  medium. 
Local  rivalries,  which  inhibit  general  newspaper  pro¬ 
motion,  were  condemned.  One  speaker,  John  Ben¬ 
son,  president  of  A.A.A.A.,  aptly  called  newspapers 
the  “main  highway’’  of  advertising,  all  other  media 
being  side  roads,  and  the  figure  might  well  be  used 
in  the  proposed  promotion. 

Bruce  Barton  and  Lee  H.  Bristol  spoke  in  behalf 
of  radio  as  an  advertising  medium,  the  former  being 
critical  of  newspaper  opposition.  We  believe  these 
speakers,  and  many  other  advertising  men,  have  mis¬ 
interpreted  the  April  action  of  the  American  News¬ 
paper  Publishers  Association.  Newspapers  do  not 
deny  the  right  of  radio  broadcasters  to  sell  their  time. 
W  hat  organized  newspaperdom  is  seeking  to  do  is 
discourage  its  own  membership  from  outlandish  pro¬ 
motion  of  a  rival  medium,  giving  to  it  ridiculous 
volume  of  editorial  space.  Newspapers  also  want 
radio  advertising  to  keep  within  the  established  rules. 

It  was  estimated  that  more  than  2,500  advertising 
men  and  women  were  in  attendance  at  the  conven¬ 
tion  and  the  numerous  social  festivities  of  the  week. 
Full  reports  of  the  proceedings  are  in  other  columns. 
Eiutor  &  Publisher  congratulates  President  Hodges 
and  his  associates  on  a  very  worth-while  annual 
gathering  which  gives  the  Federation  recognition  it 
justly  deserves. 


Mr.  Coolidges  summer  vacation  from  col- 
umning  amuses  the  professionals  whose  work, 
like  mother’s,  is  never  done. 


‘FREE”  ADVERTISING  COMICS 


WE  note  a  movement  toward  “sponsored” 
comics.  One  advertising  concern  is  offering 
“free”  rights  on  a  popular  comic  strip  which 
will  carry  a  heading  bearing  the  name  of  a  brand  of 
chewing  gum.  The  artist,  we  hear,  has  signed  with 
the  agency  and  the  advertising  concern  is  placing  the 
strip  for  free  publicity. 

There  can  be  no  sound  objection  to  a  comic  strip 
when  it  plainly  is  labelled  “advertising.”  Perhaps  a 
comic  will  do  good  service  in  paid  advertising  space. 
But  advertising  comics  in  free  space  break  all  of 
the  rules.  No  matter  how  good  the  comic  may  be, 
nor  popular  the  artist,  it  is  outlaw  stuff  if  it  runs  in 
unpaid  space  and  serves  an  advertiser.  Newspaper¬ 
men  may  be  sure  that  a  free  publicity  agent  is  only 
short-circuiting  an  advertising  appropriation  which 
normally  belongs  to  the  business  office.  Advertising 
in  editorial  space  is  unethical,  ruinous,  a  mean  imposi¬ 
tion  on  trusting  readers,  unfair  to  paying  advertisers 
and  a  violation  of  the  postal  regulations. 

Scotch  the  free  advertising  comic  before  it  gains  a 
hold! 


I  A  L 


And  above  all  things  have  fervent  charity 
among  yourselves;  for  charity  shall  cover  the 
multitude  of  sins. — I  Peter,  IV ;  8. 


SEEING  IT  SMALL 


Readers  of  various  convention  reports  in  this 
issue  of  Editor  &  Publisher  will  be  struck,  as 
we  are,  by  the  curious  anvil  chorus  of  adver¬ 
tising  men  concerning  the  real  or  imagined  short¬ 
comings  of  daily  newspaper  economics.  We  are  told, 
for  instance,  that  circulation  need  not  be  so  heavily 
stressed  since  the  advertiser  wants  to  buy  “results,” 
not  numbers  of  readers.  Since  when,  we  might  re¬ 
tort,  have  advertisers  failed  to  get  results  from  honest 
mass  circulations?  What  kind  of  results?  Results 
for  whom?  Guaranteed  results  for  all  products? 
The  advertiser  of  a  piano,  automobile  or  electric 
washing  machine  may  object  to  “cheap  circulation," 
but  how  about  his  fellow  advertiser  who  wants  re¬ 
sults  from  people  with  nickels,  dimes  and  quarters 
to  spend?  Is  it  sensibly  believed  that  a  general  news¬ 
paper  may  exclude  one  class  of  advertisers  to  accom¬ 
modate  another  class? 

We  hear  the  same  carping  talk  about  inflated  cir¬ 
culations,  as  if  it  were  a  typical  and  rampant  vice, 
rather  than  the  exception  across  the  map.  Admitting 
instances  of  artificial  circulation  promotion  about 
which  national  advertisers  may  justifiably  complain, 
the  broad  view  is  that  American  newspaper  circula¬ 
tion  enterprise  is  generally  wholesome — ard  it  is  the 
most  powerful  cultural  force  of  the  modern  day  in 
any  land,  with  epic  results  in  behalf  of  the  economic, 
as  well  as  the  political  and  social  welfare  of  the 


The  time  has  not  yet  arrived  when  the  temper  of 
the  American  press  will  be  satisfied  with  the  status 
quo  in  circulation  or  anything  else.  There  is,  also, 
something  besides  advertising  service,  at  a  milline 
rate,  at  stake  in  the  newspaper  business.  A  literate, 
well-informed  people,  the  rich,  middle-class  and  poor 
on  a  common  plane  of  understanding,  is  for  instance 
a  newspaper  object  more  worthy  of  attainment  than 
fine-cut  statistics  to  decide  minute  advertising  values. 
Such  carping  criticisms  as  we  have  heard  this  week 
illustrate  a  shockingly  limited  view  of  the  great  Amer¬ 
ican  picture,  of  equal  interest  in  the  ultimate  end  to 
advertiser  and  publisher. 

Again  the  rate  differential  has  been  argued,  as  if 
it  were  something  in  the  nature  of  a  racket  and 
without  precedent  in  the  American  business  scheme. 
Yet  those  who  urge  this  matter  must  be  familiar  with 
many  sound  reasons  for  a  difference  in  rates  for 
national  and  local  advertisers.  There  is  as  much  ex¬ 
cuse,  indeed  the  same,  for  a  local-national  rate  dif¬ 
ferential  in  the  newspaper  business  as  for  a  com¬ 
muter’s  cheap  monthly  ticket  and  a  relatively  ex¬ 
pens. ve  one-way  trip  ticket  on  any  railroad  operating 
in  a  metropolitan  center. 

So  much  for  ill-considered  talk  in  national  adver¬ 
tising  circles.  Let  us  turn  to  a  more  interesting  and 
vital  picture.  There  are  certain  retail  stores  in  a 
number  of  American  cities  today  whose  proprietors 
have  succeeded,  by  dint  of  circumstances  and  sharp 
wit,  in  turning  the  disastrous  1931  year  into  a  first- 
class  business  year  through  newspaper  advertising. 
Tliey  recognized:  (1)  banks  are  bulging  with  the 
money  of  timid  citizens;  (2)  the  depression  of  two 
years  has  driven  prices  of  many  commodities  to  the 
low  point  of  the  century;  (3)  advertising  a  buyers’ 
market  in  fascinating  manner  will  lure  business,  espe¬ 
cially  run-of-store  small  sales.  The  result  of  this 
application  of  brains  to  a  perfectly  obvious  condition 
has  turned  some  city  shops  in  mid-June  into  scenes  of 
activity  suggestive  of  the  December  holiday  season. 
No  complaint  from  such  merchants  about  surplus  cir¬ 
culation.  On  the  contrary  they  want  all  they  can 
buv. 


FIVE  TO  FOUR 

Much  of  the  comment  we  have  noticed  on  tlw 
U.  S.  Supreme  Court  decision  against  tht 
Minnesota  “gag”  law  stresses  the  fact  that  tht 
principle  of  free  press  won  in  the  nation’s  highest  judi. 
cial  tribunal  by  a  .scant  majority,  5  to  4.  Without  doubt 
this  has  given  comfort  to  those  who  have  little  faith 
in  the  original  democratic  principle,  preferring  gov¬ 
ernment  through  autocrats.  Truly,  a  5  to  4  division 
of  opinion  on  a  civil  guaranty  as  old  as  the  consti¬ 
tution  is  no  proud  boast  in  progressive  America.  It 
is,  as  Chicago  Tribune  remarks,  a  serious  matter 
and  “should  drive  home  to  every  citizen,  especially 
every  editor,  the  alarming  precariousness  of  our  hold 
upon  our  civil  liberties.”  This,  as  the  Tribune  fur¬ 
ther  says,  has  been  clear  to  some  of  us  in  recent 
years,  but  has  been  “ominously  faint  to  too  manv 
Americans  of  this  generation.” 

Public  apathy  is  the  startling  fact.  What,  for  in¬ 
stance,  did  the  rank  and  file  of  American  citizens 
know  or  care  about  that  Minnesota  law?  We  heard 
no  excited  clamor.  Only  a  few  public  men  have  even 
mentioned  it  as  a  menace.  For  twenty  years  an  end¬ 
less  procession  of  daring  invasions  of  civil  libertih 
has  txteurred,  usually  without  public  objectioa 
Courts  and  legislatures  often  have  sustained  obvious 
violations  of  constitutional  rights.  In  instances  the 
persecution  of  individuals  in  this  country  has  aston¬ 
ished  the  civilized  world.  A  little  band  of  citizens, 
calling  themselves  the  Civil  Liberties  Union,  have 
fought  scores  and  hundreds  of  liberty  cases  and  for 
their  pains  often  have  been  bullyragged,  assaulted, 
framed-up  and  sneered  at.  Few  people  seem  to  have 
understood  their  mission.  So,  we  find  many  people 
complacent  to  astonishing  infringements  of  constitu¬ 
tional  rights.  Others  seem  willing  to  persecute  any 
individual  who  actively  risks  himself  to  defend  orig¬ 
inal  principles  for  which  the  forefathers  gave  their 
blood. 

It  is  therefore  perhaps  understandable  that  4  out  of 
9  members  of  the  U.  S.  Supreme  Court  were  willing 
to  vote  against  free  press  in  an  acid-test  issue. 
Judges,  as  well  as  citizens,  may  lose  sight  of  the 
foundation  stones  supporting  the  democratic  struc¬ 
ture,  merely  to  serve  temporary  and  plausible  expedi¬ 
ents. 

The  Butler  dissenting  opinion  may  possibly  in  time 
become  the  majority  opinion  of  the  nation’s  high 
court.  It  is  history  that  many  of  the  minority  opin¬ 
ions  later  have  become  majority  opinions.  Will  this 
happen?  If  so,  what  then?  A  form  of  Fascism, 
perhaps  ? 


"Things  cost  less  and  should  be  sold  for  less, 
why  not  advertising?”  asks  an  advertising  man. 
The  truth  is  that  cost  of  production  of  daily 
nezvspapers  in  fii>e  years  is  up  an  average  of 
eight  per  cent,  despite  rigid  economies  and  good 
management. 


COLLEGE  SPORTS 

The  following  quotation  is  taken  from  the  col¬ 
lege  sports  analysis  published  this  week  by  the 
Carnegie  Foundation  for  the  Advancement  of 
Teaching ; 

“One  of  the  most  promising  things  (said  an  ob¬ 
server)  is  the  fact  that  newspapermen  are  beginning 
to  call  a  spade  a  spade  and  are  abandoning  their 
tendency  to  whitewash  everything  connected  with 
intercollegiate  football.  This  will  doubtless  lead  to 
considerable  injustice,  at  times,  but  it  will  make  all 
of  us  who  are  connected  with  the  game  realize  that 
like  Caesar’s  wife,  we  must  be  above  suspicion.” 

Two  principal  factors  have  contributed  to  the  de 
basement  of  the  sports  page  in  reference  to  college 
games.  First,  false  romance,  exaggeration,  puffing 
and  loose  writing  by  men  who  sought  only  to  “make 
the  story  good.”  Second,  complacent  acceptance  of 
such  stuff  by  college  authorities  and  student  bodies 
on  the  theory  that  anything  so  glittering  must  be 
good  publicity. 

The  over-play  has  its  natural  reaction.  Enthusiasm 
of  undergraduates  for  intercollegiate  sports  is  on  the 
wane.  Public  interest  may  soon  subside.  Bunk  play's 
out.  Exaggeration  becomes  a  bore.  Only  the  oH 
principle  of  telling  the  interesting  truth  endures. 


Copy-ivriters  who  knozv  merchandise  values 
and  comprehend  the  truth  about  the  present  eco¬ 
nomic  situation  are  fust  now  worth  their  weight 
in  gold  to  advertisers. 
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PURELY  PERSONAL 

A  MON  G.  CARTER,  publisher  of  the 
A  Fort  IVorth  (Tex.)  Star-Telegram, 
was  elected  president  of  the  Forth  Worth 
Club  for  the  twelfth  consecutive  year 
recently.  The  club  is  47  years  old  and 
1^5  874  members. 

Frank  P.  MacLennan,  editor  and  pub¬ 
lisher,  Topeka  (Kan.)  Stale  Journal, 
Charles  F.  Scott,  publisher  of  the 
lola  (Kan.)  Register,  were  among  those 
receiving  medals  at  the  University  of 
Kansas  commencement  June  8.  Medals 
were  given  to  19  persons  who  were 
graduated  from  the  school  50  or  more 
years  ago. 

U.  S.  Senator  Arthur  H.  Vandenberg, 
until  recently  publisher  of  the  Grand 
Rapids  (Mich.)  Herald  and  formerly  a 
member  of  the  board  of  directors  of  the 
Associated  Press,  and  Mrs.  Vanden¬ 
berg,  returned  to  Grand  Rapids  June  9 
after  a  trip  to  Hawaii  and  the  Philip¬ 
pines. 

Albert  O.  H.  Grier,  Jr.,  of  Wilming¬ 
ton,  Del.,  son  of  A.  O.  H.  Grier,  editor 
of  the  Wilmington  Every  Evening,  has 
been  awarded  a  graduate  degree  in  me¬ 
chanical  engineering  at  the  University 
of  Delaware.  He  has  been  with  the 
Westinghouse  Electric  and  Manufactur¬ 
ing  (Company  since  his  graduation  from 
the  University  of  Delaware  in  1924. 

William  J.  Pape,  publisher,  Waterbury 
(Conn.)  Republican  and  American,  and 
Mrs.  Pape  have  opened  their  Madison 
summer  cottage  for  the  season. 

L  B.  Costello,  publisher,  Lewiston 
(Me.)  Sun  and  Journal,  has  been  elected 
president  of  the  Androscoggin  Savings 
Bank. 

Guy  P.  Gannett,  publisher,  I^ortland 
(Me.)  Press  Herald,  Evening  Press  and 
Sunday  Telegram,  was  re-elected  a 
trustee  of  Bates  College  at  the  65th 
annual  commencement,  Monday. 

Herbert  M.  Jackson,  publisher,  Mari¬ 
anna  (.Ark.)  Courier-Index,  was  at 
Fayetteville  June  9  for  the  meeting  of 
the  University  of  Arkansas  board  of 
trustees. 

Edward  H.  Butler,  publisher,  Buffalo 
Evening  News,  and  William  J.  Conners, 
publisher,  Buffalo  Courier-Express,  have 
been  reelected  directors  of  the  Main 
Street  Association  of  Buffalo  for  addi¬ 
tional  terms  of  two  years  each. 

G.  A.  Seides,  publisher  Hoboken, 
(N.J.)  Jersey  Observer  and  dean  of 
Hudson  County  newspapermen  was  the 
guest  of  honor  at  a  party  given  by  the 
Hoboken,  N.J.,  Elks,  recently. 

Irvii^  C.  Henry,  editor,  of  Marysville 
(0.)  Tribune,  has  been  elected  president 
of  the  Ohio  Rainbow  Division  Veterans’ 
.Association. 

Douglas  Gordon,  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  made  the  fare¬ 
well  address  at  the  dinner  tendered  to 
.Admiral  Guy  H.  Burrage,  commandant 
of  the  Fifth  Naval  District,  who  went  on 
the  retired  list  last  week. 

Walter  S.  Montgomery,  editor  of  the 
Aew  Albany,  (Ind.)  Tribune,  and  Mrs. 
Montgomery,  who  have  been  visiting 
their  son-in-law,  Franklin  D.  Schurz, 
vice-president  of  the  South  Bend  Trib¬ 
ane,  and  their  daughter,  Mrs.  Schurz, 
«ve  returned  home. 

Fred  L.  Crane,  publisher  of  the  Eliza- 
(N.J.)  Daily  Journal,  is  serving  as 
toreman  of  the  Union  County  Grand 
Jury  during  the  present  term.  He  was 
selected  by  Supreme  Court  Justice  Clar- 
ewe  E.  Case. 

^  Frank  Robins,  Jr.,  co-publisher,  Con- 
Wy  (Ark.)  Log  Cabin  Democrat,  and 
Mrs.  Robins  left  June  14  for  a  week’s 
visit  in  Chicago. 

A.  (kyer,  editor  of  the  Alliance 
jy  )  Review,  has  returned  from  a  vaca¬ 
tion  m  the  southern  part  of  Ohio  where 
tie  attended  Muskungum  college  com- 
jeenc^ent  at  New  Concord,  a  conven- 
in  Portsmouth  and  was  also  among 
ne  Ohio  editors  at  the  press  luncheon 
giyen  by  Miami  University,  Oxford,  hon- 

their  commencement  speaker, 
^dm  Mills  Reid,  editor  of  the  New 
Herald  Tribune.  Enroute  home 
v-  Geyer  witnessed  the  dedication  cere¬ 


monies  of  the  Harding  Memorial  in 
Marion,  O. 


IN  THE  EDITORIAL  ROOMS 

NF.  MADDEVER,  managing  editor, 
•  Niagara  Falls  (N.Y.)  Gazette, 
spoke  at  a  recent  luncheon  of  the  Rotary 
club. 

John  J.  McLaughlin,  acting  managing 
editor,  Philadelphia  Evening  Ledger,  is 
in  Jefferson  hospital,  suffering  with 
lumbago. 

William  S.  Meacham,  managing  editor, 
Danville  (\’a.)  Register,  has  been  ap¬ 
pointed  to  the  Public  Health  Committee, 
Virginia  State  Chamber  of  Commerce. 

Shoichi  Asami,  managing  editor  of  the 
Japanese  section  of  the  Nippu  Jiji,  Hono¬ 
lulu  daily,  joined  the  party  of  Prince 
Takamatsu  when  he  passed  through 
Honolulu  on  the  Chichibu  Maru  recently. 
Mr.  Asami  is  traveling  as  a  special  cor¬ 
respondent  of  the  Nippon  Rengo,  Japan 
press  service. 

William  S.  Hunt,  managing  editor. 
Newark  Sutiday  Call,  who  has  been  rest¬ 
ing  in  England  for  several  months, 
sailed  for  home  June  16.  He  spent  most 
of  his  time  in  England  in  the  fishing  vil¬ 
lage  of  Looe,  Cornwall,  where  he  re¬ 
gained  his  strength  after  a  breakdown. 

Abe  J.  Green,  city  editor,  Paterson 
(N.J.)  Evening  News,  recently  named 
secretary  of  the  New  Jersey  Boxing 
Commission,  last  week  entertained 
sports  writers  of  several  cities  at  dinner 
in  Newark. 

James  R.  Flatt,  superintendent  of  the 
New  York  bureau  of  the  Canada  Press, 
has  returned  to  New  York  after  spend¬ 
ing  a  week  renewing  contacts  with 
Canadian  newspapermen  in  Toronto, 
Montreal  and  Ottawa. 

Judge  Harold  E.  Pickersgill,  who  con¬ 
ducts  a  column  under  the  name  of 
“Pick”  on  the  editorial  page  of  the  Perth 
Amboy  (N.J.)  News,  has  been  selected 
as  vice-president  of  the  central  district 
of  the  Exchange  Clubs  of  New  Jersey. 

Howard  Barry,  Chicago  Tribune  golf 
editor,  has  been  transferred  to  the  gen¬ 
eral  reportorial  staff.  Charles  Bartlett, 
who  has  been  on  the  sports  copy  desk, 
becomes  golf  editor. 

Lawrence  Mason.  Ph.D.,  music  and 
drama  critic  of  the  Toronto  JSlobe,  is 
touring  Great  Britain  and  Europe  to  re¬ 
view  musical  and  dramatic  events  of  the 
summer. 

Miss  Catherine  Grymes  of  Richmond 
has  been  named  society  editor  of  the 
Richmond  Times-Dispatch,  succeeding 
Miss  Agnes  Montague  Bull.  Miss  Bull 
will  marry  William  Frazier  of  Richmond 
in  July.  Two  new  reporters  have  been 
added  to  the  city  staff.  They  are  Scott 
Hart,  formerly  of  the  Roanoke  IVorld- 
News,  and  Walter  Hart  from  the  San  An¬ 
tonio  Light. 

Judith  R.  Robinson,  feature  writer  of 
the  Toronto  Globe,  is  in  England  writing 


FOLKS  WORTH  KNOWING 


T)  AUL  BENTON,  managing  editor  of 
•L  the  Rochester  (N.Y.)  Times- Union, 
intended  to  be  a  lawyer  but  changed  his 
mind  suddenly 
when  he  sold  a 
story  to  the  Phil¬ 
adelphia  Record. 

From  then  on, 
encouraged  by 
this  acceptance, 
he  decided  to  be 
a  newspaperman. 

He  was  born  in 
Olean,  N.  Y.,  in 
1891,  and  was 
educated  in  pri¬ 
vate  schools  in 
France  and  Eng¬ 
land,  and  at  the 
United  States 
Naval  Academy  and  the  University  of 
Pennsylvania.  It  was  during  his  college 
days  that  he  wrote  for  the  Record  and 
became  university  correspondent  for  the 
Philcuielphia  Public  Ledger. 

.After  college  he  went  on  the  Ledger 
staff  and  later  resigned  to  become  as¬ 
sistant  city  editor  of  the  Philadelphia 
Times.  In  1914  he  went  to  the  Rochester 
Post  Express,  as  assistant  city  editor. 

During  the  war  he  served  as  assistant 
intelligence  officer  of  the  78th  Division, 
A.E.F.,  and  other  posts,  remaining  in 
the  army  until  1920.  In  1922  he  joined 
the  Rochester  Times-Union  staff  and 
since  has  been  special  writer,  assistant 
city  editor,  telegraph  editor,  and  manag¬ 
ing  editor.  He  gained  prominence  as 
staff  correspondent  of  the  Times-Union 
several  years  ago  on  the  Marsh  White 
Indian  Expedition  in  the  jungles  of 
Eastern  Panama  and  Western  Colombia. 
He  is  an  active  contributor  of  fiction 
and  articles  to  magazines  and  other  pub¬ 
lications. 

a  .series  on  political  and  economic  events 
and  movements.  Miss  Robinson  is  the 
daughter  of  the  late  Jolin  R.  Robinson, 
editor  of  the  Toronto  Evening  Telegram. 

Clifford  Langford-Baker,  New  York 
correspondent  of  the  Montreal  Star,  re¬ 
turned  to  New  York  this  week  after  a 
week’s  business  trip  to  Montreal. 

Marshall  Bird,  White  Cloud,  Mich., 
correspondent  of  the  Grand  Rapids  Her¬ 
ald,  was  elected  president  of  the  White 
Cloud  chamber  of  commerce  June  9. 

E.  M.  Holmes,  telegraph  editor,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  is  spending 
his  vacation  at  Virginia  Beach,  Va. 

James  B.  Stickley,  city  editor  of  the 
Providence  Journal,  and  Miss  Margaret 
Mary  Bennett,  daughter  of  Mrs.  Joseph 
M.  Bennett  of  Providence,  have  an¬ 
nounced  their  engagement. 

Milly  Bennett,  recently  a  feature  writer 
for  the  San  Francisco  News,  is  now  on 
(Continued  on  next  page) 
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the  staff  of  the  Moscow  Netos  in  Russia. 
Miss  Bennett  has  also  done  newspaper 
work  in  Honolulu  and  in  the  Orient. 

Charles  H.  Hoofnagle,  city  hall  re¬ 
porter,  Norfolk  (Va.)  Ledger-Dispatch, 
has  returned  to  his  beat  from  a  tour  of 
the  Valley  of  Virginia. 

Vance  Alden,  church  reporter,  ll’orees- 
fer  (Mass.)  Telegram,  and  Mrs.  .\lden, 
are  parents  of  a  daughter  born  June  11. 

Frank  Cook,  advertising  manager,  Nor¬ 
folk  (\’a.)  Ledger-Dispatch,  left  this 
week  for  his  vacation. 

.Vilen  Cass,  telegraph  editor,  Miami 
(Fla.)  Daily  News,  is  spending  a  two 
weeks’  vacation  at  his  former  home,  Al¬ 
bany,  N.Y. 

I^urence  R.  Connor,  editorial  writer, 
Columbus  Ohio  State  Journal,  and  Mrs. 
Connor,  are  parents  of  a  son  born 
recently. 

G.  Laurence  Huff,  sports  writer,  ll’or- 
cester  (Mass.)  Evening  Gazette,  is 
spending  his  vacation  with  relatives  at 
Portland,  Me. 

James  Devlin,  reporter,  Worcester 
(Mass.)  Ez'cning  Gazette,  is  spending  his 
vacation  at  his  home  in  Quincy,  Mass. 

Everett  Holies,  of  the  South  Bend 
Tribune  staff,  and  Mrs.  Holies,  are  the 
parents  of  a  son,  David,  born  May  30. 

I.ewis  Hunt,  assistant  city  editor, 
Chicago  Daily  Nexvs,  has  returned  from 
a  vacation  trip  to  Canada. 

Robert  J.  Casey,  staff  writer.  Chicago 
Daily  Nc~ws,  is  conducting  a  daily  col¬ 
umn  called  “Cornered  by  Casey"  in  which 
short  feature  stories  appear. 

Bob  Elson  has  joined  the  editorial  staff 
of  the  Winnipeg  Tribune.  He  was  form¬ 
erly  on  the  I  'aneouver  ( B.C. )  Province. 

Frances  Oldham,  formerly  of  the 
Canadian  Press  staff  at  \'ancfiuver,B.C. 
and  \\  ashington,  D.C.  is  in  \'ancou\  er, 
B.C.,  on  her  vacation. 

Judsnn  Evans  of  the  editorial  staff. 
.Vrii’  York  Herald  Tribune  is  resigning 
next  week  to  rejoin  the  staff  of  the 
Richmond  (\’a.)  Times-Dispatch. 

Tht)mas  Waring,  of  the  editorial  staff, 
.Wrt'  York  Herald  Tribune,  resigned 
this  week  to  become  city  editor  of  the 
Clutrlcstohn  (S.C.)  News  &  Courier. 

Earle  Lutz,  of  the  news  staff,  Rich¬ 
mond  (\’a.)  News-Leader,  covered  a 
two-day  tour  by  Richmond  business  men 
of  the  I'pper  Piedmont  section  of  Vir¬ 
ginia,  June  15  and  16,  for  his  paper. 

Mrs.  Grace  Luckheart,  of  the  editorial 
staff.  I  'oncouTrr  ( H.C. )  ProT’ince.  has 
left  for  New  York  for  her  vacation. 

Ralph  I'orte,  assistant  to  William  H. 
Stoneman.  (  hicago  Daily  News  Rome 
correspondent,  has  been  transferred  to 
•Madrid. 

Barrie  Goult,  has  joined  the  staff  of 
the  Courtenay  (B.C.)  Tree  Press. 

Fanny  Butcher.  Chicago  Tribune  liter¬ 
ary  editor,  sailed  from  New  York  on 
June  12  on  the  S.  S.  Paris  for  a  two- 
months'  European  tour.  During  her  ab¬ 
sence,  Edith  Weigle,  Sunday  edition  copy 
reader  and  writer  of  furniture  articles  in 
the  woman's  section  of  the  Sunday  Trib¬ 
une,  will  serve  as  book  critic. 

Miss  Aileen  Smith  has  joined  the 
sports  staff  of  the  Norfolk  (Va.)  Ledger- 
Disbatch.  She  was  a  physical  director 
in  the  public  .school  system. 

N'egley  Farson,  London  correspondent, 
Chicago  Daily  Nnos,  is  writing  a  new 
series  of  travel  stories,  entitled  “Nowhere 
and  Back."  They  deal  with  incidents  of 
a  motor  trip  of  Mr.  and  Mrs.  Farson  in 
byways  of  France. 

Porter  Oglesby  bas  been  transferred 
from  the  feature  staff,  Philadelphia  F.ven- 
ing  Ledger,  to  general  assignments. 

Geane  Geddes,  feature  staff,  Philadel¬ 
phia  Evening  Ledger,  has  completed  a 
series  of  hobbies  of  prominent  Philadel¬ 
phians. 

.Mien  Tilden,  sports  editor.  Little  Rock 
.drkan.sas  Democrat,  was  at  Hot  Springs 
National  Park.  June  10  to  13,  for  the 
■Vrkansas  open  golf  tournament. 


Barbara  Brooks,  who  writes  the  “ad¬ 
vice  to  the  lovelorn’’  column  in  the  New 
Orleans  Item,  is  spending  two  weeks’  va¬ 
cation  in  the  north. 

-Vreh  Macdonald  and  Girard  Chaput, 
Philadelphia  Evening  Ledger  staff,  left 
last  week  for  vacations  in  Canada,  the 
former  by  automobile,  the  latter  by  boat. 
-Arthur  B.  Waters,  drama  editor.  Public 
Ledger,  with  Mrs.  Waters,  also  left  for 
Montreal  and  Quebec. 

Earl  Eastwood,  editorial  writer,  Phila¬ 
delphia  Public  Ledger,  is  on  an  automo¬ 
bile  trip  to  the  Pacific  coast. 

Dr.  A.  C.  Acornley,  Philadelphia  Even¬ 
ing  Ledger,  has  just  had  published  a 
treatise  entitled  “Forgetfulness” 

John  W.  Keys,  conductor  of  the  col¬ 
umn.  “Right  in  the  Mitt,”  Chicago  Daily 
Ncies,  recently  returned  from  a  vacation 
trip  to  California. 

Don  T.  Seiwell,  until  recently  night 
editor,  Richmond  (Va.)  Times-Dispatch, 
is  now  writing  for  the  Heating  and 
Plumbing  Nezvs,  official  publication  of 
the  Virginia  State  Association  of  Heat¬ 
ing  and  Plumbing  Contractors. 

Fletcher  Chenault,  staff,  and  Joseph  B. 
Wirges,  staff  photographer.  Little  Rock 
.drkan.tas  Gazette,  were  at  Clarendon 
June  11  for  ceremonies  attending  the 
S1,250,{K)0  White  River  bridge. 

Robert  C.  Poisall,  sports  editor,  Dan¬ 
ville  (Ill.)  Commcrcal-Nczi's,  underwent 
an  emergency  operation  for  appendicitis 
in  St.  Elizabeth  hospital,  Danville.  June 
8.  He  is  recuperating. 

Oliver  Goodman,  assistant  financial 
editor,  Buffalo  Times,  is  at  Crystal 
Beach,  Out.,  for  a  two  weeks’  vacation. 

Robert  B.  Tolan,  formerly  of  the  Lima 
(O.)  Nezvs,  has  been  appointed  executive 
secretary  of  the  Ohio  State  Commission 
for  the  blind. 

Frank  Winn,  copy  reader.  Salt  Lake 
City  Dc.tcrct  Neziv,  has  gone  to  summer 
training  camp  at  Jordan  Narrows.  Utah, 
with  tlie  National  Guard.  He  plays  in 
the  regimental  band. 

(jus  Heyer,  Waterbury  (Conn.) 
Democrat,  is  on  vacation  in  New  Bruns¬ 
wick,  Canada. 

.Alfred  S.  O’Brien  is  now  covering 
Waterbury  for  the  Bridgeport  (Conn.) 
.*iunday  Herald.  He  succeeds  Mellor  .A. 
Jones,  who  recently  resigned  to  join  the 
Bridgeport  Times-Star. 

Miss  Mollie  J.  Cullen,  Waterbury 
(Conn.)  Sunday  Republican,  was  one  of 
the  judges  at  the  annual  home  economics 
exhibition  of  the  Waterbury  Girls’  Club. 

Miss  Jane  Cavanaugh,  society  editor, 
Bridgeport.  (Conn.)  Telegram,  is  spend¬ 
ing  her  vacation  in  Massachusetts. 

Miss  Edna  Murphy  has  joined  the 
women’s  page  staff,  Bridgeport  (Conn.) 
Sunday  Post. 

John  C.  Frohlicher  of  the  Missoula 
(Mont.)  Daily  .Missoulian  is  preparing  a 
.special  article  on  forestry,  and  bas  Iteen 
traveling  over  the  northwest. 

Whitney  Ball  of  Maplewood .  N.T., 
who  recently  was  graduated  from  Wil¬ 
liams  College,  has  joined  the  Orange 
(N.J.)  .\orth  Jersey  Courier  staff. 

Herman  Seid,  for  the  past  year 
photographer  on  the  Kno.vville  New.s- 
.‘icntincl.  has  joined  the  Cleveland  Press 
in  the  same  capacity.  He  has  been 
succeeded  on  the  News- Sentinel  by 
Oanville  Hunt. 

Fred  Houck,  formerly  with  the 
Chicago  Herald  and  E.vamincr.  has 
joine<l  the  Detroit  Daily  .Mirror  staff. 

('larence  B.  Webster,  who  has  been 
editor  of  the  Cornell  Daily  .9101.  has 
joined  the  lYatertozcn  (N.Y.)  Daily 
Times  reportorial  staff. 

J.  Howard  Garnish,  Buffalo  Courier- 
E.r press  copy  desk,  has  just  returned 
from  a  vacation  spent  in  the  .Adiron- 
dacks. 

Airs.  Kate  Woodward  Noble,  obituary 
and  religious  editor,  Waterbury  (Conn.) 
.dmerican,  has  been  appointed  curator  of 
Melicent  Porter  chapter,  D..A.R..  of 
Waterbury. 

Ralph  Goll,  formerlv  with  the  Detroit 
Times,  has  joined  the  Detroit  Daily 
Mirror  rewrite  desk. 

Don  H.  .Abbott,  Hartford  representa¬ 


tive,  Bridgeport  (Conn.)  Sunday  Bf,. 
aid,  has  resumed  his  duties  after  a  wed) 
illness. 

Miss  Ann  Harlow  has  been  appointed 
st)ciety  editor,  Buffalo  Courier-Expreu 
to  succeed  Miss  Mary  B.  Swan  who  jj 
devoting  her  full  time  to  writing  about 
music. 

Norman  S.  Thomas,  sports  editor 
Lewiston  (Me.)  Evening  Journal,  has 
been  elected  a  member  of  the  administra¬ 
tion  council  by  the  Maine  Department 
A’eterans  of  Foreign  Wars. 

Sam  Potts,  sports  editor,  Norfolk 
Virginian-Pilot,  has  returned  to  his  desk 
after  a  serious  illness. 

Emmet  O’Brien,  formerly  of  the  city 
staff,  Rochester  (N.Y.)  Democrat  and 
Chronicle,  is  now  state  news  correspond¬ 
ent  in  charge  of  the  Geneva  district. 

William  T.  Christian  and  I’aul  \V. 
Ferris,  sports  editors  of  the  Richmond 
(Va.)  Nezvs  Leader  and  Times-Dispatch. 
respectively,  covered  the  women’s  South¬ 
ern  championship  tournament  at  the 
Princess  .Anne  Country  Club  at  Virginia 
Beach,  Va-,  recently. 

Sam  McDowell,  head  of  the  Philadel¬ 
phia  Evening  Ledger  copy  desk  attended 
the  25th  reunion  of  the  ’06  class  at  Did- 
inson  College,  Carlisle,  Pa.,  last  week. 

Joseph  R.  Malone,  political  reporter, 
Rochester  (N.Y.)  Democrat  &■  Chron¬ 
icle,  is  back  after  spending  two  weeks 
in  the  south. 

Joseph  Palmer  has  been  appointed  as¬ 
sistant  city  editor  of  the  Philadelphia 
Evening  Ixdger. 

C.  William  Duncan.  Philadelphia  Eve¬ 
ning  Ledger  columnist,  last  week  pre- 
siderl  at  .Alumni  Day  exercises  at  Gettys¬ 
burg  College,  Gettysburg,  Pa.  Duncan 
is  president  of  the  Alumni  .Association. 

Mrs.  T_iicien  Woodruff,  filing  clerk  in 
the  editorial  department,  Rochester 
(N.Y.)  Democrat  &  Chronicle,  has  re¬ 
signed.  Her  place  has  been  taken  by 
Miss  Jane  Lynn. 

Harry  Gilstrap.  staff.  Tulsa  (Okla.) 
World,  was  at  Bartlesville,  June  10  to  12 
for  the  Oklahoma  amateur  golf  tourna¬ 
ment. 

Emmett  Swisshelm.  assistant  city  edi¬ 
tor.  Philadelphia  Evening  Ledger,  re¬ 
cently  made  an  airplane  trip  to  Missouri 
to  visit  his  parents.  He  also  returned 
by  air. 

Lionel  Houser,  re-write  man,  5a« 
Francisco  News,  and  his  mother,  Mrs. 
S.  L.  Houser,  have  been  spending  a  va¬ 
cation  in  Hawaii. 

Johnnv  Erp,  recent  graduate  of  the 
University  of  .Arkansas  and  editor  oi 
the  Traveler,  student  newspaper,  has  re¬ 
joined  as  news  editor  the  Russchilk 
(.Ark.)  Courier-Democrat.  Ted  Wylie, 
who  held  that  •Position,  has  returned  to 
Fort  Smith,  .Ark. 

Hal  Borland,  editorial  writer.  Phila¬ 
delphia  Public  Ledger,  has  returnee 
from  a  trip  to  .Asheville,  N.  C.,  where  he 
formerly  was  on  the  Citizen  staff. 

Louis  Regner,  assistant  financial  edi¬ 
tor,  Rochester  (N.Y.)  Democrat  and 
Chronicle,  is  on  vacation  in  Baltimore, 
Md. 

Lawrence  Groner  has  joined  Korfoll 
(Va.)  Ledger-Dispatch,  news  staff. 

Henry  Clune,  columnist  Rochester 
(N.Y.)  Democrat  &■  Chronicle,  has  re¬ 
turned  from  a  two  weeks’  vacation  spent 
in  a  visit  to  the  South,  New  York  and 
Philadelphia. 

B.  .A.  Bridgewater,  sports  txlitor,  Tidta 
World,  with  Mrs.  Bridgewater  is  spend¬ 
ing  six  weeks  at  Hot  Springs  N'ationa. 
I’ark,  .Ark.,  to  recover  from  a  recent 
illness. 

Harold  G.  Michel  son,  music  critic 
Nezi'ark  Sunday  Call,  has  returned  fc 
his  duties  after  a  honeymoon  trip 
Canada. 

Paul  A'oltz  has  returned  to  the  FWu' 
dciphia  Evening  Ledger  staff  after  sonic 
time  spent  at  Virginia  Beach,  Va. 

.Alma  Lou  Craft,  stylist,  Dayton  (0- 
Daily  News,  covered  the  .America- 
Furniture  Mart  in  Chicago,  recently- 

Bob  Gottchalk,  photographer. 
ly  of  Wichita.  Kan.,  has  joined  the  Bay 
(Continued  on  page  36) 
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ton  (O. )  Herald  and  Journal  photo¬ 
graphic  department. 

Warren  Brown,  sports  editor,  Chicago 
Herald-Examiner  and  biographer  of  the 
late  Knute  Rockne,  spoke  to  the  Notre 
Dame  Alumni  Club  of  Dayton  (O.)  June 
18.  He  was  in  Dayton  to  cover  the 
Western  Open  golf  tournament. 

Maurice  F.  Hamilton,  county  editor, 
Worcester  (Mass.)  Ez’ening  Gazette, 
has  joined  Lester  Murray,  Fortlatui 
(Me.)  Hz’ening  Express,  on  a  fishing 
trip  in  Maine. 

Eugene  Roper,  tri-states  editor,  Mem¬ 
phis  Commercial  Appeal,  was  at  CFaren- 
don.  Ark.,  June  11  for  dedication  of  the 
White  River  bridge. 

Cieorge  I>worshak,  formerly  of  the 
Buffalo  Courier-Express  staff,  has  been 
appointed  manager  of  the  Erie  County 
Republican,  Buffalo  political  weekly. 

M.  A.  Metzger,  .state  and  telegraph  edi¬ 
tor  of  the  Council  Bluffs  (la.)  Nonpareil, 
is  in  a  hospital  suffering  from  heart 
trouble.  Richard  L.  Capell,  assistant 
city  editor,  who  has  been  ill,  has  returned 
and  taken  over  Mr.  Metzger’s  duties. 

J.  W’eimar  Jones,  telegraph  editor, 
Asheville  (N.C.)  Times,  has  been  pro¬ 
moted  to  city  editor  to  succeed  R.  H. 
McKee,  who  w'as  made  city  editor  of  the 
Asheville  (N.C.)  Citizen. 

Jack  Moranz,  portrait  artist,  will  do  a 
series  of  portraits  and  illustrated  bio¬ 
graphies  of  leading  citizens  of  Dallas  for 
the  Pallas  Dispatch.  His  first  picture 
appeared  June  15. 

John  J.  Corson  HI,  special  writer  for 
the  Richmond  (Va.)  News- Leader,  will 
make  a  survey  of  the  working  of  the 
honor  system  in  the  colleges  and  uni¬ 
versities  in  Virginia  for  his  paper. 

Roy  C.  Flannagan,  of  the  Richmond 
(Va. )  News-Leader  staff  covered  an  in¬ 
vestigation  at  the  Virginia  State  Farm  of 
alleged  inhumane  practices  toward  pris¬ 
oners  at  State  convict  camp  No.  18  for 
his  paper,  recently. 

Hubert  D.  Bliss,  assistant  state  editor 
Syracuse  (N.Y.)  Post  .Standard,  leaves 
June  21  on  a  tour  through  New  Jersey 
and  Massachusetts. 

Jack  Baker,  police  reporter,  Syraettse 
(N.Y.)  Post  Standard,  has  returned 
after  a  week’s  vacation. 

Edwin  Camp,  of  the  sports  staff,  .Atlanta 
Journal,  gave  an  alumni  address  at  the 
University  of  Georgia  recently. 

Alfred  M.  Green,  assistant  city  editor. 
Syracuse  (N.Y.)  Post  Standard,  SLttended 
a  class  reunion  and  commencement  at 
Dartmouth.  Hanover,  N.H.  recently. 

James  Couch  has  started  vacation  re¬ 
lief  work  for  the  state  department,  Syra¬ 
cuse  (N.Y.)  Post  Standard. 

Alexander  G.  Brown,  staff  writer, 
Portland  Oregonian,  received  the  degree 
of  LL.B.  from  the  Northwestern  College 
of  Law. 

C.  A.  Sprague,  etiitor,  .Salem  Oregon 
Statesman,  and  Robert  C.  Notson,  politi¬ 
cal  writer,  Portland  Oregonian,  have  been 
elected  to  the  hoard  of  trustees,  Willam¬ 
ette  University. 

Curtis  Merrick,  associated  with  the 
Portland  Oregon  Journal  in  an  editorial 
capacity  for  the  past  18  years,  for  a  num- 
l)er  of  years  as  Sunday  editor,  has  retired 
from  active  duty. 


IN  THE  BUSINESS  OFFICE 


New.spapers,  Inc.,  with  Mrs.  Martin,  has 
returned  to  Philadelphia  after  a  vaca¬ 
tion  in  Europe,  during  which  their 
daughter.  Elizabeth  Curtis  Martin,  was 
presented  at  the  cf>urt  of  St.  James.  On 
Mr.  Martin’s  return  Qiarles  .\.  Tyler, 
secretary  and  treasurer  of  the  corpora¬ 
tion.  sailed  for  Europe  with  Mrs.  Tyler. 

M.  G.  Chambers,  business  manager, 
Kno.r7‘illc  Nezo.<:-Sentincl.  and  ^frs. 
Chambers,  have  returned  from  a  month's 
motor  trip  in  the  west. 

H.  T.  Madden,  treasurer  and  business 
manager  of  the  Brooklyn  Ihiily  Eagle. 


will  sail  at  the  end  of  this  month  for  a 
vacation  in  the  Balkans. 

Miss  E.  A.  Dockery,  assistant  secre¬ 
tary,  Brooklyn  Daily  Eagle,  is  on  a  va¬ 
cation  tour  of  Europe.  She  will  return 
at  the  end  of  this  month. 

Miss  Bertha  Knapp,  Decatur  (Ill.) 
Review  classified  telephone  sales  section, 
has  been  transferred  to  an  outside  terri¬ 
tory. 

Roy  H.  Taylor,  instructor  in  sales  and 
business  administration,  Decatur  High 
School,  has  joined  the  sales  staff,  De¬ 
catur  (ill.)  Review. 

Carl  D.  Brown,  display  advertising 
manager.  Salt  l.akc  Tribune,  will  rep¬ 
resent  the  Salt  Lake  City  Advertising 
Club  at  the  convention  of  Pacific  Coast 
.Advertising  Clubs’  Association  at  Long 
Beach,  Cal.,  this  month. 

L.  C.  Hannier,  classified  manager  of 
the  Detroit  News  addressed  the  classified 
staff  of  the  New  York  Herald  Tribune, 
June  16. 

Lloyd  Duffin,  advertising  department. 
Salt  I^ake  City  Deseret  News,  has  joined 
the  Utah  National  Guard  at  their  sum¬ 
mer  training  camp  in  Jordan  Narrows, 
Utah.  Duffin  holds  the  rank  of  major. 

Charles  H.  Breed,  circulation  manager, 
Spokane  (Wash.)  Spokcsman-Rez'iew, 
visited  his  sister  in  Toledo  last  week.  He 
formerly  was  a  resident  of  Toledo. 

Joseph  Yaegel  has  resigned  from  the 
classified  advertising  staff  of  the  Decatur 
(Ill.)  Reziezo. 

Carroll  Robey,  formerly  of  the  real 
estate  and  classified  advertising  depart¬ 
ments,  Richmond  (Va.)  Times-Dispatch, 
is  now  with  the  Chamberlayne  Metal 
Weather  Strip  Company,  Richmond. 


PRESS  ASSOCIATION  NOTES 

'P'  RANCIS  J.  CASS  of  Boston  has 
been  transferred  to  Associated  Press 
Buffalo  office,  as  assistant  to  Lance  E. 
Zavitz,  correspondent. 

Nolen  Bullock,  former  manager.  United 
Press  bureau,  at  Little  Rock,  Ark.,  has 
joined  the  Jemesboro  (Ark.)  Tribune 
staff. 

Thomas  T.  Champion,  manager  of  the 
London,  England,  bureau  of  the  Canad¬ 
ian  Press,  visited  the  Toronto,  Ottawa, 
Montreal  and  New  York  bureaus  last 
week.  He  crossed  the  Atlantic  on  the 
Canadian  Pacific  liner.  Empress  of  Brit¬ 
ain,  making  her  maiden  voyage,  and  cov¬ 
ered  the  launching  and  the  progress  of  the 
ship  by  wireless. 

Henry  N.  Dorris,  of  the  Associated 
Press  bureau.  Little  Rock,  Ark.,  was  at 
Hot  Springs.  June  10  to  12.  for  the  Ar¬ 
kansas  oi)en  golf  tournament. 

E.  B.  Steele,  formerly  United  Press 
night  manager  at  Dallas,  Tex.,  has  been 
transferred  to  the  New  Orleans  bureau 
in  the  same  capacity. 

Jerry  Quisenberry,  of  the  New  York 
staff.  United  Press,  has  returned  from  a 
vacation  cruise  to  Panama. 

Leo  Dolan,  Pennsylvania  state  manager 
for  International  News  Service,  is  on  va¬ 
cation  at  his  home  in  Hackensack.  N.  J. 

Herbert  Crapo,  I.N.S.  Hartford  man¬ 
ager,  is  vacationing  in  the  V’ermont  moun¬ 
tains.  while  James  .\.  Harrington  guides 
the  bureau. 

Cope  Burg,  night  editor  of  the  I.N.S. 
New  York  bureau,  has  left  for  Orchard 
Beach,  Me.,  on  a  vacation. 

Harry  Flanagan,  assistant  to  Ellis  H. 
Martin.  Pacific  Coast  division  superin¬ 
tendent  for  International  News  Service, 
has  been  granted  a  month’s  leave  of  ab¬ 
sence.  F.  R.  Roper  has  l)een  temporarily 
added  in  his  place. 

Fred  Lockwood  has  been  added  to  the 

I.N.S.  Chicago  staff  for  the  vacation  sea¬ 
son.  I.ockwood  is  a  nephew  of  George 
Lockw<x)d,  publisher  of  the  .^funcie  (Ind.) 
Press. 

RolKTt  Hereford.  I.N.S.  St.  Louis  man¬ 
ager,  and  jack  A'incent,  Detroit  bureau 
manager,  have  reported  back  from  vaca¬ 
tions. 

George  Beale,  news  manager  of  the 
San  Francisco  office  of  the  United  Press, 
has  been  placed  on  a  roving  assignment 
and  will  cover  feature  news  events  at 
various  Pacific  Coast  points.  Harry 


Sharpe,  formerly  of  the  Columbus,  O., 
bureau,  will  take  over  Mr.  Beale’s  old 
duties. 


WEDDING  BELLS 

XT  AL  STONE,  former  New  York 
newspai)erman,  and  for  many  years 
with  International  News  Service,  to  Miss 
Madge  McNallay,  in  New  Orleans  re¬ 
cently. 

Kenneth  Dameron,  instructor  in  mar¬ 
keting  and  advertising,  Ohio  State  Uni¬ 
versity,  to  Miss  Florence  C.  Felhaber  in 
Columbus  this  week. 


Margaret  Sims,  classified  department. 
Salt  Lake  Tribune,  to  Eugene  Bramhall 
of  Salt  Lake  City  recently. 

Marcus  Duffield,  gravure  editor  of  the 
Nezv  York  Herald  Tribune,  to  Miss 
Margaret  DeF.  Dotv  on  June  6  in  New 
York. 

Paul  E.  Murray,  sports  editor,  Pigua 
(O.)  Daily  Call,  to  Miss  Mary  Esther 
Trump,  of  Piqua,  recently. 

Herb  Rodems,  sports  writer,  Buffalo 
Times,  to  Miss  Elsie  Knabe  of  that  city, 
June  9. 

Bronson  Winthrop  Griscom,  of  the 
financial  advertising  department.  New 
York  Herald  Tribune,  to  Miss  Sophie 
Margaretta  Gay  of  Southampton,  L.  L, 
June  20,  at  St.  Andrews  Dune  Church, 
Southampton,  L.  1. 

Winston  Kuehl,  sports  editor,  Manistee 
(Mich.)  Nezvs-Adz'ocatc,  to  Miss  Mary 
Grill,  bcKjkkeepcr  of  the  same  newspaper, 
in  Manistee  June  8.  They  are  on  a 
honeymoon  trip  to  Canada  and  New 
England. 

Thomas  Hook,  city  editor,  Dayton 
(O.)  Daily  Neziv,  to  Miss  Helen  Kiing, 
assistant  societv  editor,  in  Dayton,  June 
16. 

.\.  S.  Hopkins,  conductor  of  “Hop’s” 
sports  column,  Austin  (Tex.)  American- 
Statesman,  to  Miss  Lillian  d'larke,  busi¬ 
ness  office  secretary,  at  Austin  recently. 


(jeorge  .A.  .Ahearne,  sports  editor, 
Lynn  (Mass.)  Item,  to  Miss  Kathryn 
Alice  Barker,  of  Lynn,  June  2. 

Miles  H.  Nelson,  circulation  manager, 
Wausau  (Wis.)  Daily  Record-Herald, 
to  Miss  Geraldine  VVieiand,  also  of  Nas- 
■sau,  June  6. 

Jerry  Bryan,  assistant  sports  editor, 
Birmingham  Nezes,  to  Miss  Elizabeth 
McMillan  Farley,  at  the  home  of  the 
bride  in  Birmingham. 

Dwight  h^.stman  Haven  to  Violet 
Sweet,  society  editor  and  feature  writer, 
Tokio  (Japan)  Times,  in  Yokohama, 
Japan.  Afay  9. 

C.  Robert  Hersh,  Bnx'kton,  Mass.,  a 
Boston  advertising  man.  to  Miss  Bernice 
Rice  of  Brockton,  at  Hartford,  Conn., 
last  week. 


Matthew  F.  Divver,  editor,  Melrose 
(Mass.)  Home  .Sector,  to  Miss  Evelyn 
Rita  Maihiot  of  Melrose,  at  St.  Mary's 
church.  Melrose,  Mass.,  June  13. 


CHANGES  OF  OWNERSHIP 

t>  I  LEY  H.  FIMMONS  has  disposed 
of  his  half  interest  in  the  Burley 
(Idaho)  Herald,  semiweekly,  to  Robert 

H.  Hinklev,  formerly  on  the  MeMinn- 
z'ille  (Ore.)  Telephone-Register.  He 
will  be  associated  with  Walter  .A.  Shear, 
editor,  and  half-owner  of  the  paper. 

Charles  E.  Hadley,  publisher  of  the 

I. e.rington  (Mass.)  Times-Minuteman, 
has  sold  his  business  to  the  Newton 
(Mass.)  Tozm  Crier.  Mr.  Hadley  has 
been  secretary  for  several  years  of  the 
Massachusetts  Press  .Association. 

Priend  (Neb.)  .Sentinel,  weekly,  has 
been  leased  by  W.  .A.  Brown  and  Mrs. 
E.  .A.  Brown,  its  owners,  to  J.  R.  and 
E.  B.  Stockdale.  Mr.  Brown,  editor  of 
the  Sentinel  for  several  years,  was  presi¬ 
dent  of  the  Nebraska  State  Press  Asso¬ 
ciation  in  1926.  He  will  remain  in 
Friend. 

D  o  d  g  ez'il  I  e  (Wis.)  Sun-Rcpublie, 
edited  and  published  by  I^wrence  E. 
Perry,  has  been  sold  to  the  Dodgcz’illc 
Chronicle.  The  two  weekly  papers  will 
be  merge<l.  with  E.  T.  Mundy  as  man¬ 
aging  editor  and  L.  R.  Kessler  as  presi¬ 
dent  and  treasurer.  Perry  has  also  sold 
his  half-interest  in  the  Sheboygan  Falls 


(Wis.)  Sheboygan  County  News,  to  his 
brother,  Robert  A.  Perry. 

E.  J.  Scott,  publisher  of  the  Wild  Rost 
(Wis.)  Times,  a  weekly,  has  bought  the 
subscription  list  and  business  of  the  Al¬ 
mond  (Wis.)  Press,  also  a  weekly,  from 

J.  L.  Moberg,  publisher  of  the  Atnherti 
(Wis.)  Advocate.  The  Press,  published 
the  last  seven  years  from  the  Advocate 
office,  will  be  published  for  the  present 
fr(jm  the  Times  office. 

Kazv  City  (Okla.)  News  has  been  sold 
by  C.  C.  Cline  to  Phil  McMullen,  its 
former  owner  and  editor,  who  has  r^ 
turned  from  Omaha,  Neb. 


SPECIAL  EDITIONS 

Boston  Sunday  globe,  school 

and  College  Graduation  Supplement, 
in  colors,  and  artgravure,  four  pages, 
June  7. 

Quincy  (Mass.)  Patriot  Ledger,  tab¬ 
loid  section  for  the  Junior  and  Senior 
High  School  graduates,  Wednesday, 
June  3. 

Decatur  (Ill.)  Reznezv,  June  7,  pub¬ 
lished  its  first  annual  Decatur  High 
School  Senior  Souvenir  edition.  Com¬ 
plete  editorial  and  advertising  staffs 
composed  of  high  school  seniors  col¬ 
laborated  with  the  regular  Review  per¬ 
sonnel. 

Boston  Herald,  June  7,  twelve-page 
Summer  Resort  Section,  edited  by  W. 
M.  Morgan. 

Nezo  Bedford  (Mass.)  Sunday  Slotid- 
ard,  yachting  edition,  10  pages. 

St.  Johns  (Ore.)  Reviezv  special  edi¬ 
tion  celebrating  the  opening  and  dedia- 
tion  of  new  inter-state  bridge. 

Pittsfield  (Mass.)  Berkshire  Ezrning 
Eagle,  New  High  School  edition,  June 
5,  12  pages. 

San  Diego  (Cal.)  Tribune  and  Union, 
special  outing  editions  on  May  30  and 
31,  respectively,  featuring  resorts  and 
sporting  goods  dealers. 

Fort  Wayne  (Ind.)  Journal  Gazette, 
16-pagc  section  for  Schlosser  Brothers, 
dairy  firm,  recently. 

Dearborn  (Mich.)  Press,  52-page  pro¬ 
gress  edition,  recently. 

Milzvaukee  (V\’is.)  Journal,  home 
heating  special  section,  6  pages,  and  home 
refrigeration  special  section,  6  pages, 
May  24. 

lUorccstcr  (Mass.)  Ez'cning  Post, 
Tune  bride  and  graduation  section,  June 
10. 

.Miami  (Fla.)  Daily  Nczi's,  Everglades 
National  Park  edition,  descriptive  of 
Everglades  area  provided  by  recent  leg¬ 
islative  and  congressional  for  national 
park,  with  rotogravure  pictures.  May  31. 

Brockton  (Mass.)  Daily  Enterprise, 
Brockton  High  school  graduation  sec¬ 
tion.  June  10,  10  pages. 

Boston  Sunday  Globe,  summer  resort 
and  travel  section,  June  14,  8  pages. 

Somcrz'illc  (N.J.)  Messenger,  Juw 
12,  32-page  “Bcxjst  Somerville”  edition. 

Toronto  (Ont.)  Globe,  11 -page  sec¬ 
tion  June  11  devoted  to  vacation  and 
holiday  suggestions  and  summer  resort 
attractions  in  Canada. 

Toronto  (Ont.)  Mail  and  Empire, 
vacation  and  travel  section,  June  11. 

Worcc.ster  (Mass.)  Telegram-Gazette, 
lune  bride  and  graduation  number,  June 
9,  12  pages. 

.Aurora  (Ill.)  Beacon-.\ezi's,  14-page 
section  edited  by  journalism  class  of  the 
East  High  school,  June  10. 

Springfield  (Mass.)  Sunday  Lnion- 
Republican,  recreation  number,  June  H' 
14  pages. 

Guelph  (Ont.)  Daily  Mercury,  special 
eight-page  supplement  featuring 
opening  of  the  Cutten  Golf  Club  and 
Recreation  Fields,  June  10. 

COURT  REVERSES  DECISION 

The  supreme  court  of  ( )rcgon.  in  a 
decision  June  9,  refu.sed  to  reconsider 
its  earlier  action  in  reversing  a  decree  ol 
the  circuit  court  of  Multnomah 
awarding  Thomas  Mannix,  ex-Portl^ 
attorney,  a  $35.0(K)  libel  judgment  againrt 
the  Portland  Telegram.  The  case  will 
now  go  to  the  lower  court  for  a  new 
trial. 


Every  electric  Intertype  composing  machine 

land  there  are  thousands  in  service] 

is  heated  with  3  G-E  Spots  of  Heat’^ 

General  Electric  ‘‘Spots  of  Heat”  and  satisfaction  in  service  and  feel 

— famous  throughout  the  printing  confident  that  their  electrical  efficiency 

industry  as  the  electric  units  that  rev-  is  assured  because  of  the  sound  methods 
olutionized  the  heating  of  printing  of  construction  employed  by  the  man- 
machinery — are  standard  equipment  ufacturer.” 
on  every  electric  Intertype  composing 
machine. 

We  asked  the  Intertype  Corporation  to 
tell  you  why  it  uses  G-E  “Spots  of  Heat” 
exclusively.  Here,  in  part,  is  the  answer: 

“We  recognize  in  their  design  all  the 
essentials  for  complete  dependabiUty 


In  buying  any  printing  equipment 
utilizing  electric  heat,  ask  for  G-E 
“Spots  of  Heat.”  These  little  electric 
units  are  so  vital  to  the  success  of  the 
equipment  that  you  will  want  to  have 
the  best  that  modem  electrical  manu¬ 
facturing  can  give  you. 
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OVti  VOR!-P 

or  LenrrtRs 


ONE  of  the  largest  volumes  of  the 
recent  crop  of  books  on  advertising 
has  just  been  published  by  J.  B.  Lip- 
pincott,  under  the  title  “Advertising : 
Its  Economics,  Philosophy  and  Tech¬ 
nique,”  by  Professor  Herbert  W.  Hess, 
head  of  the  merchandising  department 
of  the  Wharton  School  of  Finance  and 
Commerce,  University  of  Pennsylvania. 
Several  chapters  are  contributed  by  in¬ 
structors  in  special  subjects,  but  the 
treatment  is  Dr.  Hess’s  solid,  almost 
heavy,  and  a  little  uneven.  For  example, 

I  can  find  only  about  four  pages  (out 
ot  500)  that  deal  with  advertising 
agencies,  and  just  about  the  same  space 
on  market  analysis — and  nothing  at  all 
on  the  huge  amount  of  valuable  informa¬ 
tion  available  to  advertisers  from  pub¬ 
lishers  of  newspapers  and  magazines. 

Dr.  Hess  has  his  own  special 
phraseology :  vogue  or  acceptation  for 
acceptance'  hybrids  like  newsvcrtiscmcnt 
and  selfvertisemcnt ;  and  layouts  classed 
as  projective,  descriptive,  perspective, 
aerial,  selective,  and  demonstrative.  Af¬ 
ter  all  that  Gundlach  and  others  have 
done  to  explode  the  notion  that  “crowd 
psychology”  has  anything  to  do  with  ad¬ 
vertising — as  if  customers  in  mohs 
Stormed  stores  like  Bastilles  or  county 
jails — it  is  too  bad  to  have  to  read  a 
chapter  headed  “(jetting  the  Will  of  the 
Crowd.”  Dr.  Hess’s  four  types  of 
“temperament”  (a  word  he  interchanges 
with  “appeal”)  are  new  to  me :  san¬ 
guines,  melancholy,  choleric  and  phleg¬ 
matic.  The  last,  for  instance,  he  de¬ 
fines  as  “the  human  and  deliberate  ap¬ 
peal.” 

There  is  a  good  treatment  of  the 
traditional  type»of  discourse,  narration, 
description,  etc.  \  chapter  on  “Atten¬ 
tion  in  Relation  to  Display”  is  particu¬ 
larly  excellent  in  the  discussion  of  color ; 
and  there  is  a  whole  chanter  on  the 
Munsell  Color  System.  “Imagination” 
suffers  from  too  great  dependence  on  S. 
N.  Patten.  Much  clearer  are  the  chap¬ 
ters  on  memory  and  the  instincts.  And 
the  very  best  part  of  the  book,  so  far 

as  content  is  concerned,  is  the  informa¬ 
tion  about  printing  and  other  mechanical 
proce  s  ses. — R .  W . 

*  *  * 

I^NUTE  ROCKNE  lives  again  in  the 
pages  of  Warren  Brown's  biography 

“Rockne,”  (Reilly  &  Lee  (To.),  the 
book  is  the  outgrowth  of  a  series  of  ar¬ 
ticles  written  by  the  Chicago  Herald 
and  Rxamincr  sp<irts  editor  following 
the  death  of  Rockne  in  the  Kansas  air¬ 
plane  crash.  To  the  followers  of  Xotre 
Dame’s  football  teams,  the  l>ook  is  a 
vivid  history  of  the  reign  of  Rockne. 
The  sketches,  written  in  journalistic 
fashion,  are  woven  into  an  easy-flowing, 
sympathetic  account  of  the  Rockne 

idolize<l  by  fixrtball  fans  throughout  the 
land. 


The  closing  chapter  deals  with  Rockne, 
the  journalist,  and  his  interest  in  news¬ 
papermen.  Mr.  Brown  says  that  Rockne 
wrote  all  his  own  stuff  and  scorned  the 
“ghost.” 

“He  was  somewhat  out  of  the  class  of 
the  ordinary  sports  writer  in  his  last 
few  years,  in  that  he  possessed  a  secre¬ 
tary  and  was  able  to  dictate  much  of  his 
literary  output.”  writes  the  author. 
“Rockne  appreciated  the  problems  of 
newspapermen  who  were  trying  to  keep 
up  with  his  numerous  activities  and  with 
the  progress  of  his  team.  He  would  go 
farther  to  do  a  favor  for  a  newspaper¬ 
man,  in  the  line  of  duty,  than  any  other 
coach  of  my  acquaintance.” — G.B. 

*  *  * 


44^0MM0DITY  Marketing”  (Mc- 
Graw-Hill)  by  Professor  Breyer 
of  the  Wharton  School,  University  of 
Pennsylvania,  describes  the  distribution 
of  telephone  and  light  and  power  service 
and  of  a  dozen  non-agricultural  commo¬ 
dities  which  are  of  major  importance. 
Most  books  on  marketing  are  general, 
dealing  with  the  functions  of  distribut¬ 
ing  factors ;  or  they  deal  with  a  single 
commodity.  The  new  slant  in  this  book 
makes  it  valuable  for  reference  in  the 
business  office  of  a  newspaper,  even  if 
its  prime  purpose  is  as  a  text  for  busi¬ 
ness  students. — R.W. 


A  SUGGESTION  that  “the  next  decade 
will  witness  a  great  development  of 
advertising  activity  and  practice  in  Eu¬ 
rope,  comparable  to  that  which  has  taken 
place  during  the  last  decade  in  the  United 
States,”  is  the  conclusion  of  a  chapter  on 
advertising  in  a  report  on  distribution 

Problems  in  Europe  and  the  United 

States,  published  by  the  International 

Chamber  of  Commerce.  The  report  is  the 
joint  work  of  L.  Urwick  for  Kurope  and 
a  special  subcommittee  for  the  United 
States  headed  by  F.  P.  Valentine. 

The  report,  taking  up  trends  in  the  or¬ 
ganization  and  methods  of  distribution  in 

the  two  areas,  describes  market  factors, 

retailing  and  wholesaling  of  consumer 

goods,  warehousing,  transportation,  and 
market  information  services,  as  well  as 
other  factors. — R.S.M. 


STANARD  LEAVES  DUTTON 

John  D.  Stanard,  assistant  advertising 

manager  of  E.  P.  Dutton  &  Co.,  Inc., 

New  York,  has  been  made  advertising 
and  sales  promotion  manager  of  the  Col¬ 
lege  Entrance  Book  Company,  New 
York.  Prior  to  joining  Dutton  he  was 
literary  editor  of  the  Chattanooga  Times. 

WEAVER  SYNDICATE  MOVES 

The  M.  E.  Weaver  Syndicate  is  now 

located  at  160  East  44th  street.  New 

York  City.  Former  headquarters  were 
at  25  West  4Sth  street. 


READ  WHAT  EDITORS  SAY  ABOUT 

BOBBY  THATCHER 

DONALD  H.  LONG,  Editor, 

Hollywood  News,  Hollywood,  Calif.: 

“Bobby  Thatcher  has  won 
manv  friends  in  Hollywood, 
all  of  whom  wish  him  success 
in  his  most  unusual  adven¬ 
tures.” 

THE  BELL  SYNDICATE 

John  N.  Wheeler.  President 

63  Park  Row  New  York.  N.  Y. 


SCOTT  HEADS  TEXAS  PRESS 

De  Leon  Publisher  Elected  President 
at  San  Angelo  Convention 

(.Special  to  Editor  &  Publisher) 

S.\.v  Angelo,  Texas,  June  15. — Con¬ 
cluding  a  program  built  around  the 
theme  of  “Build  Texas” — stressing  the 
industrial  and  recreational  facilities  of 
the  state — the  fifty-second  meeting  of  the 
Texas  Press  Association  closed  here 
Saturday. 

R.  L.  Scott,  publisher  of  the  De  Leon 
Free  Press,  was  elected  president.  Other 
ofticers  are:  Lowry  Martin,  publisher, 
Coriscana  Sun,  vice-president;  Sam  P. 
Harben,  publisher,  Richardson  Echo, 
seertary,  for  the  24tli  year ;  B.  F".  Har- 
rigel,  publisher,  La  Grange  Journal, 
treasurer. 

.An  “All  Texas”  banquet  at  which 
Texas  products  were  served  to  350 
members  and  visitors  was  presided  over 
Thursday  night  by  Houston  Harte,  pub¬ 
lisher  of  the  San  Angelo  Standard- 
Times.  Walter  Cline,  Wichita  Falls, 
Tex.,  independent  oil  operator,  outlined 
the  condition  of  the  oil  industry. 

A  constitutional  amendment  adopted 
provides  for  an  increase  in  dues  and  for 
a  new  apportionment  of  membership  of 
the  executive  committee — the  latter  to 
give  daily  publications  larger  activity  in 
the  organization.  Members  of  the  com¬ 
mittee  are:  Harry  Horby,  Uvalde,  M. 
B.  Smith,  Farniersville,  and  H.  H.  Jack- 
son,  Colman,  in  the  weekly  division ; 
Bernard  Hanks,  Abilene  and  J.  Lee 
(ireer,  Denison,  in  the  daily  field;  Joe 
Kempton,  Dallas,  for  periodicals. 

Resolutions  adopted  at  the  closing  ses¬ 
sion,  presided  over  by  Ray  H.  Nichols, 
publisher  of  the  I'ernon  Record  and  re¬ 
tiring  president,  included :  endorsement 
of  a  Texas  centennial  project  for  1936; 
endorsement  of  the  five-year  program  of 
Progressive  Texans,  Inc. ;  declaration 
favoring  revision  of  highway  financing 
plans  to  secure  a  connected  system  of 
pavtxl  state  highways. 

Mineral  Wells  was  selected  as  the 

10.12  convention  city. 


ASSOCIATIONS 

INTHROP  TAYLOR  of  Paul  Block 
Associates,  Boston,  won  the  low  net 
honors  at  the  annual  golf  tournament  of 
the  New  England  Advertising  Goy 
Association,  held  at  the  Mount  Tom 
Golf  Club  last  week. 

New  officers  of  the  Toleix)  Advertis¬ 
ing  Club  are  Frank  D.  Boone,  assistant 
advertising  director,  Toledo  Blade,  prea- 
dent;  Smither  Merrill,  Toledo  E^son 
Co.,  first  vice-president ;  Roi  C.  Davis, 
Sam  Davis  Co.,  second  vice-president; 
Charles  Gernheuser,  treasurer;  R.  L 
Sisson,  executive  secretary,  and  Homer 
E.  Frye,  recording  secretary. 

Members  of  the  Laurel  Club,  com¬ 
prised  of  the  legislative  correspondents 
of  Connecticut,  were  the  guests  of  Repre¬ 
sentative  Ludlow  Melous  of  Warren  last 
week,  inspecting  his  Reverie  farm. 

Mrs.  Penelope  Pcrrill,  columnist.  Day 
ton  (0.)  Daily  News  was  recently  elec¬ 
ted  president  of  the  Dayton  Women’s 
Press  Club.  Miss  Merab  Eberle,  Daj- 
ton  Herald,  is  the  new  vice-president. 

Cassius  Bliley  has  been  elected  secr^ 
tary  of  the  Erie,  Pa.,  Advertising  Clui, 
succeeding  Howard  J.  Holcomb. 

Printing  House  Craftsmen  Clubs  of 
Michigan  and  Ohio  gathered  in  Grand 
Rapids,  Mich.,  June  13,  for  district  con¬ 
ferences.  Speakers  included  A.  P.  John¬ 
son,  formerly  publisher  of  the  Grand 
Rapids  Daily  Netes;  Lester  A.  Mathews, 
president  of  the  Grand  Rapids  club;  P, 
H.  O’Keefe,  of  Detroit,  and  Fred  Hago, 
of  Chicago. 

Officers  of  the  newly  formed  Boston 
Newspapermen’s  Post,  American  Legion, 
were  installed  last  week.  They  are:  Wil- 
liam  G.  Breslin,  Boston  Post,  com¬ 
mander  ;  Harry  E.  Kanter,  Boston  Her¬ 
ald,  senior  vice-commander ;  John  A. 
Spencer,  Boston  Post,  junior  vice-com- 
niandcr ;  Carl  B.  Powers,  Boston  Her¬ 
ald,  adjutant;  Edward  Boudreau,  Bostoo 
Herald,  finance  officer ;  Ray  Countie. 
Boston  Globe,  chaplain ;  Martin  Craffe}. 

Boston  (llobe,  sergeant-at-arms;  aod 

William  Martin,  Boston  Globe,  historian. 


Re-molds  Mean  Delays 

And  Delays  Are  Costly 

\V700D  Dry  Mats  have  practically 
^  eliminated  re-molds  in  plants 

where  re-molds  formerly  were  com¬ 
mon  causes  of  delay.  More  and  more 
publishers  are  discovering  that  Wood 
Dry  Mats  are  cutting  production 

costs.  Have  your  Stereo  Department 

send  for  free  samples  and  learn  at 
first  hand  about  Wood  Mats. 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


i 

iWOODi  A 

Gat  or  Electric  ( 

*  Dmf  J  ^ 

Scorchers 

JJ 

_  MAI'S  :  ll 

ALWAYS  UNirODM 


“64”  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 
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CLAWS 
IRL; 


llr'n{  Eitiibited  M  Rhas*  of 
Lictin  Snaps  Leaih,  Jumps 
IS  Cliildl  Policeman  Batters 
lud  With  Mace,  Stunning  It 

- ,  Obto,  April  90  •  <UA  • 


•f»t  MM  tiM  room  whU* 
n  M  pfOCreM  8h«  with- 
feybttoc^.  •*'*n  ‘ft* 

M  feut  t  vooiiQ  trtiMr  rtM« 

Tm  they  won't  ^urt  tou,* 


1  uo  IM  to  thf  tiiM. 
pert  U  HEBA 
MM  cnlUd  poltre  Fttrolmui 
McMMlrr  rMpondod  Kt 
I  tM  ehUd  from  bcnttth  tht 
MHt  tnd  thrn.  luing  tbt 
Npt.  ciptured  rhr  lion.  Har> 


Rsliermen  Vote 
Down  Proposal 
To  Go  on  Strike 

MiM  April  M  •Bn«AI(houfh  com* 
rMwnwn  voted  loot  olfhl 
ipt  I  Monerymeo  A  offer  nf 
pound  for  Chinook  ttlmon. 

ifbe  OovB  a  propoarJ  to  go  on 


0  r.M  M  put  out  by  the  or* 
euMrymen  ti  the  toweit 
[  pnet  w  levenii  yceri. 

►mil  KiDiai  ouinii  will  iiirt 
«tlamw,  thllt  the  lirie  kId- 
PWiSI  00  Sand  Ulind  ond  Pei* 
^1  vill  not  eUrt  until  ebout 


Office  Workers 

Rout  Haranguers 

JJ»  T«  April  so  .lam.crowdi  ot 
tbit  a/ternoon  ruehed  » 
p  d  «orkm  vho  Invaded  the 
tMM  ewrict  beartne  banned 


Mm 


HOME  EDITION 


COMPLETE  FINANCtAL 
REPORTS  FROM 
TODAY'S  MARKETS 


INTERTYPE 
VOGUE 
BOLD  is  now 

used  for  Heads 

on  the  Portland 

Oregon  Journal 

Write  to  Intertype  Corporation,  360 
Furnnan  Street,  Brooklyn,  N.  Y.  tor  your 
tree  copy  ot  the  Intertype  "2-in- 1" 
Booklet.  This  booklet  shows  interesting 
and  practical  suggestions  tor  using  the 

many  Intertype  headletter  faces.  It  also 

shows  the  unusual  range  ot  sizes  and 
combinations  of  the  exceedingly  popu¬ 
lar  Intertype  Ideal  News  Face. 

INTERTYPE  WIDE  TOOTH  MATRICES  LAST 

LONG,  DROP  STRAIGHT.  COST  NO  MORE 
AND  RUN  ON  OTHER  LINE  COMPOSING 
MACHINES 


lo  reature  gAi  mj)  a 

Cook  Class'  oLANI  A 


Prison  Head 


LEWIS  GETS 


‘SLANT’ AT  ISatlf  I  PRISON  JOB; 

ROOSEVELTi  Rum  Planting^  MS  OUT 


•“  M  fmoit  Journal  Correspondent  and  ortha^uapaotion  ©< 

Both  “triad  and  true-  heuaawtaaa  ^  auapanuon  o* 

and  bridca  laaro  a  great  deal  of  the  Yofk  Covemor  Talk  Over  l*orbar<.  UwUtoo.  atudebt 

art  of  eoMery  from  MUa  Blla  Lehr.  .  .  body  presidont -elect  and  Renkl 

charming  and  capabla  hocM  troo*  tUBS,  PfeSldentlll  ind  tCO*  Miicheit.  Bnumcia*.  Wash*,  (or  4l-! 
omut.  vho  U  eondurtlnc  The  Journnl  •  aa  a  a  .  ,'lvged  vanoanam.  folloved  by  an-i 

cooking  Khool  held  dally  at  3:10  and  nomiC)  MlV  ComS  tO  Portland  <«un«;emcnt  o(  Chief  ot  Police  B  a| 
3  p  m.  In  the  ealeeroom  of  the  Port-  iVosel  of  pouible  chargea  ot  con- 

land  Oaa  A  Cokt  company,  klhaod  “piracy  chargee  being  rUed  agatnet 

Salmon  atreeu  **’ *^'‘*  »  Mitchell  for*  the  alle-ed  •■jJltoiine" 


of  AAayor  Walker  to  an-'^®  *•*"  fr 
growing  cooetetlon  e«  many  ' 

»  that  the  nait  pcceWent'"^  2,  ^ 


.1*  Present  Superintendent  Quit* 

inct**ard  Tomorrow  With  Pay  to  May 

la*.  Wash*.  (Of  ji-  15;  DeMytt  Named  by  Board 

.  folloved  by  an-  ,  ^  ^  ^  ^  » 

Chief  ot  Police  B  A  for  Placo  IS  Flax  Chieff 


of  biarult.  e  fe*  trtmmlnga.  end  e,'*'U*  be  another  Booeevelt.  _ 

lot  of  imadoatton  rolls  to  atut  almoet  That  he  la  not  tumihf  hU  handl,„i,J,^  '  Lewis  aleo  wae  warden  undw  OorcroM 

any  occaaton  U  there  le  anything  over  to  obtain  tho  Democratic  noml-i  tim.»  h...  lOicott 

more  dellctous  than  Mle.  Wi  nation  In  IM3  wa.  lUlml  aquarely  by'  „ 

Boedlab.tea  ring  fined  with  c^errlee  Oovernor  RooaeveU.  but  It  »u  ap-  ahSriif  il*laK  1  Ja2  LJm 

and  alptonds.  It  must  be  the  crabcut.'paiont  thu  no  uplifted  hand  of  his  ij! 

lAtA  —  ^  -  —**-——-* ^  HiaAA  '  ■* ...  mf .  j  M##  4Ha  .1^-  aa  Ootsified  s  confessioei  from  the  young  roc  some  time  an  employe  under 

MU  she  pcepered  at  men.  Hr  demanded,  the  youthe eUl^ : Colonel  J.  B  Bartram,  to  auccecd. 


many  Itooeevelt  -  tor  •  President 


led  M  Pege  iO.  C»tmmm  I 


waya  of  camouflaging  left-o*era  eolworM,  utuomle  fudge  in  the  Haw 
thm  even  the  moat  dlacernln^  hue*  I  York  tnveaUgatten.  tbo  moat  proftc- 
band  eannot  recognU*  the  left-over  c lent  reetrainer  of  eitravagancc 
aeparagua  in  today'a  atuffed  potau.  I  through  veto  who  baa  aat  In  the  New 
At  tomorrow  e  Biatinec  Mim  Lehr  will  |  York  govtroorahip  and  engaged  in 
demonstrate  fancy  puddinga,  cake  cttraerdinary  economic  and  eoclal 
and  several  intmattng  aauces.  Iprograme.  yet  had  abundant  time  for 

AU  the  fun  of  yesurday's  Journal 'The  Journal  represenutive.  The  In- 
cooking  aatioeet  and  eoirees  was 'tvrvtew,  scheduled  (or  11  o'clock,  con- 
not  In  the  sampling  of  the  food  Mtas  tinned  unui  3.  while  the  governor  of 
Lehr  had  prepaud  Many  persons  wers  Kansas  «ith  a  1  o’clock  appointmeut. 
Ceefmard  Peer  17.  CefaMa  J  Ihadtowalt. 

■  ■■■  iBCLIkVU  IW  HESTIHY 

Final  Rites 
For  Tom  Kay 

Held  at  Salem  Death  Toll  500 
•.urn  Ap,i,  M.UI..K.U  .,.,1  In  Russian  Jars; 


Apartment  Is  ^ 

Has  sat  In  the  New  ■  refare 

Purchased  by  = 

senutivf.  The  In-  ^  Lewis 

Seattle  Firm 


nauon  will  be  elfectlvc  tomorrow. 
The  LewW q>pointm«nt  came  •• 
wurprUe  In  State  House  circles.  O 

M  “the  bmt  werden  In'^ie^counti 
Me  Dotioeebly  tried  to  eliminate  i 


sgal.ist  Meyera. 

Rou  always  jtm  favorable  toward 
Lewis  and  had  said  he  would  Sack 
Lewis'  appointment  as  superlnUnd- 
ent.  Kosa  mads  the^lt'i  Tn  callirtC 


Purchase  of  the  Bavoy  apartment. 


>  North  Paeillc  Mortgage 


uKi., ..  ijiin,  M  v..^t  u  Viij  20,000  Homeless'^-  a 

mtmory  of  Tow  Kif.  ititi  tnuunt  |  *  i-*  loonu.  dlvMid  II 

Mifor  r  M  Onioiv  of  Rtltm  n-  '  Thi  lu«ld<*unl 

quHUd  III  buiiMH  Officti  lo  cIi>m|  Moko*.  April  M.-IMI*Toll  of  d>Kl||iM  leptrwnliBgJ 
from  1  to  9  p  m  and  banks  wereiln  the  dBflhquske  which  rbekeu  >|tng  coiTipy|hk  s^ni 
dosed  St  1  p  instead  of  the  usual  .large  arcs  of  Southern  Rusala  and,  tion.  stt  m^^k«i 


action  by  Will 
Marka.  realtors.  ] 
106-feot  quarter 


were  received  yesterday  by  Mre  Key  .  comfwwIceUoh  facili 
She  appeared  to  bear  up  well  after, full  check-up  of  casu 
(he  audden  poaaing  of  her  husband  age.  1 

At  3  p  m  services  fiom  the  Plrsti  Latest  rcptrtOndl 
Christiao  rhurch.  The  Rev  D  J  Howr  »u  most  srve/nn 
conducted  the  nrvicc  K»j  will  b«  dlitrict  ot  Ari%ii^ 
burlad  It  City  View  cemetery  {were  kil!^snM|00 

Relatives  who  aere  here  to  attend'from  Otmv  «a!l^l0 


hoard  betois  the  appointmvBi  was 
made 

(•^^■a  r^as.  board  also  called  for  bids  eov- 
n.  eonitnictiou  o?  the  new  wtnf 

comipf.  Port-  (oy  igttgrn  Oretta  eutg  hospital 
Tthe  ntw  ««.  ,( 

fcement^^f***wie'  **"  ***  *  ***^’**®^ 


SSK^n^d  th *pacuvc  Mf^tgai^c^p^ I **”7  eohcreie  faram  »»  t^e  Pendlsf 

dam-iSeatile  oencerna  art  convinced  of  thelton  hoapltal  Bids  on  both  projccis 
|*klut  ei  Portland  oropertles  from  an|«»>  be  opened  May  IB. 
te^^^iske  invaatmcnt  and  imome  standpoint."  |  ■ 

in  iWSminlLufildninniiiikl,  "DifielriniAftloM  n  J  Ul  LT 
M  150 pcnoni  ffl’t  I'm  tlili  btlltf,  init  In'Ucalt, |\0dCi  VrOrK  1  dX 
trd  Riporti  111*  liith  outudm  ni«f  in  me  lutuii  ...  ...  • 

i.ii.d  ..n,.u  foriimn  .0.1  Is  Not  Affected 


Seek  Kidnap  Gang  a.i.. 

itatlooed  at  Brtvan.  ,  ^  latete  i 

In  Gangster  Dens 


lllam  K.  Welsh,  district^  atlomeg 
'  Cooe  county.  Tht  opinion  point* 


.  .  _  ,  rtJon  Of  deputy  in  ensrge  oc  mspeetton  W.  Mej 

[45  Known  Dead  in 


Bomb  Suburban  Navy  Plant  Blast 

Horn©  in  ^ZblCa^Oi  IWodeJ»n»lro.  AprllSO-(»««t-Ff*rty-i»>nee^l*l*^hen 


M  men  and, '  mI^^.  forme?  cMNrnsn 
^ited  by  poilc*  before  of  the  lUU  taa  remmlsawn.  in  Psrkil^i.w  Vu-  , 

miln  ollici  of  J  Riapi.  a  lubutb.  Malou.  vboaa 
J"*  *"*  Mfftf  II  htm  Ol  thf  commli-  g,,^. 

V  1h!ia^^I!i?'  •III'  'f'linuion  thli  « 

,^.«|ai  bill  Hxin  folio*  Al*!|»ar.  >at  iroiiwd  *im  hla  famllf  but  om  kl™!!’*!,. 

-  -  -  OOP.  .1.  bun  tkunai;.  .a.  alliiit  woTS  m 

W.  Lumber  Soon  to 
Be  on  Way  to  Big 


Mrs.  Ty  Cobb  Off , 

ported  on  Way 

e  JMned  the  fire;  ■■  withdrawn.  Cobb  enttcpunced  in  behalf' 

*J*a*'  iXSC.*** .  t”'  «reron  Stele  CoUege.  corvallla.'^f  tM  wHe.  Mrs.  SSartea  taomberd. 
L»  *w  ‘  30— Danger  of  an  eriny  oX  Wnt  • 

'  ****^‘**“^*  descending  upon  fruit  I  Cobb  made  e  brief  ateument  eey- 
Western  Oregon  waa  announced  "*1  >»  Cobb  a  desire  that  I 
•‘•”|here  today  by  Dr  Don  C  Mot«,  ei-'P*»*®n*Hy  w**!*  the  innovnce- 

•errEr.  nt  th^P'rtmeni  itiilon  cniomolotiit.  who procsedlngi  hsYc 
•ecrfiry  of.  tM,  .a.’  w...  been  withdrawn  her  attnrnee  ha. 


Kansan  to  Pilot 

Klamath  Agency 


War  Declared 
On  ftoad  Signs 


California  highways  In  two  weeks 
was  announced  todsy  by  tbo 
•tstf  Chkinber  of  ComoMret. 

Th<  CklKornli  Uw  mUii  It  11- 


••“Isakip^l thejchspmsn  Mid  lo  that  period  many; 

« »  pro)-  miliiona  of  feet  will  go  Shipmenu' 

^toifvea.  ».iii  *  art  to  be  b»  water  to  Ban  Pedro  and:  Tae. 

3.000.000 1  from  there  by  rnll  to  Lss  Vegas.  Her  eieiMij 
f  wS  ••  lo  have  the  first  order  off  LovaP 

,■  iWthM.  Which  hss  been  Th«  oM.c.  win 


.'Loggers 

M  Uncbsl 


7Vai«  w,i«,fct,t,n  ksrUB 


k  til.  bl|  K 


^"•JOURNAL  Tod.y 


3^prli  kO'-jr-The 
F  the  Horthweat 
gceri.  end  Lumber- ; 
her*  todsy.  voted ; 
maintain  t^e  present ' 


Today's  Games 


Grow  Food,  Not 
Cotton,  Argues 
Economist  Will 


iMore  Education 
On  Radio  Sought 

Washington.  April  10  »  (Onlver^al' 


jurod  already  have  been  i 


I  PACIFIC  coaar  LSAOt  a 

etreneth  lumlJUa*  •i*ik*u'fc  *r*‘i*ia 
Oing  Into'  Oaki.nS  Oaa  franctwa  i"ia"*a 
tract  ever  BacrasMnia  at  Ler  Anevir.  I  IS  i 


the  Korthweet  will  bejN 
to  build  the  heavy  duty  mllroad  i 
Las  Vegas  to  the  dsm  site.  Lum-ie 


berwkifl  be  employed  In  general  eon-  Puuvureh  "  '.  ae«  mi  so*—  i 

etruction.  eoncrete  work,  buildings  ,  ~  Wreenc 

and  tunnels.  TUnbera  will  be  given  1  at  neLkivi^T*  PNiit** 


The  Initial  order  le  for  No  I  tlea/ 


been  aetablUhed  tn  Portland 


.pS«c"*'£unT  W  S  St  i  :  they  couldnt  aell  It  Flew  rig 

w«.‘S(ctend«*22r'ce?£rM?**"’  *•*'1  IJ^I  n®*  Texas  oU  fic 

Lumber  oompaay.l  At  Mrex  thnt  made  oU  so  cheap  that  * 

W  ?S  8fc  I  «  I  cheaper  to  strike  a  dry  hole. 
I?  ,  youn.  WILL  ROOKRiS 


j  ITORT  WORTH.  Texas.  April  passage  of  a  bi 
I  *  April  30  — It’s  just  getting  so  of  radio  broadcaa 
there  tv  nowhere  In  this  country  l^**^** 

I  you  amnt  to  go  between  two  real  *** 

towns  where  they  haven  t  get  a  The  Maoonal 
I  good  reliable  sir  line  This  btrdv  eation  bv  Radio. 

Is  (lying  us  into  Port  Worth  now  a  tai  ^  ...... 

;  from  AtlwiU.  Ham  KlnUrfO  i. 

older  than  Rockefeller  and  has  eil  of  Bducaiion.  the  Nsuonsi  Asao- 
1  had  12 WQ  hours  and  no  accl-  eisuon  of  Bum  UniverMty  PreMdenu, 
'  dent  A  manWdnt  walk  that  educatioftal  ortantsattoos 

far  without  getting  hurt.  1  have  PC*  ± 

I  seen  more  plowed  ground  from  fNlHQ  OT  vldfTI  TO 
Washington  to  Texas  Too  bad  >  ^  , 

most  of  11  wu  for  cotton  They  1  Havo  Operation 

I  haven't  add  last  jeara'  crop  yet,  ~ 

.  1  *lah  Uieaa  pacplr  «iiul<l  r*ia«  j  BaJiunor.,  April  M  -umi  Tli.  kln< 
something  they  could  est.  when  of  Bism  wui  hav  ' 
they  couldn't  aell  It  Flew  right  ?*th**wi 

I  over  that  new  Texas  dl  field  ijohas  Hopkins  J 
I  that  made  oU  so  cheap  that  It’s  lined  him  todsy. 


eratioo  onrhts  left  eye.  resident  phy- 
Johns  Bogins  hospltsl.  who  exam- 


I  1134  and  wbicB  Mnwn^  J 


Madame . . . 

rritfy  we  mterru^ 
the  house  cU^ning  ? 

Wo'll  tako  only  a  minuto  to 
suggest  that  you  look  in  tho 
Journol  Clotsifiod.  columns 
for  tho  host  parson  to  do 
your  spring  paper  hanging 

•  .  .  painting  ...  or  lalso- 
mining.  A  complete  list  of 

•  I pert  and  experierKtd 
workmen  for  eli  business 
services  is  in  Oessificetion 
601. 

JOURNAL 

CLASSIFIED 

ADS 


Lomen  Describes  Drive 
If  Of  Big  Reindeer  Herd 

»  from  ^  ---  -- 

-  nt  H  B.  McNett  Ifllghu  with  diphtheria  antl-tttilB, 

On  a  sort  of  coraMnstion  Aretfr  ex-jsnd  wss  Ister  given  the  job  of  fiytng 
pediiioi)  end  livestock  drirg,  six  £rkl-  back  to  conuct  the  drivers  and  fiM 
.moa  and  five  Laplanders  sre  driving  out  how  they  were  getting  along. 


r  launched  IniAlsikAn  Airways 


BKi  llkRU 
Lemrn.  who  fir 


docs  gold  30  below  lo  the  winter.*  "'V 

MAVK  TMAiMin  DAriB  ocfM  of  terriuwy  This  vaet  herdo  bad* 

MAVfc  TMAihLD  vous  grown  from  the  litUa  hard  of  1300  tho> 

Th*  big  reindeer  drive,  was  atsrtad 'a  I  United  Btetee  government  firet  lea* 
year  and  a  halt  age.  end  wUI  not  be  j  ported  Into  Aleeka  from  Btberta.  A 
.compitted  until  next  year.  The  enl-lsubaidiery  of  the  Lmnen  corporation, 
male  are  bemg  driven  ever  1000  mltee,,the  Aiaeke  Liveetoek  4  Packing  eor* 
entirely  10  the  Arctic,  through  an  un-|porstlon.  owna  380.000  head,  and  i* 
explored  rourilry,  Umen  Mid.  where,  ths’largeit  operator  In  the  buslneos. 
the  biggest  tree  Is  not  much  more  Seven  pncklng  pisnu  sre  mslntained 
than  a  bush,  snd  there  are  but  few  of  in  AleRfca  sod  the  company  owna  two 
them.  The  Xeklmos  >nd  Laplanders' refrigerated  ships,  which  carry  tho 
'are  sided  bv  five  or  six  trained  dogs  nvMt  to  the  States.  Over  30.000  heed 
ertd  bevs  100  deer  end  about  10 'in  butchered  form  were  shippM  to  tbo 
.sleds.  They  eerry  •  yeer'e  supply  of, United  Btetes  lest  yeer.  Lomen  Mid. 
food  and  a  lergs  amount  of  oil  for 'and  the  buslneos  u  expected  to  bo 
their  cnmpfirM,  m  thrir  drive  le|  oonelderebiy  lerger  this  yeer. 

,  through  e  country  almoet  without]  “We  stpect  to  conoentrato  eur  sole* 

]  treat.  Baceatly  Joe  Croaaon.  well  1  efforts  in  Western  stetm.*  Lomew. 
known  Ataeken  airptene  pUot.  sighted  iMld  '  and  protaebly  will  tstabUih  a» 
tlu  tspadiTliiB  aw  one  ol  hla  tB^Mtlaad  IB  tha  talL*t 


A40.  Set  In  Intertype  Vofue  Bold. 
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(Cottlimwd  from  page  6) 

City,  and  Grover  A.  Whalen,  former 
New  York  police  commissioner,  lent 
glamor  to  the  occasion  in  the  eyes  of 
movie  men  and  reporters,  but  effectively 
postponed  serious  consideration  of  busi¬ 
ness  and  advertising  until  mid-afternoon. 
Then,  with  pleasantries  and  political  in¬ 
nuendoes  out  of  the  way,  the  governor 
and  the  mayor  departed,  the  floodlights 
were  turned  out  and  taken  down,  and 
Charles  FI.  Murphy,  president  of  the  Ad¬ 
vertising  Club  of  New  York,  told  the 
audience  smilincly : 

“Despite  indications  to  the  contrary, 
this  is  not  a  Democratic  convention.” 

A  few  minutes  later  the  audience, 
which  had  been  shifting  uneasily  on  un¬ 
comfortable  chairs  after  three  hours  of 
luncheon  and  speaking,  was  leaning  for¬ 
ward  eagerly  to  follow  a  speaker  who 
dealt  not  with  generalities  nor  vague 
demands  for  leadershin  in  unspecified 
directions,  but  with  a  program  of  shift¬ 
ing  a  lar'rer  share  of  the  nation's  income 
into  the  hands  of  the  masses  as  a  means 
of  thawing  out  frozen  buying  power. 
Glenn  Frank,  ofpsident  of  the  Univer¬ 
sity  of  Wisconsin,  was  the  speaker,  and 
his  analysis  of  realities  brought  rounds 
of  sincere  applause  as  he  concluded. 

“A  decade  ago,”  he  told  his  hearers, 
“^is  suggestion  would  have  been  con¬ 
sidered  dangerously  radical.  However, 
I  have  made  it  recently  at  three  meet¬ 
ings  of  leading  business  men.  You  might 
be  surprised  at  the  flotxl  of  letters  I 
have  received  agreeing  on  the  necessity 
of  shifting  a  larger  part  of  our  national 
income  into  the  hands  of  the  majority. 
This  does  not  mean  that  business  men 
have  turned  Bolshevik.  They  have 
merely  come  to  see  clearly  that  the  capi¬ 
talistic  system  will  collapse  unless  the 
majority  of  the  people  have  the  money 
to  buy  and  the  leisure  to  enjoy  the  prod¬ 
ucts  of  our  factories.” 

Other  speakers  on  the  uses  of  adver¬ 
tising  in  ♦he  present  business  situation 
were  Gilbert  T.  Hodges,  president  of  the 
Advertising  Federation  of  America,  and 
Kenneth  Collins,  executive  vice-presi¬ 
dent  of  R.  H.  Macy  &  Co.,  and  advertis¬ 
ing  mainspring  of  that  company  and  its 
affiliated  stores.  Although  agreeing  in 
general  that  advertising  must  be  used  to 
the  utmost  to  get  buying  back  to  nor¬ 
malcy  they  differed  in  application  of  that 
thesis. 

“The  first  big  step  in  restoring  confi¬ 
dence.”  said  President  Hodges,  “is  to 
stop  negative  and  destructive  advertis¬ 
ing — we  must  stop  advertising  hard  times 
— we  must  stop  advertising  unemploy¬ 
ment — we  must  stop  advertising  loss  of 
jobs  and  lowering  of  wages.  Industry  as 
a  whole  should  grapple  with  this  problem 
and  do  everything  in  its  pf)wer  to  main¬ 
tain  wages  and  employment.  In  addition 
W'e  mu.st  stop  advocating  the  further  re¬ 
duction  of  prices.” 

Collins,  on  the  other  hand,  insisted  that 
everyone  knows  the  present  depression  is 
one  of  the  worst  ever  experienced,  and 
that  “you  are  fooling  no  one  when  you 
speak  in  discreet  hushed  tones  about  it.” 
Great  stores  all  over  the  country,  he  said, 
have  achieved  astonishing  results  in  sales 
by  embarking  “on  a  series  of  dramatic 
merchandise  pre.sentations  in  which  plain 
facts  have  l)een  told.” 

“We  have  printed  the  word  ‘Depres¬ 
sion’  in  72-point  tyive,”  he  said.  “We  have 
admitted  that  there  is  unemployment. 
We  have  stated  that  raw  material 
prices  are  too  low.  And  the  public, 
suddenly  seeing  the  logic  of  this — 
recognizing  that  at  no  time  in  the  past 
10  years  could  they  so  advantageously 
buy  the  things  they  want,  have  responded 
generously.  .Astonishing  as  it  may  seem, 
the  Macy  affiliation  of  store.s — widely 
separated  geographically — has  registered 
a  very  large  dollar  increase  in  sales  dur¬ 
ing  these  past  two  weeks — with  an  al¬ 
most  incredible  increase  in  the  number 
of  transactions.  .At  Macy’s  alone  the 
number  of  transactions  has  Iveen  42  per 
cent  ahead  of  those  in  the  corresponding 
week  last  year. 

“.And  here  let  me  take  my  hat  off  to 
the  housewives  of  .Kmerica.  While  the 
economists  and  bankers  and  supjMvsedly 


great  industrial  leaders  have  wrangled 
and  talked  and  theorized,  and  wajiidered 
where  the  bottom  was,  the  women  of 
America  have  sensed  that  this  probably 
is  the  bottom.  They  have  si)ent  their 
money  in  an  unprecedented  way,  and  their 
spending  of  money  has  moved  huge 
quantities  of  goods  and  has  forced  the 
re-ordering  of  millions  of  dollars’  worth 
of  replacement  articles. 

“It  is  inevitable  if  this  movement  keeps 
up  that  we  will  shortly  find  ourselves  on 
the  upgrade. 

“I  can  but  counsel  national  advertisers 
to  take  a  similar  step.  I  warn  y<ju  that 
the  manufacturer  of  nationally  adver¬ 
tised  goods  w’ho  hasn’t  the  foresight  to 
cut  his  prices  to  stimulate  the  output  of 
his  prixluct,  is  doomed  to  some  pretty 
lean  years  in  the  future.  With  rare  ex¬ 
ceptions,  national  advertisers  have  main¬ 
tained  their  wholesale  prices  and  failed 
to  give  the  public  the  advantages  of 
lowere<l  manufacturing  cost.  F'or  when 
prosjverity  comes  again  those  who  have 
been  far-seeing  will  have  captured  a 
tremendous  amount  of  the  public’s  trade 
and  they  will  hold  it. 

“I  am  hopeful  that  we  have  rounded 
the  corner.  But  when  rounding  a  corner, 
no  one  can  take  his  foot  off  tlie  acceler¬ 
ator.  And  on  the  straight  away  we  can 
make  good  time  and  I  believe  the 
straightaway  lies  ahead  of  us. 

“If  it  needs  more  money  to  advertise 
in  larger  space,  to  tell  seriously — dra¬ 
matically,  intelligently,  what  has  hap¬ 
pened  to  price  after  price  of  raw- 
commodities  and  finished  govxls,  then 
spend  the  money.  But  the  message  must 
be  told  everywhere  if  we  are  to  recover 
from  this  present  economic  dilemma.  In 
a  sense  we  must  say  to  ourselves  that  to 
get  out  of  the  depression  we  must  talk 
about  the  depression.” 

Glenn  Frank  in  his  address  said  that 
the  situation  demanded  not  only  leaders, 
but  a  willingness  to  follow',  rather  than 
crucify,  leaders  when  they  are  found. 

“This  depression  is  unique,”  he  said, 
“in  that  it  has  been  caused,  not  by  failure 
to  deal  with  want,  but  by  our  failure  in 
managing  plenty.  We  have  plenty  of 
money.  We  have  plenty  of  ftxxl.  We 
have  plenty  of  c<>al.  And  yet  we  have 
just  emerged  from  a  winter  in  which 
men  went  hungry,  ragged,  shoeless,  and 
shivering.  We  are  a  nation  of  Midases. 
We  turn  to  gold  everything  we  touch, 
and  then  starve  in  the  presence  of  its 
glitter. 

“We  shall  not,  in  my  judgment,  achieve 
I)ermancnt  immunity  from  the  sort  of 
depression  through  which  we  are  now- 


passing  until  the  leadership  of  .'American 
ousiness  ana  industry  clevises  workable 
ways  of  slutting  a  larger  snare  ot  tlie 
naiional  income  into  the  pockets  oi  ibe 
consuming  millions  and  markedly  in¬ 
creasing  the  margin  of  leisure  lor  these 
millions. 

“.A  dozen  governmental  devices  will 
suggest  themselves  to  the  conventional 
political  mind.  But  I  do  not  believe 
tnat  .-Kmerica  either  wants  or  needs  a 
revolutionary  politics  to  achieve  these 
ends.  1  Ixdieve  that  a  statesmanlike  ad¬ 
ministration  of  wages,  hours,  and  prices 
by  the  leadership  of  .American  business 
and  industry — if  this  leadership  w-ill  but 
think  socially  and  act  nationally — w'ill 
go  far  toward  achieving  these  ends, 
and  can  create  on  this  continent  a  pros¬ 
perous  and  happy  people  immune  to  the 
infections  of  a  reckless  radicalism. 

"This  is  the  apiKjintment  w'ith  destiny 
that  now  faces  the  business  and  indus¬ 
trial  leadership  of  America !  If  it  keeps 
this  apiKjintment  and  deliberately  sets 
out  to  create  prosperous  consumers  as 
well  as  consumable  goods,  the  leader¬ 
ship  of  American  business  and  industry 
will  discover  that  it  has  not  only  ren¬ 
dered  an  historic  social  ministry  but  that 
it  has  made  solid  the  now  shaky  founda¬ 
tion  of  our  industrial  system. 

“If  the  business  and  industrial  system 
of  the  United  States  cannot  or  does  not, 
in  the  long  run,  give  as  good  guaranties 
of  security,  leisure,  and  self-respect  to 
the  masses  as  in  Italy  or  a  Russia  can 
give,  then  in  time  the  F'ascisms  and  the 
Communisms  of  the  future  will  inevit¬ 
ably  replace  capitalism. 

“If  the  political  and  economic  systems 
of  the  United  States  so  blunderingly  ad¬ 
minister  its  foreign  policies  of  ixilitics 
and  trade  that  England,  France,  and 
(iermany,  and  the  rest  of  the  Western 
nations  cannot  stand  the  gaff  economic¬ 
ally,  there  is  nothing  that  can  prevent 
a  successful — even  a  temporarily  suc¬ 
cessful — Communism  from  sweeping 
Eurojie  and  ultimately  infecting  .America. 

“I  am  convinced  that  the  .American 
sy.stem  of  free  capitalism  and  political 
liberty  can  answer  Communism,  but  it 
must  do  it  in  deed,  not  in  words.  For 
men  cannot  eat  words,  men  cannot  wear 
words,  men  cannot  trust  their  old  age  to 
w-ords.” 

Tuesday  night  the  biggest  meeting  of 
the  w-cck  was  held — a  dinner  and  ball  at 
the  Hotel  .Astor.  Speakers  at  the  dinner 
were  Governor  .Albert  C.  Ritchie  of 
Maryland,  often  mentioned  as  a  presi¬ 
dential  possibility;  Sir  Charles  Higham, 
British  advertising  agent ;  Bruce  Barton, 


EXECUTIVES  OF  CHESTER  (PA.)  TIMES 


Department  heads  of  the  Chester  (Pa,)  Times  posed  for  a  photograph  last 
week  at  the  formal  opening  of  the  ilaily's  new  home.  They  are,  seated  (left 
to  right):  Harry  W,  Cullis,  eireulation  inaiiager;  Dr.  Henry  C.  Vedder, 
eolumiiist  and  editorial  writer;  (Charles  R.  Long,  editor  and  publisher;  James 
A.  F.  Glenney,  managing  editor;  and  Samuel  M.  Burke,  city  editor.  Standing 
(left  to  right):  M.  Montague,  foreman,  romposing  room;  B.  Walter  Brannan, 
foreman,  job  room;  Harry  J.  Turner,  auditor;  Frederick  R.  Long,  advertising 
manager;  and  Jasper  R.  Phillips,  foreman,  press  room. 


chairman  of  the  New  York  advertisof  j 
agency  of  Batten,  Barton,  Durstine  4  f 
(Jsborn,  Inc. ;  and  Strickland  Gillil#,  > 

humorist,  of  Washington.  1 

President  Gilbert  T.  Hodges  was ' 

chairman,  and  G.  Lynn  Sumner  of  Nt*  ■ 
York,  general  chairman  of  the  .AFA 
program  committee,  was  toastmaster. 

Said  Governor  Ritchie  :  t 

“If,  as  I  believe,  business  should  beis  i 
free  as  possible  from  governmental  inter, 
ference;  if,  as  I  believe,  the  Federal 
government  should  not  compete  so  muct 
with  private  business,  because  private 
business  must  pay  taxes  as  well  as  show 
a  profit,  while  government  need  do 
neither,  but  can  swallow  up  its  losses  k 
general  accounts— then  it  is  the  duty  of 
business  to  develop  a  higher  order  of 
self  government  and  industrial  statesman¬ 
ship. 

“If  business  would  complain  of  too 
much  government  in  business,  then  it 
should  cease  its  own  efforts  to  put  gov¬ 
ernment  in  business  through  excessm 
tariffs  to  the  powerful  and  subsidies  to 
the  privileged  few.  It  should  stop  look¬ 
ing  to  government  to  police  it  and  subsi¬ 
dize  it  and  to  cure  the  ills  of  its  own 
making. 

“If  labor  cannot  do  without  capital, 
neither  can  capital  do  without  labor.  In¬ 
dustry  has  at  last  recognized  that  the 
injured  workman  is  a  proper  chatge 
against  the  revenues  he  helps  create,  b- 
dustry  must  now  recognize  its  obligation 
to  make  some  adequate  provision  for 
that  same  workman  when  economic  de 
pression  or  old  age  causes  his  involun¬ 
tary  unemploj'ment.” 

Representing  the  advertising  men  of 
Great  Britain,  Sir  Charles  Higham  said: 

“We  in  our  country  have  reached 
rock  bottom  and  we  are  starting  up  tk 
peak  again.  We  have  organized  indus¬ 
try  as  labor  is  organized.  We  have  a 
Federation  of  British  Industries  wlridi 
combines  practically  all  the  imports* 
business  firms  in  my  country.  We  also 
have  an  Empire  Marketing  Board, 
ow-ned  and  controlled  by  the  Brhisli 
government  irrespective  of  which  paitv 
is  in  power.”  He  cited  the  board's 
$5.()00.()(X)  a  year  spent  on  advertiskf 
British  made  products  as  one  method  by 
which  the  British  government  was  aidaf 
in  the  stimulation  of  trade  and  the  reton 
of  prosperity. 

Bruce  Barton  said  the  present  period 
w-as  notable  as  one  of  far-reaching  social 
changes,  because  this  country  had  solvid 
its  production  problems.  Machines  noi 
existed,  he  declared,  to  supply  every 
want,  even  though  people  worked  far 
shorter  hours  and  weeks  than  heretofore 
He  expressed  the  belief  that  shorter 
work  days  and  working  weeks  were 
coming  inevitably,  and  that  a  new  atti¬ 
tude  toward  work  w-ould  come  in  the 
minds  of  the  American  people. 

Even  now,  he  said,  government  was 
bungling  toward  a  redistribution  of  the 
wealth  of  the  country,  so  that  the  masses 
of  less  fortunate  people  who  had  been 
unahle  to  accumulate  money  should  have 
a  larger  share  in  the  comforts  of  life 
He  predicted  that  this  tendency  wouH 
continue  until  securitv.  leisure  and  com¬ 
fort  came  to  the  millions. 

CANADIAN  NEWS  ANALYZED 

Financial  and  commercial  news  oc¬ 
cupies  more  space  in  Canadian  newspv 
o'-rs  than  anv  other  branch  of  nows,  b 
W.  Grange,  Canadian  manager  of  Retf" 
c-’s  New-s  .Agency,  said  in  an  address  m 
Ottawa.  June  12.  A  recent  survey,  ne 
said,  showed  that  crime  news  was  only 
14.9  per  cent  while  financial  and  com¬ 
mercial  news  amounted  to  2.^  .1  per  cent 
Miscellaneous  news  amounted  to  2J.9 
cent.  Political  and  governmental  nf»^ 
accounted  for  21., I  per  cent  and  spo 
news  for  14.6  per  cent. 

HERSHEY  CLASSIFIED  MANAGE^ 

In  an  article  on  the  Philadelphia  j* 
nuirer’s  branch  office  classified 
in  F.niTOR  &-  Prm.'SHF.R  last 
\V.  H.  Hershey  w-as  incorrectly  rete^ 
to  as  manager  of  the  telephone  room- 
Mr.  Hershev  is  classified  manager. 


Editor  &  Publisher  The  Fourth  Estate  for  June  20,  1  93  1 


41 


Goi-heated  solution  tonks 
lor  chromium  plating 


HE  problems  encountered  in  solution  -  heating  on  any  scale 
are  quickly  and  economically  solved  by  the  application  of 
gas  heat.  Gas-heated  tanks  last  longer;  modern  turndown 
equipment  keeps  idle  and  waiting  tanks  on  an  economy  basis. 
The  new  book  "Gas  Heat  in  Industry"  tells  how  others  have 
found  gas  heat  ideal  for  solution-heating.  Write  for  it. 
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JONAS  C.  ABY 


Veteran  Paragrapher  and  Columnist 
of  New  Orleans  States  Dies 

(dy  telegraph  to  Editor  &  Publisher; 

Xew  Orleans,  La.,  June  16 — Jonas 
Catchings  Aby,  72,  widely-known  para- 
grapher  and  lor  many  years  editor  ot 
the  column,  “The  1‘assing  Show”  in  the 
New  Orleans  States,  died  at  his  resi¬ 
dence  in  Xew  Orleans  at  6:30  P.  M. 
today. 

A  native  of  Xew  Orleans,  Mr.  Aby 
was  educated  in  a  private  school  here, 
and  after  being  graduated  spent  four 
years  on  a  ranch  in  Texas.  While  there 
he  wrote  a  humorous  article  which  was 
published  by  I’unch  and  several  articles 
which  were  accepted  by  the  Detroit  Free 
Press.  He  worked  on  the  Houston  Pos‘ 
and  the  old  Nezv  Orleans  Times.  When 
the  Times  was  consolidated  with  the 
Democrat  to  form  the  Tivies-Dnnoerat 
he  joined  the  staff  of  the  Daily  States. 
Iiecoming  that  paper’s  associate  cflitor 
in  188.S. 

Mr.  .^by  married  Miss  Harriet  Patten 
Cutler  of  Houston.  Tex.,  who  with  their 
five  children,  Harold  Wharton.  Hazel, 
Pthel,  .Alice  and  Enid,  survives  him. 


WILLIAM  E.  RUDGE 


Internationally  Known  Printing  Expert 
Die*  in  Mt.  Vernon,  N.  Y. 

AVilliam  E.  Rudge.  head  of  the  inter¬ 
nationally  known  printing  firm  bearing 
his  name,  died  June  12,  in  a  Mount 
Vernon.  X.  Y.,  hospital.  Known  to  con¬ 
noisseurs  all  over  the  world.  Mr.  Rudge 
was  one  of  a  small  group  of  artist-pub¬ 
lishers  who  devoted  their  efforts  largely 
to  limited  editions  wrought  with  the 
greatest  care  for  discriminating  pur¬ 
chasers. 

In  1925,  President  Hoover,  then  secre- 
tar\  of  commerce,  chose  him  to  represent 
the  printing  industry  at  the  International 
Exposition  of  Modern  Decorative  and 
Industrial  Art  in  Paris. 


H.  G.  KRUSE 

H.  G.  Kruse.  60.  editor  and  publisher 
of  the  Vinton  (la.)  Cedar  Valley  Times. 
ami  former  postmaster  there,  died  June 
12  in  a  hospital  in  .Albert  I.ea,  Minn., 
from  injuries  suffered  the  day  before 
when  a  wheel  broke  off  his  car.  causing 
it  to  overturn.  Mr.  Kruse  and  his 
daughter-in-law.  Mrs.  Marion  Kruse, 
and  her  four  children,  were  enroute  to 
Minneapolis  when  the  tragedy  occurred. 
The  others  escaped  with  minor  injuries. 
Mr.  Kruse  purchased  the  Times  in  1907 
and  for  .several  years  operated  it  as  a 
daily.  His  wife,  a  .son,  Marion,  who 
is  in  charge  of  the  paper,  another  son. 
Franklin,  and  a  daughter,  Mrs.  Emil 
Bordewick,  Buhl,  Idaho,  survive.  The 
body  was  returned  to  A’inton  for  burial. 


GEORGE  L.  JOHNSON 

George  L.  Johnson  of  River  Forest, 
near  Chicago,  advertising  expert  and 
hrad  of  several  commercial  enterprises, 
died  of  a  heart  ailment  in  Tucson.  Ariz.. 
lune  14  at  the  age  of  66.  For  the  last 
two  decades  Mr.  Tohnson  had  western 
headpuarters  at  Pho  iiix.  Ariz.  He  was 
chairman  of  the  boa''d  of  directors  of  the 
General  Outdoor  .Advertising  Comnanv 
and  president  of  the  Rainbow  Lmninous 
Tube  unit,  the  Golden  Centre  Mines  of 
Xew  A’ork.  .American  Barley  Cornora- 
tion.  Baedeker  Corporation.  Railway 
Equipment  Manufacturers.  Schootlite 
Corporation  of  Xew  A’ork  and  the 
Strader  Oil  Company  of  California. 

MRS.  ADELAIDE  KING 

Mrs.  .Adelaide  King.  (/>,  Wisconsin 
newspaper  woman  and  club  1 'ader,  died 
at  her  home  at  W'aupun.  W'is..  June  13. 
after  an  illness  of  several  months.  She 
had  been  a  newspaper  woman  for  more 
than  30  years,  having  been  publisher  of 
the  IVau/'iin  Times,  the  ll'auf<nn  Demo¬ 
crat  and  at  time  of  her  death  was  eelitor 
of  the  U’ant'iin  Trader.  She  h.atl  also 
been  a  member  of  the  staff  of  the  \til- 
waukee  Sentinel  and  a  feature  writer 
for  the  Mihoanker  Journal.  >’rs.  King 
was  an  active  member  of  the  Wisconsin 
Press  .Association. 


JOSEPH  M.  NOLAN 

Joseph  M.  Xolan,  55,  sports  writer  for 
the  Cincinnati  Enquirer  for  the  last  33 
years,  died  at  his  home  in  Cincinnati  June 
10.  He  began  work  on  the  Enquirer  at 
15  as  office  boy.  He  specialized  in  box¬ 
ing,  and  liked  to  say  that  he  was  per¬ 
sonally  acquainted  with  more  fighters 
and  managers  than  any  man  in  the  coun¬ 
try.  His  autograph  book  contained  the 
names  of  nearly  all  the  important  men  of 
the  sport  w’orld  for  three  decades. 


FRED  ENNIST 

Fred  Ennist,  54.  oil  editor  of  the 
Houston  Press,  died  in  Houston,  June  9. 
Ennist,  who  was  also  correspondent  for 
the  Nezi'  York  Wall  Street  Journal  and 
other  publications  and  was  considered  an 
authority  on  oil  news,  had  worked  on 
several  dailies  in  Texas  and  other  states. 
He  went  to  Houston  from  Kingston, 
X.  Y..  16  years  ago.  Surviving  are  his 
wife.  Mrs.  Lillian  Ennist;  his  mother,  a 
brother  and  a  sister. 


Q^bituary 


years,  died  June  11,  two  days  after  he  lost 
his  right  leg  while  at  work.  He  had  lived 
in  Colorado  38  years. 


Sherwoop  F.  Sloat,  60.  president  of 
the  Wilkinson-Sloat  Printing  Company 
in  Toledo  and  a  prominent  member  of 
Toledo  Typographical  union,  died  sud¬ 
denly  last  week  in  his  home. 

Stephen  H.  Worzalla,  59  one  of  the 
principal  stockholders  of  the  Worzalla 
I’ublishing  Company,  Stevens  Point,  W^is., 
died  at  Chicago,  June  13,  after  an 
ojieration.  He  was  internationally  known 
in  the  Polish  language  publication  field. 
His  company  published  the  Rolnik  and 
Gzoiaeda  Polarna,  Polish  weeklies,  and 
Jaskolka,  Polish  monthly. 


William  .A.  Ht'RREL.  (4).  former 
editor  of  the  Ploomdalc  (O.)  Derrick, 
died  recently.  His  wife,  two  sons  and  a 
daughter  survive. 

Mrs.  Xei.lie  O.  Haruman,  30.  wife  of 
A.  F.  Hardman,  formerly  of  the  Find¬ 
lay  (O.)  KeTublican,  now  advertising 
manager  of  the  Ohio  Bell  Telephone 
Company,  died  at  her  home  in  Cleveland 
this  week. 


Mrs.  Anna  Litas.  85.  mother  of 
P'raiik  Lucas,  publisher.  Buffalo  (Wyo.) 
Pulletin,  died  June  1  after  a  long  illness. 
She  was  the  widow  of  .A.  G.  Lucas,  who 
founded  the  Bulletin  nearly  40  years  ago. 

Thomas  F.  Chite,  (iO,  composing 
room  employe.  Buffalo  Courier-FxTress 
and  formerly  with  the  Buffalo  F-rTress 
for  the  iwst  30  years,  died  last  week  in 
his  home.  He  formerly  was  president  of 
the  Buffalo  Typographical  Lbiion. 

H.  F.  Wair.  82.  founder  of  the  Cabot 
(.Ark.)  Guard  and  the  Lonoke  (.Ark.) 
•V.'ie.v.  died  June  10  at  the  home  of  his 
fiaughter  in  Hattiesburg,  Miss.  The  fun¬ 
eral  was  held  there  June  11. 

1'.  M.  Ritzei.i.,  78.  for  50  years  pub¬ 
lisher  of  the  Warren  (O.)  Chronicle,  and 
a  former  postmaster  of  Warren,  died 
this  week. 


NEA  Service,  Inc, 


1200  W.  3d  St.,  Cleveland,  Ohio 


Edwin  Union  Williams,  who  set  the 
first  type  in  the  first  issue  of  the  Stock- 
ton  (Cal.)  Record,  36  years  ago,  died 
June  6.  He  had  lived  in  Stockton  for  60 
years. 

Mrs.  Teresa  B.  O’Hare,  67,  writer 
and  poet,  and  formerly  president  of  the 
Cleveland  Women’s  Press  Club,  died  at 
her  home  in  Cleveland,  June  13.  She  had 
contributed  verse  and  articles  to  many 
newspaiKTS. 

David  L.  McXees.  65,  publisher  and 
managing  editor  of  the  .dmbridqe  (Pa.) 
Citizen,  died  in  the  Grove  City,  Pa., 
Hospital  June  10  from  a  fractured  skull 
suffered  when  his  automobile  driven  by 
his  daughter,  Helen  McXees,  veered  oft 
the  highway  near  Grove  Citv  and  crashed 
into  an  embankment.  Miss  McXees  was 
slightly  hurt. 

Merle  H.  Gray,  45,  managing  editor 
of  the  San  Jose  (Cal.)  .Mercury  Herald 
and  formerly  employed  by  the  Oakland 
(Cal.)  Tribune,  died  June  8  in  a  San 
Francisco  hospital.  A  wife  and  two 
daughters  survive. 

.Amos  S.  McCrea  75,  father  of  .Archie 
E.  McCrea,  managing  editor  of  the 
.Muskegon  (Mich.)  Chronicle,  died  at  his 
home  in  that  city  June  12.  Four  other 
sons  and  a  daughter  also  survive. 

Joseph  Lincoln  Rice,  64,  president  of 
the  Kable  Brothers  Publishing  company, 
Mt.  Morris,  Ill.,  until  ill  health  forced  his 
retirement  five  years  ago,  died  June  9  in 
St.  Mary’s  hospital,  Madison,  Wis.  He 
was  stricken  with  a  cerebral  hemorrhage 
while  visiting  in  that  city.  He  had  been 
president  of  the  Citizens  State  bank  in 
Mt.  Morris  30  years. 

Mr.s.  Li'ella  K.  Thayer,  31,  wife  of 
Harold  W.  Thayer,  night  editor.  Asso¬ 
ciated  Press  at  Pittsburgh,  died  at  the 
Mercy  Hospital,  June  14. 

Mrs.  Prcei.la  Janet  Sherman,  80. 
well  known-Michigan  woman  writer,  died 
last  week  at  the  home  of  her  son-in-law. 
Judge  Arthur  E.  Gordon,  in  Detroit.  She 
was  a  member  of  the  staff  of  the  Detroit 
Nezes  for  18  years,  working  in  the  Sun¬ 
day  department  and  as  a  reporter.  She 


was  a  charter  member  of  the  Woma 
Writers’  Club  of  Detroit  and  the  Midi 
gan  Women’s  Press  Association,  servim 
as  president  of  the  latter  association. 

Adams  R.  Davis,  66,  president  and 
founder  of  The  Chat,  Brooklyn  and 
Queens  weekly  paper,  died  at  his  home  C 
in  Brooklyn  June  14.  He  started  the  I 
paper  with  his  brother,  James  R.  Davis, 
in  1901. 

Oscar  Klaiber,  54,  member  of  the 
New  York  Evening  Post  composing 
room  staff  for  the  past  40  years,  ^ed 
June  11  in  a  Brooklyn  hospital.  Since 
1895  Mr.  Klaiber  had  made  up  page  one  ^ 
of  the  Post. 

P.  H.  McKechnie,  well  known  west¬ 
ern  Kansas  newspaperman,  dropped 
dead  of  heart  failure  at  his  home  in 
(iarden  City,  Kan.,  June  9.  He  formerly 
owned  and  published  the  Kinsley  Met. 
cury  and  papers  in  Osborne  and  Pawnee 
Rock,  and  lately  was  business  manager 
of  the  Garden  City  Telegram. 

Frank  H.  McPherson,  46,  telegraph 
editor  of  the  Edmonton  (Out.)  /oiirnd,  = 
died  June  14  after  an  illness  of  less  than  j 
ten  days. 

F.  M.  Ritezel,  78,  for  almost  50  years 
publisher  of  the  Warren  (O.)  Daily 
Chronicle  and  a  colonel  of  the  Ohio 
national  guard,  died  June  9  in  Fresno, 

Cal. 

H.  V.  “Bert”  Both,  of  the  advertising 
department,  Kingston  (Ont.)  Whig 
Standard,  and  well-known  in  sporting 
circles  in  Eastern  Ontario,  died  June  14. 


SUES  CITY  ATTORNEY 

Suit  for  $10,000  damages  was  filed 
against  Perry  D.  Wells,  city  attorney  for 
Elgin,  111.,  last  week  by  Warren  S. 
Jackman,  editor  of  the  Fox  Valliy 
Herald,  a  weekly  published  in  Eight 
Jackman  charges  that  Wells  assaulted 
him  in  the  office  of  Mayor  Myron  M. 
Lehman.  Jackman  was  so  badly  in¬ 
jured  that  he  required  hospital  treatment 
He  said  his  quarrel  with  Wells  was 
“personal”  and  the  nature  of  it  is  not  r^ 
vealed  in  the  filed  complaint. 


To  Users  of 
Autoplate  Machines 

If  any  mats  other  than  Morley  Mats 
would  enable  you  to  make  better 
plates  with  your  Autoplate  Machines, 
it  would  be  to  our  interest  to  recom¬ 
mend  them. 

As  manufacturers  of  Autoplate  Ma¬ 
chines,  our  chief  interest  is  in  your 
producing,  swiftly  and  economically, 
the  most  perfect  printing  plates  ob¬ 
tainable,  regardless  of  the  mat  used. 

You  may  be  sure,  therefore,  that  Mor¬ 
ley  Mats  meet  very  rigid  requirements 
as  to  quality  and  uniformity. 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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67  New 


Subscribers  the  first  five  months  of  this  year  to  Harrison  C.  MacDonald’s 
ENLARGED  Monthly  Want  Ad  Business  Builder. 


R.02tSOll  depression  months  the  average  classified  LOSS  (Editor  &  Publisher) 


One 


Paper 


During  this  same  period  papers  using  MacDonald’s  Want  Ad  Builder  reported  an  average 
LOSS  of  only  8.6%. 

MacDonald  clients  saved  MORE  than  one- third  the  amount  absolutely  LOST  by  other 
papers. 

MacDonald’s  Want  Ad  Builder  is  not  just  another  mat  and  ad  promotion  service.  It  is 
essentially  IDEAS — plams  being  used  by  others  to  get  business  and  ORIGINAL  help. 

What  does  your  classified  department  need  more  than  anything  else?  IDEAS — practical 
and  timely  business  building  IDEAS — not  schemes. 

in  each  of  these  cities  subscribed  to  MacDonald’s  service  the  past  5  months: 


Tucson,  Ariz. 

Alhambra,  Calif. 
Glendale,  Calif. 

Long  Beach,  Calif. 
Pasadena,  Calif. 

Santa  Monica,  Calif. 

San  Pedro,  Calif. 

Fort  Collins,  Colo. 
Stockton,  Calif. 
Hamilton,  Ont.,  Canada 
London,  Ont,  Canada 
Kitchener,  Ont,  Canada 
Decatur,  Ill. 

Kewanee,  Ill. 


Jacksonville,  Ill. 
Rock  Island,  Ill. 
Ouincy.  Ill. 
Peoria,  Ill. 

Fort  Wayne,  Ind. 
Huntington,  Ind. 
South  Bend,  Ind. 
Vincennes,  Ind. 
Hammond,  Ind. 
Davenport,  Iowa 
Topeka,  Kansas 
New  Orleans,  La. 
Sturgis,  Mich. 
Marquette,  Mich. 


Joplin,  Mo. 

Battle  Creek,  Mich. 
Benton  Harbor,  Mich. 
Boise,  Idaho 
Jacksonville,  Fla. 
Jamestown,  N.  Y. 
Yonkers,  N.  Y. 
Camden,  N.  J. 
Syracuse,  N,  Y. 
Rochester,  N.  Y. 
Alliance,  Ohio 
Lorain,  Ohio 
Scranton,  Pa. 


McKeesport,  Pa. 
Nashville,  Tenn. 
Corpus  Chris ti,  Tex. 
Temple,  Tex. 
Richmond,  Va. 
Spokane,  Wash. 
Seattle,  Wash. 

Erie,  Pa. 

Ogden,  Utah 
Butte,  Montana 
Schenectady,  N.  Y. 
Klamath  Falls,  Ore. 
St.  Paul,  Minn. 


Tulsa,  Okla. 

Niagara  Falls,  N.  Y. 
Canandaigua,  N.  Y. 
Tampa,  Fla. 

Albany,  N.  Y. 

Des  Moines,  la. 
Reading,  Pa. 

Danville,  Ill. 

Bayonne,  N.  J. 

Perth  Amboy,  N.  J. 
Toronto,  Ont.,  Canada 
Poughkeepsie,  N.  Y. 
Pueblo,  Colorado 


^  =RESULTS^=  . 

May  4,  1931. 

“We  have  been  a  constant  user  of  your  service  since  1929,  and  our 
figures  show  a  lineage  increase  for  the  year  ending  April,  1931,  of  over 
157,000  lines.  Believe  me,  we  are  sold  on  the  MacDonald  Service.” 

— James  G.  Van  Horn,  Class.  Mgr., 

The  Chronicle  Telegram,  Elyria,  Ohio. 


April  15,  1931. 

**Your  Swap  contest  idea  brought  us  over  400  ads  and  2,000  lines.** 

— W.  W.  Moores,  Class.  Mgr., 

The  Observer,  Charlotte,  N.  C. 

April  10,  1931. 

“One  half  page  of  illustrations  in  your  March  issue  brought  in 
enough  lineage  to  pay  for  the  service  for  four  monlihs.** 

— Loyal  Phillips,  Class.  Mgr., 

The  Post,  Birmingham,  Ala. 


RESULTS—^ 

April  4,  1931. 

“Your  Spring  Job  idea  produced  about  2000  line,  for  u,  in  March.” 

— A.  L.  Rivkin,  Cla,,.  Mgr., 

The  Po.t,  Baltimore,  Md. 


May  27,  1931. 

“Blue  Ribbon  Uied  Car  Sale  Week  cloaed  with  87S0  lines;  gaining 
57%  over  last  year.  Used  entire  sales  plan  promotion  and  art  from 
MacDonald’s  Service.” 

— R.  E.  Berryman.  Class.  Mgr., 

Daily  News,  St.  Paul,  Minn. 

April  15,  1931. 

“The  ‘Old  Fashioned  Used  Car  Price'  campaign  in  your  Service 
brought  us  1820  lines  in  three  days.” 

— L.  A.  Amundsen,  Class.  Mgr., 

The  Argus  Leader,  Sioux  Falls,  S.  D. 


Through 


the  Publishers’  Syndicate,  30  N.  LaSalle  Street,  Chicago,  Ill.,  Exclusive  Sales  Rep¬ 
resentatives,  arrangements  can  be  made  for  a  small  amount  of  Mr.  MacDonald’s 
personal  time. 


44 


Editor  &  Publisher  The  Fourth  Estate  for  June  20,  1  931 


Circulation 

sfTTi  dealer  on  ne^ 

SALES,  HANSON  SAYS 


Circulator  Suggests  Plan  Showing  Mer¬ 
chant  Newspaper  Customers  Bring 

Trade  to  Store — Co-operation  of 
Daily  and  Dealer  Urged 

There  is  only  one  effective  way  to 
interest  dealers  to  promote  the  sales  of 
your  newspaper,  and  that  is  to  “sell  them 
on  newspaper  sales,”  H.  A.  Hanson,  cir¬ 
culation  manager,  Spokane  (W'ash.) 
Press,  said  recently  before  the  Pacific 
Northwest  Circulation  Managers  Asso¬ 
ciation.  He  referred  particularly  to 
those  who  conduct  retail  businesses  of 
various  types  in  addition  to  handling 
newspapers. 

“Dealers  must  l)e  made  to  realize,”  he 
sa.d,  “that  thousands  of  people  regularly 
buy  newspapers.  Possibly  no  other  form 
of  merchandise  is  so  regularly  bought 
which  gives  the  purchaser  as  much 
knowledge  and  entertainment.  Unlike 
magazines,  newspapers  are  a  daily  occur¬ 
rence.  They  are  responsible  for  bringing 
into  establishments  of  business  thousands 
of  people  daily.  It  would  be  hard  to 
estimate  the  amount  of  merchandise, 
other  than  newspapers,  sold  by  retailers 
of  newspapers  due  to  their  dealer 
privilege. 

“These  are  points  that  must  be  made 
clear  to  every  dealer.  He  must  have  the 
very  closest  co-operation  of  the  news¬ 
papers,  especially  news  dealers,  and  once 
sold  on  the  value  he  is  very  apt  to  make 
not  only  a  very  strong  booster  in  sales 
Init  also  in  his  personal  interest,  which 
after  all  is  what  we  are  after.” 

Mr.  Hanson  suggested  that  it  was  a 
good  plan  “to  tie  up  a  few  subscribers 
with  the  dealer  and  have  the  dealer 
realize  that  you  are  not  only  making  him 
a  few  newspaper  sales  each  day,  but 
actually  bringing  customers  to  his  place 
of  business.” 

"It  is  safe  to  say,”  Mr.  Hanson  said, 
“that  when  a  dealer  becomes  sold  on 
newspaper  .sales  you  have  just  started 
the  ball  rolling  in  the  right  direction.” 
It  is  the  circulation  department’s  job 
then  to  “keep  him  sold,”  lie  said. 


Reduces  Street  Sale  Price 

The  San  Antonio  (Tex.)  livening 
Nezes  which  about  two  years  ago  raised 
its  local  street  sale  price  to  3  cents  has 
reduced  the  price  to  2  cents.  Both  San 
Antonio  afternoon  papers  are  now  2  cents 
since  the  San  Antonio  Light  did  not  in¬ 
crease  its  price  when  the  News  did.  The 
Sunday  Express,  Sunday  Light  and  Sun¬ 
day  News  are  sold  for  5  cents.  D.  M. 
Weir  is  circulation  manager  of  the  San 
Antonio  Express  and  Evening  News. 


Sponsored  Essay  Contest 

In  a  contest  sponsored  by  the  Memphis 
(Tenn.)  Evening  Appeal  which  closed 
June  15,  the  winning  essayist  will  receive 
a  round  trip  to  any  point  from  Memphis 
on  the  Ci  icinnati  and  Fort  Worth  air 
mail  route  and  second  prize  will  be  a 
free  airplane  ride  over  Memphis.  Con¬ 
testants  were  required  to  relate  the 
benefits  to  be  received  from  air  mail 
service,  which  will  shortly  be  started  at 
Memphis. 


Four-Mile  Race  Planned  July  1 1 

The  Chieago  Daily  Nezos'  13th  annual 
four-mile  road  race  will  be  held  Satur¬ 
day,  July  11,  in  Grant  Park.  Approxi¬ 
mately  500  runners  are  expected  to 
compete.  The  winners  will  receive  wrist 
watches  and  medals. 


Promoting  Swimming  Classes 

The  Proz-idenee  (R.I.)  Journal  and 
Ez’ening  Bulletin  are  cooperating  with 
the  ProHdence  Boys’  Club  in  the  fourth 
annual  Learn-To-Swim  campaign  cover¬ 
ing  a  two-week  period. 


VISITORS  INCREASE 

During  the  month  of  May  2,853  visit¬ 
ors  were  showm  through  the  Chicago 
Tribune  plant,  an  increase  of  1,070  over 
May,  1930. 


AWARDED  SCHOLARSHIP 

The  Decatur  (Ill.)  Daily  Review  re¬ 
cently  concluded  its  first  “Championship 
Circulation  Tournament.”  Carrier  boys 
in  Decatur  and  suburbs  and  country 
participated  in  an  elimination  subscrip¬ 
tion  contest.  The  winning  boy  has  been 
awarded  a  scholarship  to  the  University 
of  Illinois  and  the  boy  who  placed  second 
will  be  given  a  position  with  a  Decatur 
company  upon  his  graduation  from  high 
school.  The  contest  was  conducted  for 
the  Review  by  K.  L.  King.  Jesse  B. 
Birks  is  circulation  manager  of  the 
Review. 


Set*  Headline*  To  Mu*ic 

Headlines  of  the  Boston  Hcrald- 
Traz’clcr  were  “set  to  music”  last  week 
at  the  Metropolitan  theatre  by  Arthur 
Martel,  Boston  organist.  As  he  played 
the  parodies  on  news  events,  front  pages 
of  the  Herald  and  Traveler  were  shown 
on  the  screen,  accompanied  by  several 
verses  written  by  Martel.  In  addition, 
the  theatre,  co-operating  with  the  Herald- 
Traveler  offered  10  cash  prizes  for  the 
best  letters  of  50  words  on  “Why  I  Like 
the  Boston  Herald-Traveler,”  as  well  as 
several  prizes  of  theatre  tickets. 


Awarded  Prize*  To  Carrier* 

Carriers  of  the  Utica  (N.Y.)  Ob¬ 
server-Dispatch  recently  held  their  third 
dinner  in  connection  with  a  circulation 
contest  now  in  progress.  Cash  awards 
were  made  to  the  boys,  and  commis¬ 
sions  gi\en  for  the  last  month’s  efforts. 
D.  W.  Tanner,  circulation  manager,  ex¬ 
pressed  satisfaction  with  results  of  the 
contest.  Arthur  Vaeth,  city  circulation 
manager,  was  in  charge  of  the  enter¬ 
tainment  program. 


Holding  Popularity  Contest 

Carriers  of  the  Orange  (N.J.)  North 
Jersey  Courier  have  been  called  “The 
Minute  Men  of  Today”  in  a  popularity 
contest  started  this  week.  The  winner 
will  receive  a  week’s  trip  to  .Atlantic 
City  with  all  expenses  paid.  Coupons 
appearing  daily  constitute  10  votes  if 
clipped  and  properly  signed  by  sub¬ 
scribers.  Carriers  obtaining  new 
subscribers  receive  additional  votes. 


Publishing  Polish  Series 

A  series  of  articles  titled  “Polish  Af¬ 
fairs  in  .Xmerica,”  written  by  Stanley 
Ziolkowski  of  the  Toledo  Blade  staff,  has 
been  started  by  three  papers  in  the  Paul 
Block  group,  of  which  the  Blade  is  one. 
The  articles,  carried  on  the  editorial 
page,  deal  with  the  history  and  exploits 
of  Polish  people  in  America. 


Starts  New  Edition 

The  Bridgeport  (Conn.)  Sunday 
Herald  will  start  a  Providence  and 
Rhode  Island  edition  June  21,  according 
to  W.  G.  Davis,  business  manager. 
Janies  P.  Copeland,  who  has  been  cover¬ 
ing  the  Connecticut  legislature  for  the 
Herald  during  the  past  year,  will  be  in 
charge  of  the  Rhode  Island  office. 


Held  Cooking  School 

The  Hartington  (Neb.)  Cedar  County 
Nezt’s  held  a  cooking  school  attended  by 
1,500  women  June  8-10,  with  Miss 
Frances  Price  in  charge.  Children  of 
women  attending  were  entertained  in  a 
nursery  supervised  by  four  young  women. 


Rewarded  Cadet  Corps 

The  Richmond  (Va.)  Nezvs-l^eader 
presented  a  silver  loving  cup  to  Company 
B  of  the  John  Marshall  high  school  cadet 
corps  at  the  annual  inter-company  com¬ 
petitive  drill  held  at  Byrd  Park,  Rich¬ 
mond,  recently. 


Sponsoring  "Yo-Yo"  Contest 

A  Yo-Yo  contest  is  being  sponsored 
by  the  Waterbury  (Conn.)  Republican 
and  American.  Contestants  may  not  be 
more  than  16  years  of  age  and  prizes  of 
$50.  $15,  $10  and  $5  will  be  awarded. 

Teaching  Swimming 

.\  free  course  in  swimming  is  being 
conducted  by  the  Lansing  (Mich.)  State 
Journal,  in  co-operation  with  the  Lans¬ 
ing  Y.M.C.A. 


“KIDS’  DAY”  ARRANGED  ADDS  CRITICISM  SERVICE 


Elaborate  “Fun  Program"  Prepared 
for  June  27  by  Herald  and  Examiner 

Preparations  are  being  made  for  a 
gala  “fun  program”  for  Chicago  “Kids’ 
Day”  to  be  staged  under  the  auspices  of 
the  Chicago  Herald  and  Examiner, 
Saturday,  June  27. 

W  hile  the  Herald  and  Examiner  is 
sponsoring  the  day  dedicated  to  the 
youth  of  the  city,  the  newspaper  is  invit¬ 
ing  every  civic  and  business  organization 
to  have  a  part  in  the  program.  Mer¬ 
chants  are  planning  special  parties,  there 
will  be  free  shows  for  the  boys  and 
girls  at  neighborhood  movie  theatres, 
and  the  recreational  parks  are  planning 
special  stunts. 

The  “Kids’  Day”  celebration  will  be 
featured  by  a  dog  parade  and  there  will 
be  a  King  and  Queen  of  Freckles  to 
lead  the  procession  at  Grant  Park.  As 
a  special  feature  of  the  entire  celebration, 
the  Herald  and  Examiner  is  sponsoring 
the  Central  A.A.U.  midwest  track  and 
field  meet  at  Soldiers  Field,  June  27. 


LISTED  LAW  CHANGES 

The  Lansing  (Mich.)  State  Journal 
recently  published  a  compilation  of  the 
acts  passed  at  the  1931  session  of  the 
legislature.  The  entire  grist  of  legisla¬ 
tion  was  carefully  classified  in  such  form 
as  to  make  available  to  the  general  pub¬ 
lic  and  special  interests  impartially  in¬ 
formation  as  to  just  how  the  lawmakers 
altered  the  existing  body  of  statutory 
law.  .\n  entire  page  was  devoted  to  the 
feature. 


Charged  With  Stealing  Papers 

Dick  Ring,  manager  of  city  sales  for 
the  Cincinnati  Enquirer,  recently  ob¬ 
tained  the  arrest  of  several  negro  youths 
charged  with  stealing  Sunday  news¬ 
papers.  The  youths  hired  smaller  boys 
to  steal  rides  on  newspaper  trucks,  he 
said,  and  pitch  off  bundles.  The.'e  were 
sold.  Ring  said  that  the  loss  totaled  from 
4(K)  to  8(10  papers  each  Saturday  night. 


Planning  Tennis  Contest 

The  Littcoln  (Neb.)  State  Journal  is 
planning  a  public  courts  tennis  meet, 
open  to  every  tennis  player  in  Lincoln 
not  Itelonging  to  the  various  clubs,  be¬ 
ginning  July  21.  The  Journal  recently 
conducted  a  “Most  Popular  Graduate” 
contest,  with  individual  prizes  to  the 
young  man  and  young  woman  winner. 


Carriers  Visit  New  York 

The  circulation  department  of  the 
IVaterbiiry  (Conn.)  Repzddican  and 
American  recently  spemsored  an  excur¬ 
sion  to  New  York  City  for  a  group  of 
19  carriers  bringing  in  four  new  sub¬ 
scriptions. 

PLANS  NEVADA  DAILY 

The  Las  Vegas  and  Boulder  City 
(Nev.)  Desert  Sun  will  be  started  as  a 
seven-day  morning  newspaper  about 
July  1,  Blair  Coan,  publisher,  has  in¬ 
formed  EntTOR  &  PtiBi.isHF.R.  A  gravure 
section  will  be  carried  eath  Sunday. 


C  o  e  11  r  d’Alene 
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[^f  f'PPt  CawIicI  j" 


McClure  Syndicate  Charging  $5  Fee  to 
Writers — Will  Buy  Manuscript 

manuscript  criticism  service  calltd 
the  R.P.A.  plan  has  been  organized  by 
the  McClure  Newspaper  Syndicate,  Xe* 
York.  R.P.A.  means  Roland  Phillips 
and  Associates.  Fiction  from  known 
and  unknown  writers  is  criticized  as  re¬ 
ceived,  and  at  the  end  of  each  month  tig 
syndicate  purchases  at  its  usual  rate 
stories  of  merit  submitted  during  the 
period.  The  country  has  been  divided 
into  13  districts,  and,  as  far  as  possible, 
one  or  more  purchases  will  be  made  each 
month  from  each  district.  A  $5  regis- 
tration  fee  is  charged. 

Mr.  Phillips  was  formerly  editor  of 
the  Cosmopolitan  Magazine,  and  previ¬ 
ous  to  this  connection  was  with  Harper's 
Weekly  and  World’s  Work.  In  connec¬ 
tion  with  this  new  work  the  syndicate 
will  act  as  a  literary  agent  for  material 
not  adapted  to  its  needs. 

The  McClure  Syndicate  recently  ob¬ 
tained  “Years  of  Grace,”  Pulitzer  prize- 
winning  novel,  for  newspaper  release. 
Second  serial  rights  were  purchased  12 
hours  after  announcement  of  prizes. 


AWARDS  MEDALS  FOR  VALOR 

The  Jersey  Observer  medals  for  brav¬ 
ery  presented  to  policemen  and  firemen 
by  the  Hoboken  (N.J.)  Jersey  Obsener 
for  heroic  services  during  the  year  were 
awarded  to  Detectives  Joseph  Maglone 
and  William  Curtin  by  Mayor  Frank 
Hague  of  Jersey  City,  as  one  of  the  clos¬ 
ing  features  of  the  annual  police  and  fire¬ 
men  parade  in  Jersey  City,  N.  J.,  June  8. 


DAILY  MARKS  CENTENARY 

The  Sydney  (Australia)  AforHfHp//cf- 
aJd  recently  celebrated  its  100th  birthday. 
It  is  the  first  newspaper  in  Australia 
and  New  Zealand  to  reach  that  age.  For 
90  years  the  paper  has  been  in  control  of 
the  Fairfax  family.  Warwick  Fairfax, 
29  years  old,  is  the  present  proprietor. 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 
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Learn  why  It  ran  only  be  cov¬ 
ered  by  the 
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SECURITIES  PROTECTIVE  COMMITTEE 

of  CANADA  POWER  &  PAPER  CORPORATION 


1619  THE  ROYAL  BANK  BUILDING,  MONTREAL.  QUE. 


To  the  Holders  of  Securities  and  Shares  of: 

CANADA  POWER  &  PAPER  CORPORATION 
THE  ANTICOSTI  CORPORATION 
BELCO  CANADIAN  PAPER  COMPANY,  LIMITED 
LAVRENTIDE  COMPANY,  LIMITED 


June  2nd,  1931 


PORT  ALFRED  PULP  &  PAPER  CORPORATION 
ST.  MAURICE  VALLEY  CORPORATION 
WAYAGAMACK  PULP  &  PAPER  COMPANY,  LIMITED 


Present  Position 

The  memberB  of  the  Securities  Protective  Com¬ 
mittee  of  Canada  Power  &  Paper  Corporation  and 
the  above-named  constituent  companies  and  repre¬ 
senting  Investors  who  hold,  in  the  aggregate,  large 
amounts  of  all  classes  of  securities  and  shares  of 
these  companies,  have  completed  an  intensive 
examination  of  the  Corporation’s  affairs  in  the 
light  of  conditions  now  prevailing  in  the  newsprint 
industry. 

This  examination  has  convinced  the  Committee 
that,  under  existing  conditions  and  having  regard 
to  volume  of  newsprint  consumption  and  selling 
prices,  it  will  be  impossible,  for  some  time,  to  pay 
any  interest  or  dividends  to  holders  of  any  of  the 
securities  or  shares  of  the  aliove-naiiuHl  companies. 

The  whole  system  is  severely  handicapped  by 
lack  of  working  capital.  The  acquisition  of  capital 
assets,  i*otentially  valuable  but  at  present  non¬ 
productive,  and  the  recent  maturing  of  oliligations 
assumed  in  that  connection  have  very  seriously 
depleteii  the  current  asset  position  an<i  have  pro¬ 
duced  an  acute  situation  which  must  be  promptly 


and  effectively  dealt  with.  Apart  from  other  con¬ 
sequences  it  has  become  extremely  difficult  to 
finance  ordinary  manufacturing  operations.  The 
committee  is  convinced,  therefore,  that  the  flnau- 
clal  structure  of  the  entire  group  must  lie  radically 
revised.  The  burden  of  Interest  and  dividend 
commitments  must  be  drastically  reduced.  Fixed 
charges  must  be  practically  eliminated  for  a  period 
of  years  and  working  capital  must  be  built  up. 

The  Committee  has  studied  the  resijective  posi¬ 
tions  of  holders  of  each  individual  class  of  secur¬ 
ity  concerned  and  has  arrived  at  the  unanimous 
conclusion  that  any  separation  which  would 
involve  li<|Uldation  of  any  constituent  company 
would  result  in  serious  loss  to  the  holders  of  that 
Company’s  securities  and  would  jtH>purdize  the 
prospects  of  a  sound  reorganization. 


After  carefully  studying  and  considering  all 
relevant  factors,  the  Plan  of  Keorganization  has 
been  prepared.  This  Plan  has  been  deslgiKHl  to 
meet  the  present  difficult  situation  and  to  assure 


to  each  class  of  present  security  holders  an  equit¬ 
able  share  in  future  earnings. 

The  Plan,  briefly,  is  to  form  a  New  Company, 
with  a  capitalization  of  First  Mortgage  Bonds  (in¬ 
cluding  First  Mortgage  Sterling  Debenture  Stock) 
and  one  class  of  shares,  which  will  take  over  the 
undertakings  and  assets  of  the  above-named  com¬ 
panies.  The  new  Bonds  and  Debenture  Stock  will 
be  on  an  income  basis  for  five  years.  These  new 
securities  will  be  made  available  for  exchange 
for  the  existing  securities  on  the  basis  set  out 
in  the  Plan.  No  new  money  is  being  asked  for. 

Reduction  in  Capital 

The  authoriztHl  capitalization  of  the  New  Com¬ 
pany  will  consist  of  $100.0<M),()00  First  Mortgage 
Bonds,  including  First  .Mortgage  Sterling  Deben¬ 
ture  Stock,  and  of  ‘J.OOP.OOO  shares  without  par 
value.  Of  the  Bonds.  $(!.'>, OOO.(MK)  will  be  author- 
lz(“d  for  immediate  issue  as  .’lO-Vear  Bonds 

and  Sterling  Debenture  Stock  which  will  be  on 
an  income  basis  for  five  years  but  will  bear  fixed 
Interest  thereafter. 


The  issued  capitalization  of  the  New  Company  on  the  carrying  out  of  the  Plan  will  rompai;e  as  follows  with  the  existing  capitalization: — 
Present  Capitalization.  May  1,  1931  Estimated  Capitalization  New  (Company 

(Excluding  Anglo)  (Excluding  Anglo) 

*Bonds  .  .; .  $44,365,566.00  *Konds  .  $51,058,522.00 

Debentures  .  .35,466.700.00  •*Wavagamack  News  Co  $1,4.31,774.00 

Preferred  . .  24,000,000.00  *  *  *lla.' Ha,  Bay  Co  137,300.00  1,569,074.00 


Total  .  $103,832,266.00 


$52,627,596.00 


I 


a 


Common — 1,521,750  no  par  value  Shares. 

•In  addition  to  the  above  Bonds,  a  further 
iapprorimutelu)  of  new  Bonds,  will  be 
issued  in  exchange  for  a  tike  amount  of  Laurentide 
First  Mortgage  Bonds  now  pledged  as  collateral  to 
Bank  loans. 

••Ouaranteed  British  Treasury,  Bonds  not 
exchanged. 

•••Bonds  not  exchanged. 

The  Committee  will  have  power  to  sanction  the 
issue  of  additional  First  Mortgage  Bonds  of  the 
30-Year  issue,  provided  that  the  total  Is  not 

to  exceed  105.000.000,  and  of  such  additional 
Shares  as  may  be  considered  necessary. 

The  Committee  has  deemed  it  unwise  to  have 
the  New  Comiiany  assume  the  obligations  of 
Canada  Power  &  Paper  under  the  contract  for  the 
acquisition  of  a  controlling  interest  in  Anglo  Cana¬ 
dian  Pulp  &  Paper  Mills.  Limited,  and  therefore 
that  company  is  not  Included  in  the  present  Plan. 

Distribution  to  Present  Security  Holders 

The  Plan  provides  that  holders  of  existing  Hrst 
Mortgage  Securities  will  receive  First  Mortgage 
Securities  of  the  New  Company  and,  as  compen¬ 
sation  for  loss  of  accrued  Interest  and  foregoing 
fixed  interest  for  the  first  five  years,  will  receive 
Shares  of  the  Capital  Stock  of  the  New  Company. 
Holders  of  Laurentide  and  Wayagamack  Series  of 
Canada  Power  &  Paper  Debentures  will  receive 
a  percentage  of  new  First  Mortgage  Bonds  together 
with  Shares  of  the  Capital  Stock  of  the  New 
Company.  Holders  of  existing  preferred  and  com¬ 
mon  Shares  will  receive  Shares  of  the  Capital 
Stock  of  the  New  Company. 

To  summarize  the  position  of  each  class  of  se¬ 
curity  holders  under  the  plan  : 

Beix>o  Bonpiioi.debs  receive  $125  of  New  First 
Mortgage  Bonds  and  One  Share  of  New  Stock  for 
each  $100  of  present  Bonds. 

Beloo  Preferred  Shareholders  receive  Three 
Shares  of  New  Stock  for  each  present  Preferred 
Share. 

Wayagamack  Pvlp  &  Paper  First  Mortgage 
Bondholders  receive  $12.'>  of  new  First  Mort¬ 
gage  Bonds  and  One  Share  of  New  Stock  for  each 
$100  of  present  Bonds. 

Port  .\lfred  Bondholders  receive  $100  of  New 
First  Mortgage  Bonds  and  One  Share  of  New 
Stock  for  each  $100  of  present  Bonds. 

Port  Alfred  First  Mortgage  Registered  De- 
Renti  re  Stockholders  receive  £20  of  New  First 
Mortgage  Sterling  Debenture  Stock  and  One  Share 
of  New  Stock  for  each  £20  of  present  First  Mort¬ 
gage  Registered  Debenture  Stock. 

Port  Alfred  Preferred  Shareholders  receive 


Capilal  Stock — 1,547,141  no  par  value  Shares. 


One  and  one-half  Shares  of  New  Stock  for  each 
present  Preferred  Share. 

St.  Mai  rice  Bondholders  receive  $100  of  New 
First  Mortgage  Bonds  and  One  Share  of  New 
Stock  for  each  $100  of  present  Bunds — Series  “A” 
or  “B”. 

St.  Macrice  First  Mortgage  Registered  Dr- 
BENTCRE  Stockholders  receive  £20  of  New  First 
Mortgage  Sterling  Del)enture  Stock  and  One  Share 
of  New  Stock  for  each  £20  of  present  First  Mort¬ 
gage  Registered  Debenture  Stock. 

St.  Maurice  Preferred  Shareholders  receive 
One  and  one-half  Shares  of  New  Stock  for  each 
$100,  or  for  each  20  Shares  of  $5  (£1)  each,  of 
present  Preferred  Stock. 

.\NTicosTi  Bondholders  receive  $100  of  New 
First  Mortgage  Bonds  and  One  Share  of  New 
Stock  for  each  $100  of  present  Bonds. 

Anticosti  Preferred  Shareholders  receive 
One  and  one-half  Shares  of  New  Stock  for  each 
present  Preferred  Share. 

Canada  Power  &  Paper  Debenture  Hoi.ders 
receive  $15  of  New  First  Mortgage  Bonds  and  One 
and  one-half  Shares  of  New  Stock  for  each  $100 
of  present  Debentures — Laurentide  or  Wayaga- 
niack  Series. 

Canada  Power  &  Pai'er  Shareholders  receive 
One  Share  of  New  Stock  for  each  Ten  present 
Shares. 

Provision  lias  been  m.ndp  in  the  Plan  so  that 
the  odd  Common  Shares  of  Belgo,  Port  Alfred,  St. 
Maurice  and  Wayagamack,  outstanding  in  the 
hands  of  the  public,  may  be  exchanged  for  new 
Shares. 

This  scale  of  distribution  is  based  not  only 
upon  a  careful  analysis  of  the  assets  and  earning 
power  represented  by  each  existing  security,  but 
upon  such  other  Important  factors  as  inter  com¬ 
pany  obligations  (including  leases),  the  effect  of 
separation  upon  operating  costs,  existing  news¬ 
print  contracts  and  the  advantage  of  maintaining 
a  well-established  selling  organization. 

Management 

The  Committee  recognizes  that  holders  of  securi¬ 
ties  who  forego  flxcHl  charges  for  five  years  will 
expe<'t  assurance  as  to  management,  esiH*clnlly 
during  the  period  in  which  their  right  to  receive 
interest  depends  on  earnings  and  current  nsspt.s. 
The  Plan  provides,  therefore,  that  the  Committee 
will  nominate  a  majority  of  the  new  Board  of  Di¬ 
rectors  to  serve  for  five  years. 

Co-operation  of  Important  Interests 

The  Plan  has  been  submitted  to  the  Bankers 


of  the  Corporation  (the  Bank  of  Montreal  and 
The  Royal  Bank  of  ('anada)  who  haxe  expressial 
their  willingness,  if  the  reorganization  Plan  is 
carrie<l  out.  to  make  Imnking  arrangements  with 
the  New  Company  which  the  Committee  considers 
will  l)e  satisfactory. 

Holders  of  large  amounts  of  all  classes  of  the 
securities  have  assured  the  Committee  that  they 
will  sup|>ort  the  Plan. 

Prospects 

While  it  is  not  possible  to  forecast  accurately 
the  operating  results  of  the  New  Company,  the 
Committee  believes  that  the  Plan  provides  the 
foundalion  f<ir  success,  first  by  creating  a  capi¬ 
tal  structure  which  will  nut  involve  burdensome 
fixed  charges  in  the  earlier  years  during  which 
conditions  will  be  most  difficult,  and  secondly  by 
permitting  the  accumulation  of  working  capital. 

The  unknown  factors  in  the  situation  Include 
the  percentage  of  mill  capacities  for  which  markets 
may  l>e  found  and  the  prices  which  will  prevail, 
but,  given  prices  on  any  fair  basis  and  assuming 
the  fulfilment  of  existing  newsprint  contracts,  the 
(1>mmlttee  feels  warrantetl  in  expecting  results 
which  will  be  advantageous  to  those  participating 
in  the  I’lan. 

The  Committee  believes  that  no  group  of  prop¬ 
erties  In  the  newsprint  Industry  will  be  better  bal¬ 
anced  for  economic  production  or  will  pos.sess  more 
favorable  prospects  than  the  New  Company,  pro¬ 
viding  a  reorganization  is  arranged  along  the  lines 
indicated. 


A  Deposit  Agreement  has  been  executed  by  the 
Committee  and  lodgetl  with  each  of  the  Deposi¬ 
taries  (the  Bunk  of  Montreal  and  The  Royal  Bank 
of  Canada).  .\  copy  of  this  Agreement  Is  an¬ 
nexed  to  and  is  part  of  the  Plan.  Security  hold¬ 
ers  become  parties  to  the  Agreement  and  entitled 
to  participate  In  the  Plan  by  depositing  their  se- 
eurltles  with  one  of  the  Depositaries.  The  Bank 
will  issue  to  each  depositor  an  appropriate  I)e- 
posit  Certificate.  The  Committee  is  acting  without 
compensation  and  there  will  be  no  expense  to  de- 
IM>sitors  except  for  postage  and  Insurance.  Ex- 
)ienses  in  connection  with  the  Plan  are  ultimately 
to  be  assumed  by  the  New  Company. 

The  Committee  strongly  urges  all  security 
holders  to  study  the  Plan  and  Agreement  and  to 
promptly  forward  their  securities  endorsed  as 
required,  to  the  nearest  Depositary.  The  members 
of  the  Committee  have  no  hesitation  in  expressing 
their  conviction  that  the  support  of  the  Plan  by 
the  prompt  deposit  of  securities  is  in  the  best 
interests  of  ail  the  security  holders. 


On  behalf  of  the  Committee:  CIIAS.  A.  DCNNIXO,  Chairman. 


HON'.  CIIAS.  A.  Dl’NMNO,  P.C.,  Chairman 
R.  II.  COLLIS 

of  Klleut  &  .\itken,  London,  England 
NORMAN  ,1.  DAWES 
President  Montreal  Board  of  Trade 
II.  D.  LOCKII.AKT  GORDON,  C.A. 

Clarkson,  Gordon,  Dilworth,  Gullfoyle  &  Nash, 
Toronto 

STRACHAN  JOHNSTON,  K.C. 

Tllle.v,  .lohnstoii,  Thomson  &  Parmenter, 
Toronto 


COMMITTEE; 


STEWART  KILPATRICK 
tiovett,  .Sons  A'  Co,,  London,  England 
E.  A.  .MACNCTT 

Treasurer  Sun  Life  .kssuranee  Company  of 
Canada 

JOHN  J.  RI’DOLF 

A.  Iselin  &  Co.,  New  Y’ork 

GORDON  W’.  SCOTT,  C.A. 

P.  S.  Ross  &  Sons.  Montreal,  Secretary 
1619  The  Ro.val  Hank  Building,  Montreal 


DEPOSITARIES; 
B.ANK  OF  MONTREAL 
THE  ROY.AL  BANK  OF  CANAD.A 


J.  L.  RALSTON,  K.C. 
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1  CIRCULATION 

FROM 

THE 

j  BUYER’S 

ANGLE 

1  (Continued  front  page 

11) 

paper  pul)lisliers  to  make  a  scientific  de¬ 
termination  ot  the  kind  of  coverage  which 
their  newspapers  should  have,  to  give 
advertisers — botli  local  and  general — the 
most  responsive  audience  of  people  who 
have  money  to  buy. 

"In  our  company,  we  are  tired  of  all 
of  this  talk  about  circulation  figures.  We 
are  really  not  interested  in  circulation 
figures  at  all.  What  we  want  to  buy  is 
sales  at  the  lowest  itossible  cost  jKr 
sales  dollar.  (.  uriously  enough,  in  city 
after  city  over  this  country,  we  have 
found  by  actual  test  and  experience  tlwt 
very  frequently  the  newspaper  of  less  cir¬ 
culation  has  produced  us  greater  profits 
per  dollar  of  sales  because  of  lower  sell¬ 
ing  costs  than  the  news|)aper  of  greater 
circulation  has  produced. 

"This  is  not  theory.  W’e  have  tested 
it  out  by  actual  campaigns  run  alternate¬ 
ly,  first  using  the  newspaper  of  greater 
circulation  at  lower  milline  cost,  and 
then  using  the  smaller  circulation  at 
higher  milline  cost,  and  we  have  found 
that  in  proportion  to  the  numlter  of  sales 
dollars  created,  our  selling  costs  were 
lower  with  the  second  newspaper. 

"If  advertising  agents  were  held  strictly 

responsible  for  profits  their  clients 
made  or  did  not  make  in  a  given  city, 
and  if  advertisers  were  to  .set  up  records 
wilich  would  enable  tliem  to  know  what 
they  get  in  actual  profits  in  return  for 
advertising  expenditure — city  by  city — 
we  would  see  profound  changes  take 
place  in  the  matter  of  newspaper  circu¬ 
lations. 

"Times  are  changing  however,  and 
advertisers  can  no  longer  O.K.  national 
schedules  of  hundreds  of  newspapers 
without  ever  checking  results.  Sooner 
or  later,  many  companies  will  have  such 
careful  records  that  they  will  know 
where  they  are  getting  a  return  for 
advertising  money  and  where  they  are 
not. 

“The  wise  newsi)ai)er  publisher  begiius 
today  to  plan  for  the  time  the  newspaper 
space  generally  will  no  longer  be  Intught 
on  the  basis  of  circulation  figures,  but 
on  the  basis  of  sales  dollars  in  the  adver¬ 
tiser’s  till.  When  that  time  comes,  the 
directory  will  pass  out  of  existence  as 
the  chief  source  of  information  on  news- 
pai)er  circulations.  A  good  many  agency 
space  buyers  will  lose  their  jobs  and 
s(»me  well-paid  executives  will  take  their 
places.  When  that  time  comes,  quality 
of  circulation  will  be  the  prime  factor  in 
determination  of  purchase  of  newspajier 
space,  just  as  quality  is  today  a  prime 
factor  in  the  purchase  of  other  commodi¬ 
ties. 

"If  only  by  some  magic  we  could  wipe 
out  present  circulation  figures  with  one 
stroke  and  substitute  therefor  units  of 
buving  power  in  terms  of  homes  reached 
with  money  to  buy,  enormous  savings 
could  lie  made  to  .American  advertisers 
and  the  cost  of  distribution  through 
newspaper  advertising  lowered  materi¬ 
ally.” 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 


NEW  YORK 


Ketalb  ^bune 


That  letter  you  may  think  represents 
a  radical  ixiint  of  view,  but  if  there  were 
time  1  could  quote  from  others  repre¬ 
senting  a  like  spirit  of  dissatisfaction 
with  conditions  as  they  are.  Suppose  we 
grant  for  the  sake  of  argument  that 
these  men  are  a  few  years  ahead  of  the 
times;  then  at  least  you  will  agree  with 
a  conservative  like  myself  that  adver¬ 
tisers  are  quite  within  their  rights  in 
demanding  of  publishers  that  their  meth¬ 
ods  of  gaining  circulation  be  such  as 
reasonably  may  be  e.xpected  to  attract 
only  those  who  take  the  paper  for  itself 
alone,  and  who  are  within  a  territory 
which  is  the  natural  field  of  the  publica¬ 
tion. 

So  much  for  the  advertiser’s  point  of 
view.  \’ou  must  have  observed,  as  have 
many  of  us,  the  emphasis  in  this  same 
direction  to  be  found  in  the  current 
advertising  of  newspapers,  in  the  trade 
press,  where  on  page  after  page  you  will 
find  copy  dealing  with  the  character  of 
the  newspaper,  the  kind  of  an  institution 
it  is,  the  type  of  peonle  whom  it  seeks 
to  reach,  and  the  measure  of  their  pur¬ 
chasing  power. 

I  read  there  fewer  references  to 
“dominance”  in  circulation  and  more  to 
reader  confidence  and  reader  buying 
ability  as  evidenced  by  the  success  of 
statetl  advertising  campaigns.  The  paper 
of  greatest  mass  mav  also  have  these 
other  qualifications,  but  mere  mass  of 
it.self  is  no  longer  being  emphasized  so 
much  as  the  primarj'  qualification. 

At  last  month’s  meeting  of  the  .Ameri¬ 
can  .Association  of  Advertising  .Agencies 
in  Washington,  W.  G.  Chandler,  general 
business  manager  of  the  Scripps-Howard 
paper.s.  had  this  to  say : 

"With  respect  to  prize  contests,  pre¬ 
miums.  and  other  devices  for  increasing 
the  circulation,  the  position  of  our  papers 
is  that  we  will  be  glad  to  stop  the  use 
of  devices  of  this  character  just  as  soon 
as  our  competitors  do.  I  will  admit 
that  we  are  not  ‘lily  white’.  \\V  have 
not  passed  up  all  means  of  artificially 
circulating  circulation,  because  the 
Scripps-Howarfl  papers  cannot  afford 
to  sit  by  and  see  our  competitors  run 
away  from  us  by  recourse  to  such  meth¬ 
ods— at  least  not  so  long  as  buyers  let 
gross  circulation  figures  make  such  an 
important  point  in  their  selection  of 
media. 

"It  is  an  axiom  that  a  puhlisher  may 
have  almost  any  circulation  figure  which 
he  elects  to  buy,  and  still  remain  within 
the  rules  of  the  .Audit  Bureau  of  Circu- 


FOR  EFnClENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT”  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 

A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 

Our  Customers 

Write  Our  Ads 

“The  performance  of  our 
‘DUPLEX’  has  been  excel- 
lent  and  satisfactory  ever 
since  it  was  installed.  It 
is  a  beautiful  and  smooth 

!  running  piece  of  machinery. 
The  liability  insurance  in¬ 
spector  says  it  is  one  of  the 
best  guarded  and  safest 
machines  that  has  come  to 
his  notice.” 
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lations.  If  he  disregards  his  natural 
trade  territory,  if  he  resorts  to  high- 
pressure  stunts,  premiumiziag,  and  con¬ 
tests,  he  will  have  what  Colonel  Knox  so 
well  calls  ’the  lunatic  fringe  of  circula¬ 
tion’. 

"We  will  join  with  our  competitors  any 
time,  anywhere,  in  eliminating  stalmate 
competition  methods.  On  occasions,  when 
our  competitors  have  used  premiums  and 
contests,  we  have  doubled  the  ante  in 
order  to  cure  the  practice.” 

The  practical  results  of  newspapers  co¬ 
operating  locallj-  in  the.se  undertakings 
are  borne  out  by  all  that  has  been  ac¬ 
complished  in  Cleveland  under  the  plan 
developed  there  four  or  five  years  ago 
by  the  newspaper  publi.shers,  and  the  ap¬ 
plication  of  the  same  principles  in  Cin¬ 
cinnati,  Richmond,  and  elsewhere,  holds 
promise  for  the  future  for  advertisers  as 
well  as  for  the  publishers.  Group  action 
like  this  under  the  leadership  of  coura¬ 
geous  individual  publishers  is  the  way  the 
situation  is  going  to  be  improved.  I’m 
not  optimistic  about  convention  resolutions. 

1  said  at  the  outset  of  my  remarks  that 
what  I  had  in  mind  to  present  might  be 
disturbing  to  the  members  of  this  associa¬ 
tion,  but  I  have  gone  through  with  it  just 
the  same,  not  only  becaii.se  I  believe  you 
credit  me  with  a  sincere  effort  to  be  con¬ 
structively  helpful  to  the  business  of 
newspaper  publishing  as  well  as  adver¬ 
tising  but  because  I  have  such  a  high 
conception  of  the  sound  business  judgment 
of  you  gentlemen  who  make  up  this  asso¬ 
ciation.  I  think  of  you  as  producers  of 
readers  and  customers  for  us. 

Like  the  publications  with  which  you 
are  identified,  you  gentlemen  individually 
have  a  dual  responsibility.  For  your 
principals  you  produce  circulation 
revenue ;  for  us  buyers  of  advertising  you 
provide  readers  and  customers.  There 
is  no  conflict  of  interest  here.  You  must 
get  us  the  kind  of  people  who  can  read 
what  we  say  if  we  say  it  interestingly, 
who  can  buy  what  we  sell  if  it  has  merit. 
If  they  do  neither,  then  your  paper  loses 
our  advertising  because  we  can’t  make  it 
pay.  Remunerative  circulation  is  what 
we  Ixith  need,  and  just  as  in  our  various 


lines  of  business  we  are  finding  that  yc 
can  eliminate  waste  and  loss  by  turning 
away  orders  that  are  too  small,  or  that 
are  from  too  far  away,  or  of  doubtful 
credit  risk,  so  too  1  am  convinced  that 
as  you  newspapers  undertake  to  pm 
sounder  values  into  your  circulation  the 
buyers’  response  will  justify  your  efforts, 
You  represent  a  well  nigh  indispensable 
medium  for  the  national  advertiser.  Help 
us  and  yourselves  by  making  it  a  more 
powerful  medium. 

BRIDGE  NAMED  FOR  COLLIER 

A  million  dollar  bridge  in  Florida  has 
been  named  by  the  state  in  honor  of 
Barron  Collier,  advertising  man,  news¬ 
paper  owner  and  developer  of  the  Lower 
West  Coast  region.  The  new  bridge 
will  be  dedicated  on  July  4.  It  spans 
Charlotte  harbor  at  Punta  Gorda,  25 
miles  north  of  Fort  Myers  and  is  the 
last  major  bridge  to  be  completed  on 
the  Tamiami  Trail.  For  several  years 
Mr.  Collier  has  owned  the  Fort  Myers 
Press,  which  recently  was  merged  with 
the  Trot>ical  News,  morning  daily,  Mr. 
Collier  becoming  president  of  the  new 
company.  He  also  owns  the  Collier 
County  News,  a  county  seat  weekly  at 
Everglades. 


WINS  CAPPER  AWARD 

Dr.  L.  0.  Howard,  chief  from  1894 
to  1927  of  the  department  of  entomol¬ 
ogy  of  the  United  States  Department  of 
Agriculture,  was  selected  in  Chicago 
June  12  by  the  award  committee  to  re¬ 
ceive  the  1931  Capper  award  for  distin¬ 
guished  service  to  American  agriculture. 
The  award  is  offered  by  Senator  Arthur 
Capper,  newspaper  publisher,  and  con¬ 
sists  of  $5,000  in  cash  and  a  gold  medal. 


MARRIED  SECRETLY 

Lucille  Wolfe,  better  known  as  Sally 
Joy  Brown,  the  Chicago  Tribune's 
“Friend  in  Need,”  and  Frank  Dahm. 
member  of  the  staff  of  WGN  and  author 
of  the  radio  feature,  "I.ittle  Orphan 
.Annie,”  recently  announced  that  they  had 
been  married  on  last  Jan.  31. 
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GOOD  PRINTING  FOR  3  CENTS 

While  there  are  many  factors  entering  into  the 
production  of  a  newspaper,  good  printing  may 
depend  on  the  dry  mat  used  in  the  stereotype 
foundry. 

Certified  Dry  Mats  have  always  been  made  and 
sold  on  the  basis  of  their  printing  qualities,  and  it 

is  our  inviolable  policy  not  to  compromise  the  in¬ 
herent  quality  of  our  product.  That  is  why  the 
few  extra  pennies  invested  in  the  initial  price  of 
Certified  Dry  Mats  are  the  cheapest  insurance  of 
good  printing  that  any  publisher  can  buy. 

If  you  are  not  satisfied  with  the  appearance  of 
your  paper  and  your  readers  and  advertisers  are 
complaining,  we  respectfully  suggest  that  you  try 
a  case  of  Certified  Dry  Mats  in  your  own  stereo¬ 
type  foundry  under  your  own  working  conditions. 

And  back  to  better  ink,  better  newsprint  and  bet¬ 
ter  metal,  too.  That's  true  economy. 

Forget  price!  Use  quality  at  the  right  price!  It 
pays! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y. 

For  dependable  sfereofypinq  use  Certified  Dry  Mats 

AUOe  IN  THE 
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PENNSYLVANIA 

Products  Account  for 
OnC'Tenth  of  America’s 
Manufacturing  Output 


That  far  famed  ^‘Pennsylvania  production'' 
accounts  for  slightly  more  than  one-tenth  of  the 

nation’s  entire  manufacturing  output — according 
to  late  releases  based  on  the  1930  Census. 

Of  the  $70,137,459,352  value  of  U.  S.  fin¬ 
ished  manufactured  products  for  1929  just  pub¬ 
lished  (these  figures  will  be  standard  until  the  next 
government  survey  in  1933) — Father  Penn’s  share 
L  was  $7,387,856,808. 


National  advertisers  catering  to  the  great  body 
of  wage  earners  responsible  for  “Pennsylvania  prod¬ 
ucts”  in  193 1 — use  the  papers  given  here,  in  21  im¬ 
portant  Keystone  production  centers.  These  news¬ 
papers  should  be  communicated  with  at  once  for 
any  special  or  other  information  concerning  their 
territories.  They  serve  one  of  the  richest  consum¬ 
ers’  markets  in  the  national  linage  make-up.  Cam¬ 
paign  with  them  this  Summer! 


And  though  two  years  have  nearly  elapsed 

(the  fiscal  statistics  year  ends  June  30th)  with  at 

present  less  production  volume  because  of  the  J930 
depression— the  Keystone  State  surely  is  “going 
Strong”  in  the  majority  of  its  production  activities 
as  it  swings  into  the  Summer. 

It  easily  maintains  its  position  as  the  second 

State  in  the  Union  in  point  of  manufacturers  and  as 

a  matchless  first  in  the  case  of  a  number  of  the  most 
important  individual  classes — all  of  which  activity 
is  literally  creating  over  a  billion  dollars  in  earned 
incomes  for  its  more  than  a  million  factory  workers. 

Trade  reports  show  continuous  good  business 
in  many  major  lines  with  little  or  no  “seasonal  let¬ 
down”  anticipated.  Those  most  busily  active  in¬ 
clude  lumber  and  cement  ordered  for  nation-wide 
employment  construction  work,  auto  accessories, 
locomotives,  and  many  active  textile  mills. 
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Circulatien 

2,500 

lines 

10,000 

lines 

**Allentown  Call . 

..(M) 

37.807 

.12 

.12 

••Allentown  Call . 

...(S) 

29,397 

.12 

.12 

ttBeaver  Falls  News  Tribune. 

...(E) 

8,610 

.04 

.04 

tBethlehem  Globe  Times  .... 

...(E) 

16,071 

.07 

.07 

♦♦Chester  Times  . 

...(E) 

21,729 

.09 

.08 

ftCoatesville  Record . 

...(E) 

6,809 

.04 

.035 

••Connellsville  Courier  . 

...(E) 

7,367 

.05 

.05 

♦*  Easton  Express  . 

...(E) 

34,993 

.12 

.12 

♦♦Erie  Times  . 

...(E) 

33,695 

.09 

.09 

ttGreensburg  Review-Tribune  . 

.(EM) 

13,911 

.06 

.06 

tfHazleton  Plain  Speaker  .  . . 

tyHazleton  Standard-Sentinel 

...(E)  1 
...(M)  j 

>  21,644 

.08 

.08 

tt  Lebanon  News  Times . 

...(E) 

11,112 

.05 

.05 

♦♦Mount  Carmel  Item  . 

...(E) 

5,785 

.04 

.04 

ttOil  City  Derrick  . 

...(M) 

9,277 

.05 

.05 

♦•Scranton  Times  . 

...(E) 

49,277 

.15 

.14 

♦♦Sharon  Herald  . 

...(E) 

7,555 

.04 

.04 

♦♦Washington  Observer  and 
Reporter  . 

.(ME) 

16,406 

.06 

.06 

•♦West  Chester  Local  News.. 

...(E) 

11,396 

.05 

.05 

♦♦Wilkes-Barre  Times  Leader. 

...(E) 

29,576 

.07 

.07 

ttWilliamsport  Sun  and 

Gazette  &  Bulletin . 

(M4E) 

27,619 

.10 

.10 

ttYork  Dispatch  . 

...(E) 

22,018 

.07 

.07 

w 


**A.B.C.  Publishers’  Statement,  April  1,  1931. 
'tCovernment  Statement,  Oct.  1,  1930. 
ttGovernment  Statement,  April  1,  1931. 
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FINDS  PRESS  MORE  READY  TO  REPORT 
COLLEGE  SPORTS  “ON  BASIS  OF  FACT” 


Carnegie  Foundation  Notes  This  as  Encouraging  Sign,  but  News¬ 
papers  Are  Severely  Criticised  for  Stressing  Combative 
Element,  and  for  Adopting  a  “Proprietary  Attitude” 


An  encouraging  sign  that  newspapers 
and  their  writers  are  “becoming  less 
reluctant  than  formerly  to  deal  with  in¬ 
tercollegiate  athletics,  especially  football, 
upon  a  basis  of  fact,”  is  noted  in  a  bulle¬ 
tin  “Current  l^velopments  in  American 
College  Sport”  issued  this  week  by  the 
Carnegie  Foundation  for  the  Advance¬ 
ment  of  Teaching,  New  York.  The  bul¬ 
letin  says  general  interest  in  football  is 
subsiding  and  that  enthusiasm  of  under¬ 
graduates  for  intercollegiate  sports  is  on 
the  wane.  Interest  in  intramural  sports, 
the  bulletin  says,  is  becoming  greater 
among  students. 

Newspapers,  generally  speaking,  arc 
criticised  in  the  report.  The  “proprie¬ 
tary  attitude”  of  certain  papers  toward 
college  athletics  is  called  “regrettable.” 
The  fact  that  many  newspapers  and  writ¬ 
ers  “still  dwell  in  darkness”  concerning 
the  problem  of  publicity  and  college 
sport,  and  the  stressing  of  the  combative 
elements  in  a  story  are  mentioned  as 
untoward  factors.  Part  of  this  is  due, 
the  report  says,  to  “the  avidity  of  the 
colleges  themselves  for  publicity.” 

Concerning  college  sport  news  in  the 
newspapers,  the  Carnegie  committee  said 
that  “a  number  of  intluential  newspapers 
operate  with  a  considered  policy  in  hand¬ 
ling  news  and  comment  concerning  col¬ 
lege  athletics.”  But  a  “debased”  sports 
page  policy,  it  is  as.serted,  offsets  the 
gc^  that  a  praiseworthy  editorial  policy 
might  engender,  and  “a  debased  general 
policy  frequently  affects  handling  of  col¬ 
lege  sport  news  and  comment  more  ser¬ 
iously  than  no  policy  at  all.” 

“Although  evidence  is  not  conclusive 
for  the  period  under  examination,”  the 
bulletin  says,  “three  encouraging  obser¬ 
vations  are  indicated.  Fir.st,  certain 
newspapers  previously  noted  as  operat¬ 
ing  upon  considered  policies  regarding 
sport  have  not  receded  from  this  posi¬ 
tion,  and,  if  anything,  have  taken  an  even 
stronger  positif)n.  Second,  these  news¬ 
papers  contrast  more  sharply  tlian  ever 
with  those  contemporaries  that  operate 
upon  a  wavering  or  debased  policy  con¬ 
cerning  college  sport.  Third,  the  press 
and  its  writers  are  becoming  less  reluc¬ 
tant  than  formerly  to  deal  with  intercol¬ 
legiate  athletics,  especially  football,  upon 
a  basis  of  fact. 

“In  connection  with  the  third  observa¬ 
tion,  just  set  forth,  an  acute  and  sympa¬ 
thetic  observer  writes  as  follows : 

“  ‘One  of  the  most  promising  things 
to  me  is  the  fact  that  newspapermen 
are  l>eginning  to  call  a  spade  a  spade 
and  are  abandoning  their  tendency  to 
whitewash  everything  connected  with 
intercollegiate  football.  This  will 
doubtless  lead  to  considerable  injustice 
at  times,  but  it  will  make  all  of  us  who 
are  connected  with  the  game  realize 
that,  like  Caesar’s  wife,  we  must  be 
above  suspicion.’ 

“In  the  face  of  the  complexities  and 
contradictions  which  the  general  problem 
of  publicity  and  college  sport  presents,  it 
does  not  do  to  wax  optimistic  over  such 
matters.  Many  newspaiK-rs  and  writ¬ 
ers  still  dwell  in  darkness. 

“Some  of  the  complaints  respecting  the 
present  treatment  of  college  sport  in 
newspaper  pages  are  worth  summarizing 
here.  One  college  president  has  pointed 
out  that  too  many  sports  writers  are  in¬ 
terested  only  in  the  sj^ectacular  features 
of  athletics  and  of  intercollegiate  con¬ 
tests  rather  than  in  the  ideals  of  the  col¬ 
leges.  Much  of  the  agitation  for  post- 
seasonal  games  is  traceable  to  individual 
newspapers  having  doubtful  general  or 
sports  policies. 

“In  some  instances,  this  agitation  is 
prominently  featured  on  the  sports  pages 
of  editions  in  which  editorials  reflect  an 
almost  opposite  point  of  view.  Com¬ 
plaint  is  made  of  attempts  to  rouse  or 
keep  alive  unsavory  athletic  controver¬ 
sies  on  the  Pacific  Coast.  A  Chicago 
columnist  has  insisted  that  college  sport 
should  be  tht  affair  of  the  newspapers 


rather  than  of  the  colleges.  Indeed,  the 
proprietary  attitude  toward  college  ath¬ 
letics  on  the  part  of  writers  on  certain 
newspapers  in  New  York  City,  Boston, 
and  parts  of  the  Middle  West  and  of  the 
Pacific  Coast,  is  regrettable. 

“A  similar  attitude  among  a  few  syndi¬ 
cating  columnists  is  equally  unfortunate. 
This  attitude  has  apparently  underlain 
attempts  to  arouse  in  alumni  and  others 
opposition  to  changes  in  personnel  and 
emiJiasis  in  the  conduct  of  athletics  at 
more  than  one  institution.  It  will  con¬ 
tinue  as  long  as  the  illusion  continues 
that  college  sport  lielongs  to  coaches, 
writers,  business  groups,  alumni  and  the 
general  public  rather  than  to  colleges  in 
general  and  to  the  undergraduate  in  par¬ 
ticular.” 

The  newspaper  attitude  toward  the 
cambative  elements  in  college  athletics 
with  a  summary  of  what  news  lands  on 
the  si)orts  pages  and  what  in  the  news 
columns,  together  with  the  newspaper 
policy  from  a  circulation  angle,  are 
given. 

“In  such  a  situation  as  this,”  the  re¬ 
port  continues,  “it  is  readily  apparent 
that  informal  college  games,  such,  for 
example,  as  intramural  contests  can  re¬ 
ceive  scant  notice  or  none  at  all  liecausc 
of  the  absence  of  the  essential  combative 
feature.  Two  results,  among  others,  arc 
noteworthy :  First,  the  newspaper  reader 
receives  the  impression  that  intramural 
sports  and  games  are  unimportant  be¬ 
cause  they  occupy  little,  if  any,  space  on 
the  sports  page.  This  conclusion  con¬ 
tributes  to  the  already  distorted  per¬ 
spective  of  the  confirmed  sports  reader 
and  his  misjudgment  of  the  comparative 
value  of  intercollegiate  and  intramural 
contests  as  fun  and  recreation  in  college 
life.  Second,  it  may  partly  explain  the 
overworking  of  such  expressions  as 
‘Fighting  Irish,’  ‘roaring  Tigers,’  ‘battle 
for  blcKxl,’  ‘gruelling,’  ‘raging  Lions,’ 
‘rabid  teammates,’  and  other  trite  and 
objectionable  combative  epithets.  The 
intelligent  spt)rts  writer  knows  full  well 
that  a  football  game  is  a  rather  friendly 
match  between  young  men  who  really 
enjoy  a  vigort)us  contest ;  but  he  does 
not  write  that  story  because  the  con¬ 
ventions  of  sports  reporting  and  editing 
are  against  him  and  because  he  is  ex- 
I)ected  to  'pep  it  up’  if  he  is  to  ‘make’ 
the  already  crowded  and  combatized 
s]M)rts  page.  Recent  scries  of  special 
stories  setting  forth  in  temperate  and 
noil-sensational  language  general  ath¬ 
letic  conditions  at  numerous  institutions, 
put  together  at  very  considerable  expense 
by  certain  mcroiiolitan  dailies  and  some 
of  the  great  news-gathering  agencies, 
contrast  sharply  with  the  tendencies  just 
mentioned. 

“The  avidity  of  the  colleges  them¬ 
selves  for  publicity  has  in  the  past  been 
partly  to  blame  for  the  unsatisfactory 
relation  lietween  the  newspapers  and 
college  sport.  Comparatively  few  insti¬ 
tutions  have  attempteil  to  give  newspaper 
writers  the  opportunity  to  learn  that 
athletics  are  only  one  of  the  activities 
conducted  in  the  name  of  a  college  or 
university.  Measuring  the  publicity 
agent’s  success  in  terms  of  inches  of 
sjiace  his  releases  obtain  is  fallacious ; 
numerous  institutions  have  learned  to 
their  cost  that  it  is  the  quality  and  not 
the  quantity  of  college  publicity  that 
counts.  It  has  not  always  lieen  recog¬ 
nized  that  one  of  the  chief  duties  of  the 
college  publicity  agent  is  to  persuade 
sports  writers  to  moderate  their  tran- 
sjiorts  over  individual  .'ithlctes  who.  after 
all,  are  only  youths.  The  reputation  of 
more  than  one  coach  has  been  made  or 
broken  in  newspaper  offices.  \  part  of 
the  newspaper’s  vcsti-d  right  in  intercol¬ 
legiate  football  arises  from  the  number 
of  coaches  who  syndicate  their  views. 
The  conference  of  college  publicity 
officers  held  in  the  spring  of  1930  at 
New  York  I’niversity  marks  an  impor¬ 
tant  step  in  the  public  relations  of  the 
college. 


“Few  of  the  complaints  here  set  forth 
can  be  legitimately  made  against  well- 
conducted  sports  pages.” 

Radio  broadcasting  of  college  athletics 
is  also  considered  with  its  advantages 
and  drawbacks.  Coaches  who  forecast 
scores  and  “pick  Saturday’s  winners” 
over  the  radio  are  criticized,  and  broad¬ 
casting  sports  writers  are  called  pre¬ 
judiced  and  possessed  of  “a  sophomoric 
cynicism  over  the  abuses  of  college  ath¬ 
letics.” 

The  effect  of  intersectional  and  post¬ 
season  games  is  called  deleterious  to  col¬ 
lege  sports.  Games  of  this  nature  given 
for  charity  or  other  good  causes,  the 
report  says,  involve  “very  different  prin¬ 
ciples  from  those  invoked  when  a  uni¬ 
versity  permits  itself  to  be  maneuvered 
or  bludgeoned  into  a  post-seasonal,  in¬ 
tersectional  game  by  newspapers  seeking 
prestige  or  townsmen  seeking  contribu¬ 
tions  to  causes  that  should  be  supported 
otherwise.  Pressure  for  an  irregular  or 
extra  game  exerted  upon  a  Catholic  or 
a  iiublicly  controlled  university  is 
especially  difficult  to  meet.  In  no  in¬ 
stance  that  has  come  to  the  attention  of 
the  Foundation  have  the  net  proceeds 
from  a  post-seasonal  or  intersectional 
football  game  for  charity  equalled  the 
prophecies  of  the  promoters.’’ 

The  first  chapter  of  the  report  is  de¬ 
voted  to  “Introductory  Considerations.” 
There  follow  four  additional  chapters 
entitled  “Within  the  College,”  “Beyond 
College  Walls,”  “'I'he  Attack  I'pon  Re¬ 
cruiting  and  Subsidization  in  College 
.\thletics”  and  “The  Changing  Charac¬ 
ter  of  College  Sport.’’ 

These  four  general  observations  are 
made  concerning  the  results  of  the  in- 
(piiry : 

“1.  During  the  past  two  years,  there 
has  been  renewed  appreciation  of  the 
obvious  fact  that  responsibility  for  the 
conduct  and  values  of  college  sport  at 
individual  institutions  rests  primarily 
tqion  the  already  heavily  burdened 
shoulders  of  the  president,  and  then  upon 
the  faculty  and  the  oflicers  of  the  athletic 
department.  Apparently  there  has  lieen 
a  decrease  in  disposition  to  regard  prob¬ 
lems  as  solved  or  improvements  as  ef¬ 
fectuated  merely  by  announcing  a  new 
policy  or  modifying  an  old  procedure. 

“2.  .\t  numbers  of  institutions  at¬ 
tempts  are  clearB'  being  made  to  nuKlify 
and  ultimately  to  eliminate  certain  abuses 
which  have  their  roots  in  the  prevalent 
commercialization  of  .American  college 
sport.  On  the  other  hand,  there  is  rea¬ 
son  to  believe  that  at  other  institutions 
these  abuses  are  practiceil  more  actively, 
even  though  less  obviously,  than  they 
were  three  years  ago.  In  such  cases, 
those  authority  have  perhaps  not  fully 
counted  the  cost  in  terms  of  decreased 
e.steem  by  a  subtantial  part  of  the  gen¬ 
eral  public,  not  to  mention  the  actual 
severance  of  athletic  relations  by  re¬ 
spected  institutions. 

“3.  The  line  of  demarcation  between, 
on  the  one  hand,  colleges  and  universi¬ 
ties  whose  athletics  are  coiiducteed  upon 
a  basis  of  gtxxl  sportsmanship  and  in  a 
right  relation  to  the  announced  purposes 
of  the  institution,  and,  on  the  other,  those 


universities  and  colleges  where  they  are 
not,  is  sharpening  year  by  year. 

“4.  It  is  becoming  increasingly  clear 
that  the  person  whose  interests  are  most 
important  in  college  sport  is  not  the 
alumnus,  the  faculty  member,  the  coach, 
the  newspaper  writer,  or  the  townsman, 
but  the  undergraduates. 


LUNCHEON  FOR  REPORTERS 


Group  with  President  at  Springfield, 

III.,  Dined  at  Executive  Mansion 

(tiy  telegraph  to  Editor  &  Publisher) 

Spri.n'gkiki.d,  III.,  June  17 — News¬ 
papermen  who  covered  President  Hoover’s 
re-dedication  of  Lincoln’s  tomb,  at  Spring- 
field,  111.,  June  17,  were  guests  at  a  buffet 
luncheon  served  at  the  executive  mansion 
by  Governor  L.  L.  Kmmerson. 

The  group  included ;  Francis  M.  Ste¬ 
phenson  and  Robert  S.  Pickens,  .Associ¬ 
ated  Press;  George  R.  Holmes,  Interna¬ 
tional  News  Service;  Ray  Clapper, 
United  Press;  Mark  Thistlethwaite, 
Washington  Bureau  of  Indianapolis 
Xews;  Everett  C.  Watkins,  Indianapolis 
Star;.  William  P.  Flythe,  Universal 
Service ;  J.  Russell  Young,  IVashington 
Star;  Carlisle  Bargeron,  IVashingtoti 
Herald;  Turner  Catledge,  Xczv  York 
Times;  A.  L.  Warner,  Xeiv  York 
Herald-Tribune;  T.  P.  Healy,  Philadel¬ 
phia  Public  Ledger;  W.  A.  S.  Douglass, 
Paltimorc  Sun;  Robert  S.  Allen.  Chris¬ 
tian  Scienee  Monitor;  John  Herrick, 
Chieago  Tribune;  Jay  G.  Hayden, 
Detroit  AVitw  and  B.  P.  Adams,  Literary 
Digest. 

Picture  men  in  the  party  were  F.  1. 
Thompson,  International  Newsreel; 
( ieorge  R.  Shackling,  A.  P.  Photos ;  C.  F. 
Stanwald,  Universal  Newsreel ;  Alfred 
Waldron,  I'ox  Movietone;  John  S. 
Thompson,  Acme  News  Pictures;  Carl 
W.  Fascold,  Pa  the  and  John  Bartone, 
Paramont. 

Springfield  newspapermen  included 
W.  Y.  Dallman,  Marvin  Mc.Alister, 
Marian  Alvey,  F'rank  W.  Weir,  George 
W.  Munford,  and  Don.  R.  Suesen,  Illinois 
.State  Register,  and  George  R.  Smith, 
George  Alarney  and  J.  Emil  Smith, 
Illinois  Slate  Journal. 


EDITION  SPEEDED 

Unusual  six'ed  in  iniblication  of  a  spe¬ 
cial  edition  was  made  by  the  .Miami 
(b'la.)  Daily  Xezes,  June  7.  when  it 
printed  a  “Forward  \Vith  Miami”  edi¬ 
tion  within  24  hours  from  the  time  the 
order  was  issued  for  it.  The  issue  marked 
the  legalization  of  horse  racing  at 
Hialeah  Park,  Miami.  The  editorial  d^ 
partment  prepared  the  copy  in  an  after- 
iKxni,  and  in  addition  wrote  cojiy  for  six 
of  the  advertisements.  The  issue  con¬ 
tained  1.7.s8’/2  inches  of  advertising,  in¬ 
cluding  seven  full  pages. 


LEASES  NEW  MEXICO  WEEKLY 

The  Lm'ington  (N.M.)  Tribune, 
weekly  owned  by  J.  E.  Han  way,  pub" 
lisher  of  the  Casper  (Wyo.)  Tribun^ 
Herald,  has  been  leased  to  Arthur 
Duncan,  former  editor. 


TSiair ihc 

-from  J. 

•The  writer  decided  to  put  "  FrtV OWE  PLAN “ 


-from  J.  *'*r’d  experrence  with  a  “i^t^for  “the  Enquirer- Sun 

^ 

;'k.'«RTUWE;^  - 
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^  '  Circulation-Building  Experts  47- 

Sixih  Floor,  Occidentcil  Building-  Indianapolis, Indians- 
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Newspaper  Advertisers 
are  the  Backbone  of  Business 

Heaven  knows  what  would  happen  if  it  were  not  for  Advertisers  who  are  using  the 
columns  of  newspapers  to  tell  the  people  that  their  dollars,  spent  now,  will  not  only 
help  them  to  fill  their  needs  at  lower  prices  than  have  prevailed  for  the  past  ten 
years,  but  that  putting  money  into  circulation  now  will  enable  wholesalers,  manufac¬ 
turers  and  retailers  to  re-employ  thousands  of  people  who  were  laid  off  until  business 
showed  some  signs  of  re-awakening. 


The  effect  of  newspaper  advertising  is  immediate. 

Local  advertisers  have  always  known  that  they  can  get  results  at  once. 

General  Advertisers  are  beginning  to  realize  more  and  more  that  they  must  appor¬ 
tion  their  appropriations  to  include  more  newspaper  advertising  from  now  on. 


Now  is  the  time  for  newspapers  to  prepare  for  the  greater  volume  of  advertising 
they  are  sure  to  get  after  the  country  gets  straightened  out  from  its  present  spree. 
During  the  recent  orgie  of  extravagance,  when  advertising  was  freely  distributed 
among  all  sorts  of  media  and  seemed  to  pay,  there  was  no  disposition  to  check 
results  from  any  particular  medium  or  media. 


The  aftermath  brought  a  checking  of  noses,  but  while  the  checking  was  going  on 
many  advertisers,  realizing  that  they  had  dipped  in  too  deep,  suspended  their  adver¬ 
tising  entirely  or  else  continued  on  a  marked  decreased  scale. 

Now  they  are  getting  down  to  brass  tacks  and  our  information  is  that  newspapers 
are  due  to  get  more  advertising  from  general  advertisers  than  they  have  ever  had. 


The  obvious  course  for  newspapers  to  follow  right  now  and  to  keep  on  following  is 
to  advertise  on  their  own  behalf. 

With  the  trend  toward  newspaper  advertising  so  unmistakable,  it  is  important  for 
newspaper  publishers  to  advise  national  advertisers  —  and  advertising  agencies  — 
how  they  can  aid  in  increasing  their  business  in  the  territories  they  cover.  News¬ 
papers  never  had  a  better  opportunity  to  clinch  their  supremacy  as  national 
media  than  right  now.  They  never  had  a  better  opportunity  to  help  their  special 
representatives  to  secure  business  for  them  in  the  national  field.  Newspaper  pub¬ 
lishers  ought  to  show  their  faith  by  advertising  in  the  same  consistent  way  that  they 
urge  advertisers  to  use  their  columns. 


As  the  sole  and  exclusive  representative  of  the  newspaper  industry,  we  suggest  to 
newspaper  publishers  that  they  start  now  to  advertise  regularly  in  Editor  &  Publisher. 

EDITOR  &  PUBLISHER 


1700  Times  Square  Building,  Times  Square,  New  York  City 
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Advertising  Agencies 

CAMEL  ADVERTISING 
WITHDRAWN  IN  S.  C. 

Company  Acts  When  Tax  Commission 
Rules  That  State  Stamps 
Must  Adhere  to 
Packages 

Con  Mill  A,  S.  C.,  June  15. — The  R.  J. 
Reynolds  Tobacco  Company,  manufac¬ 
turer  of  Camel  cigarettes,  has  cancelled 
all  advertising  contracts  with  South 
Carolina  newspapers  because  of  the  “tax 
situation”  in  the  state. 

The  move  climaxed  a  dispute  of  more 
than  three  months’  standing  between  the 
tobacco  ccxnpany  and  its  advertising 
agency  on  one  side  and  the  state  tax  com¬ 
mission  on  the  other,  following  the  com¬ 
mission’s  notice  to  cigarette  dealers  that 
the  South  Carolina  business  license 
stamps  would  not  adhere,  according  to 
law,  to  the  new  cellophane  wrapper. 

The  cancellation  came  at  the  same  time 
the  commission  recommended  to  the  Rey¬ 
nolds  company  a  preparation  made  by  A. 
Coke  Summers,  state  chemist,  to  make 
the  stamps  stick  if  properly  applied,  to 
the  cellophane  wrapper.  The  recom¬ 
mendation  was  made  after  intensive  in¬ 
vestigations  and  upon  the  request  of  the 
manufacturing  company. 

In  letters  to  newspapers  of  the  state, 
the  agency,  Erwin,  Wasey  &  Co.,  New 
York,  declared  that  “both  our  client  and 
ourselves  regret  this  condition  of  affairs 
but  as  long  as  this  condition  exists  it  is 
doubtful  if  there  will  be  any  further 
Camel  cigarette  advertising. 

“VVe  were  sorry  to  send  the  cancella¬ 
tion,  but  owing  to  the  tax  situation  in 
your  state,  which  you  are  familiar  with, 
it  is  unprofitable  for  our  client  to  con¬ 
tinue  to  advertise. 

“We  are  told  that  Camel  cigarettes 
(cellophane  wrapped)  cannot  be  sold  in 
the  state  of  South  Carolina.” 

The  South  Carolina  law  provides  that 
the  license  stamp  must  be  so  affixed  that 
its  removal  requires  continual  application 
of  steam  or  water.  Dealers  whose  stock 
are  found  improperly  stamped  are  sub¬ 
ject  to  fines  and  the  stock  to  confisca¬ 
tion. 

In  Winston-Salem,  N.  C.,  home  of  the 
Reynolds  company,  S.  Clay  Williams, 
president,  admitting  the  cancellation  of 
advertising  contracts,  said  no  feud  existed 
between  his  company  and  the  tax  com¬ 
mission.  He  said  the  cancellation  was 
not  done  in  any  spirit  of  retaliation. 

W.  G.  Query,  chairman  of  the  tax 
commission,  said  he  regretted  the  press 
of  the  state  was  made  the  “victim.” 

Fred  D.  West,  publisher  of  the  Ahbr- 
7-tllc  (S.C.)  Press  and  Ranner,  and 
president  of  the  South  Carolina  Press  .•\s- 
sociation,  communicated  with  Mr.  Query, 
saying  he  believed  the  commission  was 
acting  correctly  in  the  dispute  and  that 
he  planned  to  see  his  associates  about  it. 


Tea  Account  To  Hearn 

Rleecker  &  Simmons,  Inc.,  importers 
and  packers  of  high  grade  teas,  have  ap¬ 
pointed  the  Alfred  .S.  Hearn  Company, 
Inc..  New  York,  to  handle  the  sales  pro¬ 
motion  and  advertising  of  the  R  &  S 
“New  Rlend’’  Formosa  Oolong  (Orange 
Pekoe)  tea.  The  campaign  is  to  l>e 
started  with  an  intensive  merchandising 
and  newspaper  advertising  campaign  on 
Long  Island. 


Boston  Office  For  Alfred  S.  Henm 

The  Alfred  S.  Hearn  Company,  Inc., 
New  York,  has  concluded  arrangements 
to  1^  represented  in  the  New  England 
territory  by  Perry  Walton,  88  Rroad 
Street.  Roston.  Mr.  Mahon  will  con¬ 
tinue  to  conduct  the  business  of  the  Wal¬ 
ton  Advertising  and  Printing  (Company 
at  Roston  as  heretofore. 


Held  Boat  Ride  For  Staff 

More  than  .500  employes  of  the  Camp- 
bell-Ewald  agency  and  a  score  of  busi¬ 
ness  associates  were  guests  of  H.  T. 
Ewald.  president  of  the  company,  on  a 
lake  and  river  sail  last  week.  Toseph  L. 
Harding  was  elected  president  of  the 
CeCo  club,  an  organization  of  employes. 


AMONG  THE  COPY  CHIEFS 
_ By  C.  P.  McDonald _ 


Howard  E.  Deems 


44TF  this  isn't  a  hobby,  then  name  me 

-•-one.  Give  me  a  line  and  the  world 
is  mine!”  So  declares  Howard  E. 
Deems,  of  the  advertising  agency  which 
bears  his  name  at  Long  Beach,  Cal. 

“There’s  nothing  like  a  sail  in  the  Long 
Beach  channel  to  the  near-by  islands — 
Catalina.  San  Clemente,  Santa  Cruz. 
San  Miguel,  and  others.  From  the  local 
waters  two  hundred  and  twenty-three 
marlin  and  broadbill  swordfish  were 
taken  last  year.  Alas,  I  wasn’t  one  of 
those  who  landed  the  big  critters,  but  it’s 
lots  of  good  sport  and  fun  to  keep  right 
on  trying  to  get  into  the  ranks  of  those 
who  have  conquered  the  battlers  in  these 
parts.” 

Deems  formerly  was  a  partner  of  the 
firm  of  Neely  &  Deems,  which  w’as  or¬ 
ganized  in  1922  but  dissolved  in  1928, 
Deems  becoming  sole  owner.  For  eight 
years  he  has  been  a  copy  chief,  and  now 
works  on  such  accounts  as  the  national 
advertising  for  the  City  of  Long  Beach; 
Building  and  Loan  Exchange  of  Long 
Beach ;  the  Long  Beach  Shopping  News; 
Humphreys  Music  Company;  Bon 
Marche  Department  Store;  Long  Beach 
Building  and  Loan  Association ;  Long 
Beach  Bath  House  and  Amusement 
League. 

Stanford  is  his  alma  mater,  class  of 
1921.  ^ 


New  Albert  Frank  Client 

General  Securities  Corporation  of 
■America,  an  investment  company  with 
headquarters  in  Chicago,  has  named  Al¬ 
bert  Frank  &  Co.  as  its  advertising 
agents.  This  company  is  specializing  in 
a  comhination  investment  and  insurance 
plan  known  as  the  Grizzard  Trusteed 
Investment  with  Multifold  Protection. 
Newspaper  copy  is  being  used. 


Industrial  Account  To  Ullman 

The  Manhattan  Rubber  Manufacturing 
Division  of  Raybestos-Manhattan,  Inc., 
Passaic.  N.  J.,  has  appointed  Roland  G. 
E.  Ullman,  Philadelphia,  to  direct  the 
advertising  of  its  industrial  pro<lucts.  In- 
flustrial  papers  and  direct  mail  will  be 
used. 


Appointed  Boston  Manager 

Ira  N.  lelalian,  formerly  vice-president 
of  Dorrance,  Kenyon  &  Co.,  Roston 
agency,  has  become  vice-president  and 
manager  of  the  Roston  office  of  the 
I-archar-Horton  Company,  Providence 
agency. 


Will  Continue  Agency 

David  M.  Puerner,  who  has  been  with 
the  Usher  .Advertising  agency  in  Mil¬ 
waukee  since  1915,  is  continuing  the 
business  formerly  conducted  by  the  late 
Ellis  R.  I'sher.  Offices  are  at  709  North 
Broadway. 


New  Blaker  Client 

The  Rlaker  Advertising  Agency,  Inc., 
has  been  appointed  to  handle  the  adver¬ 
tising  for  the  Delman  Shoe  Salon. 


SEES  INCREASED  LINAGE 


Agency  President  Praises  Newspapers 
in  Chicago  Address 

The  daily  newspaper,  with  its  com¬ 
pact,  concentrated  coverage,  equipped  to 
take  advantage  of  opportunities  at  the 
moment  they  are  presented,  offers  the 
live-wire  advertiser  an  excellent  oppor¬ 
tunity  to  ride  on  the  crest  of  business  re¬ 
vival,  Lloyd  Maxwell,  president  of  Wil¬ 
liams  &  Cunnyngham  advertising  agency. 
Chicago,  said  in  a  speech  this  week  be¬ 
fore  the  Chicago  Newspaper  Representa¬ 
tives  Association. 

Mr.  Maxwell  sounded  a  note  of  opti¬ 
mism  and  prophesied  for  the  newspaper 
profession  as  a  whole  an  appreciable  up¬ 
ward  trend  in  advertising  linage.  He 
said  that  the  reduction  of  newspaper  ad¬ 
vertising  rates  was  in  no  way  the  an¬ 
swer  to  the  present  situation.  Mr.  Max¬ 
well  complimented  the  publishers  who 
had  steadfastly  maintained  their  regular 
rates. 

A  more  detailed  study  of  markets  and 
fields  of  distribution,  according  to  Mr. 
Ma.xwell,  linked  with  intensive  and  con¬ 
centrated  advertising  in  daily  newspa¬ 
pers,  is  one  of  the  solutions  to  the 
business  dilemma  experienced  by  many 
advertisers  and  agents. 


SAUSAGE  CAMPAIGN 


Chicago  Meat  Council  Making  Twenty- 
Week  Drive  in  Dailies 

Through  a  series  of  display  advertise¬ 
ments  in  Chicago  newspapers,  the  Meat 
Council  of  Chicago,  an  organization  of 
packers,  retailers  and  meat  product 
manufacturers,  is  now  engaged  in  a  20- 
week  campaign  to  increase  the  sale  of 
sausage. 

In  these  advertisements,  10  groups  of 
awards  are  being  offered  for  the  best 
menus  featuring  sausage.  The  types  of 
sausage  or  meat  product  being  adver¬ 
tised  in  this  campaign  are:  frankfurters, 
liver  sausage,  cooked  ham,  luncheon 
specialty,  dry  sausage,  bologna,  minced 
luncheon  specialty  head  cheese,  blood 
sausage,  and  pork  sausage. 

In  addition  to  newspaper  advertising, 
the  Council  is  furnishing  retail  dealers 
with  window  streamers  in  two  colors 
and  with  small  insert  cards,  which  are 
for  distribution  to  shoppers  and  contain 
recipes  and  advertising  matter.  Stream¬ 
ers  are  also  being  us^  on  the  trucks  of 
the  various  jobbers  and  manufacturers. 


E.  H.  Brown  Releases  Schedules 

E.  H.  Brown  Advertising  Agency  of 
Chicago  is  now  releasing  newspaper 
schedules  on  the  .Automobile  Bonding 
Co.,  National  Bond  and  Investment  Co., 
and  the  Shorewood  Estates,  all  of  the 
same  city. 


Meyer  With  Conklin  Mann 

1.  Matt  Meyer,  formerly  with  Ewing 
Jones  and  Higgins,  Inc.,  and  more  re¬ 
cently  with  the  General  Electric  mer¬ 
chandising  department,  has  joined  the 
advertising  staff  of  Conklin  Mann,  Inc., 
New  York. 


Handling  Dental  Account 

The  Addison  Vars,  Inc.,  Buffalo,  N.Y., 
has  been  appointed  to  place  the  advertis¬ 
ing  of  the  Williams  Gold  Refining  Com¬ 
pany  of  Buffalo,  which  manufactures 
dental  golds  and  specialties. 


New  Post  For  Bolser 

C.  M.  Rolser,  formerly  assistant  ad¬ 
vertising  manager  of  the  Strathmore 
Paper  Company,  Mittineague,  Mass.,  has 
joined  the  Henry  Hcide  Company,  Inc., 
New  York,  as  advertising  manager. 

Handling  Silver  Account 

Dorrance,  Kenyon  &  Co.,  Boston 
agency,  has  been  chosen  to  direct  the 
account  of  the  Watson  Company  of 
.Attleboro,  Mass.,  makers  of  sterling 
silverware. 

Burnett’s  to  Churchill-Hall 

Burnett’s,  Inc.,  Newark.  N.  J.,  have 
placed  the  advertising  of  their  complete 
line  of  bird  and  fish  foods  with  Church- 
ill-Hall,  Inc.,  New  A’ork  City. 


NATIONAL  COPY  DROPPED 

Sears,  Roebuck  &  Co.  Discoatinsi 
“Outside”  Advertising  in  Catalogue! 

Sears,  Roebuck  &  Co.  have  announetd 
the  withdrawal  of  the  national  advertis- 
ing  section  from  its  forthcoming  fall  and 
w'inter  general  catalogue  to  be  issutd 
next  September. 

Officials  of  the  Chicago  mail  ordtr 
house  said  that  the  decision  was  arrived 
at  because  of  a  desire  to  learn  furtlw 
the  attitude  of  mail  order  customers  to¬ 
ward  the  experiment.  It  was  first  tried 
in  the  current  spring  and  summer  cata¬ 
logue  and  represented  a  departure  from 
the  policy  of  the  company  for  more  than 
40  years  in  confining  its  pages  to  the 
sale  of  its  own  merchandise.  Whether 
the  company  will  reconsider  its  stand 
for  future  catalogues  remains  to  be  d^ 
termined,  officials  said. 

In  March  of  this  year.  Sears,  Roebuck 
&  Co.  included  a  commercial  advertis¬ 
ing  section  in  its  catalogue.  Chevrolet 
Motor  Company  took  two  pages  and  the 
Curtis  Publishing  Company  one  page,  tlw 
latter  advertising  the  Saturday  Evening 
Post,  Ladies  Home  Journal  and  Country 
Gentleman. 


AD  TIPS 


Thomat  E.  Basham  Company,  Ino.,  DiU; 
News  BuildinK,  Chleaito.  Now  hiindllns 
count  for  the  Midwest  Drug  Company,  ‘•MsKle 
tone.”  Chicago. 

Buchen  Advertising  Company,  28  East  Jut. 
son  boulevard,  Chicago.  Said  to  be  preptriig 
list  of  eastern  newspapers  for  PhlladrIpkU 
Reading  Coal  and  Iron  Company,  I’hiladelphli. 
Penns.vlvanla. 

Calkins  Ic  Holden,  247  Park  avenue.  Net 
York.  Has  secured  account  of  the  Viritjpd 
Incorporated,  New  York,  manufacturers  of  i 
typewriter  with  changeable  type. 

Paul  Cornell,  Inc.,  .^80  Fifth  avenue.  N'ts 
York.  Now  handling  account  for  the  Wilke- 
Gordon  Laboratories,  milk,  Plainsboro,  N.  J. 

Churchill-Hall,  Inc.,  50  Union  Square,  S(» 
York.  Now  handling  account  for  the  XorU 
American  Radium  Corporation.  New  York. 

Dorraikoe,  Kenyon  &  Co.,  200  Tremont  itrert, 
Roston.  Has  secured  account  of  the  Witw 
Company,  Attleboro.  Massachnsetts,  manufu- 
turers  of  Sterling  Silver  Tableware. 

Federal  Advertising  Agency,  fi  East  3W 
street.  New  York.  Again  placing  copy  ^4 
newspapers  in  various  sections  for  the  .Xmericu 
Safety  Razor  Company,  Brooklyn,  N.  Y. 

Albert  Frank  &  Co.,  880  4th  avenue,  Srs 
Y'ork.  Placing  account  for  Covici-Friede,  Im., 
New  York. 

H.  C.  Goodwin,  Inc.,  70  Eichange  itiwt 
Rochester,  N.  Y.  Will  make  up  lists  dsrii* 
July  and  August  for  the  Taylor  Instrumsi; 
t'ompanies,  Rocliester,  N.  Y.,  manufacturers  d 
temperature  instruments. 

Ouenther-Bradford  &  Co,,  I.")  East  Hitm 
street,  Chicago.  RciM)rted  to  be  issuing  as- 
tracts  to  newspapers  on  the  Hayfever  Bemsl' 
Co.,  Stillwater,  Miun. 

Hanff-Metzger,  Inc.,  1501  Broadway,  N** 
Y'ork.  Has  secured  account  of  D’Orsay  "«■ 
fumeries  Corporation,  New  Y'ork. 

Hirsch  Advertising  Agency,  425  Fnnrtb 
avenue.  New  York.  Hus  secured  account  d 
Helena  Itiilienstein,  Inc.,  cosmetics,  New  York. 

Lennen  &  Mitchell.  Inc.,  17  East  45th  strwi- 
New  York.  Handling  account  for  lehn  * 
Fink,  Inc.,  "I-ysol,”  New  Y'ork.  Again  Bal¬ 
ing  contracts  with  newspapi-rs  in  various 
tions  for  tlie  Tide  Water  Oil  Sales  CoriwritM- 
New  York. 
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Homer  McKee  Company,  370  I.exlngton  I’c 
nue.  New  York.  Placing  account  far 
Stetson  Shoe  Company,  Weym<aith,  Ma»k- 
MitcheU-Faust-Dickson  &  Wieland,  230  Nort 
Mii-higan  avenue,  Chicago.  Said  to  be 
a  list  of  new8pa|>ers  on  tlie  G.  M-  C.  Tmti- 
General  .Motors  Company,  Pontiac,  .Michl|sa 
Mark  O'Dea  A  Company,  400  Madison  ivm* 
New  Y'ork.  Placing  account  of  I-s-lm  *  r“l 
Dorotliy  Gray’s  toilet  prep.irations. 

York. 

Louis  C.  Pedlar  Corporation,  -YoO  Msdl*^ 
aveniH-,  New  York.  Has  secured  account 
liiecto,  Inc.,  Notox,  New-  Y'ork. 

Rogers  A  Smith  Company.  20  North 
drive,  riiiCHRD.  Siild  to  be  placing 
of  (’ampbeil  Cereal  Company,  Northfleld,  ■ 
nesota. 

Ruthraulf  A  Ryan,  Inc.,  300  North  Micblp' 
avenui',  (Tiieajro.  Will  make  up  li«t* 

July  for  the  Wolverine  Shoe  &  Tannin?  '• 
poriitioi),  Uoekford,  Mic'hi>;an. 

Sehl  Advertiiinf  Agency,  North 
avenue,  Chleajro.  Will  make  up  H*'* 

July  for  Miekeliierry’a  Food  Froilucts  Coop*  • 
Ciiieasfo. 

Jewell  F.  Stevens  Company,  19 
Salle  street,  Chieatjo.  Ueported  to  be 
a  list  of  newspapers  for  Pelton  A  relton, 
facturers  of  swliiiminf?  suits,  Chicago. 

street  A  Finney,  71  West  35th 
Y'ork.  Now  liandling  acoouiit  for  the  o'*  ' 
CoriHiration,  III  An  Tablets,  Kingston,  N-  ' 
Williams  A  Cunnyngham,  Ino..  8 
Mlehigan  avenue,  Chicago.  Placing 
for  the  Giinite  Corporalon,  Rm-kford.  ^ 

nianufaeturera  of  Gunite  Cast  Brake  Drunu 
general  eastings. 
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Textile  IV arid.  New  York,  by  decision 
just  reached  by  the  award  jury,  has  been 
awarded  the  Associated  Business  Paper 
medal  for  1930  for  its  entry  in  Class  I 
of  the  A.B.P.  Editorial  Awards.  This 
medal,  which  is  given  annually  for  out¬ 
standing  editorial  service,  was  won  by 
the  entry  submitted  by  Textile  World  of 
its  editorial  program  for  the  rehabilita¬ 
tion  of  the  textile  industry.  This  is  the 
second  time  that  the  A.B.P.  medal  has 
gone  to  Textile  World.  In  1928  it  won 
it  for  its  editorial  treatment  of  technical 
problems  connected  with  the  textile  in¬ 
dustry. 

The  A.B.P.  editorial  awards,  estab¬ 
lish^  in  1926,  are  in  three  divisions; 
Class  I  for  outstanding  editorial  service 
for  which  the  A.B.P.  medal  is  awarded; 
Class  II,  best  editorial  for  which  there 
are  three  money  prizes  of  $300,  $150  and 
and  Class  III  for  best  article,  series 
of  articles  or  news  report  for  whidi 
there  are  also  the  same  money  prizes. 

In  addition  to  awarding  to  Textile 
World  the  medal  in  Class  I,  the  jury, 
which  consisted  of  Thomas  D.  Cutler, 
publisher,  Icc  Cream  Trade  Journal, 
chairman;  John  Benson,  president, 
.American  Association  of  Advertising 
.\gencies;  Lee  Bristol,  president.  Asso¬ 
ciation  of  National  Advertisers;  O.  H. 
Cheney,  banker,  and  Alfred  Reeves,  gen¬ 
eral  manager.  National  Automobile 
Chamber  of  Commerce,  accorded  the  first 
honorable  mention  in  this  class  to  the 
entry  submitted  by  Railway  Age,  Chi¬ 
cago,  second  to  that  of  Mill  Supplies 
Magacine,  Chicago,  and  third  to  the 
entry  that  was  made  by  Gas  Age  Record, 
New  York. 

In  Class  II,  best  editorial,  the  first 
prize  of  $300  was  won  by  Kay  Fling, 
editor.  Restaurant  Management,  New 
York,  for  his  editorial  entitled  “Simple 
Things.”  The  second  prize  of  $150  went 
to  .\ornian  G.  Shidle,  directing  editor, 
Chilton  Class  Journal  Company,  Phila¬ 
delphia,  for  his  editorial  in  Automotive 
Industries,  and  third  prize  was  won  by 
L  E.  Moffatt,  editor.  Electrical  Mer¬ 
chandising,  New  York,  for  his  editorial 
'A  House  Divided  Against  Itself.”  The 
jury  also  gave  an  honorable  mention  to 
the  editorial  “Has  Folly  a  Limit?”  by 
Charles  K.  Mac  Dermut,  Jr.,  managing 
editor.  Dry  Goods  Economist,  New 
fork,  and  to  Bernard  L.  Johnson,  editor, 
American  Builder  and  Building  Age, 
Chicago,  for  his  editorial  ‘‘A  House 
Cleaning  Is  Due.” 

In  Class  HI — best  article,  series  of 
irticles  or  news  report — the  first  prize 
rf$500  was  won  by  Norman  G.  Shidle 
tor  his  series  of  articles  on  the  problem 
®olved  within  the  automotive  and  air¬ 
plane  industries  by  reason  of  the  de- 
'elopment  of  independent  makers  of  re¬ 
pair  and  replacement  parts.  The  second 
prize  in  this  class  of  $150  was  won  by 
b;  A.  Steel,  purchases  and  stores  editor 
*  Kailway  Age,  for  his  series  of  17 
rrports  covering  the  investigations  into 
rrciprocal  buying  by  the  Interstate  Com- 
ijjrrce  Commission  and  the  b'etleral 
Irade  Commission.  For  his  series  of 
‘tticles  on  “Wiring  the  Home  for  Ade- 
iMte  Electric  Service,”  Roger  L. 
bnight.  Electrical  Installation,  New  York, 
‘■as  awarded  the  third  prize  of  $50.  The 
^ary  also  awarded  three  honorable  men- 
''uns  in  this  class,  the  first  being  given 
p .  Koy  Dickinson,  associate  editor. 
Ink,  New  York,  for  his  series 
wages  as  Purchasing  Power,” 
Wond  to  James  True,  associate  editor. 
Management,  for  his  article  “The 
z'vate  Brand  and  Its  Load  of  Dyna- 
and  the  third  to  Ray  Fling,  editor, 
fstaurant  Management  for  his  article 
iwe  Is  a  Companv  of  Success  as  Well 
One  of  Failure.”' 

DOROTHY  DIX  SAILS 

^OTMhy  Dix  sailed  from  San  Fran- 
^  June  11  for  a  cruise  of  the  South 
Australia  and  the  Orient. 


&  Publisher  The  Fou 

GLENN  BABB  MARRIES 

Glenn  Babb,  chief  of  the  Associated 
Press  bureaus  in  Japan  with  headquar¬ 
ters  in  Tokio,  was  married  June  10  to 
Miss  Katherine  IClder,  in  Keokuk,  la. 
The  couple  will  spend  their  honeymoon 
in  China,  and  reside  in  Tokio.  They 
met  in  Tokio  when  the  bride  was  on  a 
trip  to  the  Orient. 


FISHLER  NAMED  HEAD 
OF  N.  J.  PRESS  GROUP 

75th  Annual  Meeting  Addressed  by 
Fred  Fuller  Shedd — Resolution  Calls 
for  Action  on  Advance  Notice  of 
Political  Radio  Speeches 


Franklin  Fishier,  Jiidgewood  News, 
was  elected  president  of  the  New  Jersey 
Press  Association  at  the  75th  annual 
meeting  at  Lake  Mohonk,  N.Y.,  June 
13.  The  presidency  has  been  vacant 
since  the  death  of  Guion  P.  Wilson, 
formerly  publisher  of  the  Long  Branch 
Daily  Record,  last  December. 

Chauncey  F.  Stout,  Plainfield  Courier- 
News,  was  elected  vice-president,  and 
John  W.  Clift,  Summit  Herald,  and 
W.  B.  R.  Mason,  Bound  Brook  Chron¬ 
icle,  were  reelected  secretary  and  treas¬ 
urer  respectively. 

The  executive  committee  named  was ; 
Charles  Palmer  Bateman,  Somerville 
Gazette-Messenger;  Miss  J.  Mabel 
Brown,  Keyport  Weekly;  Preston  S. 
Foster,  Elmer  Times;  Johnson  Foy,  Nut- 
ley  Sun;  Rudolph  E.  Lent,  Jersey  City 
Jersey  Journal;  Edwin  V.  Savidge, 
Hopewell  Herald;  Charles  C.  Kahlert, 
I^erth  Amboy  Evening  Neit’s. 

Fred  Fuller  Shedd,  editor,  Philadelphia 
Evening  Bulletin,  and  president  of  the 
American  Society  of  Newspaper  Editors, 
spoke  at  the  annual  banquet.  He  urged 
the  editors  “to  develop  and  utilize  the 
potential  of  newspaper  contact  with  the 
public  mind,  so  that  this  self-governing 
democracy  shall  function  in  its  best, 
most  intelligent  state  of  mind  and  not  in 
a  condition  of  frenzy,  whether  of  discon¬ 
tent  or  actual  fear.” 

feature  of  the  session  was  a  re¬ 
union  of  ex-presidents  of  the  association, 
eight  of  whom  were  present. 

The  conve.ntion  went  on  record  as  ob¬ 
jecting  to  the  granting  of  tlie  applica¬ 
tion  of  C.  R.  Cummins  for  Community 
Radio,  now  before  the  Federal  Radio 
Commission,  for  authority  to  establish 
and  operate  radio  stations  in  267  com¬ 
munities,  11  of  which  are  located  in 
New  Jersey. 

The  convention  also  adopted  the  policy 
of  excluding  from  the  news  columns  ad¬ 
vance  notices  of  political  talks  made 
over  the  radio.  In  case  the  addresses  are 
reported  in  the  newspapers,  it  was  urged 
that  no  mention  be  made  that  the  speech 
was  broadcast.  This  resolution  was  pro¬ 
posed  by  Walter  M.  Dear,  Jersey  City 
Jersey  Journal. 

A  historical  committee  was  appointed 
composed  of  David  Fernsler,  of  the  As¬ 
sociated  Press,  Kenneth  Q.  Jennings  and 
J.  Logan  Clevenger. 


PLAN  MEAT  CAMPAIGN 


Omaha  Groups  to  Raise  Fund  by 
Assessing  Shipments 

(Sfecial  to  Editor  &  Publishes) 

Omaha,  Neb.,  June  15. — A  proposal 
to  charge  shippers  25  cents  on  each  car 
of  livestock  to  create  a  fund  for  adver¬ 
tising  meat  products  has  been  filed  with 
the  United  States  Department  of  Agri¬ 
culture  by  the  Omaha  Livestock  Ex¬ 
change  and  the  Farmers  Union.  If  the 
department  permits,  the  charge  will  be¬ 
come  effective  July  1. 

Money  raised  in  this  manner  will  be 
matched  with  a  like  amount  by  meat 
packers.  The  largest  share  of  the  total 
will  be  spent  for  newspaper  advertising, 
with  the  rest  for  posters. 

The  Interstate  Livestock  Growers  and 
Feeders  Association  agreed  on  the 
charge  when  it  met  in  Omaha  last  Octo- 
ber. 

Stockmen  in  Wyoming.  Kansas  and 
western  South  Dakota  also  have  ap¬ 
proved  the  charge. 
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MERCHANDISING  IDEAS  RE¬ 
QUESTED  BY  STORES 
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tive  sales  plans,  one  dealing  with  the 
large  store,  another  with  the  medium¬ 
sized  store,  and  a  third  with  the  small 
store.  The  three  speakers  were  Arthur 
O.  Price,  sales  manager  the  Namm 
Store,  Brooklyn;  Edgar  L.  Rice,  sales 
promotion  manager,  the  A.  Polsky  Com¬ 
pany,  Akron;  and  George  B.  Jacobs, 
sales  promotion  manager  of  the  Bon  Ton 
Department  Stores,  Lebanon,  Pa.  All 
stressed  the  necessity  of  advance  plan¬ 
ning,  although  allowing  for  changes 
necessitated  by  advance  of  time.  INIr. 
Price’s  statement  was: 

“It  is  absolutely  necessary  to  plan  the 
advertising  for  the  entire  store  for  •  a 
year,  or  six  months,  or  at  very  least, 
three  months  in  advance.  This  forms  the 
basis  for  the  monthly  plans  and  opera¬ 
tions.  These  monthly  plans  should  be 
determined  by  the  sales  possibilities  of 
each  month,  instead  of  being  a  fixed  pro¬ 
portion  of  the  whole. 

“The  80  per  cent  of  our  stores  that 
have  some  kind  of  seasonal  and  monthly 
plan,  at  least,  have  some  idea  of  where 
they  are  going.  The  other  20  per  cent 
are  striking  out  in  the  dark.  And  it’s 
going  to  keep  getting  darker  and  darker 
for  these  planless  stores  all  the  time! 

“We  must  all  agree  that  no  mysteries 
can  continue  about  the  figures  of  a  store 
so  far  as  the  publicity  division  is  con¬ 
cerned.  If  we  are  to  form  plans  based  on 
facts — we  must  know  them  all. 

“Which  means,  secondly,  that  publicity 
men  must  know'  how  to  read  and  inter¬ 
pret  this  information.  If  a  show  of  hands 
were  asked  as  to  how  many  advertising 
men  receive  their  store’s  weekly  mer¬ 
chandise  report  (stock  sheet) — I'm  afraid 
it  would  be  far  from  100  percent.  And 
how  much  less  an  honest  list  of  advertis¬ 
ing  men  who  know  how  to  read  this 
sheet — and  do  something  about  it. 

“Do  you  know  which  departments  are 
your  profit  makers — and  which  are  the 
big  losers?  Do  you  know  a  department’s 
stock  condition — ilo  you  help  them  clear- 
as-they-go  to  keep  their  stocks  clean — 
their  open-to-buy  alive — and  ready  for 
your  next  big  sales  promotion  idea?” 

Paul  E.  Murphy,  advertising  manager 
of  Frederick  Ixicser  &  Co.,  Brooklyn,  on 
the  other  hand,  stated  boldly  that  “the 
trouble  with  most  stores  today  is  that 
they  are  over-systematized.”  He  added; 
“Too  much  plan  is  worse  than  no  plan. 
Most  of  us  can  get  more  value  from  time 
spent  rubbing  shoulders  with  customers 
on  the  floor  than  from  time  spent  wrest¬ 
ling  with  columns  of  statistics.”  He  went 
on ; 

“If  there’s  any  doubt  in  your  mind  that 
we  are  out  of  touch  with  the  customer’s 
point  of  view — consider  the  Camel  cigar¬ 
ette  contest.  I  submitted — and  so  prob¬ 
ably  did  you — a  very  brilliant  piece  of 
copy.  A  piece  of  copy  done  in  the  best 
professional  manner — provocative,  alliter¬ 
ative,  like  something  from  Swinburne.  I 
even  had  it  hand-set  to  make  sure  that  it 
would  get  attention.  Did  you  note  my 
name  among  the  winners?  You  did  not. 
But  a  humble  Boston  milkman  whose 
cigarettes  got  wet  before  the  new  cello¬ 
phane  wrapper  came  along,  told  the 
simple  story  of  what  that  new  wrapper 
meant  to  him.  And  his  copy — written 
through  the  customer’s  eyes — put  every 
professional  trick  of  almost  every  adver¬ 
tising  man  in  the  country  to  shame.  Is 
there  food  for  thought  for  us  there?  I 
fear  there  is.” 

Mr.  Murphy  described  experiments  in 
the  timing  of  department  store  copy  by 
days  of  the  week,  thus : 

“Some  time  ago  we  at  I^oeser’s,  in  an 
attempt  to  organize  our  advertising  arbi¬ 
trarily  designatefl  certain  advertising  days 
for  our  different  merchandise  divisions. 
Sunday  was  to  be  free  for  all.  Rut  Mon¬ 
day’s  advertising  was  to  feature  only 
home-furnishings  departments ;  Wednes¬ 
day’s  advertising  was  to  exploit  only 
ready-to-wear  and  accessories  depart¬ 
ments,  and  so  on.  This  plan  was  success¬ 
ful  in  coordinating  our  advertising  pre¬ 
sentation,  but  after  it  had  been  in  use 
for  a  time,  we  decided  to  check  whether 
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we  were  wise  in  the  selection  of  our  ad¬ 
vertising  days.  So  we  embarked  on  a 
study  of  the  relation  of  advertising  to 
sales  by  days  in  a  numlier  of  the  de¬ 
partments. 

“.Vs  an  e.xample  of  our  findings,  here 
was  a  department  which,  tradition 
insisted,  must  be  heavily  exploited  for 
Monday’s  selling,  but  which  needed  little 
advertising  for  Saturday,  on  the  theory,  I 
supjxise,  that  Saturday  traffic  would  auto¬ 
matically  take  care  of  week-end  volume. 
Our  study  showed  that  we  were  placing 
more  than  50  percent  of  our  advertising 
effort  to  get  about  17  percent  of  our 
week’s  volume  on  Monday.  On  Saturday 
where  we  had  almost  20  percent  of  our 
volume  to  do,  our  advertising  shrank  to 
about  3  percent.  And  we  found  many 
other  departments  in  the  store  which 
were  not  timing  their  advertising  to  meet 
consumer  preferences. 

“Here  was  a  situation  which  showed 
that  our  thinking  was  not  in  tune  with 
the  customer’s.  Rut  how  to  rectify  it? 
Well,  being  just  about  as  good  with  a 
ouija  board  as  we  are  with  a  niblick,  we 
knew  that  it  would  be  impossible  to  fore¬ 
cast,  with  complete  accuracy,  the  very 
days  on  which  customers  would  be  most 
interested  in  certain  types  of  merchandise 
this  year.  We  did,  however,  realize  that 
we  had  last  year’s  experience  to  fall  back 
on.  So — witlKiut  apology  or  blush  and 
with  full  realization  that  we  were  being 
quaintly  old-fashioned — we  began  to 
assign  advertising  days  to  divisions — not 
arbitrarily  as  in  the  past — but  whenever 
a  division  had  a  ‘big  day’  to  get.  We 
assign  divisional  advertising  now  to  the 
days  on  which,  last  year,  the  customer 
wVnted  it.  .And  you  may  be  sure  that 
our  charts  will  tell  a  different  story  in 
the  future.” 

William  E.  Robinson,  local  advertising 
manager  of  the  Nnv  York  World-Tele¬ 
gram,  speaking  on  “Getting  Full  Value 
From  Your  New'spaper,”  told  the  sales 
promotion  managers  that : 

“As  I  come  in  contact  with  retail  adver¬ 
tisers  and  those  responsible  for  the 
preparation  of  advertising,  I  am  con¬ 
vinced  that  there  is  a  great  need  for 
closer  study  of  the  editorial  columns  of 
newspapers.  I  realize  that  you  all  have 
a  great  fight  against  time,  but  you  should 
set  apart  some  portion  of  each  day  or 
evening  to  study  closely  the  editorial 
appeals  of  the  newspapers  you  are  using.” 

The  concluding  session  was  devoted  to 
development  of  effective  promotional 
programs  by  departments  of  the  store. 
Different  sessions  were  presided  over  by 
Kenneth  Collins,  executive  vice-jiresident 
of  R.  H.  Macy  &  Co.,  New  York;  F. 
Willett  Walton,  vice-president  and  pub¬ 
licity  director  of  Arnold,  Constable  &  Co., 
New  York;  and  R.  G.  Parker,  advertis¬ 
ing  manager  of  the  W.  T.  Grant  Com¬ 
pany,  New  York. 

At  a  meeting  of  the  board  of  directors, 
H.  I'.  TiHimey  of  the  Jordan  .Marsh  Com¬ 
pany,  Boston,  was  elected  chairman  of 
the  division.  The  other  newly  elected 
officers  are :  Vice  Chairman :  Paul  E. 
Murphy,  advertising  manager,  Frederick 
Loeser  &  Co.,  Inc.,  Brooklyn;  secretary- 
treasurer:  Arthur  O.  Price,  sales  man¬ 
ager,  The  Namm  Store,  Brooklyn ; 
Executive  Committee:  Frank  .A.  Black, 
publicity  director,  Wm.  Filene’s  Sons  Co., 
Boston:  W.  T  White,  Hahn  Department 
Stores,  Inc.,  New  York. 

Newly  elected  directors  who  will  serve 
for  three  years  are  as  follows :  Andrew 
Connolly.  Joseph  Horne  Co.,  Pittsburgh; 
W.  Z.  Tucker,  W.  A.  Wieboldt  ft  Co, 
Chicago;  R.  V'.  Tossell,  The  I.aSalle  ft 
Koch  Co..  Toledo:  Mr.  Price;  Mr. 
Twomev;  Mr.  White. 

Directors  continuing  in  office  are: 
Kenneth  Collins;  William  McLeofl,  W. 
b'ilene’s  .Sons  Co..  Boston ;  C.  Gordon 
.Anderson.  Burdine’s  Inc.,  Miami,  Fla.; 
Harrv  Biiffum,  Btiffum’s  Inc.,  Long 
Beach,  Cal.:  M.  Walther  Hamburger; 
Hochscbild.  Kohn  ft  Co.,  Baltimore;  Mrs. 
Lois  Hunter,  L.  S.  Donaldson,  Minne- 
ajiolis;  lames  Rotto,  The  Hecht  Com¬ 
pany,  Washington;  Paul  Murphy. 


A.  W.  STYPES  APPOINTED 

'  r‘Liir  W.  Stypes,  Inc.,  has  been 
appointed  national  advertising  represen¬ 
tative  for  the  Las  Vegas  (Nev.)  Age, 
and  the  Woodland  (Cal.)  Democrat. 
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AD-VENTURES 

.By  ROBERT  S.  MANN 


T  T  doesn’t  always  work  out  that  pro- 
fessional  advertising  men  can’t  win 
advertising  contests.  Gregory  Dickson, 
copy  writer  for  J.  P.  Muller  &  Co.,  New 
York  advertising  agency,  won  an  auto¬ 
mobile  by  submitting  a  20- word  slogan 
for  Cremo  cigars  in  a  radio  contest. 

*  *  ♦ 

ON  the  other  hand,  however,  Standard 
Brands’  prize  of  $100  a  year  for  life 
has  just  been  won  by  Mrs.  Lester  G. 
Conway,  Seattle  housewife  with  two  sons 
and  a  husband  out  of  work.  She  named 
the  company’s  new  gelatin  dessert  “Apple 
Down  Dilly.” 

*  *  * 

HT.  EWALD,  president  of  Camp- 
•  bell-Ewald  Company  of  Detroit, 
didn’t  get  a  prize  for  it,  but  his  Chev¬ 
rolet  agency  made  more  sales  in  May 
than  any  other  Chevrolet  dealer  in  the 
Detroit  zone,  thereby  realizing  an  am¬ 
bition  of  his.  Now  he  feels  he  can  ad¬ 
dress  meetings  of  General  Motors 
dealers  without  having  them  think  he  is 
a  theorist.  Mr.  Ewald’s  agency  serves 
as  a  lalx)ratory  to  bring  him  into  close 
touch  with  sales  problems.  He  has  per¬ 
sonally  made  sales  ranging  from  one  used 
car  to  a  fleet  of  44  trucks. 

m  *  * 

^  EEICEKS,  directors  and  other  lead- 
ers  in  the  Advertising  Federation 
of  America  took  time  out  during  the 
annual  convention  in  New  York  this 
week  to  bestow  a  life  membership  and  a 
testimonial  on  Charles  C.  Younggreen, 
president  of  the  Dunham,  Younggreen- 
Lesan  Comi)any  of  Chicago  and  past 
president  of  A.F.A.  As  chairman  of  the 
National  On-To-New-York  Committee, 
he  spent  much  time  in  recent  months 


stimulating  attendance  upon  the  annual 
convention. 

♦  *  ♦ 

^HE  Saturday  Evening  Post,  after 
pursuing  a  steady  course  along  the 
lliursdays  of  33  years,  is  to  be  put  on 
sale  on  Tuesdays  hereafter,  it  is  an¬ 
nounced.  The  change  is  to  give  two 
extra  reading  days  in  the  week  of  issue. 

*  *  « 

U"  XPENDITURE  of  nearly  $2,000,000 
in  newspaper  and  magazine  adver¬ 
tising  in  the  last  two  years  has  con¬ 
verted  “dermatophytosis”  into  “athlete’s 
foot”  and  made  the  new  name  into  a 
household  word  and  the  foundation  for 
unnumbered  jokes,  it  is  pointed  out  by 
Erwin,  Wasey  &  Co.,  agency  for  W.  F. 
Young  Company,  of  Springfield,  Mass., 
manufacturers  of  Absorbine,  Jr.  The 
most  recent  instance  of  acceptance  of  the 
advertised  term  was  seen  at  the  recent 
convention  of  the  American  Medical  As¬ 
sociation  in  Philadelphia.  Dr.  F.  D. 
Weidman  of  the  University  of  Pennsyl¬ 
vania,  spoke  on  dermatophytosis,  only  to 
have  the  news  stories  come  out  with  the 
name  translated  into  “athlete’s  foot.” 

*  * 

A  NEW  shaving  cream.  Quo,  was 
launched  June  15  by  the  General 
Products  Corporation,  with  a  test  cam¬ 
paign  in  newspapers  and  radio  in  the 
Pittsburgh  district.  Quo  is  a  “two- 
cream”  preparation  packed  in  a  patented 
two-compartment  glass  jar.  Companion 
products  also  being  introduced  are  Quo 
Skin  Cream  and  Frigitalc.  It  is  expected 
that  the  campaign  will  be  extended  as 
distribution  is  broadened  throughout  the 
nation.  Advertising  is  being  placed  by 
Ketchum,  MacLeod  &  Grove,  Pittsburgh 
agency. 


To  Address  British  Group 


APPAREL  ADVERTISING 
MODELS  ANIMATED 

Sketched  Figures  Go  Places  and  Do 

Things  Now  as  They  Display 
Styles  —  Illustration  Panels 
Also  DeTelop 

By  Jerome  H.  Walker 

The  stiff,  poker-faced  ladies  of  the 
apparel  advertisements  are  coming  to 
life.  No  more  do  they  just  stand,  with 
hand  on  hip;  no  more  do  they  have  only 
dots  for  eyes. 

Now  these  black  and  white  sketches 
walk,  run,  dive,  swim  or  ride  through 
the  newspaper  pages,  and  they  talk, 
smile,  dress,  or  play.  In  short,  the  de¬ 
partment  store  advertising  models  are 
conforming  to  the  modern  cry  for  action. 
They  are  animated  creatures  of  the  ad¬ 
vertising  artist. 

If  it’s  a  golf  costume,  the  model  doesn’t 
pose  in  an  inert  attitude  but  takes  a  golf 
club  in  hand  and  makes  a  lusty  swing 
at  the  ball.  It  it’s  beach  apparel,  the 
girls  sit  around  in  informal  manner  so 
that  varying  views  ^f  the  featured  garb 
may  be  inspected  by  the  reader.  But  they 
don’t  just  sit,  either.  They  play  beach 
backgammon  or  some  other  game. 

Even  for  ordinary  street  costumes  the 
advertising  artists  now  have  their  models 
give  the  app^rance  of  walking  briskly, 
or  engaged  in  interesting  conversation. 
When  they’re  wearing  house  dresses,  the 
mannequins  may  be  chatting  over  a 
vacuum  cleaner,  and  when  they’re  wear¬ 
ing  dance  frocks  they’re  dancing. 

A  composite  demonstration  of  this  new 
trend  in  advertising  copy  was  noted  in 
a  recent  advertisement  for  Best  &  Co.,  a 
Fifth  Avenue  store  in  New  York.  The 
copy  advertised  clothes  for  girls  who 
planned  to  spend  the  summer  “where  it’s 
smart  to  be  Truly  Rural.” 

Four  happy  looking  maids,  garbed  in 
blue  jeans  and  flannel  shirts,  sat  atop 
a  farm  wagon.  Three  others,  displaying 
straw  hats,  Indian  moccasins,  and  linen 
overalls,  were  planting  a  garden,  one  of 
them  quite  shocked  at  having  unearthed 
a  worm.  Down  in  the  corner  of  the 
copy  the  belle  of  the  barn  dance  was  de¬ 
picted  in  a  characteristic  square-dance 
pose  to  show  off  her  plaid  linen  over¬ 
alls  and  cute  bolero.  Two  more  girls, 
at  the  general  store  and  postoffice,  read 
a  letter  from  home.  Even  the  omni¬ 
present  “Chew  -  cut  plug”  was 

in  the  background  as  a  wall  sign. 

To  advertise  a  mesh  stocking  lor 
women.  Peck  &  Peck,  another  Fifth 
Avenue  shop,  maintained  its  reputation 
for  smart  copy  by  showing  a  monocled 
soul  enmeshed  in  the  stocking. 

The  arm-in-arm  panel  of  dress  models 
is  another  copy  development.  The 
characters  assume  the  same  pose  and 
keep  in  step,  with  arms  linked,  but  each 
wears  a  different  item  of  apparel.  Typ¬ 
ical  of  this  trend  was  a  recent  Lord  & 
Taylor  advertisement  in  New  York 
newspapers.  The  store  logotype  ap¬ 
pear^  at  the  top  on  a  seven-column 
line  and  directly  beneath  it  was  a  strip 
of  five  heads,  each  crowmed  with  a  dif¬ 
ferent  type  of  hat.  A  description  ap¬ 
peared  under  each  one. 

Next  was  a  line  across  the  copy,  “The 
price  of  success  needn’t — ”  followed  by  a 
strip  of  figures  displaying  a  coat,  a  suit, 
a  bathing  outfit,  jacket  and  a  frock,  then 
the  completion  of  the  line,  “ — be  so  much 
....  after  all !”  At  the  bottom  was 
another  panel,  featuring  types  of  foot¬ 
wear,  appropriate  to  each  costume  illus¬ 
trated  in  columns  above. 

This  type  of  copy,  it  is  claimed,  gives  a 
unity  of  thought  to  the  advertisement 
which  does  not  obtain  when  illustrations 
are  spotted  through  copy.  The  illustra¬ 
tion  panels  are  not  confined  to  particular 
department  stores  in  certain  cities,  but 
are  being  adopted  quite  generally  by  ad¬ 
vertising  art  services  for  all  newspaper 
and  merchandising  clients. 

Neither  is  the  animation  trend  con¬ 
fined  to  women  models,  but  it  is  quite 
apparent  among  men  and  children,  too. 
Advertising  artists  are  capturing  in  their 
black  and  white  sketches  much  of  the 
atmosphere  that  has  belonged  for  long 
unchallenged  to  photographic  studies. 


Gunther’s  Furs  To  K.  &  E. 

Kenyon  &  Eckhardt,  Inc.,  247  Park 
Avenue,  New  York  City,  have  been  com¬ 
missioned  to  handle  the  advertising  of 
C.  G.  Gunther’s  Sons,  666  Fifth  Avenue, 
New  York  City.  Gunther’s  is  one  of 
the  oldest  retail  fur  establishments  in 
the  country,  and  plans  to  inaugurate  a 
new  department  offering  furs  at  inex¬ 
pensive  price  levels. 


Handling  Boiler  Account 

The  advertising  of  the  R.  M.  Eddy 
Foundry  Company,  Chicago,  manufac¬ 
turers  of  Crescent  Automatic  Stokers  for 
boilers  has  been  placed  with  Reed  G. 
Landis  Company,  Chicago.  Newspapers 
and  trade  journals  will  be  used. 


Joseph  Ewing,  vice-president  of  the 
Alfred  S.  Hearn  Company.  Inc.,  New 
York,  left  for  England  June  4,  at  the  in¬ 
vitation  of  Sir  Arthur  Balfour  to  ad¬ 
dress  the  London  Board  of  Trade  on 
the  subject  of  “Development  of  British 
F'oreign  Trade.” 


Coal  Bureau  To  Dunham 

The  Illinois  Coal  Bureau,  representing 
the  coal  producers  in  the  Quality  Circle 
District  of  Southern  Illinois,  have  placed 
their  advertising  account  with  the  Dun¬ 
ham  Younggreen  Lesan  Company  of  Chi¬ 
cago.  Newspapers  and  direct  mail  will 
be  used  in  carrying  out  a  campaign,  it 
is  announced. 


BUST  OF  GRADY  UNVEILED  AT  SCHOOL 


President  Louie  L.  Morris  of  the  Georgia  Press  Association  (right)  presenting 
a  bust  of  Henry  W.  Grady,  noted  journalist  and  editor  of  the  Atlanta 
Constitution,  to  the  Henry  W.  Grady  School  of  Journalism,  University  of 
Georgia,  Athens,  June  11.  Receiving  the  bust  are  Prof.  John  E.  Drewry,  of 
the  journalism  school  (left),  and  Registrar  T.  W.  Reed,  who  was  associated 
with  Mr.  Grady  on  the  Constitution.  The  presentation  was  attended  by  a 
group  from  the  National  Editorial  Association,  led  by  George  B.  Dolliver, 
retiring  president.  The  bust  will  be  the  central  figure  in  a  new  “Hall  of 
Fame”  sponsored  by  the  Georgia  Press  Association. 


P.  W.  MURPHY  RETIRES 


Leaves  Fuller  &  Smith  &  Ross  After 

Twenty-two  Years  in  Agency  Work 

P.  W.  Murphy  has  resigned  as  secre¬ 
tary-treasurer,  director  and  stockholder 
of  Fuller  &  Smith  &  Ross,  Inc.,  it  is 
announced  by  A.  L.  Billingsley,  president 
of  the  agency.  Mr.  Murphy’s  financial 
duties  will  be  taken  over  by  F'rancis  G. 
Hubbard,  vice-president,  at  the  New 
York  office.  Sidney  D.  Mahan,  vice- 
president,  has  been  appointed  manager  of 
the  Cleveland  office. 

“To  all  of  us  Mr.  Murphy’s  going  is 
a  great  wrench,”  said  Mr.  Billingsley. 
“In  recent  months  he  has  repeatedly  re¬ 
quested  relief  from  his  duties  for  per¬ 
sonal  reasons.  He  has  had  22  years  in 
the  agency  business.  He  desires  time  for 
rest.  He  has  other  interests  which  hold 
a  large  appeal.” 


OXYDOL,  CAMAY  PLACED 


Erwin,  Watey  to  Handle  Former 

Product,  Pedlar  &  Ryan  Latter 

Advertising  of  Oxydol,  household 
package  soap  made  by  the  Procter  & 
Gamble  Companv  will  be  handled  by 
Erwin,  Wasey  &  Co.,  New  York  agency, 
and  advertising  of  Camay  toilet  soap  by 
Pedlar  &  Ryan,  Inc.,  New  York,  it  was 
announced  this  week  by  Ralph  F.  Rogan 
secretary  and  advertising  manager  of 
the  Procter  &  Gamble  Company.  These 
products  compete  with  other  product! 
of  the  Procter  &  Gamble  line.  No 
change  is  contemplated  in  the  handling 
of  advertising  for  the  other  Procter  & 
Gamble,  products,  which  will  as  hereto¬ 
fore  be  placed  through  the  Blackman 
Company,  New  York. 


HEADS  INDUSTRIAL  GROUP 

Allan  Brown,  Bakelite  Corporation, 
was  elected  president  of  the  National  In¬ 
dustrial  Advertisers  Association  at  its 
annual  meeting  at  New  York  June  16. 
He  succeeds  George  H.  Corey,  Cleveland 
Twist  Drill  Company.  Forrest  U.  Web¬ 
ster,  Cutler-Hammer,  Inc.,  was  chosen 
as  first  vice-president.  H.  F.  Barrows, 
Austin-Western  Road  Machinery  Com¬ 
pany,  is  second  vice-president.  G.  H. 
Starbuck  was  chosen  as  third  vice-presi¬ 
dent.  T.  C.  Fetherston,  Union  Carbon 
and  Carbide  Company,  was  elected  sec¬ 
retary-treasurer. 


J.  W.  HICKS  TO  LECTURE 

Joseph  W.  Hicks,  publicity  director, 
Byllesby  Engineering  and  Management 
Corporation,  has  not  joined  the  Chicago 
Associated  Press  staff,  as  stated  recently 
in  F^ditor  &  Publisher.  Mr.  Hicks  will, 
however,  take  Walter  T.  Brown’s  place 
as  lecturer  at  Medill  school  of  journalism. 
Northwestern  University,  in  addition  to 
his  duties  with  the  Byllesby  organization. 
Mr.  Brown  has  been  transferred  to 
Albany,  N.  Y.,  as  Associated  Press 
correspondent 


TO  ADVERTISE  PEARS 

.\n  extensive  advertising  campaign  for 
pears  from  northwest  orchards  is  being 
planned  by  members  of  the  Pacific  Pear 
Council  for  the  coming  fall  and  wintff. 
Advertising  will  be  placed  largely  in 
metropolitan  newspapers  in  the  New 
York  district,  it  is  announced.  I)avid 
Rosenberg,  Medford,  Ore.,  is  president 
of  the  Council  and  in  charge  of  the  pro¬ 
posed  campaign. 


CONDUCTING  NAME  CONTEST 

The  Detroit  Daily  Mirror  is  conduct¬ 
ing  a  “Gimme  a  Name”  contest  to  pr^ 
vide  a  name  for  a  zebra  born  at  the 
Detroit  Belle  Isle  zoo.  Cash  prizes  of 
$5  for  the  best  name.  $3  for  the  next  best 
and  $2  for  the  third  best  names,  are 
being  offered. 


iCDVERTISING  HAT  CONTEST 

Truly  Warner  Company,  Inc., 
chain,  is  using  newspaper  advertising  for 
its  $1,000  prize  contest  for  letters 
plaining  the  merits  of  a  new  style  bat- 
The  $1,000  is  divided  into  18  prizes  rang¬ 
ing  from  $20  to  $500. 
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FARM  PAGE  EDITOR  TELLING  BUSINESS 
MEN  OF  NORTHWESTS  BUYING  POWER 

Unusual  Promotion  Campaign  Being  Conducted  byC.F.Collisson 
of  Minneapolis  Tribune  Backed  by  F.  E.  Murphy, 
Publisher — Spoke  in  New  York  This  Week 


Anew  type  of  newspaper  promotion, 
conduct^  not  by  an  advertising  man 
but  by  an  editor — and  an  editor  of  a 


C.  F.  Coi.LissoN  F.  E.  Murphy 


farm  page  at  that — is  being  carried  on 
by  Charles  F.  Collisson  of  the  Min¬ 
neapolis  Tribune. 

Speaking  with  evangelistic  fervor,  and 
backing  up  his  points  with  chart  after 
chart  of  agricultural  statistics,  he  is 
carrying  the  message  to  business  men, 
advertising  men,  and  bankers  of  New 
York  and  other  large  cities  that  the 
Northwestern  states  tributary  to  Min¬ 
neapolis  are  not  broke— that  ‘‘agricultural 
depression”  does  not  refer  to  all  kinds 
of  agriculture — that  there  is  business  to 
be  had  in  the  farm  districts  of  Minne¬ 
sota,  the  Dakotas  and  Montana  by  con¬ 
cerns  which  go  after  it. 

Collisson’s  speeches  do  not  go  into  the 
Tribune’s  circulation  or  advertising.  If 
questioned  about  such  details,  he  replies 
that  he  is  an  editorial  man  and  doesn’t 
know  about  the  paper’s  business  side.  His 
job  is  to  tell  of  the  Tribune’s  ten-year 
campaign  in  behalf  of  diversified  farming 
instead  of  grain  farming  alone,  and  the 
results  obtained. 

“The  land  of  milk  and  honey”  is  the 
expression  used  in  an  advertisement  in¬ 
serted  by  the  Tribune  in  newspapers  and 
advertising  magazines  to  pave  the  way 
for  Collisson’s  efforts.  Milk,  or  rather 
butter  and  other  dairy  products,  play 
an  important  part  in  the  conditions  he 
reports.  So  do  eggs  and  poultry,  live¬ 
stock,  and  other  farm  products  which 
show  better  returns  for  the  farmer  than 
wheat  and  cotton.  The  “cow,  sow,  hen” 
campaign  is  the  way  he  refers  to  the 
efforts  of  the  Tribune  ever  since  1921  to 
modernize  farming  methods. 

As  part  of  the  campaign  Collisson  has 
written  a  farm  page  published  every 
Sunday  in  the  Tribune. 

The  agricultural  campaign  was  begun 
by  Collisson  at  the  request  of  F.  E.  Mur¬ 
phy,  publisher  of  the  Minneapolis  Trib¬ 
une,  who  has  also  made  addresses  on  the 
work  done.  Last  year,  after  results  had 
become  evident,  the  first  efforts  were 
made  to  explain  it  to  advertisers.  Min¬ 
neapolis  department  stores  were  visited. 


WHY  NOT 
INVESTIGATE 
THE 

LUDLOW 
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Ludlow  Typograph  Co. 

1031  Clybourn  Avenue 
Chicago,  Illinois 


and  meetings  of  executives  addressed, 
with  favorable  results.  Last  fall  Colli- 
son  spoke  to  the  American  Bankers  As¬ 
sociation  in  Cleveland,  then  went  on  to 
New  Y’ork  and  addressed  executives  of 
two  advertising  agencies. 

Early  this  year  he  visited  Chicago  and 
told  his  story  of  the  buying  power  of 
the  Northwest  to  the  staffs  of  a  dozen 
agencies.  Later  he  spoke  at  meetings  ar¬ 
ranged  by  several  Detroit  agencies,  and 
at  a  meeting  of  Cleveland  agency  men. 
W.  J.  McNally,  chief  editorial  writer  of 
the  Tribune,  aided  in  some  of  these 
presentations. 

On  his  present  trip  Collison  has  al¬ 
ready  been  in  the  east  six  weeks,  speak¬ 
ing  two  or  three  times  a  week  to  agency 
men,  business  writers,  financial  men  and 
bankers  in  Philadelphia,  New  York,  and 
Boston,  and  elsewhere.  Both  he  and  Mr. 
Murphy  spoke  at  the  Atlantic  City  con¬ 
vention  of  the  Chamber  of  Commerce  of 
the  United  States,  and  both  addressed 
the  Community  advertising  department 


of  the  Advertising  Federation  of  America 
this  week. 

It  is  expected  the  campaign  will  be 
continued  among  executives  of  firms 
which  do  extensive  advertising. 


PRINTS  SUNDAY  COLOR  ROTO 


Advertisers  Request  Larger  Type 
Face  for  Want  Ad  Section 

The  Rochester  (N.Y.)  Democrat  & 
Chronicle  recently  introduced  color  ad¬ 
vertising  in  its  Sunday  rotogravure  sec¬ 
tion.  A  page  was  taken  by  a  local  store. 

In  response  to  demand  from  automobile 
and  real  estate  dealers,  the  Democrat  & 
Chronicle  also  has  begun  the  use  of  dis¬ 
play  type  in  the  want  ad  section  of  its 
Sunday  issues.  The  new  policy  is  limited 
to  automobile  and  real  estate  advertising, 
dealers  maintaining  that  because  of  the 
large  volume  of  classified  advertising  in 
lx)th  groups  some  special  method  of 
emphasis  should  be  adopted. 


TRIBUTE  TO  LERCH 

The  Buffalo  City  Council  paid  an  un¬ 
usual  tribute  to  the  memory  of  Horace 
Lerch,  associate  sports  editor  of  the 
Buffalo  Courier-Express  who  died  re¬ 
cently,  when  it  adopted  a  special 
memorial  resolution  praising  Mr.  Lerch 
as  a  writer  whose  material  was  “colorful 
and  accurate,  with  a  masterful  touch.” 


CORRECTION 

In  a  story  last  week  on  the  start  of 
the  Covington  (Ky.)  Kentucky  World, 
semi-weekly  tabloid.  Editor  &  Pub¬ 
lisher  stated  that  John  T.  Murphy,  Cov¬ 
ington  attorney,  is  associated  with  Bruce 
1.  Susong  in  publication  of  the  paper. 
Mr.  Murphy  is  not  associated  with  the 
paper.  Officers  are:  Bruce  1.  Susong, 
president  and  publisher;  Elmer  H. 
Dressman,  vice-president  and  editor ; 
Joseph  H.  Dressman,  secretary-treasurer. 
The  officers  control  the  majority  stock. 
Robert  K.  Chandler,  brother  of  W.  G. 
Chandler,  general  business  manager  of 
the  Scripps-Howard  Newspapers,  is 
business  manager. 


FALL  OUTING,  SEPT.  25-29 

The  Massachusetts  Press  Association 
has  set  the  dates  of  Sept.  25  to  29  for 
its  annual  fall  outing  in  the  White 
Mountains,  New  Hampshire,  at  the 
Waumbek  Hotel,  Jefferson,  N.  H.  Presi¬ 
dent  Charles  T.  Hall  has  appointed  as 
the  outing  committee  Treasurer  Robert 
S.  Osterhout,  of  Hudson,  Past  President 
Gardner  Campbell  of  the  Wakefield 
(Mass.)  Daily  Item,  Vice-President 
Harry  F.  Albro  of  Harwich,  Vice-Presi¬ 
dent  Paul  Bittinger  of  Plymouth  and 
Past  President  Lemuel  C.  Hall  of  Ware- 
ham. 


Once — The  Largest  Coverage 
of  the  Complete  Texas 
Market 

Today — Complete  Coverage 
of  the  Largest 
Texas  Market 

Time  was  when  The  Dallas  News  was  Texas*  great  state-wide 
paper,  with  a  prestige  and  following  from  the  Rio  Grande  to  the 
Sabine  and  beyond. 

Today  The  News  and  The  Journal — still  first  in  prestige 
among  Texas  papers — have  a  concentrated  reader-audience, 
more  than  80  per  cent  of  which  is  within  the  homes  of  the  im¬ 
mediate  Dallas  market  area. 

This  is  the  largest  single  market  in  Texas  in  population  and  buy¬ 
ing-power — and  thanks  to  oil  developments  one  of  the  most 
active  'markets  in  America, 

Thorough  coverage  of  the  complete  Dallas  market 
is  afforded  by  The  News  and  The  Journal — at  an 
attractive  combination  (optional)  rate. 

The  Dallas  Morning  News 
The  Dallas  Journal 
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ECONOMY,  BOY  WELFARE  I.C.M.A.  TOPICS 


Among  those  present  at  the  I.C.M.A,  convention  in  Asheville  this  week  were, 
left  to  right — A.  J.  Holtzinger,  Altoona  (Pa.)  Mirror;  George  H.  Reynolds, 
New  Beiiford.  Mass.;  Will  X.  Coley,  Raleigh  (N.C.)  News  and  Observer; 
F.  M.  Hetrick,  Altoona  Mirror,  and  A.  C.  Gardner,  Fort  Smith  (Ark.)  South- 
tvest  American  and  T imes-Record. 


(Continued  from  page  10) 
tioii  of  the  pajK'rs  by  bus,  cliaiigc  of  the 
tyi)e  dress  irom  eiglit  on  ten  to  eiglit- 
point  solid  and  cutting  out  all  waste  in 
othce,  oiKTations. 

Another  33  per  cent  increase  was 
described  in  the  pai)er  by  J.  H.  Kilgo, 
Mobile  Press.  His  advice  is  close  co- 
oiKTatioii  with  tlie  editorial  dcpratnient. 
District  nicii  are  sent  out  daily  to  check 

stories  of  the  day  before  in  which  most 
reader  interest  was  manifest.  Their 
reports  are  c<jllected  and  the  stories 
rated  in  |>ercentage,  and  the  consolidated 
findings  are  rejnirted  to  the  editor.  The 
result  lias  been  keen  rivalry  among 
reixirtcrs  and  desk  men  for  high  jicr- 
centage  ratings  for  their  individual 

prrxluct. 

Radio  has  accelerated  the  effect  of  the 
depression  upon  the  home-delivered  cir¬ 
culations  of  newspapers,  declared  I-.  J. 
Hoffmann,  St.  /^ottis  Star.  He  cited  the 
familiar  examples  of  radio  encroachment 

uiKin  newspaper  territory,  through  many 
news  and  feature  channels  as  well  as 

formidably  in  the  advertising  department. 
I’roadcasting  of  baseball  games  has 
reduced  interest  in  fx)x-score  editions 
of  newspai>ers,  and  has  afTecte<l  attend¬ 
ance  at  games  in  St.  Louis  to  the  extent 
that  the  !)all  clubs  no  longer  permit 
broadcasting  of  Saturday  and  Sunday 

games. 

Readers  facing  unemployment  and  re¬ 
duced  earnings  are  frequently  taking  their 
information  from  the  radio  in  news  high¬ 
lights  and  for  the  period  of  depression 
have  made  newspapers  the  victims  of 
economy,  ^^r.  Hoffman  declared. 

Most  of  the  discussion  which  followed 

Mr,  Hoffmann’s  paper  was  off  the  record, 
hnt  the  consensus  was  agreement  that 

radio  is  a  growing  competitor  of  the 
newspaper  and  while  it  is  a  permanent 
addition  to  otir  civilization,  it  should  he 
controlled  to  eliminate  unfair  and  danger¬ 
ous  competitive  methods. 

Few  of  the  circulation  managers  main¬ 
tained  their  old  position  that  publication 
of  (’■ade  names  in  radio  programs  had 
cirnilation  value. 

Distribution  in  the  intricate  street  sys¬ 
tem  of  Boston — scientifically  laid  out  by 
the  cows  before  Paul  Revere’s  ride, 
arrording  to  Karl  F.  Hall.  Poston 
I terald -Traveler — was  greatlv  facilitated 
for  the  evening  paper  by  establishment  of 
the  paper’s  own  truck  fleet. 

About  two  and  a  half  years  ago, 
the  Herald-Traveler  was  associated  in  a 
joint  delivery  system,  be  said,  which 
renuired  press  schedules  convenient  for 
deliverv  but  not  to  the  paper’s  editorial 
department.  Fifty  trucks  are  operated.  18 
a«  relay  vehicles  direct  from  the  office 
and  .32  taking  the  papers  from  the  relays 
to  mitlving  points.  Three  car-loads  of 
rat-Fs  were  distrihnted  with  the  under¬ 
standing  that  the  Herald-Traveler  get  top 
position  and  display  cards. 


W’omen  solicitors  were  used  in  conjunc¬ 
tion  with  a  “Better  Homes’’  recipe  book, 
containing  the  best  of  50,000  cooking 
recipes  gathered  over  a  three-year  period, 
Mr.  Hall  said.  Best  results  were  obtained 
by  middle-aged  women,  preferably  moth¬ 
ers  of  the  average  family  type,  who  were 
able  to  introduce  the  paper  into  homes 
wliere  male  solicitors  could  not  have 
obtained  entree.  Another  book  on  child 

diet,  luncheon  suggestions,  interior  decor¬ 
ating,  etiquette,  formal  invitations,  etc., 
was  also  used  as  a  low-cost  premium  by 
the  lady  solicitors.  Fourteen  branch 
offices  have  been  established  recently  for 
boys  making  home  delivery.  The  usual 
run  of  small  merchandise  prizes  has 
worked  well  with  the  carriers,  and  a  base¬ 
ball  league,  playing  a  regular  schedule, 
has  kept  interest  in  the  organization  keen. 

“We,  and  New  England  are  optimistic,” 
Mr.  Hall  conclude*!.  “We  believe  busi¬ 
ness  will  be  on  tlie  up-turn  starting  with 
the  fall  season  and  onr  plans  are  made 
accordingly.  There  is  no  easy  or  short 
way  of  getting  circulation  since  the  de¬ 
pression.  The  job  is  an  exceedingly  diffi¬ 
cult  one.  However,  by  keeping  everlast¬ 
ingly  at  it.  taking  advantage  of  all  onnor- 
tunitics,  nrofiting  by  the  mistakes  of  yes¬ 
terday,  we  should  get  results.  That  is 
what  we  are  trying  to  do  in  Boston,  the 
okl  city  with  new  ideas.” 

Difficulties  of  postal  transportation,  due 

to  curtailment  of  railway  passenger 

schedules,  are  forcing  the  Post  Office  to 
find  new  channels  of  distribution  it  was 
explained  by  Chase  C.  Gove.  deniTtv  sec¬ 
ond  assistant  postmaster  general,  who  re- 
newc<t  old  I.C.M.A.  acquaintances. 

Russes  cannot  be  compelled  by  law  to 

transport  mails,  as  could  the  railroads, 
Mr.  Gove  said,  and  while  legislation  had 

been  suggested  to  bring  interstate  and 
intra-state  bus  transportation  into  the 
class  of  postal  carriers,  the  best  -'’•o- 
cedure  now  available  to  the  department 
was  the  competitive  bidding  for  con¬ 
tract  mail  routes  by  busses.  Difficulties 
experienced  by  newspapers  in  covering 
their  territories  could  often  be  eased,  he 
said,  by  close  co-operation  between  cir¬ 
culation  managers  and  the  local  chief 
clerk  of  the  railway  mail  service.  These 
men,  all  experts  and  proud  of  their  serv¬ 
ice,  he  said,  could  often  be  more  helpful 
in  a  new.spaper  transportation  problem 
than  the  local  postmaster. 

Several  members  from  the  floor  cited 
lack  of  co-operation  at  times  between 
star  route  carriers  and  their  newspapers, 
principally  through  arbitrary  delivery 
schedules  which  the  newspaper  could  not 
use.  Others  reported  that  by  close  co¬ 
operation  with  their  local  Congressmen, 
railway  mail  chief  clerks  and  superin¬ 
tendents  and  postmasters,  and  by  making 
a  low  bid  for  mail  transportation  con¬ 
tracts  that  lay  along  their  newspaper 
service  routes,  they  had  set  up  an  effi¬ 
cient  distribution  service  without  regard 


to  railway  curtailment.  Most  notable 
among  the  latter  was  Clarence  Lemon, 
St.  Joseph  (Mo.)  Gazette  and  News- 
Press. 

Debt  to  past  I.C.M.A.  meetings  and 
especially  to  E.  P.  Schwarz,  Des  Moines 
Register,  was  acknowledged  by  L.  W. 
McFetridge,  Tulsa  (Okla.)  World,  in 
his  paper  on  building  mail  circulation, 
for  whatever  success  he  has  had  in  three 
years  of  that  work. 

Intelligent  construction  of  a  mail  list, 
said  Mr.  McFetridge,  requires  an 
analytical  knowledge  of  the  rural  reader 
— whether  the  majority  pay  rent  or 
land  owners,  whether  his  crop  produces 
profit  or  regular  income,  whether  the 
farm  is  his  only  source  of  revenue,  his 
degree  of  literacy  and  interest  in  affairs 
of  the  world  beyond  his  farm  boundaries. 
These  arc  all  factors  which  determine 
the  character  and  selling  price  of  the 
paper  on  rural  subscriptions,  he  said. 
-Morning  papers  have  no  difficulty  in  de¬ 
livery  of  adequate  news  service,  he  con¬ 
tinued,  and  evening  papers  should  not  be 
afraid  of  a  pre-date  edition,  since  farm¬ 
ers  are  not  so  particular  that  their  news 
should  be  hot  off  the  griddle  as  are  city 
readers.  In  addition  to  a  complete  state, 
national  and  local  news  service,  with  the 
full  run  of  feature  material,  farm  readers 
are  especially  interested  in  news  of  their 
occupation.  The  World  had  found  a 
Monday  farm  page  effective,  he  said. 

Direct  mail  promotion  of  rural  sub¬ 
scriptions  is  expensive  and  futile  in  Mr. 
McFetridge’s  opinion,  a  ratio  of  one  sub- 
■scription  to  1,000  mailings  being  about 
average,  he  declared.  Personal  contact 
with  the  prospect  is  essential  to  success, 
he  maintained,  explaining  that  he  keeps 
a  nermanent  force  of  solicitors  on  a  small 
salary  and  car-allowance.  While  the 
cost  of  this  force  is  barely  defrayed  by 
slack-season  returns,  thev  more  than  pay 
their  full  way  by  performance  during 
active  periods.  Straight-commission 
solicitors  have  not  produced  results  for 
him,  he  said.  While  he  advocated  obtain¬ 
ing  full  price,  cash  in  advance,  he  pointed 

out.  this  could  not  be  accomplished  at 
all  times  due  to  competitive  pressure. 
Meet  competition,  he  advised,  and  don’t 

be  driven  from  a  field  you  have  culti¬ 
vated  by  a  competitor  whose  only  aim  is 
to  drive  j-ou  out  no  matter  by  what 
means.  Yearly  bargain  and  short-term 
cut  rates  have  been  large  factors  in  the 

World’s  2(X)  per  cent  increase  over  a 
three-year  period,  he  concluded. 
Discussing  the  same  topic,  Joe  Bunting, 

Bloomington  (Ill.)  Pantograph,  stressed 
the  importance  of  news  service  fitted  to 
the  special  needs  of  the  rural  field.  Eocal 
correspondence  and  aRricultural  infor¬ 
mation  are  most  effective  weapons  in 
building  rural  mail  circulation.  Solici¬ 
tors  are  used  at  all  times,  occasionally 

supplemented  by  magazine  club  offers, 

said  Mr.  Bunting,  but  premiums  are 

never  employed.  Vacation  orders  are 
tiseful  in  maintaininR  volume,  he  con¬ 
tinued,  as  are  orders  solicited  from  fami¬ 
lies  moving  away  from  the  city. 

Increasing  circulation  in  the  face  of 
drastic  expense  reductions  was  the  prob¬ 
lem  confronting  Don  R.  Davis,  Birminc)- 
bam  fAla.)  Neivs  and  Apc-IIerald  last 

year,  he  told  the  convention  in  his  paper. 
He  saved  $4,000  a  month  from  August  to 
April,  by  paring  operations  here  and 
there,  cutting  off  one  truck,  dropping 
three _  solicitors  and  three  district  men, 
stopping  all  bonuses  and  merchandise 
prizes  for  short  periods,  cutting  road¬ 
men’s  salaries  10  per  cent  while  increas¬ 
ing  their  commissions  one  to  four  per 
cent,  and  shifting  from  man  to  boy 
carriers. 

The  latter  have  been  organized  into 
three  groups — junior  sales  clubs,  super 
sales  clubs  and  master  sales  clubs,  based 
on  monthly  records  of  performance.  High 
school  boys  deliver  the  morning  paper 
while  younger  boys  handle  the  evening 
and  Sunday  editions.  Hoys  become  mas¬ 
ter  salesmen,  he  said,  by  showing  a  net 
increase  of  five  orders  per  month  for 
three  successive  months  or  by  delivering 
to  every  house  on  their  route.  This 
group  has  all  the  privileges  of  the  junior 
and  super  clubs.  Movie  tickets,  enter¬ 
tainment,  etc.,  and  in  addition,  have  spe¬ 
cial  rights  at  the  Y.M.C.A.  and  other 
athletic  clubs. 

An  emphatic  “Yes”  was  returned  by 


Harry  Cullis,  Chester  Times,  to  the  ques¬ 
tion,  “Should  Selling  Prices  Be  Main¬ 
tained?”  Mr.  Cullis  pointed  out  that 
newspaper  readers  for  two  cents  re¬ 
ceived  daily  the  equivalent  of  a  novel 
selling  for  $2.50,  that  the  publisher’s 
costs  had  not  been  reduced  in  conformity 
with  the  fall  in  commodity  prices,  that 
newspapers  were  never  faced  with  an 
over-stock  condition  compelling  a  price- 
cut  to  move  stagnant  mercliandise,  and 
that  a  cut  in  selling  prices  would  not  add 
new  volume,  but  merely  reduce  gross 
revenue. 


PACIFIC  ADVERTISING 

CLUBS  MEET  JUNE  21 

Four-Day  Convention  at  Long^  Beadle 
Cal.,  Will  Be  Featured  by  Prize- 
Winning  Copy  and  Speaking 
Contests 


Pacific  Advertising  Clubs  will  hold 
their  annual  convention  at  Long  Beach, 
Cal.,  June  21  to  25.  Advertising 
displays  which  won  prizes  in  various 
cities  during  Advertising  Achievement 
Week  will  compete  for  Pacific  Coast 
laurels  as  a  feature  of  the  convention. 

Competitions  are  in  various  classifica¬ 
tions,  such  as  non-retail  food  products, 
non-retail  miscellaneous,  retail  stores, 
miscellaneous  retail,  community  advertis¬ 
ing,  financial,  newspaper  promotion,  house 
organs  and  trade  publications. 

Another  feature  will  be  thrce-niinute 
speaking  contests  at  luncheon  each  day. 
Subjects  are :  Monday — “Social  and  Edu¬ 
cational  Benefits  of  Advertising.” 

Tuesday — “To  What  Extent  is  Science 
Applied  to  Advertising.” 

Wednesday— ‘‘How  Can  Advertising 
Better  Serve  the  Consumer  and  the  Ad¬ 
vertiser?” 

Rollin  C.  Ayres  is  contest  chairman. 

In  addition  to  the  general  sessions,  de¬ 
partmental  meetings  will  be  held  as  fol¬ 
lows  :  Educational,  direct  mail,  radio, 
club  contest,  magazine,  newspaper,  news¬ 
paper  classified,  and  sales  managers. 
Walter  W.  R.  May  of  the  Portland 

Oregonian  is  chairman  of  the  news¬ 
paper  department,  and  W.  E.  Douglas, 
I.ong  Beach  Press-Telegram,  is  chair¬ 
man  of  the  classified  division. 

The  general  session  program  follows: 
Insiiirational  Meeting,  Sunday,  June  21, 
2:00  P.  M..  Bixhy  Park— Speaker,  Bruce 
Baxter,  M.A..  D.D.  Chaplain,  Uni¬ 
versity  of  Southern  California.  Subject: 
“The  greatest  of  all  business  assets.” 

Monday,  June  22,  10:30  a.  m. — A.  O. 
Buckingham,  director  of  advertising, 
Cluctt,  Peabody  &  Co.,  Inc.,  New  York 
City.  Subject :  “How  we  have  increased 

our  .sales  and  profits  in  the  face  of  busi¬ 

ness  depression." 

Leslie  M.  Barton,  secretary-manager, 
the  100,000  group  of  American  cities, 
Chicago.  Subject :  “Factors  responsible 
for  the  advertising  successes  of  19,30.” 

Tuesday,  June  23,  10:00  a.  m. — ^\V3l- 
ter  A.  Foiger,  assistant  vice-president. 
Pacific  Telephone  and  Telegraph  Co., 

San  Francisco.  Subject :  “Fewer  proph¬ 

ets  and  more  profits.”  “Advertisin? 

speeds  up  business.”  A  10-minute  out¬ 
line  of  how  the  Advertising  Club  of 
.Se.ittle  rendered  real  service  to  its  city. 
Richard  H.  Waldo,  president,  McClure 
Newspaper  Syndicate,  New  York  City. 
Subject ;  “What  organized  advertising  u 
doing  for  husiness  today.”  Turner 
Jones,  vice-president.  Coca  Cola  Com¬ 
pany,  Atlanta,  Georgia.  Subject:  “Fol¬ 
lowing  the  crowd.” 

WEDN'KsnAY.  June  24,  10:00  a.  m. 
Harry  C.  Drum,  vice-president.  Smith  & 
Drum.  Los  Angeles,  California.  Sub¬ 
ject  :  “Sales  and  advertising  plans  that 
have  increased  husiness  at  a  profit. 
“Know  your  Salt  Lake  and  Utah.”  A 
10-mimite  outline  of  an  idea  which  the 
Advertising  Club  of  Salt  Lake  Citv  put 
over  in  a  big  way. — By  M.  C.  Nelson, 
president.  Telegraphic  report  on  busi¬ 
ness  conditions  down-to-date. — Bv  Marc 
.A.  Rose,  editor.  Business  W eek,  _Ncw 
York.  O.  W.  Peaslce.  vice-president 
-American  Tobacco  Companv  New  York 
City;  president.  American  Tobacco  Com¬ 
panv  of  the  Pacific  Coast.  Snhiect:  A 
remarkable  19.30  sales  increase  and  how 
it  was  accomplished.” 
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WHAT  OUR  READERS  SAY 


“FREE”  COMICS 

Epitor  &  Publisher:  A  young  man 
visited  niy  office  this  morning,  equipped 
with  the  l)est  to  be  had  in  artistic  adver¬ 
tising  material,  to  submit  a  proposition  in 
which  I  know  you  will  be  interested,  if 
vou  have  not  already  heard  of  it.  This 
inan  said  that  the  large  advertising  or¬ 
ganization  which  he  represented  had 
just  started  a  survey  of  the  newspapers 
-  of  this  country  to  "feel  out”  the  editor¬ 
ial  executives  on  their  attitude  toward 
his  proposal.  He  said  that  he  had  been 
assigned  to  make  a  survey  of  Southern 
newspapers  and  that  Asheville  was  his 

I  first  stop.  . 

The  amazing  proposition  is  this:  The 
advertising  concern  proposes  to  purchase 
absolute  rights  to  the  comic  strip, 
‘‘Mickey  Mouse,”  and  take  it  out  of  the 
5)'ndicate  field  altogether.  The  repre¬ 
sentative  told  me  rather  confidentially 
that  his  organization  would  probably 
spend  about  one  million  dollars  to  get  the 
absolute  rights  to  this  comic  strip.  The 
plan  is  then  to  give  this  comic  strip,  free 
of  charge,  to  all  newspapers  who  care  to 
use  it.  The  comic  strip,  he  said,  would 
be  just  as  gotxl  as  it  has  been,  or  better. 
The  only  difference  will  be  that  the 
strip,  under  the  new  plan,  would  have 
such  a  heading  as  “Wrigley’s  Mickey 
Mouse”  or  ‘‘Mickey  Mouse,  by  Courtesy 
of  William  W'rigley,  Jr.,  Company.” 

I  was  shown  samples  of  how  the  new 
Mickey  Mouse  strip  would  look  and,  of 
i  course,  Wrigley’s  chewing  gum  was 
stuck  all  over  it. 

I  The  representative  told  me  that  his  or- 
I  ganization  felt  that  newspapers  of  this 
i  country  would  be  tickled  to  get  such  a 

j  wonderful  entertainment  feature  at  no 
'  charge  at  all  and  would  be  glad  to  give 
‘  the  little  courtesy  credit  to  the  chewing 
i  pun  outfit.  He  said  that  our  office  was 
the  first  Southern  newspaper  that  he  had 
contacted  in  his  survey  and  that  he 
wanted  our  opinion.  Believe  me,  I 
started  the  young  man  off  on  the  sur¬ 
vey  with  the  very  strongest  opinion  that 
1  could  '’luster.  I  told  him.  among  other 
things,  that  if  any  newspaper  in  this 
country  worth  its  weight  in  sawdust  fell 
for  his  proposition  he  could  put  me  down 
as  a  rotten  judge  of  newspaper  intelli¬ 
gence,  I  said,  too,  that  his  proposition 
was  one  hundred  per  cent  cockeyed. 

My  fond  hope  is  that  this  survey  ex¬ 
pert  will  get  as  good  a  reception  in 
every  other  newsparwr  office  in  the  South 
as  he  had  in  my  office. 

Walter  S.  Adams, 

i  Managing  Editor, 

Asheinlle  (N.C.)  Citizen-Times. 


RETAIL  RESULTS  WANTED 

Editor  &  Publisher — The  article  by 
Solicitor”  in  the  last  issue  of  your 
paper  headed :  “Average  Solicitor  a 

Circulation  Seller  Only,”  is  timely,  and 
correctly  portrays  the  efforts  of  a  large 
number  of  advertising  salesmen. 

The  blame  for  this  regrettable  charge 
>?iinst  the  advertising  salesman  really 

Wongs  to  the  executive,  or  directive 
md  of  the  newspaper  business — the 
newspaper  salesman  is  doing  as  he  is 
instructed. 

Having  worked  on  both  sides  of  the 
fence,  and  now  representing  stores  doing 
in  excess  of  a  quarter  of  billion  dollars 
of  retail  business  a  year,  I  regret  to 
state  that  the  method  employed  by  the 
advertising  salesmen  is  crude,  obsolete 
and  by  no  means  constructive. 

Circulation  figures  make  no  impression 
the  minds  of  successful  merchants, 
what  a  merchant  wants  now,  and  more 
than  ever  before  in  the  history  of  retail- 
'n?,  is  The  Results !  The  publishers 
robust  be  aware  of  the  fact  that  the  mer- 
is  only  interested  in  the  move- 
oiont  of  his  merchandise,  and  just  as 
*oon  as  salesmen  are  equipped  with  re¬ 
tail  knowledge  and  merchandising  knowl¬ 
edge,  then  the  advertising  linage  figures 
^'11  increase  and  the  merchants’  stock 
tum-over  will  reveal  the  success  of  the 
modem  newspaper  advertising  sales¬ 
man  s  appeal. 

It  is  a  mistaken  idea  that  a  merchant’s 
*'iccess  can  always  be  secured  through 
oowspapers  with  the  largest  circulations. 


And  the  merchant  is  the  only  person  to 
discover  this  fact.  There  are  many 
newspapers  in  towns  and  city  with 
smaller  circulations  and  with  a  greater 
pulling  power  for  the  merchants.  It  is 
the  newspaper  and  the  advertising  sales¬ 
men  with  the  greatest  merchandising 
and  pulling  power  that  attracts  the  suc¬ 
cessful  merchant. 

The  solicitor  will  win  out  with  the 
merchants  with  his  superior  merchandis¬ 
ing  knowledge  very  much  quicker  than 
he  will  with  the  voluminous  and  con¬ 
fusing,  and  uninteresting  circulation 
data.  Give  a  merchant  a  modern  idea 
for  a  window  display ;  keep  him  in¬ 
formed  on  important  facts  concerning 
his  own  progress,  and  it  will  be  a  simple 
matter  to  lead  his  advertising  into  the 
columns  of  the  newspaper  where  the  re¬ 
tail  intelligence  will  be  rewarded  with 
a  generous  response  to  the  retailer. 

•Advertising  merchandise  is  now  a 
standard  and  mechanical  process. 

A  merchant  is  only  interested  in  his 
stock  turn-over  figures.  He  is  bored 
with  the  constant  debates  of  newspaper 
advertising  solicitors  on  circulation 
figures.  Merchants  will  welcome  an  ad¬ 
vertising  salesman  who  can  talk  the  mer¬ 
chant’s  own  tongue.  Merchants  must 
have  the  newspaper,  it  is  the  foremost 
and  outstanding  media  for  his  business, 
but  he  now  insists  that  the  advertising 
salesman  show  him  how  to  get  more 
business,  that  is  all  that  interests  him — 
not  hoiv  to  get  more  circulation. 

The  publisher  wants  and  needs  mer¬ 
chandisers,  instead  of  circulation  depart¬ 
ment  advertisers.  And,  ■  likewise,  the 
merchants  must  have  merchandisers  in 

their  advertising  departments  instead  of 
copy  writers  and  willing  debaters  on 
newspaper  circulations.  Both  news¬ 
paper  and  the  merchant  want  the  facts — • 
the  figures  of  both  interests  will  reveal 
whether  both  facts  and  figures  are  real 
or  imaginative  and  misleading. 

Robert  W.  Disque, 

Business  Counselor,  Syracuse,  N.Y. 

WAR  LIE  PERILS 

To  Editor  &  Publisher: — I  read 
your  comment  on  the  views  of  Herbert 
Swope  (Editor  &  Publisher,  May  30) 
and  was  very  pleasingly  impressed.  The 
difficulty  with  Swope,  which  is  the  diffi¬ 
culty  with  most  everybody  during  a  war, 
is  that  wars  do  not  last  forever,  that 
periods  of  peace  are  longer  than  those 
of  war,  and  that  we  have  to  live  during 
the  long  periods  as  well  as  the  short 
ones.  I  had  a  feeling  in  France  during 

the  war  that  all  lying  propaganda  was  a 

mistake,  from  the  standpoint  of  every¬ 

body  concerned — particularly  for  all  the 

people  who  were  going  to  have  to  live 
after  the  war  was  over.  Hatreds  en¬ 
gendered  during  wars,  in  my  opinion, 
by  the  lies  told  go  deeper  and  last  longer 
than  hatreds  engendered  by  the  actual 
slaughter. 

IvOWELL  MeLLEH, 

Editor,  Scripps-Howard  Newspaper  Al¬ 

liance,  Washington,  D.C. 
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Trade  and  Industry 

Definitely  on  the 

I  Up-Curve  of  the 

INDIANA 

Economic  Chart  ^ 


The  April  issue  of  the  Monthly  Business  Review  (prepared  by  the 
Indiana  University  Bureau  of  Business  Research) — finds  Hoosier  trade 
and  industry  definitely  on  the  up-curve  of  the  Indiana  economic  chart. 
This  survey  shows  sli^tly  more  than  seasonal  gains  in  most  all  classes 
of  trade  and  industry  for  the  first  quarter  of  1931. 

Preliminary  reports  on  department  stores  show  April 
gains  over  March  in  nearly  all  parts  of  state,  with  no 
Post-Easter  recessions.  Auto  production  was  particularly 

good,  being  higher  than  for  any  month  since  August  ’29, 
and  9,9%  more  than  March  1931.  Also,  there  were  more 
new  and  used  car  sales  in  April  than  for  any  month  since 
I  March,  a  year  ago. 

Total  post  office  receipts  in  41  Indiana  cities  showed 
5%  gain  for  April  over  March,  while  bank  debits  in 

eight  prominent  Indiana  cities  gained  3.3%  although  they 
usually  are  subject  to  a  normal  decline  in  April.  Live 
stock  receipts  also  showed  a  large  April  gain. 

General  trade  and  business  indications  are  for  a  steady 
continuance  of  these  gains  through  the  coming  Summer. 

The  people  of  Indiana  are  more  than  “getting  by”. 
^  They  !  lave  millions  in  the  aggregate  to  spend^and  are 
spending  it. 

A  great  part  of  their  purchases  is  directly  influenced 

by  the  papers  given  here,  This  is  proven  yearly,  as  the 

most  successful  national  advertisers  know  from  their 

Indiana  linage  results.  Special  or  other  information 
regarding  Summer  local  conditions  will  be  sent  by  these 
Indiana  newspapers  via  return  mail — on  application  to 
their  offices. 
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Rites  for 
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5,000 
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lines 

‘Columbus  Republican . 

. (E) 

4,977 

.03 

•Fort  Wayne  News-Sentinel... 

. (E) 

49,706 

.12 

tlndianapolis  News . . 

. (E) 

136,343 

.27 

tindianapolis  Star . . 

....(M) 

114,063 

.22 

‘Indianapolis  Star . 

. (S) 

144,231 

.27 

‘Lafayette  Journal  &  Courier. . 

.(E&M) 

24,507 

.07 

tMuncie  Star . 

22,623 

.08 

fMuncie  Star . . 

. (S) 

15,386 

.06 

tShelbyville  Democrat . 

. (E) 

4,005 

.025 

‘South  Bend  News-Times . 

. (E) 

29,342 

.08 

‘South  Bend  News-Times . 

. (S) 

28,151 

.08 

‘South  Bend  Tribune. .. (S)  30^70... (E) 

32,276 

.08 

t  Covemment  Statement,  Apr.  1,  1931. 
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A.  F.  A.  DEPARTMENTAL 
MEETING  REPORTS 


(Continued  from  page  15) 


he  said,  “and  with  all  its  amazing  com¬ 
mercial  developments  it  has  retained 
these  aspects  in  very  strong  measure. 
Radio  is  a  door  oiK-ner  and  oiler  and 
reluctant  hinges." 

Mr.  James'  talk  was  followed  by 
a  nmndtahle  discussion  of  industry 
pn)l)lems. 

Charles  K.  h'rederickson  of  the  Ameri¬ 
can  .■\rt  Works,  Coshocton,  O.,  and 
president  of  the  group  presided  at  the 
luncheon. 

MANUFACTURERS  “MERCHAN- 
DISE  ADVERTISING" 
ASSOCIATION 

Howard  W.  dunk,  vice-presi¬ 
dent,  I  nited  Profit  Sharing  Corpo¬ 
ration,  addressing  this  group  at  a 
luncheon  meeting  Tuesday  said : 

".After  an  experience  of  17  years  in 
developing  plans  involving  the  use  of 
premiums,  and  after  an  equal  i)eriod  of 
observation  of  the  use  of  premiums  as  a 
media,  it  is  my  firm  conviction  that 
premiums  today  are  one  of  the  best 
means  of  moving  merchandise,  o^miiig 
new  territories,  reviving  interest  in  old 
prtKiucts,  meeting  competitive  conditions, 
securing  the  interest^  cooi)eration  of 
the  whole  sales  structure, — in  other 
words, — manufacturers’  salesmen,  job¬ 
bers’  salesmen  and  the  retail  merchant — 
that  can  be  used.” 

Frank  J.  Reynolds,  president  of  Albert 
Frank  &  Co.,  New  York,  in  discussing 
premium  advertising  from  an  agency 
viewiwint,  defined  premiums  as  lieing 
si>ecifically  useful  in  three  general  phases 
of  sales  campaigns: 

1.  .As  an  aid  to  distribution  and  as  a 
means  of  securing  cooperation. 

2.  .As  a  means  for  breaking  down  re¬ 
sistance  to  the  initial  purchase  of  a 
product. 

3.  As  a  basis  for  various  merchandis¬ 
ing  devices  aimed  at  securing  repeat 
sales. 

Other  speakers  at  the  luncheon  were 
Dr.  Lewis  H.  Haney,  director.  Bureau 
of  Business  Research.  New  York  L'ni- 
versity  and  Charles  W  esley  Dunn,  general 
counsel.  Manufacturers  "Merebandise 
.Advertising”  Association,  New  York. 


OUTDOOR  ADVERTISING 
ASSOCIATION 

TWO  new  policies  were  announced  by 
L.  K.  Fulton,  president  of  outdoor 
Advertising,  Inc.,  New  York.  He  said: 

“W’e  have  taken  advantage  of  this 
period  to  put  our  house  in  order,  and 
prepare  for  better  business. 

“In  all  that  we  have  done  we  have 
considered  first  of  all  the  national  adver¬ 
tiser,  his  needs  and  his  desires  as  to  the 
method  in  which  his  appropriations  shall 
be  handled. 

“In  order  to  clear  the  way,  it  was  first 
necessary  for  the  Outdoor  Advertising 
industry  to  adopt  two  new  policies : 

“1.  The  extendii^  of  recognition  to  all 
reputable  advertising  agencies  by  Out- 
dof»r.  Advertising  plant  owners  who 
deliver  service  consistent  with  the  high 
standards  now  prevailing  in  the  industry. 

“2.  The  establishment  of  a  commis¬ 
sion  of  1 5  per  cent  payable  to  such  adver¬ 
tising  agencies,  the  same  percentage  as 
that  extended  to  the  agencies  by  mher 
major  media.  I  might  say  that  this  IS 
per  cent  commissirm  is  effective  at  once 
on  all  business  to  be  awarded  after 
January  1,  19.32.  Current  commissions 
to  agencies  will  not  be  disturbed. 

“It  is  understfMKl  that  the  National 
Outdoor  Advertising  Bureau  will  func¬ 
tion  as  a  bureau  somewhat  similar  to  the 
■A.B.C.  in  newspajHT  advertising.  This 
means  the  development  and  maintenance 
of  an  adenuate  field  service,  devoted  to 
the  evaluation  of  service  rendered  on  ex¬ 
isting  Outdoor  Advertising  tdants,  also  a 
national  organization  in  the  same  office 
for  checking  and  verification  of  service 
renderH  to  national  advertisers  hv  plant 
owners  all  over  the  country.  This  in¬ 
spection  will  be  unbiased  and  Reformed 
by  experienced  men.” 


TALKING  MOTION  PICTURE 
ADVERTISING 

T  N  the  Talking  Motion  Picture  Adver- 
-*■  tising  divisional,  W'.  D.  Canaday 
spoke  on  Tuesday  defending  film  adver¬ 
tising. 

He  sai<l,  in  part ; 

"During  the  past  year  there  has  been 
a  rapid  development  in  the  use  of  this 
medium  by  national  advertisers  who  de¬ 
sired  a  definite  and  more  complete  dis¬ 
tribution  through  the  better  class  of 
theatres.  Until  recently  the  larger  pro¬ 
ducers,  such  as  Paramount  and  Warner 
Brothers,  not  only  produced  these  spon- 
.sored  films,  but  exhibited  them  in  their 
chains  of  tlieatres.’’ 

“As  to  the  withdraw’al  of  the  larger 
theatre  chains  fr<(m  the  distribution  of 
advertising  films,  this  is  not  as  important 
as  it  may  appear  at  first.  There  are 
over  13,(KK)  movie  houses  in  the  country 
wired  for  sound.  Out  of  this  number, 
2,43.5  or  about  18  per  cent  are  affiliated 
with  the  chains  and  10,565  are  independ¬ 
ents.  .Any  harm  which  may  have  been 
done  by  the  action  of  the  chains  is  only 
of  a  temporary  nature.  Their  action  can 
have  no  jK-rmanent  effect  as  far  as 
eliminating  the  talkies  as  an  advertising 
medium  is  c(»ncerne<l.  Movies  have  been 
used  for  advertising  jnirposes  in  l)oth 
chains  and  indei)endent  theatres  for  up¬ 
wards  of  20  years.  .And  they  will  con¬ 
tinue  tt>  be  Used  in  the  mcxlern  form — the 
talkies.” 

Mr.  Canaday  gave  the  following  cost 
figures ;  “The  total  average  cost  to  an 
advertiser  utilizing  a  circuit  of  8(K) 
theatres  fc»r  the  showing  of  a  short  to 
an  audience  of  approximately  5,000.000 
assured  ‘readers’  of  the  advertisement 


would  l>e  about  as  follows : 

Cost  of  prcxluction .  $10,(KX) 

Cost  of  distribution  at  $5  per 

l.(XK)  seats  actually  occupied..  25,0(XI 
Cost  of  prints,  repairs,  shipping, 
etc .  3.0(X) 


$38,000 

“This  means  an  average  cost  of  $7.fX) 
per  thousand  circulation.  If  you  buy 
8,000.0(KJ  national  circulation,  which  it  is 
possible  and  practical  to  do,  the  cost  per 
1,(XX)  is  re<luced  to  $6.62.’’ 


AGRICULTURAL  PUBLISHERS’ 
ASSOCIATION 

WC.  .ALLHN.  president  of  the  .Agri- 
•  cultural  Publishers’  Asswiation, 
and  publisher  of  the  Dakota  fanner, 
Afjerdeen,  S.D.,  presided  at  the  opening 
session  Tuesday  morning  in  Hotel 
Pennsylvania.  Bruce  .A.shby.  associate 
advertising  manager,  (jeneral  Foods  Cor¬ 
poration.  read  a  paper  on  “Farm  Paper 
Selling  as  It  Ia)oks  to  the  .Advertiser," 
K.  M.  Pattison.  Chicago  manager.  Silent 
Glow  Oil  Burner  Coi'ixjration,  discussed 
“Merchandising  from  the  Dealer’s  Stand¬ 
point.”  and  (j.  W.  (iaffney,  advertising 
manager.  .American  .Agricultural  Chem¬ 
ical  Comjiany,  told  of  his  experiences  in 
“.Adapting  Farm  Pai)er  .Advertising  to 
Its  Nlost  Pr(»fitable  Use." 

In  the  afterniKdi  Stewart  I-.  Mims, 
vice-president,  J.  Walter  Thompson 
Company,  read  a  jiaper  on  “The  Neg¬ 
lected  (jpiKirtunity  by  the  Farm  Paper.' 
Another  paiK’r  by  J.  .Sidney  Johnson, 
advertising  manager.  Western  Grocer 
Company,  Marshalltown.  la.,  on  “Mer¬ 
chandising  from  the  VicwtK)int  of  the 
Jobl)er’’  closed  the  session. 


CONFERENCE  ON  VOCATIONAL 
TRAINING  FOR  ADVERTISING 

lyThiWSPAPER  advertising  and  agency 
men,  and  other  business  executives 
met  with  teachers  of  vocational  training 
for  advertising  at  the  concluding  depart¬ 
mental  meeting  of  the  convention  Tliurs- 
day  afternoon.  John  Benson,  president 
of  the  .American  Association  of  .Adver¬ 
tising  .Agencies,  preside<l. 

M.  L.  Wilson  of  the  Blackman  Com¬ 
pany,  and  Stewart  L.  Mims,  of  I.  Wal¬ 
ter  Thonu)son  Company.  discussed 
“Personal  Training  Needs  of  the  .Adver¬ 
tising  Agency.”  Mr.  Wilson  said  appli¬ 
cants  for  a  place  in  the  advertising 
profession  should  have  a  complete  sell¬ 
ing  background  as  well  as  a  cultural 
background.  Mr.  Mims  criticized  the 


■'Sloppy”  methoUs  some  schools  use  to 
push  students  through  their  courses. 
Three  qualities  were  advanced  as  requi¬ 
sites  for  entering  the  advertising  busi¬ 
ness — an  analytical  mind,  a  creative  in¬ 
stinct  and  a  genuine  interest  in  selling. 

George  J.  .Auer,  advertising  manager, 
A' etc  fork  Herald  Tribune,  told  of 
metluxls  his  newspaper  uses  in  training 
college  graduates  to  sell  advertising. 
“For  them  to  start  out  as  a  classified 
solicitor  at  a  meager  salary  is  quite  a 
comedown  for  them,”  he  said,  “but  such 
a  practice  is  necessary.” 

Joseph  11.  Apix‘1  of  John  Wanamaker, 
New  York ;  Ralph  Starr  Butler,  vice- 
president.  (ieneral  Foixls  Corporation, 
and  h'rank  Crowinshield,  editor  of  Vanity 
fair,  also  were  on  the  program,  the  latter 
half  of  which  was  taken  up  with  talks 
by  college  instructors.  The  session  was 
clo.sed  by  Sam  Harned,  of  Batten,  Bar¬ 
ton.  Durstine  and  Osborn,  and  Dr.  Paul 
T.  Cherington,  New  A'ork. 


COUNCIL  OF  DEPARTMENTAL 
ACTIVITIES 

'T^HE  superiority  of  the  newspaper 
-*■  over  all  other  forms  of  advertising, 
some  of  which  mav  be  employed  profit¬ 
ably  in  conjunction  with  newspaper 
advertising,  was  stressed  by  George  J. 
.Auer,  advertising  manager  of  the  Nezv 
fork  Herald  Tribune.  This  depart¬ 
mental  session  was  held  Wednesday 
morning  in  Parlor  .A.  Hotel  Pennsyl¬ 
vania.  Mr.  .Auer  said  in  part : 

“The  daily  newspaper  holds  its  com¬ 
mission  direct  from  all  the  people  as 
the  one  outstanding  medium  of  general 
public  information. 

“The  merchants  and  manufacturers 
who  use  the  columns  of  a  newspaper 
for  advertising  purposes  recognize  this 
broad  and  as  yet  unchallenged  function 
of  the  newspaper. 

“Even  though  there  were  no  adver¬ 
tising,  the  newspaper  would  continue  to 
live  as  a  public  necessity. 

“A’et  this  cannot  be  said  in  the  same 
degree  of  a  single  other  medium  of  ad¬ 
vertising,  and  cannot  lie  said  at  all  of 
anvthing  other  than  printed  mediums.” 

The  place  of  direct  mail  in  a  balanced 
advertising  budget  was  discussed  by  Ben 
T.  Sweetland,  president.  Sweetlancl  Ad¬ 
vertising.  Inc.  George  W.  Kleiser,  presi¬ 
dent  of  the  Outdoor  .Advertising  Asso- 
ciatin  of  America :  H.  K.  Boice,  .sales 
manager.  Columbia  Broadcasting  Sys¬ 
tem,  and  W.  T.  Chevalier,  publishing 
director.  Engineering  Ne^vs  Record  and 
Construetk’e  Methods.  New  York,  talked 
respectively  on  outdoor,  radio  and  busi¬ 
ness  paper  advertising. 

DIRECT  MAIL  ADVERTISING 

HERE  was  good  attendance  of  mem- 

bers  of  the  I)irect  Mail  .Advertising 
As.sociation,  Ben.  J.  Sweetland,  presid¬ 
ing. 

Dr.  Lawrence  C.  Lockley,  of  Temple 
I'niversity,  Philadelphia,  in  an  address 
on  Tuesday  pointed  out  that  direct  mail 
is  not  a  “cult  to  be  proselyted  with  evan¬ 
gelical  zeal.”  It  is  only  one  advertising 
medium  out  of  a  number,  with  a  definite 
place  in  the  marketing  program.  Direct 
mail,  he  said,  has  a  far  wider  applica¬ 
tion  than  many  advertisers  realize. 

“Goods  or  services,”  he  said,  “require 
different  degrees  of  intensity  of  selling 
effort,  depending  on  buyers’  motives  and 
familiarity.  Convenience  goods,  for  ex¬ 
ample,  need  little  discussion  or  copy. 
.Specialty  goods  require  an  entirely  dif¬ 
ferent  type  of  presentation.  We  must 
take  care  not  to  draw  any  hard  and  fast 
conclusions  concerning  the  classification 
of  any  individual  pro<luct,  liecause,  in  the 
constant  flux  of  market  conditions,  prod¬ 
ucts  shift  from  one  group  to  another.” 

Herbert  I^wis,  of  Ruben  H.  Donnelly 
Corp..  said :  “The  mailing  list  buyer 
who  has  Ix'en  dissatisfied  with  a  list  com¬ 
piled  for  him  by  a  competent  house  has 
nnlv  himself  to  blame  if  he  goes  to  an¬ 
other  house  and  is  again  disappointed. 

The  list  compiler  who  loses  a  customer 
through  the  sale  of  an  unsatisfactory 
list  should  never  accept  another  order 
for  that  list  without  having  a  clear  un¬ 
derstanding  with  the  client  as  to  the 
purpose  for  which  the  list  is  intended. 

“Mailing  lists  arc  compiled  from 
printed  records  in  almost  every  case. 


The  list  cannot  be  more  accurate  than 
the  records  from  which  it  was  compiled 
The  accuracy  of  such  records  varies  tr^ 
mendously  but  the  list  compiler  usually 
knows  the  limitations  of  his  lists  and 
will  explain  them  to  the  client,  if  asked 

“Dissatisfaction  with  mailing  lists  is 
almost  invariably  born  of  the  failure  oi 
the  advertiser  and  the  compiler  to  under¬ 
stand  each  other. 

“Your  mailing  list  can  be  the  greatest 
asset  in  your  business.  You  may  lose 
your  money,  burn  down  your  factory, 
and  disrupt  your  organization  but  with 
a  list  of  satisfied  customers  and  natural 
prospects  plus  a  halfway  decent  reputa¬ 
tion  you  can  be  back  in  business  in  24 
hours.” 

F.  Romer,  of  Romer  .Advertising  Serv¬ 
ice,  gave  a  history  of  communication  ■ 
leading  up  to  the  use  of  the  letter-head 
and  envelope.  | 


COMMUNITY  ADVERTISING 
ASSOCIATION 

"C*  ORM.ATION  of  a  national  council 
of  1(X)  American  business  executives 
for  the  purpose  of  leading  agriculture  to 
a  sound  business  position  was  urged  by 
Frederick  E.  Murphy,  publisher  of  the 
Minneapolis  Tribune  at  the  luncheon  of 
the  Community  .Advertising  Association. 
Mr.  Murphy  also  urged  immediate  frer 
dom  for  the  Philippines  as  a  definite  step 
toward  return  of  national  prosperity. 

The  time-tried  “cow-sow-hen-sheep" 
sty  le  of  agriculture  was  cited  as  the 
answer  to  the  farm  problem  by  Charles 
F.  Collisson.  farm  editor  of  the  Minn^ 
aiKilis  Tribune.  Goixl  farming  with  live- 
.stock  is  doing  a  better  job  for  the  farmer 
than  any  political  hokus-pokus,  Mr. 
Collisson  said,  adding  that  no  act  of 
Congress  of  price-fixing  can  ever  restore 
fertility  to  wheat-sick  fields. 

Lou  E.  Holland,  vice-jiresident  of  the 
Chamber  of  Commerce  of  Kansas  City, 
Mo.,  and  a  past  president  of  the  .Adver¬ 
tising  Federation,  also  spoke.  He  showed 
that  through  a  program  of  community 
advertising,  Kansas  City  gained  in  two 
years  264  new  manufacturing  industries 
whose  employment  of  new  workers  out¬ 
numbered  any  existing  unemploymer.t 
among  e.stablished  industries.  .And,  with 
many  industries  operating  with  reduced 
payrolls  in  the  beginning  of  the  present 
year,  there  still  were  59  more  people 
employed  in  Kansas  City  than  at  the 
start  of  1928.  This,  too,  despite  the  fact 
that  there  was  more  unemployment  in 
Kansas  City  than  ever  before  known. 


S.  C.  PRESS  ELECTS  HUCKLE 
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Aatociation  Memberc  Viait  Watkinf- 
ton  on  Convention  Trip 

(By  telegraph  to  Editor  &  Publishf.r) 

Washington*,  June  18. — A.  W.  Huckle, 
publisher  of  the  Rock  Hill  Herald,  was 
elected  president  of  the  South  Carolina 
Press  Association  at  a  short  business 
meeting  held  in  the  Willard  Hotel  heir 
texlay.  Other  officers  chosen  were :  P.M 
Dees,  IVinnsboro  .Mews  and  Herald,  firs 
vice-president :  William  E.  Gonzales 
Columbia  State,  second  vice-president 
H.  C.  Booker,  secretary ;  F.  C.  Withers, 
Columbia  State,  treasurer,  Booker  is  not 
connected  with  any  newspaper. 

The  executive  committee  comprises  E. 
H.  Decam,  Gaffney  Grit  and  .^teel,  B.  H 
Peace,  Greenville  News;  J.  A.  I^timer 
IVilliston  IVay;  A.  B.  Jordan,  Dillc* 
Herald :  F.  R.  Waring,  Charleston  Post' 
E.  B.  AlcSweeney,  .-lllendale  County  Cili- 
sen;  Henry  R.  Sims,  Orangeburg 
Judson  Chapman,  Greenville  Piedmont 
B.  P.  Davies,  Barnwell  People,  and  F.  D 
West,  Abbe7'ille  Crescent  Banner. 

Following  their  business  session,  mW' 
bers  of  the  association  and  their  wi'’<t 
were  given  a  luncheon  by  the  W'ashinp- 
ton  Board  of  Trade.  ,A  trip  to  Mount 
Vernon  occupied  the  afternoon. 

Friday  was  spent  in  sightseeing  and  i 
visit  to  the  White  House,  where  the  dele 
gation  TKised  for  a  photograph  with  Pres'' 
dent  Hoover. 

No  resolutions  were  adopted  at  th( 
meeting  here.  F.  D.  West,  retiring  pr^'' 
dent,  said  this  part  of  the  business  sessK* 
would  he  held  on  the  train  enronte  tf 
South  Carolina.  The  delegation  left  hent 
for  home  Friday  night. 
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I  One  Dollar  •u.ill  be  paid  ? 
I  jor  each  idea  published.  I 
I  Send  clipping  for  payment.  | 


pOMPLETING  a  survey  of  the  state 
^government  personnel,  the  Oklahoma 
City  Daily  Oklahoman  has  announced 
that  \\ .  H.  Murray,  governor,  and  Mrs. 
Murray  have  12  relatives  with  an  official 
status,  30  state  employes  are  related  to 
members  of  the  recently  adjourned  legis¬ 
lature,  and  40  members  of  the  other 
legislatures  now  hold  political  positions. 
_K.R. 


.\re  your  taxes  going  up  or  down? 
.\re  county  officials  making  an  effort  to 
hold  down  expenditures?  County  and 
city  auditors  have  at  their  finger  tips 
this  information  which  provides  interest¬ 
ing  news  for  most  readers — comparisons 
of  taxes  paid  this  year  with  last — the 
number  of  delinciuents — amount  of  bonds 
being  retired,  etc. — T.R.H. 


In  these  days  of  socalled  depression 
the  old  stand-by  takes  on  new  interest : 
What  is  the  minimum  salary  that  a  young 
couple  should  consider  necessary  before 
jumping  into  the  marriage  harness?  In¬ 
terview  four  or  five  prominent  citizens — 
male  and  female,  married  and  single. 
They  should  have  some  interesting  things 
to  say  on  the  subject. — A.T. 


You  can  buy  babies,  like  cars,  on  the 
installment  plan,  the  Akron  Timcs-Press 
found  when  they  visited  local  hospitals. 
The  hospitals  are  glad  to  extend  the  in¬ 
stallment  plan  of  paying  to  the  proud 
fathers,  the  reporter  found. — U.S.V. 


Run  daily  for  a  period  under  a  stand¬ 
ing  head  entitled  “What  is  Your  Favorite 
Summer  Sport?”  interviews  with  promi¬ 
nent  sportsmen,  merchants,  executives, 
etc.,  in  your  community.  Running  a  pic¬ 
ture  with  each  interview  would  add 
interest. — F.C.D. 

Summer  days  and  Sunday  drives  go 
hand  in  hand.  A  series  of  features  on 
the  state  parks  in  Iowa  are  attracting 
interest  in  the  Cedar  Rapids  Gacette. 
The  stories  are  humanized  by  building 
up  the  facts  of  beauty,  historical, 
biological,  geological  and  recreational  in¬ 
terest  around  the  custodian  or  someone 
directly  responsible  for  the  existence  of 
the  park. — A.T. 
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.\n  interesting  story  can  be  built 
around  statistics  obtained  from  the 
flection  commissioners’  office.  For  in¬ 
stance,  the  ratio  of  women  to  men  on 
the  registered  voters’  lists,  the  compara¬ 
tive  .strength  of  Republican  and  Demo¬ 
cratic  parties  and  a  comparison  of  the 
last  totals  with  those  of  the  last  presi¬ 
dential  election  are  some  of  the  features 
that  would  make  interesting  reading. — 
Cliff  F.  Sandahl. 


Inquiry  among  hotel  managers  W’ill  re¬ 
veal  that  guests  leave  behind  many  arti¬ 
cles  of  value  when  they  check  out.  A 
Birmingham  newspaper  found  that  some 
piests  have  the  habit  of  placing  valuables 
under  their  pillow  for  safe  keeping  and 
them  go  away  and  leave  them.  Hotel 
employees  were  found  as  a  rule  to  be 
lumest.  turning  in  the  office  articles 

tnund.— G.H.W. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
y  specialized  technical  skill. 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
X  ciency  in  operation. 

s.  P.  WESTON,  INC. 

Newspaper  Buildtnps, 
Produchom,  Operatien. 

Surveys,  yaiuatums. 

^20  Lexington  Avenue.  New  York 


PROFITS  OF  BRITISH 
PAPERS  DECREASE 


Allied  Newepaper*  Passes  a  Dividend 
but  Bolsters  Its  Reserve — Asso¬ 
ciated  Newspapers  Pay 
Dividend 


(Special  to  Editor  &  Publishek) 

London,  June  6. — Two  great  British 
newspaper  organizations  reported,  as  was 
expected  at  their  annual  meetings,  a  drop 
in  profits,  attributable  to  the  trade  de 
pression  and  consequent  decrease  in  ad¬ 
vertising. 

Allied  Newspapers,  Limited,  of  Man¬ 
chester  and  London  (more  familiarly  the 
Berry  Group),  announced  their  decision 
not  to  pay  a  final  dividend,  .\fter  pay¬ 
ment  of  the  interim  dividend  in  Novem¬ 
ber,  1930,  and  making  the  usual  alloca¬ 
tion  to  the  general  reserve  a  balance 
was  left  of  £47,220,  free  of  tax,  which 
would  have  sufficed  to  pay  a  final  divi¬ 
dend  of  ZYs  per  cent.  The  net  earnings 
after  payment  of  debenture  interest  and 
preference  dividend  and  providing  for 
income  tax,  were  £196,0(X),  equal  to  more 
than  95^  per  cent  free  of  tax,  or  1254  per 
cent  before  deducting  tax,  on  the  ordin¬ 
ary  capital  of  the  company.  In  view, 
however,  of  the  state  of  trade  and  the 
national  outlook  for  1931,  the  directors 
felt  it  was  only  right  to  refrain  from 
recommending  a  final  dividend  and  to 
increase  the  allocation  to  general  re¬ 
serve  by  £10,()(X),  making  the  fund 
£700,0(X).  The  carry  forward  is  in¬ 
creased  to  £215,000  by  adding  £37,220 
from  the  year’s  profits. 

Besides  owning  the  Daily  Dispatch, 
the  livening  Chronicle  and  the  Sunday 
Chronicle,  published  in  Manchester,  the 
Daily  Sketch  (London  and  Manchester), 
and  the  Sunday  Graphic,  Allied  News¬ 
papers,  Ltd.,  owns  newspapers  published 
in  Aberdeen,  Glasgow,  Newcastle,  Shef¬ 
field,  Middlesbrough,  Darlington,  Derby, 
Bristol  and  Cardiff.  This  group  in¬ 
cludes  eight  evening,  six  morning  and 
two  Sunday  newspapers,  and  is  under 
the  ownership  of  Allied  Northern  News¬ 
papers,  Ltd.,  a  subsidiary  concern.  This 
company  has  paid  no  dividend  this  year, 
but  has  been  able  to  pay  the  interest  on 
its  debentures  and  loans  and  to  leave  a 
small  balance. 

The  annual  report  of  Associated  News¬ 
papers,  Ltd.,  which  controls  the  London 
Daily  Mail,  Evening  News,  Weekly 
Dispatch,  and  whose  allied  companies 
publish  the  London  Daily  Mirror,  the 
Sunday  Pictorial  and  the  Northcliffe 
Newspapers  group  of  provincial  evenings, 
was  similar  in  tone  to  that  of  Allied 
Newspapers.  The  preference  and  ordin¬ 
ary  dividends,  however,  were  paid  as 
usual,  taking  a  sum  of  £67,000.  This 
sum  was  covere<l,  the  chairman.  Sir 
George  A.  Sutton  assured  the  sharehold¬ 
ers.  some  15  times  in  the  trading  fig¬ 
ures.  He  felt  that  business,  as  it  af- 
fecteil  their  newspapers,  was  gradually 
taking  a  turn  for  the  better.  The  public 
was  beginning  to  buy  more  freely  and 
those  firms  with  a  policy  of  vigorous  ad¬ 
vertising  were  getting  greater  rewards. 

Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  tKe 

Cheapest  Ink 

The  L.  Martin  Co. 

45  East  42  nd  Street 

New  York  City 

Arthur  S.  Thompson,  Manager 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


The  Milieaukec  Journal  recently 
printeil  a  double-page  spread  of  Mon¬ 
day  bargains.  The  pages  were  made  up 
with  4<>  two  by  two  advertisements  from 
as  many  establishments  offering  one  or 
more  sjiecialties.  Across  the  top  of  the 
spread  was  the  banner,  “44)  Best  Bar¬ 
gains  for  Monday.”  It  offers  a  gooil 
chance  to  sell  .some  new  advertisers. — 
A.C.R. 


“Save  money  and  trouble  on  your  va¬ 
cation  trip”  is  a  headline  for  a  local 
garage.  The  copy  urges  motorists  to 
have  their  cars  lubricated,  brakes  tested, 
and  motor  checked-up  liefore  leaving  on 
a  tour. — R.G. 


Some  advertising  solicitors  have  built 
up  Saturday  linage  working  on  the  basis 
that  this  is  the  time  to  present  washing 
machine  advertising  to  women — just 
ahead  of  the  Monday  laundry  job.  It 
works. — Don  Ross. 


“How  about  soliciting  coal  and  coke 
copy  now  on  the  idea  of  people  purchas¬ 
ing  on  the  budget  plan?  Show  your  fuel 
firms  that  this  is  the  right  time  to  begin 
their  advertising  and  sell  coal  and  coke 
on  the  time  payment  plan.  Stress  the 
point  that  prices  for  next  winter’s  fuel 
are  now  the  lowest  and  that  discounts 
will  be  allowed  for  summer  delivery, 
etc. — P. 


Boost  drug  store  linage  during  tbe 
summer.  Since  most  drug  stores  are 
ot)en  on  Sundays  they  can  push  the  sale 
of  cameras,  films,  picnic  .supplies,  vacuum 
bottles,  mosquito  ointments,  cold  creams. 

Prompt- 

Efficient— 

Free- 

If  yoa  need  trained 
men  —  energetic  men  —  ambi¬ 
tious  men — to  man  your  edito¬ 
rial  or  advertising  staffs  call  on 
the  Personnel  Bureau  of  Sigma 
Delta  Chi,  professional  journal¬ 
istic  fraternity. 

Only  men  meeting  your  requircs 
menls  will  be  put  in  touch  with 
you.  Write  or  wire  your  needs 
to  John  C.  Earhart,  Director, 
836  Exchange  Ave.,  Chicago,  III. 

NO  CHARGE  TO 
EMPLOYERS 


•  1 
Cline  -Westinghouse 

Double  Motor-Drive  ^ 

with  full  automatic 

push  button  control 

IS  used  by 

Buffalo  Evening  News 

Buffalo,  N.  Y. 

Atk  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago;  111  West  WaahingtoB 
Street 

New  York:  Daily  News  Bldg. 
220  East  42nd  St. 

San  Francisco:  First  National 
,  Bank  Building 


etc.,  by  running  an  advertisement  regu¬ 
larly  each  Saturday. — W^A.K. 


Automobile  garages  in  Imperial  Val¬ 
ley  were  taking  a  great  deal  of  tractor 
repair  work,  and  so  a  tractor  dealer  there 
ran  a  large  advertisement  stating  that 
his  mechanics  were  tractor  men  not  au¬ 
tomobile  men.  Perhaps  the  tractor  deal¬ 
ers  of  vour  city  also  face  this  situation. 
— G.C.McN. 


Tlie  Boston  Transcript  recently  de- 
votetl  a  special  page  to  matters  of  inter¬ 
est  to  riders  and  horsemen.  .\s  a  result 
they  obtained  nearly  a  page  of  space 
from  dealers  of  riding  togs,  riding 
stables,  etc. — E.W.H. 


The  Dayton  (O.)  Herald  is  conduct¬ 
ing  a  Personal  .Appearance  campaign 
every  Tue.sday  and  Thursday.  On  those 
days  merchants  specialize  in  advertising 
what  the  well-dressed  business  man 
wears. — L.H.D. 


Better  Plants 
at  lower  cost 


by  consulting 
the  Archineer 

The  design  of  inccessfol 
newspaper  plants  is  our 
specialty.  Bear  ns  in  mind 
when  yon  are  considering 
practical  cost  reductions. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

V _ J 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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MONITOR  STAFF  MEETS 


International  AdTertiting  Organixation 
in  Sesxion  at  Boxton 

The  advertising  sales  staff  of  Christ¬ 
ian  Science  Monitor  held  a  three-day 
conference  at  headquarters  in  Boston  this 
week.  Speakers  Irom  outside  the  or¬ 
ganization  included  George  H.  Read. 
President  of  Johnson,  Read  &  Company, 
Chicago,  and  Frank  A.  Cox,  Assistant 
to  President  M.  J.  Whittall  Associates, 
Ltd.,  \Vhittall  Rugs,  Worcester,  Mass. 

Those  attending  were:  Norman  S. 
Rose  Advertising  Manager,  Hudson  C. 
Burr,  Manager  of  National  Advertising; 
Boston  Office:  Norman  S.  Sweetland, 
New  England  Advertising  Manager, 

Preston  K.  Babcock,  William  R.  Hol¬ 
land,  William  T.  Miller,  Fred  C. 

Plumer,  Priscilla  Sanborn;  New  York: 
George  E.  Munro,  Eastern  Advertising 
Manager,  Harry  J.  Birtley,  Horace  H. 

Delano,  George  I.  Everett,  Peyton  J. 

Henry,  A.  Bruce  Lee,  Royden  W.  Mc¬ 
Curdy,  Ina  K.  Pitner,  Don  K.  Wilson; 
Miami:  Sylvan  G.  Cox;  Detroit:  Wil¬ 
liam  P'.  Brewster,  Central  Advertising 
Manager,  Bessie  E.  Mnrch:  Chicago: 


M.  Alvah  Blanchard,  Western  Adver¬ 
tising  Manager,  Leonard  W.  Coulson, 
John  S.  Chandler,  V.  Bruce  Knapp, 
Alan  G.  Quigley;  St.  Louis:  Walter  H. 
Prentiss;  Kansas  City:  Mrs.  Maude  de 
\’.  Newton,  Clara  Smack;  San  Fran¬ 
cisco:  Ralph  Castle,  Pacific  Coast  Ad¬ 
vertising  Manager,  Carlotta  Woolley ; 
Los  Angeles :  Anson  C.  Bushnell,  Earl 
L.  Davis ;  Seattle :  Carl  W.  Tuerke ; 
Berlin ;  Alfred  Bode,  Advertising  Man¬ 
ager  for  Germany;  London:  P'rederick 
A.  Chambers. 


EDITORS  HEAD  RADIO  LEAGUE 

Editors  and  managers  of  several  Wis¬ 
consin  daily  newspapers  were  recently 
elected  officers  of  the  newly-organized 
League  of  Wisconsin  Radio  Stations  ^t 
a  meeting  in  Racine.  Herbert  S.  Mann, 
general  manager  of  the  Racine  Journal- 
Xeti’s,  is  president,  William  T.  Evjue, 
editor  of  the  Madison  Capital  Times,  is 
vice-president.  The  directors  include 
Mann,  Evjue.  Sidney  H.  Bliss,  advertis¬ 
ing  manager,  Janesville  Gazette,  and 
Charles  E.  Broughton,  editor,  Sheboy¬ 
gan  Press.  Eight  broadcast  stations  in 
Wisconsin  are  operated  by  newspapers. 


FIVE-YEAR  COMMITTEE  NAMED 


Several  Publixhere  on  List  of  One 
Hundred  Prominent  Georgia  Men 

{Special  to  Editok  &  Publisher) 
Atlanta,  Ga.,  June  15. — Georgia’s 
“P'ive-Year  Plan”  suggested  by  the 
Atlanta  Journal,  was  formally  launched 
this  week  with  the  appointment  of  the 
members  of  the  committee  of  100  who 
will  be  charged  with  the  responsibility 
of  carrying  out  the  plan. 

Leaders  of  business,  industrial  and 
professional  lines  are  represented,  and 
included  are  several  newspaper  pub¬ 
lishers — Major  John  S.  Cohen,  editor  and 
publisher,  Atlanta  Journal;  Clark 
Howell,  editor  and  publisher,  Atlanta 
Constitution;  Herbert  Porter,  vice-presi¬ 
dent  and  general  manager,  Atlanta 
Georgian-American;  W.  T.  Anderson, 
editor,  Macon  Telegraph;  Jack  Wil¬ 
liams,  publisher,  IVaycross  Journal- 
Herald  and  Thomas  J.  Hamilton,  editor, 
Augusta  Chronicle. 

Charles  F.  Redden,  an  associate  of 
Howard  Coffin,  automobile  manufacturer, 
who  is  a  member  of  the  committee  and 
who  developed  Sea  Island  Beach  on  the 


Georgia  coast,  has  charge  of  the  pre¬ 
liminary  work  of  organizing  the  com¬ 
mittee. 

The  five-year  plan  contemplates  the 
development  of  the  state  industrially, 
agriculturally,  educationally  and  as  a 
tourist  state.  Southern  California  is  the 
model  which  the  movement  aims  to  fol¬ 
low.  Plans  call  for  the  organization  of 
a  permanent  economic  council  repre¬ 
sentative  of  capital,  labor,  agriculture  and 
the  public. 


EXHIBITS  PAPER  COLLECTION 

Newspapers  from  100  different  coun¬ 
tries  collected  by  W.  J.  Lemke,  director 
of  the  University  of  Arkansas  school  of 
Journalism  were  exhibited  before  the 
annual  convention  of  the  .Arkansas  Press 
Association  in  I'ort  Smith,  recently. 
The  collection  comprising  800  copies, 
was  assembled  through  correspondence 
with  the  United  States  Consuls  in  vari¬ 
ous  lands.  One  of  the  prize  copies  is  the 
Fiji  Times  and  Herald  the  only  news¬ 
paper  published  in  the  South  Sea  Islands. 
Other  copies  were  received  from  Mada¬ 
gascar,  Bagdad  in  Arabia.  Batavia  and 
the  Dutch  African  colonies. 


1 

Gil 


Stereotype  Room 
EflSciency 

Meant  quick  production  of  goixl 
plates  and  the  elimination  of  re 
easts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaea) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  5<l 

Emay  to  tear,  quick  to  plaeo 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  11.  S.  A. 
(^blr  Address  NEN9CO 
Vorcesler.  Mass. 


Rebuilt  Presses 

SCOTT  16,  24  and  .^2-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Qtudruple 
Stereotype  Presses  —  print  up  to  32 
pages. 


Available  for  Early  Delivery 


W  ALTER  SCOTT  &  COMPANY 

asli  OSta*  a  Faslary . ritluMS,  a.  J. 

Nm>  Ysrfc  oa** . Brskaw  BMs..  107  Brssdwaii 

oaiBsas  oas* . a*mSBs«k  bm 


Publishers;  When  you  want  a  Live 
Wire  for  any  department  set  In 
touch  with  ClasHifled  Service,  Kditor 
a  Publisher. 


MODERN  MACHINES 


FOR  YOUR 
SlEREOTYPlNG 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 

Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 


Complete  Line  of  Accessories 
and  Supplies 


Send  for  the  latest  Hoe 
Stereotypers’  Catsdog. 

R.  HOE  &  CO.y  Inc. 


IsrnrrAl  Offleei 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

a 

Dasianars  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  pi  esent  day  news¬ 
paper  and  publishing  plant. 

^  Spadalists  in  selection  and  sale 
£  ofmachineryforincreasedpro- 

•*  duction. 

g-  Consultants  in  construction,  de- 
0  sign, and  plan  ofarrangements 
<  of  buildings  to  meet  the  news- 

j|  paper  and  publishing  needs. 

0 

A  Strictly  Quality  Product 

_• 

A  Quality  Purchote  it,  after  all, 
the  Exercise  of  the  Truest  Economy 


PLAIN  I 

PACKING  FELT 

Rolls  Approx.  40  Lbs.  i 
Sheets  18"  X  28"  j 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


PUBLISHERS!  .  .  .  We  can  put  you  in  touch 

with  go-getters  —  men  who  have  made  records  and 
are  ambitious  for  further  achievements. 

Classified  Service,  Editor  &  Publisher 


FOR  MEDIUM  SIZED  NEWSPAPERS 


A  New  and  Finer 


GOSS 

DRY  MATRIX  ROLLING  MACHINE 
The  4SK 


Here  are  Some  famoui U$ett 


Akron  Electro  Co.,  Akron, 
Ohio 

Daily  Pantag  raph, 
liUKtinington.  111. 
Western  Newspaper 
Union,  Hoflton.  Mans. 
Partridge&  Anderson, 
Chicago.  Ill. 

Hodge  Mat  Service.  Cin¬ 
cinnati,  Ohio 
Western  Newspaper 
Union,  Cleveland.  Ohio 
Michigan  Stereo  Co.  (J 
Afachtnes),  Detroit. 
Mich. 

Dispatch,  Dallas.  Texas 
Western  Newspaper 
Union.  Dallas,  Texas 
Times-Union,  Albany. 

N.  Y. 

Post,  I>enver,  Colo. 
Herald,  Everett.  Wash. 
Times- Record,  Fort 
Smith,  Ark. 

News- Press,  Glendale 
California 

Telegraph,  Harrisburg, 
Pa. 

Times,  Huntsville.  Ala. 
News,  Hollywood,  ('alif. 
News  Sentinel.  Knoxville. 
Tenn. 

State  Journal,  Lincoln. 
Nebr. 

Sun.  Long  Beach.  Calif. 
Odharns  Press  (j  Afa- 
rhtnes),  l.A>ndon.  Kng. 
Sentinel,  Milwaukee, Wis. 
Press.  Mobile.  Ala. 

Press,  Muncie.  Ind. 
Western  Newspaper 
Union.  New  York  City 
(J  Afachines) 

World- Herald,  Omaha, 
.Nebraska 

Leader.  Oklahoma  City, 
Oklahoma 

Post,  Pasadena,  Calif. 
Journal,  Pottsville  Pa. 
Times- World,  Roanoke. 
Virginia 

News  Leader,  Richmond, 
Virginia 

News- Pilot,  San  Pedro 
California 
Union-Tribune,  San 
Diego,  California 
Outl<K>k,  Santa  Monica, 
California 

Press,  Springfield,  Mo. 


Times,  Tacoma,  Wash. 
Times,  Toledfi,  Ohio 
Washington  Mat  Service, 
Washington.  D.  C. 
Hollister  Press,  Wilmette. 
Illinois 

News,  Wilkes-Barre,  Pi. 
Kings  Syndicate.  New 
York  City.  N.  Y. 
Globe,  Bethlehem,  Pi- 
Daily  Times,  Beaver,  Pi- 
Polish  Union  Daily, 
Chicago,  Illinois 
Item,  Mt.  Carmel.  Pi. 
Post.  Baltimore.  Md. 
Commercial  Color, 

St.  Louis,  Mo. 
Afro-American.  Balti¬ 
more.  Maryland 
Sunday  Independent, 
Wilkes-Barre,  Pa. 
Herald-News,  Joliet,  Hk 
W'estern  Newsjmper 
Union,  Buffalo.  N.Y. 
Western  Newspaper 
Union,  Haltimore.  Md. 

Globe,  Joplin.  Mo. 
Western  Newspaper 
Union,  Pittsbuight  Pk 
Progressive  Matrix* 
Stereo  Co.,  Chicago,  m 
{Z  Machines) 

Sp.ikesman-Review, 
Spokane,  Wash. 
News-Tribune,  Tacoma 
Washington 
Telegram,  Superior, 
Tribune.  Ironton  Omo 
Times,  San  Mateo,  Ctf 
Telegram.  NewYork,N.» 
Western  Newspaper 
ilnion.  Detroit,  Mici 
Odharns  Press,  Ltd.. 

Manchester,  Enfliod 
Evanston  PublishiniLo* 
Evanston.  111.  . 

Elkhart  Truth.  Elkhart 
Ind. 

Post- Advocate. 

Alhambra.  Calif-  . 
La  Prensa,  San  Antonia 
Texas 

N.  E.  A.  Service. 

Cleveland.  Ohio 
Times.  Seattle.  Wwn. 
Register,  Mobile.  AU- 
State-Journal, 
Springfield.  Ill- 
Polish  Daily  News. 
Chicago,  Ill.  _ 


Wis 


Send  for  the  GOSS  45  R  folder.  It  tclU  ALL  of 
the  itartling  points  of  new  merit,  convenience, 
economy,  performance.  _ 

JOSS  PRINTING  PRESS  COMPANY 

153$  So.  Paulina  Street 
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reporter  led  police 

TO  MURDER  SUSPECT 


Gilbert  Wettoby,  Acting  on  New*- 
^  paper  Boy’s  Tip,  Caused 

I-  Apprehension  of 

>1  Filipino 

Because  Gilbert  Westoby,  Oakland, 
Cal.,  city  hall  reporter  for  the  San  Fran¬ 
cisco  Ncu'S,  “happened  to  be  kicking 
around’’  on  the  outside  of  the  hotel  in 
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Gilbert  Westoby 


which  P'rank  Starr,  janitor,  had  been 
murdered,  police  were  enabled  to  arrest 
a  man  who  they  charge  with  the  slaying. 
It  was  the  second  time  in  four  years  that 
Mr.  VVestoby’s  alertness  has  caused  ar¬ 
rests  in  slayings. 

Four  detectives  and  five  policemen 
were  among  those  answering  the  call  to 
the  hotel  following  the  discovery  of 
Starr's  body.  While  others  pushed  in¬ 
side,  Westoby  questioned  parties  in  the 
street,  obtained  a  good  identification  of  a 
possible  suspect,  trailed  and  IcKated  the 
man  and,  with  the  aid  of  a  detective,  ob¬ 
tained  a  purported  confession. 

Joseph  Silviera,  a  crippled  news  ven¬ 
dor  stationed  in  the  hotel  lobby,  gave 
Westoby  the  information  that  resulted 
in  the  trapping  of  Austin  Abalara.  Sil¬ 
viera  told  of  seeing  three  men,  one  of 
them  brushing  water  from  his  coat,  leav¬ 
ing  the  lobby.  They  were  excited,  he  said, 
and  later  two  of  them  returned  and 
watched  proceedings  following  the  ar- 
riral  of  the  patrol  wagon.  Previously  he 
I  iollowed  the  trio  to  a  nearby  pcxtl  hall. 
Going  inside  and  finding  that  a  cuspi¬ 
dor  had  been  thrown  by  someone  during 
'he  fight  previous  to  the  slaying,  Westo¬ 
by  took  a  detective  to  the  pool  room. 

Filipino  answering  the  news  vendor’s 
description  of  the  man  who  had  been 
busy  wiping  water  from  his  coat  was 
found.  Taken  outside  and  questioned 
m  the  detective’s  car,  he  is  said  to  have 
confessed  the  murder. 

“I  just  got  a  lucky  break,’’  explained 
nestoby.  I  happened  to  be  kicking 
around  and  saw  the  right  party.  The 
credit  should  go  to  the  newsboy.’’ 

Westoby  has  been  with  the  News  for  a 
!«r  and  a  half.  During  his  nine  years 
'u  Oakland  he  has  been  with  the  San 
rmcisco  Examiner,  San  Francisco 
^hronic/e.  Oakland  Post-Enquirer  and 
Pacific  News  Service. 


J.  H.  GRAY  RESIGNS 

Joseph  H.  Gray,  manager  of  the  Maui 
Publishing  Company  and  editor  of  the 
«ni-weckly  Maui  ^lews  of  Wailuku,  in 
'be  Hawaiian  Islands,  resigned  Tune  1, 
’’’d  was  succeeded  by  J.  A.  Morrow, 
*bo  has  been  associate  editor  for  sev- 
''jl  years.  Gray  is  now  in  Honolulu 
where  he  is  editing  the  Honolulu  Times, 
a  weekly,  during  a  short  visit  of  its  edi- 
Edwin  P.  Irwin,  to  the  U.  S.  Gray 
'wpects  to  go  to  the  mainland  this  fall. 
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SHIELDS  TO  MAKE  CHANGE 

Mark  Shields,  political  writer  of  the 
yitshuroh  Press  for  seven  years,  has 
fs'gned  to  join  the  Pittsburgh  Sun-Tele- 
•^^Ph  in  the  same  capacity  on  July  1. 
pbields  has  been  associated  editor  of  the 
I  for  the  past  two  years. 


BARNETT  NAMED  EDITOR 

J.  Bryce  Barnett,  formerly  managing 
editor,  Guthrie  (Okla.)  Daily  Leader, 
became  editor  of  the  Okemah  (Okla.) 
Daily  Leader,  effective  June  15. 

EDITOR  &  PUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Time  —  .SO  per  line 

3  Timea  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Caah  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charce  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  linss. 
The  Editor  A  Publisher  reserves  the  ri(ht 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Omar  D.  Gray,  with  offlroR  at  Cnlumhia  and 
Sturppon,  Mo.,  ownar  of  three  Boone  County, 
Mo.,  weeklies,  la  adTertlalng  for  fifteen  week¬ 
lies  and  dallies  to  put  In  his  Holding  Corpora¬ 
tion.  Price  must  he  right.  Give  full  in- 
fiiriiintlon.  Gray  brokers  newspapers  In  4K 
states. 


Newspaper  Brokerage — Only  high-grade  proper¬ 
ties.  Persona!  serrice.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 


Two  Honest-to-Goodness  Bargains.  One  in  this 
state:  the  other  in  Virginia:  both  underpriced 
and  e.'isy  terms:  initial  payment  New  York 
propetry  $10.(410:  Virginia  property  $5,000. 
.1,  B.  Shale,  Times  Building.  New  York. 


Hotel  Advertising — Due  Bills 


Due  bills  arranged  for  trade  adrertlRlnp  in  daily 
newRpapera  on  Atlantic  City  hotel*.  Onr  service 
chanre  15%.  W.  IT,  Campbell  Co..  1219  Com¬ 
merce  Av.,  Atlantic  City. 

Linotvpp  Caomposition 


Linotype  Composition — 70c  per  1.000  eiiis.  Ex¬ 
cellent  workmnnslilp.  prompt  gervice.  larjre  va¬ 
riety  of  type  face*.  Il-K.-iO.  Editor  A-  Pub¬ 
lisher. 


Newspapers  for  Sale 


Daily  newspaper  southwest;  earnwl  $22.0<i0 
before  depreciation  last  year.  Despite  depres¬ 
sion  1931.  earuluRS  hlph.  Population.  9.0<Hk; 
bnlldlnp  rapidly.  No  weekly  or  daily  com¬ 
petition,  Will  bear  close  Investigation.  T*rice. 
$111,000;  cash,  SO.'.OOO;  terms  balance.  Finan¬ 
cial  references  required.  Address  H-M2,  Editor 
A  Publisher. 


Desirable  amall  daily:  San  Francisco  bay  re¬ 
gion.  Requires  $50,000  cash.  B-838,  Editor  & 
Publisher. 


Newspaper  Wanted 


Evening,  growing  town.  $40,000  down;  consider 
operating  paper  if  given  proper  sale  deal.  Cive 
all  details.  Box  R-840.  Editor  A  Publisher. 


Man  of  wide  editorial  experience,  at  present 
executive  of  New  York  advertising  agency, 
wishes  to  biiy  all  or  part  interest  in  promising 
dail.v,  town  of  10,000  or  more.  B-820,  Editor 
&  Publisher. 


Cirealation  Promotion 


A.  H.  Stewart  Company,  El  Cnrtea  Bldg.,  Santa 
Monira,  California.  An  efllrlent  circulation 
building  organization  accepting  only  bonnfide 
Bubscrlptlons  (paid  In  full  by  aubscrlher).  Write 
or  wire,  without  obligation,  for  field  aiirvey. 


Over  90%  of  all  circulation  campaigna  on  dally 
newR[tapers  In  the  United  States  and  Canada 
are  conducted  b.v  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  self-financing  PART- 
I.OWE  PI.AN  campaign  Is  absolute  Insiiriince 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  In  circula¬ 
tion  building.  Partlowe  added  circulation  is 
clean  clrciilatlim.  Every  auhacrlptlon  verified 
by  the  publisher  of  .vour  Circulation  Depart¬ 
ment.  No  subscription  necepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  scientific 
Run’cy  of  your  field  and  an  intelligent  estimate 
of  its  possibilities — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


Our  "Better  Times”  Campsignt  have  unequalled 
psyrhologlcal  appeal.  Hold  5-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  De  Priest.  24(1  Fifth  Ave.,  New  Y’ork. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky.— Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Blair  A  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Csmpalgns.  Telephones: 
Omoe  2-1.361;  residence  81-0240. 


Dawley  (Krculatioii  Service  expands  circulation 
using  methods  meeting  present  conditions.  Write 
or  wire  F.  C.  Rosenthal,  Buslnesa  Manager,  61 
Dewe.v  Avenue,  Huntington,  N  .Y. 


Help  Wanted 


Advertising  Business  Manager  who  can  invest 
$5,90(>  and  as*8uiuo  complete  charge  of  estab- 
iisiied  community  newspaiH’r,  Chicago  territory, 
now  doing  in  excess  of  $20,000  annually.  Can 
be  doubled.  Equitable  salury  and  onc^half 
profits.  This  Is  an  exceptional  opportunity  for 
capable  man  seeking  conservative  Investment, 
with  uulimited  earuing  possibilities. 

Editor  &  Publisher. 


Classified  Advertising  Manager  for  newspaper 
in  Middle  West.  Population  one  hundred  thou¬ 
sand.  Must  have  thorough  cbisHitiefl  promotion 
experience  and  imssess  leadership  to  develop 
and  inspire  salesforce.  State  «iualitications, 
full  details  reganllng  yourself.  Reference  and 
salary.  11-852,  Editor  A  Publisher. 


National  Advertising  Manager  for  newspaper 
in  Midwestern  city  over  one  hundred  thousand. 
Must  have  sales  and  merchandising  ahilUy, 
capable  doing  research  work.  State  qualifica¬ 
tions,  present  tHmiiections.  experience  in  de¬ 
tail.  Age.  references,  salary.  R-H51,  Editor 
A  Publisher. 


Sitnationa  Wanted 


Advertising — A  woman  with  many  years’  expo- 
rience  in  conducting  the  advertising  department 
of  a  large  concern  is  now  free.  Did  all  the 
space  buying,  supervised  checking,  etc.,  and 
bandied  follow-up  and  some  sales  work,  seeks 
position  of  similar  nature  or  would  net  as  assist¬ 
ant  to  a  busy  executive.  Will  accept  a  moder¬ 
ate  salary.  B-832,  E<litor  A  Publisher. 


Advertising  Manager.  I  want  a  contract  with 
a  publisher  in  a  town  from  29,<HH^  to  40, (KN) 
who  is  willing  to  pay  me  a  reasonalde  per  cent 
of  the  gains  I  can  show  liim  in  Local.  R-847, 
Eilltor  A  Pnhiisher. 


Advertising  salesman,  business  executive,  18 
years’  experience,  now  employed,  married,  39, 
successful,  desires  change.  City  of  15,0i¥>  and 
up;  references;  any  offer  considered.  Address 
P.  O.  Box  112,  Gulfport,  Miss. 


Circulation  Manager  or  assistant  wants  plate 
on  progressive  daily.  9  year’s  experience  as 
executive.  H-m,").  I^litor  A  I’nblishcr. 


Circulation  Manager  with  practical  experience, 
qualified  in  every  phase  of  circulation.  Carrier 
promotion  a  specialty.  Experienced  in  morning, 
evening  and  coinhination  papers.  College  gradu¬ 
ate.  Available  .Tnly  Ist.  Go  anywhere.  B-830, 
Editor  A  Publisher. 


Classified  Manager — Desires  southern  connec¬ 
tion.  A  go-getter  who  knows  how  to  bring  in 
space,  accustomed  to  handling  men.  Now  em¬ 
ployed.  Address  R-834,  Editor  A  Publisher. 


Classified  Manager  Available 
Young  married  man  now  em|H>lyed  on  a  lead¬ 
ing  daily  in  Middle  West.  Five  year’s  adver¬ 
tising  experience,  mostly  classified.  College 
education.  Have  a  nnml>er  of  Ideas  which  will 
increase  linage  on  any  jMiper.  (hsHl  knowl- 
e<lge  of  promotion.  Excellent  mixer  and  a 
leader  among  men.  Salary  coininensiirate  with 
ability  and  expeiieiice,  A  periiiatu’iit  connec¬ 
tion  with  iiiilimited  ixissibilities  main  objec¬ 
tive.  Will  give  former  employers  as  references. 
Box  R-K43,  Editor  A  Publisher. 


Copy  desk  man.  rewrite;  last  place  six  years; 
experienced.  H-S48,  Editor  ^  Publisher. 


Desk  Man — Young,  college  graduate,  metropoli¬ 
tan  experience.  Now  employed  in  city  of  250,- 
099.  Go  anywhere.  R-Kll,  Editor  A  Publisher. 

Desk  Man,  experienced  copy  reader,  telegraph 
e<lit<»r,  etc.,  desires  |H>sition  on  aftern(H>n  paper 
in  South  or  East.  R-759.  Editor  A  Puldisher. 

Editor  -Highly  qualified,  will  run  paying 
weekly  on  per  cent  or  hiiy  same;  state  fully. 
Address  K.  J.  (’are  .New  Thought  Club,  525 
North  Claremont  Ave.,  Chicago,  III. 


Editorial — A-1  newspaperman,  10  years'  experi¬ 
ence,  street,  desk,  make-up,  etc.;  former  city 
editor,  eflitorlal  writer;  unmarried;  can 

prisince  gmids;  sober;  versatile;  conscientious; 
employed,  but  available;  refereiu’es.  Address 
Box  1471,  E.  L.  K.,  Wllliamsuo,  West 
Virginia. 


Editorial— Young  man,  25  years  old,  desires 
hM’ation  in  Eastern  Ghio,  Western  Pennsyl¬ 
vania  town  50(Ki  to  Blo.fMK).  MetroiKilitan  ex- 
|M*rlence  in  city  work,  copy  desk  ami  telegraph. 
Salary  not  objective.  Write  B >49.  Editor  A 
Piltdisher. 


Editorial — I  want  to  Itecome  ac<inaiiited  with  a 
publisher  who  wants  to  improve  the  editorial 
<’ontents  of  his  paper.  1  am  in  no  burry  to 
find  a  Job.  I>ecaus4>  I  am  secure  in  my  present 
job  as  tnanaging  editor  of  a  large  Eastern 
dally  at  a  g<K)d  salary.  B-815,  Editor  A  Pub¬ 
lisher. 


Managing  Editor,  City  Editor,  Telegraph  Editor. 
— Good  executive;  excellent  on  make-up.  Mar¬ 
ried.  Best  references,  Including  present  em¬ 
ployer.  B-814.  Editor  A  Publisher. 


Mechanical  Superintendent,  Production  Manager 
— Ixiwest  |K)S8ihle  costs  with  etticieiicy.  I'or- 
riier  publisher.  B-799,  FMitor  A  Publisher. 


Situations  Wanted 


News  Editor — Now  full  charge  clty-telegroph 
desk,  town  15,000,  desires  similar  Job,  or  any 
desk,  elsewhere.  Married,  college  graduate, 
highest  references.  Strong  editorial  writer, 
capable  with  stn(T.  B-828,  Editor  A  Publiaher. 


Political  cartoonist — 10,  fifteen  year’s  big  city 
newspaper  experience,  avail.qhle  at  reasonable 
salary.  Coiiied  in  Literar.v  Dlgeot.  Prepare 
for  10.31  campaign!  B-841,  Bditor  A  Publisher. 


Roperter — Five  year’s  experience  on  dailies  as 
reporter,  copy  reader,  and  In  advertising. 
Former  sports  editor.  Also  is  college  gradu¬ 
ate.  Can  give  references.  Prefers  middle- 
western  location.  Owen  M.  Paul,  1715  Grand, 
Parsons,  Kansas. 


Reporter  -Young  man  with  two  years  repor- 
torial  experience,  desires  more  in  position  on 
lively  paper  in  city  of  .30.000  to  200.000  people. 
Replies  to  other  insertions  lost:  please  eom- 
munirate  again.  Box  B-706,  Editor  A  I’ublisher. 


Reportor-Promotion— -Sports,  news.  Seven  years 
experience,  live  in  sports  piiltjicity.  Young, 
single,  hardworker.  Go  anywhere.  Refer¬ 
ences.  B-8.")4,  Editor  A  I’uhlisher. 


Spanish  Translator-Editor. — 10  years’  experi¬ 
ence.  Syndicate  features  prepared  for  Latin- 
Ainerloan  newspapers.  I^ast  4  years  with 
Graphic  Syndicate.  Will  accept  connection 
with  any  .Syndicate.  Gonzalez,  110  W.  113th 
St.,  New  Y’ork.  Tel.  Monument  2,4(>03. 


Mechanical  Equipment  Fckr  Sale 


For  Sale — One  Goss  .54  D  Stereotype  Metal  Pot; 
also  one  Hoe  roiiibinatton  curved  and  flat  gas- 
heated  mat  scorcher,  all  in  good  condition. 
Interesting  price  on  application.  Chronicle  and 
News  I’lihlisliing  Company,  .Yllentown,  Pa. 


Four  Wesel  Routers,  $2.VI.OO  each.  One  Wil¬ 
liams  Lloyd  Smootli-Shaver,  $.300.00:  one  Type- 
High  I’laner,  $.300.00;  one  Daniels  Planer, 
$200.00;  one  Goss  heavy  duty  dry  mat  roller, 
$8<K).00.  AH  macliinery  rebuilt  and  fully  guar¬ 
anteed.  Miles  Machinery  Company,  480A  West 
Broadway,  New  York  City. 


Magazines,  molds,  fonts,  new  and  used,  bought, 
sold,  traded.  F.  Montgomery,  'Towanda,  Penna. 

Equipment  Wanted 


Hoe,  21  Vj  out-off,  Curved  Router.  B-844,  Editor 
A  Buhlinher. 


Wanted  to  buy  twelve  make-up  tahloa  with 
ohases.  Write  Lender- Republican- Herald, 
Gloversvllle,  N.  Y, 


Journalistic  Antique* 


A  Collector  la  In  the  market  for  Journalistic 
antiques  such  as  autograph  letters  of  former 
editors  In  this  country  or  in  Canada,  dating 
bark  even  to  Colonial  timea;  flrat  Iseuet  e( 
well-known  newspapers;  pictures  of  famous 
American  Jouruallits  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newtpapers  containing  aecounta  of  events 
of  nnusual  interest:  or  any  other  antique  or 
relic  In  the  fields  of  advertising  and  publlsb- 
Ing.  I»ok  through  your  old  letter  fliee,  scrap¬ 
books,  etc.  Then  let  me  know  what  yon  have 
and  what  your  price  la  (muat  he  moderate,  but 
for  cash  If  accepted).  Ei-746,  Editor  A 
Publiaher. 


Personal 


Information  wanted  us  to  present  ud(tregs  of 
Information  wanted  us  to  present  address  of 
T.  Hines  Waleutt,  at  one  time  connected  with 
Marietta  (Ga.)  Journal.  B-853,  Editor  A  Pub¬ 
lisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiation*  confidential 

PALMER,  DEWITT  & 
PALMER 

Businaas  BstabUahsd  la  IIN 
380  Madison  Aw*.  Now  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspaper  writers,  art' 
ist*  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Core  Editor  &  Publisher 
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Bj  MARLEN  PEW 


^  HE  best  story  I  have  heard  about 
newspa^rmen  this  week  concerns 
two  old  friends,  Carl  Groat  and  Robert 
Bender,  the  former  executive  editor  and 
the  latter  vice-president  and  general 
news  manager  of  United  Press.  Both 
have  had  newspaper  experience  around 
the  globe  and,  if  their  appearance  did 
not  telie  the  word,  they  might  be  called 
veterans.  They  have  ascended  to  their 
present  fancy  desks  by  dint  of  valiant 
service  and  have  been  “in”  on  all  of  the 
big  stories  of  the  generation.  Few  men 
were  as  close  to  Woodrow  Wilson  dur¬ 
ing  the  war  and  the  peace-making  as 
was  Robert  Bender,  long  the  Washing¬ 
ton  bureau  manager  for  U.P.  and  an 

expert  political  writer.  Mr.  Groat  cov¬ 
ered  the  war  activities  at  the  State, 
War  and  Navy  building,  and  later  firmly 
established  his  reputation  as  a  writer 
on  international  affairs  as  Berlin  bureau 
manager.  Between  them  they  liave  had 
about  every  experience  which  can  fall 
to  a  newspaperman.  They  might  wear 
tall  hats,  hut  do  not,  as  this  story  tells. 
*  *  « 

After  “30”  one  evening  last  week 
Mr.  Bender  advanced  to  his  asso¬ 
ciate  the  opinion  that  the  case  of  Starr 
Faithfull,  whose  body  had  been  washed 
up  at  Long  Beach,  presented  a  mystery 
with  elements  promising  a  notable  de¬ 
nouement.  He  complained  that  the  re¬ 

porters  seemed  to  be  following  the  police, 
rather  than  exercising  much  individual 
initiative.  Mr.  Groat  agreed,  remarking 
that  the  girl’s  stepfather  had  not  been 
drawn  into  an  interview.  Stepping  to 
the  telephone  Mr.  Bender  called  Stanley 
E.  F'aithfull,  the  stepfather,  and  in  a 
moment  had  made  an  engagement  to  call. 
An  hour  later  the  U.P.  otficials,  out  on 
the  old  and  endless  news  trail,  appeared 
at  the  F'aithfull  house  where  a  crowd 
of  reporters  were  waiting  on  the  side¬ 
walk.  None  happened  to  know  Groat  or 
Bender  and  they  walked  serenely  to  the 
door,  presented  cards  and  were  admitted. 
The  result  was  a  three-hour  interview 
with  meml)ers  of  the  family  and  revela¬ 
tions  which  next  day  flared  on  first 
pages  across  the  land.  Groat  wrote  and 
signed  a  series  of  stories  which  gave 
the  public  its  first  insight  into  the  dra¬ 
matic  circumstances  in  the  life  of  the 
supposedly  murdered  girl.  Her  letters 
were  brought  out  and  read.  During 
this  prtKess  a  note  was  handed  to  Mr. 
Faithfull,  signed  by  a  reporter,  saying 
that  his  newspaper  would  "pay  twice  as 
much  as  anyone  else  for  the  girl's  let¬ 
ters.”  He  ignored  it.  The  stepfather  ap¬ 
peared  anxious  to  talk  to  newspapermen 
in  whom  he  could  place  trust,  somewhat 
because  of  alleged  false  and  opprobrious 
statements  appearing  in  certain  New 
York  dailies  with  reference  to  his  wdfe’s 
daughter.  Whatever  his  motives,  it  is 
certain  that  he  received  the  two  U.P. 
officials  and  gave  them  his  confidence, 
after  assigned  police  reporters  had  be¬ 
sieged  his  doors  for  hours.  All  of  which 
is  another  little  romance  in  journalism, 
with  obvious  morals  for  those  who  be¬ 
lieve  that  all  of  the  fun  and  excitement 
has  been  submerged  by  a  commercial 
spirit. 

*  *  * 

TV"  EWSPAPF:RMEN  of  the  country 
must  have  been  as  greatly  mystified 
as  ,we  of  Editor  &-  Publisher  staff  by 
the'  news  from  Minneapolis  that  The 
Public  Press,  a  weekly,  was  suppressed 
by  the  police  at  the  very  time  that  the 
U.S.  Supreme  Court  was  declaring  the 
Minnesota  “gag”  law  unconstitutional. 
The  seizure  of  two  issues  of  the  news¬ 
paper  was  this  week  sustained  by  Dis¬ 
trict  Judge  A.  W.  Selover  who  denied 
to  Arthur  Kasherman,  the  editor,  a 
permanent  injunction  restraining  the 
police  from  interfering  with  the  publi¬ 
cation  and  distribution  of  the  four-page 


weekly.  After  a  long  fight  for  his  paper 
Kasherman  threw  up  the  sponge,  saying 
the  court  order  had  forced  him  out  of 
business  and  with  a  $7,000  loss.  He 
would  not  risk  having  the  police  seize 
another  40,000  copy  issue  of  his  sheet. 
In  denying  the  injunction  the  court  de¬ 
clared  the  decision  was  made  after  a 
careful  study  of  the  recent  ruling  of  the 
U.S.  Supreme  Court  and  that  the  de¬ 
cision  “has  no  bearing  in  this  case.” 
The  young  editor  lias  lodged  a  suit  for 
damages  against  the  city  and  the  police 
department,  but  the  action  will  not  be 
heard  until  next  fall.  A  newspaperman 
in  Minnesota  has  sent  to  me  a  copy  of 
the  seized  paper  and  the  story  of  Kasher- 
man’s  adventures  in  political  journalism. 
Both  are  remarkable. 

*  *  * 

^  HE  Public  Press  was  a  publication 
similar  to  The  Saturday  Press,  pub¬ 
lished  and  edited  by  J.  M.  Near  and 
Howard  Guilford  whose  activities  led  to 
the  enactment  by  the  Minnesota  leg¬ 
islature  some  five  years  ago  of 
the  “gag”  law.  Both  were  political 
scandal  sheets.  The  copy  of  The  Public 
Press  before  me  as  I  write  is  one  of 
the  most  shocking  publications  I  have 
seen  in  the  modern  day,  with  a  smirk 
and  a  bawdy  reference  in  almost  every 
stick  of  tyiie.  The  real  or  pretended 
motive,  of  course,  is  to  expose  alleged 
connections  l>etwcen  public  officials  and 
the  lowest  and  meanest  forms  of  crime 
and  vice.  It  seems  incredible  that  jour¬ 
nalism  which  goes  to  such  lengths  is 
neeiled  in  a  city  like  Minneapolis,  but  if 
only  a  fraction  of  the  charges  made  by 
the  editor  are  true  I  should  say  some¬ 
thing  ought  to  t)e  done  about  it,  though 
the  cure  seems  almost  as  vile  as  the 
disease.  One  is  left  to  wonder  why  the 
criminal  liliel  laws  were  not  invoked  by 
public  officials  written  alxiut  in  such 
scandalous  manner,  if  they  could  indeed 
Withstand  a  test  of  their  conduct  in 
open  court.  W  hy  were  such  unusual 
methods  of  suppression  employed? 

*  *  * 

A  S  in  the  case  of  the  Saturday  Press 
editor  Kasherman  in  The  Public 
Press  devoted  his  space  to  an  alleged 
expose  of  vice  conditions  and  graft  in 
Minneapolis,  but  he  also  published 
something  which  looked  like  a  directory 
of  houses  of  ill-fame  and  he  indulged  a 
“hot  stuff"  column.  Rogues,  beer  rack¬ 
eteers,  low  women  and  other  notorious 
characters  were  familiarly  treated,  often 
with  given  or  nicknames,  and  the  writ¬ 
ing  style  of  the  editor  was  a  rather 
blighting  self-revelation.  But  Kasher¬ 
man  is  a  fire-brand  of  high  calibre.  His 
experiences  have  not  often  been  equalled 
in  American  politics  or  journalism.  He 
was  a  law  student  at  the  University  of 
Wisconsin  and  occasional  investigator 
for  attorneys  when  Near  and  Guilford 
were  operating  the  Saturday  Press.  He 
was  deeply  impressed  by  the  fact  that 
Guilford  had  been  shot  while  riding  in 
an  automobile  near  Minneapolis,  follow¬ 
ing  the  publication  of  most  serious  graft 
charges  against  the  then  mayor  and  chief 
of  police.  At  that  time  it  was  charged 
that  some  3,000  vicious  resorts  and 
speakeasies  were  operating  in  the  city, 
all  protected.  Various  grand  jury 
efforts  to  reach  the  situation  were  abor¬ 
tive.  All  this  impressed  the  law  student. 

*  *  4: 

I"  ATER,  when  the  grand  jury  was 
^  hearing  charges  of  maladministra¬ 
tion  against  Chief  of  Police  Brunskill 
young  Kasherman  was  suddenly  haled 
before  the  jury  and  asked  if  he  had 
4old  anyone  that  he  had  seen  Mose 
Barnett,  a  gangster,  charged  by  Guil¬ 
ford  with  having  been  in  the  party  that 
shot  him,  pass  a  “huge  roll  of  bills  to 
the  chief  of  police.” 

Kasherman  refused  to  answer.  To  the 


amazement  of  all  concerned  the  youth 
persisted  in  silence.  He  was  cited  for 
contempt,  found  guilty  and  sentenced  to 
serve  30  days  in  jail.  When  the  term 
expired  Kasherman  was  again  sum¬ 
moned  before  the  grand  j.ury  and  the 
question  was  repeated.  Again  he  re¬ 
fused  to  answer  and  the  court  gave  him 
a  90-day  sentence,  which  he  served. 
There  are  few  precedents  for  such  con¬ 
duct. 

«  * 

Released  from  jail  Kasherman 
announced  he  had  exhausted  a  small 
fortune  in  fighting  the  second  sentence  and 
could  not  return  to  school,  so  would  start 
The  Public  Press.  Later  he  announced 
his  candidacy  for  mayor  and  was  defeat¬ 
ed  in  the  primary  election.  Kasherman 
immediately  used  his  weekly  to  denounce, 
in  vehement  language,  all  who  were  con¬ 
cerned  in  his  imprisonment  for  contempt. 
The  first  night  that  his  paper  was 
worked  on  in  a  local  printing  establish¬ 
ment  unknown  men  entered  and  pied 
the  forms  of  type  on  the  floor,  smashed  a 
linotype  and  did  other  damage.  The 
police  weakly  said  they  were  unable  to 
trace  tJie  vandals.  Soon  thereafter, 
while  Kasherman  was  walking  near  the 
City  Hall,  an  unknown  man  slugged 
him  with  a  piece  of  iron  pipe.  When  the 
editor  charged  that  certain  persons  whom 
he  had  attacked  in  his  paper  as  crime 
racketeers  had  committed  the  assault  the 
jiolice  took  no  action. 

«  *  * 

T  T  was  when  Kasherman  had  devoted 
an  entire  edition  of  The  Public  Press 
to  a  general  assault  upon  the  city  admin¬ 
istration,  charging  sj^cifically  that  cer¬ 
tain  gamblers  and  vice  panderers  were 
l)eing  protected,  that  the  police  seized  and 
destroved  the  entire  40,000  edition.  The 
next  week  the  edition  was  again  seized 
by  the  in.dice  and  the  editor  was  arrested, 
tliis  time  charged  with  having  violated  a 
half-iorgotten  city  ordinance  covering 
the  offense  of  distributing  material  cal¬ 
culated  to  corrupt  the  morals  of  youth. 
When  the  editor  was  arraigned  before  a 
city  judge,  however,  the  charge  was  dis¬ 
missed.  Publication  of  the  newspaper 
was  to  have  been  resumed  on  Saturday, 
June  6,  two  days  before  the  city  election, 
Kasherman  having  been  granted  a  tem¬ 
porary  injunction  restraining  police  in¬ 
terference.  The  edition,  he  said,  was  to 
contain  an  attack  on  the  mayoralty  ■ 
candidate  George  E.  Leach,  former 
mayor.  For  some  reason  unexplained 
Kasherman  did  not  bring  out  his  paper. 
Now,  broken  in  purse,  if  not  in  spirit, 
the  vouth  says  he  is  through.  ^ 

IT  is  difficult  to  pass  judgment  on  such 
an  unnatural,  bewildering  state  of  af¬ 
fairs.  Despite  the  low  character  of  Kasher- 
nian's  editing,  his  curious  conduct  before 
the  grand  jury  and  his  political  self- 
seeking,  one  must  conclude  that  some¬ 
thing  in  an  advanced  state  of  decomposi¬ 
tion  is  present  in  Minneapolis  government. 
Perhaps  it  is  no  better  or  worse  than  th^ 
“racket”  in  other  large  cities.  The  game 
of  booting  unafraid  editors  out  of  town 
or.  if  they  refuse  to  flee,  framing  them 
up,  is  becoming  a  familiar  feature  of  the'' 
corrupt  alliance  between  city  officials  and 
crooks. 

*  ♦  ♦ 


depravity,  including  the  surrender 
Capone  and  the  fascinating  mystery  in  I 
the  death  of  a  New  York  fast  girl  whomn 
body  was  found  on  the  Long  Islandil 
beach. 

On  the  same  day  Thomas  S.  Ric^J 
member  of  the  New  York  State  Crin»T 
Commission  and  the  New  York  City  I 
Crime  Prevention  Commission,  published^ 
in  The  Panel,  organ  of  the  Association 
of  Grand  Jurors  of  New  York  City,  anf 
article  which  is  an  extraordinary  defenilj 
of  crime  news. 


Here  are  some  of  Mr.  Rice’s  stato>j| 
ments : 

“Thirty-odd  years  of  experience 
the  study  and  writing  of  crime  has  coi>t| 
vinced  me  that  we  should  have  more 
better  crime  news,  particularly  in  thdl 
papers  of  Greater  New  York  City  antf 
other  centers  where  some  newspapei^ 
seemingly  are  being  swept  off  their  fe 
by  theorists  and  sentimentalists  and 
tending  to  minimize  crime  news. 

“If  the  newspapers  of  the  United® 
States  did  not  play  up  crime  news  an^ 
thereby  arouse  the  public  to  the  necessit 
of  fighting  back  at  organized  crime 
would  be  going  about  our  daily  tasks  in 
bullet-proof  vests.  Our  headgear  wouldl 
be  trench  helmets  and  the  repeating  rifiel” 
would  take  the  place  of  the  umbrella  and] 
walking  stick. 

“That  is  scarcely  an  exaggeratkafl 
Two  unsuccessful  efforts  by  rival  gang¬ 
sters  to  take  the  life  of  ‘Joe  the  Boss’ 
Masseria  before  he  was  finally  eliminated 
in  a  Coney  Island  restaurant  on  April  IS, 
1931,  are  reported  to  have  brought  gun¬ 
shot  wounds  to  no  less  than  twelve  inno-' 
cent  persons. 


TN  that  connection,  no  public  or  pri- 
vate  organization  and  no  news-iB 


paper,  so  far  as  I  am  aware,  has  com-j 
piled  statistics  on  the  number  of  inno-  ] 
cent  persons  shot  to  death,  shot  but  not  i 
kiMed,  or  injured  in  motorcar  accidental 
annually  in  the  United  States  as  victinij 
of  conflicts  between  armed  thugs,  or  bo-l 
tween  armed  thugs  and  the  police.  1 1 
offer  the  tip  gratis  to  city  editors  and  j 
research  bureaus. 

“Another  story  might  give  the  num-^j 
her  of  thugs  who  have  been  legally  pun-.j 
ished  in  anv  degree  whatever  for  injur-' 
ing  innocent  persons  in  their  com  batifl 
with  rival  thugs  or  with  the  police.  My 
impression  is  that  the  figure  would  be 
considerably  less  than  one-half  of  one  ptf  j 
cent. 


tt^J^HE  statistics  indicated  would  fuT' 


'T'HE  unforgettable  words  of  Chief 
Justice  Hughes  chart  the  safe  course : 

“The  administration  of  government  (in 
the  present  day)  has  become  more  com¬ 
plex,  the  opportunities  for  malfeasance 
and  corruption  have  multiplied,  crime 
has  grown  to  most  serious  proportions, 
and  the  danger  of  its  protection  by  un¬ 
faithful  officials  and  of  the  impairment 
of  the  fundamental  security  of  life  and 
property  by  criminal  alliances  and  of¬ 
ficial  neglect,  emphasize  the  primary 
need  of  a  vigilant  and  courageous  press, 
especially  in  the  great  cities.  The  fact 
that  the  liberty  of  the  press  may  be 
abused  by  miscreant  purveyors  of  scan¬ 
dal  does  not  make  any  the  less  necessary 
the  immunity  of  the  press  from  previous 
restraint  in  dealing  with  official  miscon¬ 
duct.” 

*  ♦  ♦ 


nish  more  and  better  crime  nzwfc’J 
They  might  speed  the  inevitable  hoof  ] 
when  the  enraged  citizens  of  thug-in¬ 
fested  areas  will  rise  in  revolt  to  cruill  I 
organized  crime  and  its  political  an4] 
legal  accessories. 

“Every  determined  effort  to  reduc<]| 
crime  in  the  United  States  or  othey'f 
countries  in  modern  times  has  original 
ated.  has  been  sustained  and  has  be*]® 
carried  to  more  or  less  successful  con-'P 
elusion  by  the  playing  up  of  crime  neirtj 
systematically  and  persistently  in  new^jJ 
papers  or  periodicals.  That  statement  il  r 
made  without  qualification  and  I  defy  thtj 
advocates  of  a  criineless  press  to  proi^M 
the  contrary.  i  P 

“Persistent  newspaper  playing  up  an4j 
even,  if  you  will,  exploitation  of  crini  ” 
led  to  the  forming  of  the  Chicago  Crin 
Commission  and  its  off-shoot,  the  so*l 
called  Secret  Six,  really  a  committee  Ml 
leading  citizens,  which  have  taken  thij 
first  definite  steps  toward  taming  whok 
sale  violence  and  unchecked  lioodlun 
in  Chicago. 


ONE  day  this  week  a  single  etlition 
of  a  New’  York  newspaper  of  high 
repute  carried  more  than  25  columns, 
nearly  all  illustrated,  of  news  about  the 
activities  of  criminals  of  all  degrees  of 


ti'TASTERN  newspapers  do  not 

pear  to  have  awakened  fully  to  tlit| 
importance  of  considering  crime  as 
quite  persistent  symptom  of  bad  health 
society.  fL 

They  are  too  much  inclined  to  lookupo^H 
particular  crimes  as  sporadic  incident! 
the  daily  news,  whereas  in  fact  these  af*L 
so  many  seizures  of  an  intermittent  fe»*rH 
undermining  the  social  vitality  of 
nation.  _  iJlB 

“They  could  perform  useful  servicel^B 
constantly  demanding  thorough-gotlj||B 
diagnosis,  treatment  and  ultimate  eradHH 
cation  of  the  disease.” 


